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SPOT  NEWS  AND  FEATURES  ABOUT  NEWSPAPERS.  ADVERTISERS  AND  AGENCIES 


lathing  moves  Chicago  like  the  Tribune 


^  ^  =  \  2^  Anne  knows  because  her  six  chalk  circles  are  double  hops  to  the  pet  shop  at  No.12 


"New  Math"  students  develop  their  own  number  system. 
For  example,  here  Anne  works  out  the  number  of  equal  hops 
required  to  reach  the  12th  mafk  on  a  line  and  discovers  multi¬ 
plication  is  repeated  addition.  The  "New  Math"  was  the  sub¬ 
ject  of  a  series  of  4  stories  in  the  Chicago  Tribune  Magazine 
last  year.  Immediately,  the  series  caught  the  attention  and 
imagination  of  parents,  students  and  educators.  The  interest 
continues  and  grows  stronger  all  the  time.  Look; 


bids  to  lecture  and  conduct  workshops.  /  More  and  more 
schools  adopt  the  "New  Math"  method  .  .  .  many  use  the 
Tribune  series  as  the  textbook.  /  A  Tribune-sparked  "New 
Math"  workshop  for  parents  brought  4  times  the  expected 
registration,  at  $15  each.  /  The  list  goes  on  and  on. 


Repeated  proof:  Nothing  moves  Chicago  like  the  Tribune.  Every 
day  the  Tribune  reaches  450,000  more  readers  than  any  other 
Chicago  newspaper.  The  Tribune  is  first  in  circulation,  first  in 
30,000  reprints  of  the  series  sold.  More  ordered  every  day.*  advertising  audience.  And,  as  the  “New  Math"  series  demon- 
Nearly  4,000  requests  for  the  bibliography  offered  in  the  strates  again,  the  Tribune  is  first  in  editorial  influence.  This  is 

series.  /  Educators  named  in  the  stories  are  swamped  with  the  persuasive  power  of  the  (TnbunC 

*  Want  a  reprint  of  the  Tribune's"  New  Math"  series  to  helpyou  keep  up  with  your  kids  f  No  charge.  Address  the  TRIBUNE,  Room  773, Chicago  II. 
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UJOOD  INTRODUCES  A  NEW 


TENSIONPLATE  HEAVY  DUTY  PONY  AUTOPLATE! 

Designed  To  Anticipate  The  Trend  Towards  Tensionplate  Lockup 
For  Medium  Or  Small  Size  Newspapers. . . 


STANDARD  EQUIPMENT  ON  THE  NEW  TENSIONPLATE  HEAVY  DUTY  PONY  AUTOPLATE 


Wood  has  developed  a  new  stereotype  machine  that  combines 
the  casting  and  finishing  features  of  a  New,  Heavy  Duty 
Pony  Autoplate  with  a  Milling  Machine  and  an  automatic 
Cooling  and  Drying  Stand.  Now,  plates  can  be  cast  on  this 
machine,  milled  for  underside  lockup,  ready  for  the  press 
at  a  rate  of  Ihk  plates  per  minute,  or  better. 


WE  INVITE  YOU 
TO  SEND  FOR 
COMPLETE 
INFORMATION 


iOOO 


ELECTRO-PNEUMATIC  PUMP:  Automatic,  push-button 
controllcxl  pouring  of  stereotype  metal  into  the  Cast- 
inK  Box,  quickly,  accurately,  safely. 

WATER-COOLED  CORE  AND  CASTING  BOX;  Automatic, 
individual,  adjustable  Core  and  Casting  Box  water- 
temperature  control.  Core  Lockup  mechanism  enclosed 
foE  protection  against  metal  spills  and  foreign  matter. 

DRIVE:  Vibration  free,  quiet,  easily  maintained.  Mul¬ 
tiple  V-Belt  drive  of  Knife  Bar  Gear  Box  and  Cutting 


Saw  by  5  HP  ball-bearing  Motor. 

The  plate  is  propelled  by  power-driven  rollers  in  posi¬ 
tion  in  milling  station  where  underside  pockets  are 
cut.  The  finished  plate  is  then  automatically  cooled, 
dried  and  released  onto  the  pressroom  conveyor. 

PLATES;  Progress  beyond  Shaving  Arch  by  power- 
driven  rollers  up  to  Cam  stop  at  Milling  Machine, 
thence,  by  gravity  feed  into  Milling  .Machine  and 
Cooling  and  Drying  stand  and,  finally,  released  onto 
pressroom  delivery  conveyor. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


Plainfield,  N.  J. 


The  “carriage  trade”  arrives 


in  a  steady  flow  at  the  Car¬ 
riage  House  on  Waterman 
Street.  This  is  not  a  vestige 
of  the  former  elegance  of 
Providence’s  East  Side  but 
an  investment  in  a  better 
future. 

A  LEAD 
TO  IMPROVE 
THE  BREED 

A  good  lead . . .  and  a  good  series  on  a  Child 
Development  Study  under  way  in  our  area. 
Southern  New  England  is  ideal  for  research 
because  it  is  compact,  t5rpical,  co-operative 
and  the  results  are  projectable.  Its  news¬ 
papers,  The  Providence  Journal  and  The 
Evening  Bulletin  are  crften  used  as  test 
media  because  they  cover  the  market  in 
depth  and  with  quality . . .  bringing  the  news 
to  New  England . . .  with  character . . .  com¬ 
petence  . . .  color. 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


EDITOR  &  PUBLISHER  CALENDAR 


S>7 — Southern  Newspaper  Publishers  Association.  Mechanical  Conference 
(Eastern  and  Western  Divisions).  Jung  Hotel,  New  Orleans. 

5-8-— National  Newspaper  Promotion  Association.  Rice  Hotel,  Houston 
Texas. 

5-8 — New  York  State  Circulation  Managers  Association,  Manger  Hotel 
Rochester,  N.Y. 

8- 11 — Accredited  Home  Newspapers  of  America,  Inc.  Water  Tower  Inn 

Chicago. 

9- 11 — Association  of  American  Editorial  Cartoonists.  International  Inn 

Washington,  D.C. 

9- 11 — University  of  Wisconsin  Journalism  Institutes,  Wisconsin  Center 

Madison. 

10- 12 — Sigma  Delta  Chi  Region  8  and  Texas  Association  convention,  Statler-  t 
Hilton  Hotel,  Dallas 

1 1 -  Sigma  Delta  Chi  distinguished  awards  in  Journalism  Banquet,  Statler- 
Hilton,  Dallas,  Texas.  Also  Region  8  for  Texas,  Oklahoma,  Arkansas 
and  Louisiana. 

12- 14 — Institute  of  Newspaper  Controllers  &  Finance  Officers,  Chateau 
Frontenac,  Quebec. 

13- 24 — American  Press  Institute,  Management  and  Costs  seminar.  Colum¬ 
bia  University,  New  York. 

14 -  AP  Connecticut  Circuit,  Lighthouse  Inn,  New  London. 

14- 15 — Iowa  AP  Managing  Editors  Association,  Des  Moines. 

15- 18 — The  Copley  Newspapers,  Circulation  Executives  seminar.  La  Casa 
del  Zorro,  Borrego  Springs,  Calif. 

16- 18 — Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  University  Park,  Pa. 

17 -  Southern  California  UPl  Editors,  Hollywood  Thunderbird  Inn,  Holly 
wood,  Calif. 

17-18 — Region  5  Sigma  Delta  Chi,  Indianapolis,  Ind.  Wisconsin,  Illinois, 
Kentucky. 

17-18 — Wisconsin  Associated  Press  Association,  Leathern  Smith  Lodge 
Sturgeon  Bay,  Wis. 

17- 18 — Arkansas  Associated  Press  Association,  Sam  Peck  Motel-Hotel, 
Uttle  Rock. 

18 —  Region  6  Sigma  Delta  Chi,  Radisson  Hotel,  Minneapolis,  Minn.  North 
Dakota  and  South  Dakota. 

18-19 — Oklahoma  AP  State  Newspaper  Members,  Western  Hills  Lodge 
Tulsa,  Okla. 

18- 24 — Newspaper  Management  Workshop,  Southern  Illinois  University 
Carbondale,  III. 

19- 21 — New  York  State  Advertising  Managers'  Bureau,  Albany,  N.  Y. 

20 -  New  England  Associated  Press  News  Executives  Association,  Parker 
House,  Boston. 

20- 24— XVI  Assembly  of  Federation  Internationale  des  Editeurs  de  Journeus  D 

et  Publications  (FIEJ).  London,  England.  ■ 

21- 24— Aviation-Space  Writers  Association.  25th  convention.  Adolphus  I 

Hotel,  Dallas,  Texas.  I 

22- 23 — Illinois  Daily  Newspaper  Markets  Publishers  meeting.  Illini  Union  n 

Building,  University  of  Illinois,  Champaign-Urbana.  H 

24- 25— Georgia-Alabama  Newspaper  Advertising  Executives  Association,  H 

Dinkier  Plaza,  Atlanta,  Ga.  h 

25- 26— South  Carolina  AP  News  Council,  Hilton  Head,  S.  C.  I 

26- 27 — Kansas  AP  Newspaper  Members,  Holiday  Inn  South.  Topeka.  I 

27- 29 — International  Advertising  Association,  World  Congress,  Town  Hall,  I 

Stockholm.  I 

3 1 -June  I — Missouri  AP  Newspaper  Members,  Sheraton-Jefferson  Hotel,  I 
St.  Louis.  E 

31 — Canadian  Press  Ontario  regional  meeting,  Niagara  Falls,  Ont.  I 

3 1 -June  I — Region  I  Sigma  Delta  Chi,  Shelburne  Hotel,  Atlantic  City,  New  f 
Jersey,  New  York,  Central  and  Eastern  Pennsylvania  and  all  of  New  M 
England.  R 


I — Canadian  Press  French-language  meeting,  Ottawa. 

5- 7 — International  Press  Institute.  12th  General  Assembly.  Stockholm. 

6- 8 — Canadian  Weekly  Newspapers  Association.  (British  Columbia  Divi¬ 

sion).  Duncan,  B.C. 

6- 8 — Mississippi  Press  Association.  Buena  Vista  Hotel,  Biloxi.  Miss. 

7 —  Canadian  Press  Central  Circuit  meeting,  London,  Ont. 

10-11 — Conference  on  "The  Right  of  Privacy  and  the  Mass  Media."  Penn¬ 
sylvania  State  University,  University  Park,  Pa. 

10-13 — ANPA  Production  Management  Conference.  Palmer  House,  Chi¬ 
cago. 
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New  Yori('s 
AHve  Again! 


after  the  strike 


THERE  ARE  STILL  5  DAILY  NEWS¬ 
PAPERS  IN  NEW  YORK  CITY  AND  1754 
OTHERS  IN  THE  NATION  WHICH 
HAVE  FEWER  READERS  THAN  THE 


New  York  Mirror 


second  in  the  Nation 
in  circulation . . .  but 
first  with  nearly 
a  million  buyers  every  day 


ABC  PERIOD  ENDING  SEPTEMBER  30,  1962 


919,064  DAILY 


Albany  Times-Unien 
Albany  Knicktrbacker  Nnws 
Baltinare  Niwi-Pest  and  Sunday  American 
Bestan  Record  American  and  Sunday  Advertiser 
Los  Anfeles  Herald-Examiner 


New  York  Joumai-American 
New  York  Mirror 
San  Antonio  Lifbt 
San  Francisco  Examiner 


San  Francisco  Nows  Cali  BoUctia 
Seattle  PosMnteil^oaeoi 
Tbe  American  Weekly  ' 

Pictorial  Sunday  Mapzmt  firtafi 
Puck— Tko  Comic  WNkly  . 


rwin  A 


umn 


The  Massachusetts  Industrial  Editors’  Association  is  issuing 
a  new  publication  called  The  Typochondriac,  using  the  basic 
idea  and  format  of  “Winners  &  Sinners,”  issued  by  the  New 
York  Times  and  written  by  the  Times  assistant  managing  editor, 
Ted  Bernstein.  The  Typochondriac  gives  Mr.  Bernstein  credit 
in  a  box  and  has  his  endorsement.  The  association’s  president, 
Alden  S.  Wood,  New  England  Mutual  Life  Insurance  Co.,  Bos¬ 
ton,  reviews  scores  of  industrial  newspapers  and  magazines  as 
well  as  miscellaneous  publications  to  get  it  out.  The  masthead 
explains:  “Typochondriac — Colloq.:  (1)  one  who  worries  in¬ 
ordinately  about  syntactical  errors,  solecisms,  pleonasms,  etc., 
and  who  ferrets  these  out  to  call  public  attention  thereto.  (2) 
a  neurotic  linotypist.”  Mr.  Wood  carried  a  “please  pass  the 
crow”  item  when  he  made  the  error  of  using  Horatio  in  a  lead 
instead  of  the  correct  (and  proper)  name  of  the  titan  of  the 
Tiber,  Horatius.  Incidentally,  the  past  president  of  the  Mas¬ 
sachusetts  Industrial  Editors’  Association  is  Peter  R.  More¬ 
house,  John  Hancock  Mutual  Life  Insurance  Co.,  Boston,  who 


...reH^^^lieymen  who  decide  on  relocation, 
decentralization,  and  new  plant  facilities. 


— A  speaker  at  the  ANPA  convention.  Prof.  John  H.  Haefner,  University 
of  Iowa,  quoted  Will  Rogers:  “Take  my  ham  away,  take  my  eggs  away, 
even  my  chili,  '  ’  ^ 


‘Take  my  ham  away,  take  my  eggs  away, 

_  .  but  leave  me  my  newspaper.”  .  .  .  Columnist  Harry 

Neigher,  Bridgeport  (Conn.)  Sunday  Herald,  felt  it  was  a  sure  sign  of 
Spring  when  he  received  a  ’ 

Gene  Ward’s  sports  column 
“Ward  to  the  Wise."  “ 


T  in  care  of  the  “Sunny  Herald.”  .  .  . 
the  New  York  Daily  News  is  worded 
The  Indianapolis  News  received  this  from  a 


published  at:  NEW  YORK.  WASHINOTON,  D.C., 

CHICOPEE  FALLS.  RMSS.  •  CHICAQO,  CLEVELAND  • 
DALLAS  •  SAN  FRANCISCO  ami  RIVERSIDE.  CAUF. 


‘Correction:  Our  release  on  the  co-op  apartments 

instead 


Florida  real  estate  firm 

should  read:  ‘A  one-bedroom  apartment  starting  at  $15,000 

...  Heady  head  in  the  Ogden  (Utah)  Standard- 
Examiner:  “Tampa  In  a  Tempa  at  JKF  Jr.  Haircut 
Heady  head  about  umpires  in  the  Miami  News: 

Who  Time  Men’s  Tries.” 


of  $15,500,000  as  sent’ 


‘This  Is  A  Haircut?’ " 
‘These  Are  The  Souls 


WHERE  ?  MY ; 

EdltOf^ 


If  there’s  just  been  a  blizzard. 

Then  the  very  next  day 

The  frightening  headlines  threaten 

MORE  SNOW  ON  WAY. 


When  the  town  has  just  been  belted 
With  some  wild  September  storms 
The  front  page  always  panics  you  with 
NEW  HURRICANE  FORMS. 

If  the  heat  wave’s  really  stifling 
And  you  swelter  through  the  night 
The  morning  tabloid’s  banner  screams  i 
NO  REUEF  IN  SIGHT. 


But  COOL  AIR  MOVES  IN  . . .  SNOW 
THREAT  FADES 
And  where  do  you  find  these  stories? 
Near  Obits,  Page  43. 

— John  J.  Ryan 


— Arthur  Murray,  celebrating  his  50th  anniversary  as  a  dancing  teacher, 
likes  to  recall  his  early  days  as  a  New  Haven  (Conn.)  Register  reporter. 

.  .  .  Allan  M.  Lazarus,  news  editor  (and  ex-copyboy),  Shreveport  (La.) 
Times,  writes:  “When  AP  Wirephoto  moved  a  picture  of  Presidest 
Kenney  shaking  hands  with  a  girl  during  a  visit  of  high  school  student! 
to  the  White  House,  the  cutlines  didn’t  identify  the  young  lady.  But 
Times  copyboy  Danny  Berry  did.  ‘Hey,  I  know  her,’  he  exclaimed  when 
he  saw  the  picture,  ‘I  used  to  be  in  her  class!’  After  checking  with  the 
parents  for  positive  identification  the  Times  ran  the  picture  on  page  one. 
Another  Times  copyboy  is  making  a  name  for  himself,  too,  but  in  another 
way.  Night  copyboy  Eddie  Foster  has  beaten  the  news  editor  and  the 
assistant  state  ^itor  in  the  office  chess  tournament!”  ...  A  yeiu  ago 
Laurence  Barrett,  then  Qty  Hall  reporter  and  now  on  the  Washington 
bureau  of  the  New  York  Herald  Tribune,  wrote  a  column  headed:  “In 
Memoriam:  A  Little  Old  Lady  Who  Kept  City  Board  on  Its  Toes.”  It 
was  in  tribute  to  Miss  Myra  Barnes,  “school  teacher,  advocate  and  politi¬ 
cian-baiter  extraordinary.”  As  a  result  of  the  column,  three  civic  organiza¬ 
tions  have  joined  in  establishing  the  Myra  Barnes  Memorial  Award  t# 
encourage  citizens  to  take  an  active  interest  in  municipal  affairs  in  Nan 
York  Gty. 
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Office  copies  of  E&P  disappearing?  Worse  yet— getting 
clipped?  Subscribe  NOW  and  have  E&P  sent  to  your  home 
each  weeL  Relax  with  your  own  "fresh  copy"  without  fear 
of  someone  peeking  over  your  shoulder  or  snitching  your 
favorite  reading! 

Name . 

Address . 

CHy . Zone _ State . 

Company . 

Mail  check  le 


Edittyr  &  Publisher 


NO  THIRD  AVENUE  NEW  YORK  22.  N.  Y. 

$6 JO  a  year,  US,  and  Canada — all  other  countries,  $10.00 


Meet  Three  Of 
The  Best  Known 
Men  In  Alabama 


These  are  three  of  the  veteran  newspaper  men  and  women  who  help 
mold  the  personality  and  character  of  The  Birmingham  News,  Alabama’s 
largest  newspaper.  They  are  intimate  members  of  250,000  Alabama  family 
circles. 

Silt  Stnunt^lUQtt  *  Birmingham  Post-Herald 

Alabama’s  Family  Newspaper  Alabama’s  “Good  Morning”  Newspaper 

Morning  —  Evening  —  Sundoy 
Kelly-SmiHi  Compony,  Notionol  Representatives 


CHARLES  BROOKS.  .  His  pen  drips,  by 

turns,  humor,  indignation  and  civic  enthusi¬ 
asm,  adds  a  notable  comment  to  local,  state 
and  national  issues.  Brooks  ranges  from 
City  Hall  in  Birmingham  to  the  White  House 
in  Washington  with  deftness,  strength  and 
talent  that  have  won  him  seven  national 
awards  in  the  past  five  years. 

The  pungency  of  his  approach  leaves  even 
the  lampooned  admiring  . . .  the  office  walls 
of  some  of  his  hardest-hit  targets  are  deco¬ 
rated  with  Charley  Brooks  originals.  Sigma 
Delta  Chi  honored  him  in  1960  .  . .  Birming¬ 
ham  News  readers  do  so  seven  times 


HUGH  SPARROW.  .  .  A  by-line  that  commands  instant  and  re¬ 
spectful  attention  throughout  Alabama.  Representing  34  years  of 
fearless,  tireless  digging  for  the  big  stories  in  Alabama  state  govern¬ 
ment,  his  exposes  have  rocked  state  administrations.  His  unwaver¬ 
ing  integrity  and  his  bulldog  determination  in  exposing  uncomfor¬ 
table  truths  have  made  him  a  state  Capitol  institution! 

Among  his  awards:  the  coveted  “Green  Eyeshade’’  Award  of 
Sigma  Delta  Chi;  Associated  Press  Sweepstakes  Award;  Associated 
Press  top  award  in  public  service;  the  “Big  Story’’  award;  many  cita¬ 
tions  by  state  senators  and  representatives;  and  several  nominations 
for  the  Pulitzer  Prize. 


''BENNY  MARSHALL  Says"  .  .  . 

It’s  a  phrase  heard  wherever  Alabama 
sports  fans  gather.  As  Birmingham 
News  sports  editor,  he  heads  the 
South’s  finest  sports-writing  team  .  .  . 
and  adds,  in  his  own  sparkling  style,  a 
pertinent  and  unique  angle  to  the 
sports  report  in  his  daily  column, 

“Benny  Marshall  Says’’  ...  He  is  one  of 
the  South’s  premier  sports  authorities, 
holds  a  23-year  friendship  with  News’ 
readers  throughout  Alabama. 

He  writes  for  readers,  not  awards  .  .  .  but  has  three  times  been  named 
Alabama’s  outstanding  sports  writer;  has  five  times  won  the  Alabama  AP  award 
for  the  best  sports  story  of  the  year. 


'eel 


editorial 


Audience  Verification 

Fifty  years  ago  representatives  of  advertising  media,  agencies  and 
advertisers  got  together  to  form  the  Audit  Bureau  of  Circulations 
in  order  to  end  the  sjjeculative  confusion  of  circulation  claims  and 
to  guarantee  certified,  audited  circulation  figures.  Since  then,  ABC' 
which  is  controlled  by  the  advertiser  and  agency  members,  has  been 
a  model  of  honesty  and  reliability. 

With  the  advent  of  broadcast  media,  first  with  radio  and  later  with 
television,  there  was  no  demand  for  a  similar  auditing  organization. 
Audience  verification  in  this  new  field  was  left  to  competitive  influences 
among  the  so-called  rating  services  that  were  formed.  Advertisers  and 
agencies  lost  the  control  of  the  measuring  organizations  which  they 
had  been  so  careful  to  protect  in  ABC. 

Now  the  House  Commerce  Committee  investigation  of  practices  in 
the  program  rating  business  shows  what  a  mistake  advertisers  and 
agencies  made.  Broadcasting  executives  are  saying  now  that  “ratings 
are  only  useful  as  estimates.” 

We  think  advertisers  and  agencies  want  accuracy  in  broadcast  as 
well  as  print  media  information  and  we  think  they  should  adopt  the 
suggestion  that  they  take  over  program  ratings  and  measurements  in 
a  new  cooperative  organization  that  they  can  control  a  la  ABC. 

Mr.  and  Mrs.  ASNE 

For  loyalty,  hard  work,  attention  to  detail,  cooperation  and  under¬ 
standing  in  a  job  it  is  difficult  to  match  the  jjerformance  of  Alice 
and  Freddy  Pitts  who  are  retiring  after  32  years  as  executive  secretary 
and  editor  of  The  Bulletin,  respectively,  for  the  American  Society  of 
Newspaper  Editors. 

They  have  been  literally  Mr.  and  Mrs.  .-VSNE  during  that  {period 
when  they  nursed  the  society,  its  officers  and  members  through  annual 
convention  meetings,  luncheons  and  dinners  (contending  with  the 
perpietual  cry  for  more  or  better  banquet  tickets  when  there  wasn’t 
room  for  one  more  setting)  not  to  mention  the  problems  arising  during 
the  year.  Their  willingness  to  be  helpful  to  everyone  at  all  times  was 
not  always  appreciated.  This  is  true  of  E&rP  also  which  was  the  bene¬ 
ficiary  of  their  cooperation  in  many  ways  in  covering  .ASNE  conven¬ 
tions  and  other  activities. 

Someone  else  has  assumed  the  job  and  the  affairs  of  .ASNE  will  be 
conducted  efficiently.  But  no  one  will  be  able  to  take  the  place  of 
Alice  and  Freddy  who  know  more  about  the  ASNE  and  have  had 
a  longer  association  with  it  than  the  vast  majority  of  its  members, 
and  who  have  car\’ed  a  unique  niche  for  themselves  in  its  history. 

Collective  Bargaining 

SOME  observers  have  gotten  the  idea  that  newspaper  publishers,  in 
promoting  a  conference  with  international  officers  of  newspaper 
unions,  are  thinking  in  terms  of  nation-wide  collective  bargaining 
in  the  newspaper  business.  That  is  not  the  case. 

Most  publishers  agree  with  the  purpose  as  suggestetl  by  Secretary 
of  Labor  Wirtz:  “Exploration  of  what  problems  are  in  the  industry, 
a  free  exchange  of  ideas  and  information,  a  sjxitlighting  of  possible 
new  approaches  and  procedures.” 

E&P  has  said  there  is  a  need  for  a  conference  to  find  out  where  the 
newspaper  business  is  going  and  how  labor-management  relations 
might  be  improved  to  insure  the  greatest  good  for  the  largest  number 
of  newspapier  personnel  as  well  as  the  general  reading  public. 

The  newspaper  business  is  uniquely  local  in  character  and  free, 
local  collective  bargaining  must  be  preserv'ed. 
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But  if  ye  believe  not  Hi$  writing*,  hou  I 
shall  ye  believe  my  words?— John,  ;  47.  W 


Editor  &  Publisher 

•  THE  FOURTH  ESTATI 


Th«  Oldest  Publishers'  end  Advertisers' 
Newspeper  in  Americe 


With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  Juno  29, 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 
Publisher  and  Editor 
Robert  U.  Brown 
General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features, 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler. 

Advertising  News,  Robert  B.  McIntyre 
Marketing  and  Research  Manager,  Albert  E 
Weis. 

Librarian,  Janet  Haslatt. 

Advertising  Manager,  Henry  C.  Thiele;  Adver 
tising  Production  Manager,  Bernadette  Borrios; 
Promotion  Manager,  George  Wilt. 

Circulation  Director,  George  S.  McBride. 
Clauified  Advertising  Manager,  John  Johnson. 

General  Offices — 850  Third  Avenue,  New  Yort 
22.  N.  Y.  PLaza  2-7050. 

Treasurer,  Arlina  Demar. 


BUREAUS 

Washington:  Pat  Munroe,  Gerry  Van  der  Heuvel, 
1249  National  Press  Building,  ST  3-6756-7. 
Building,  ST  3-6756-7. 

Chicago:  Gerald  B.  Healey,  Midwest  Editor. 
Harry  B.  Mullinix,  Grant  Biddle,  Advertising 
Representatives;  360  North  Michigan  Ave. 
State  2-4898. 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor:  Duncan  Scott  &  Company,  Ad¬ 
vertising  Representative;  85  Post  St.  Garfield 
1-7950. 
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Los  Angeles:  Duncan  Scott  &  Company,  Adver¬ 
tising  Representative,  1901  West  8  St.  Hub¬ 
bard  3-6211.  Correspondent:  John  Sky 
Dunlap,  Box  3063,  Santa  Ana,  California. 
542-7383. 

London,  England:  Alan  Delafons,  Manager,  23 
Ethalbert  Road,  Birchington,  Kent,  England. 
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Oherter  Member  Audit  Boreen  of  Olrealetlsee 
<  mo.  everase  net  paid  Daeamber,  lt(X — U,4la 
Beaesrale  to  April  M,  1»«S.  75.11%. 
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letters 

•HIE  BULL  FIGHTER’ 

As  a  gentleman  aficionado  and  a  novil- 
lero  de  toros,  I  feel  I’m  in  position  to 
inform  you  of  a  mistake  in  your  April  20 
edition.  In  the  caption  for  the  award- 
winning  photo,  “The  Bull  Fighter”  (First 
Prize  Siiorts  Picture  Story — Arthur  Uhl- 
niann)  you  said,  ‘“The  Bull  Fighter’ 
shows  Antonio  Velazquez,  a  40-year-old 
bull  fighter,  working  at  his  trade  during 
the  afternoon.” 

The  man  in  the  photo  happens  to  be  one 
of  Antonio’s  assistants,  who  fills  the  posi¬ 
tion  known  as  a  banderillero,  a  peon  who 
places  the  sticks  for  his  matador. 

How'  do  1  know?  Number  one — the  man 
in  the  photo  wears  a  peon’s  suit  of  lights 
and  a  matador  such  as  Antonio  wouldn’t 
be  caught  dead  in  it.  Number  two — except 
for  very  rare  occasions,  Antonio  does  not 
place  his  sticks.  He’s  getting  old,  his  legs 
aren’t  what  they  used  to  be,  and  Antonio 
has  never  been  noted  for  placing  the 
sticks  in  a  spectacular  manner.  Matadors 
don’t  risk  reputation  on  placing  the  sticks. 
Number  three — I  have  seen  Antonio  several 
times  and  the  man  in  the  photo  is  not  him! 

Nobody  will  notice  the  caption  except 
the  aficionados.  There  are  probably  only 
about  20,000  in  the  U.S.,  not  counting  the 
casual  observers. 

J.  Clarke  Davis 

San  Diego,  Calif. 

#  *  * 

A  BETTER  TERM 

In  pushing  its  “model”  bill  to  make  the 
hiring  of  striker  replacements  virtually 
impossible,  thus  causing  publishers  to 
capitulate  or  suspend  whenever  hit  by 
strikes,  ITU  cleverly  calls  it  a  Citizens 
Job  Protection  I.aw.  I  don’t  agree  that  this 
is  semantically  correct  but  from  ITU’s  own 
selfish  standpoint  the  nomenclature  is 
smart — it  creates  a  good  public  image. 

I  can’t  say  as  much  for  several  news¬ 
paper  associations  which,  in  rightfully 
opposing  the  same  restrictive  union  bill, 
term  it  an  “anti-strikebreaking”  measure. 
They  thus  foolishly  defeat  their  own  pur¬ 
poses  and  work  down  the  union’s  alley.  A 
“strikebreaker”  is  not  a  lovely  thing  and. 
by  the  same  token,  an  “anti-strikebreak¬ 
ing”  law  would  curry  considerable  public 
support.  Why  don’t  these  publisher  groups 
call  the  union  proposal  just  what  it  is — 
a  “striker-replacement”  bill?” 

Claude  V.  Capers 

Southern  Newspaper 
Publishers  Association, 

Chattanooga,  Tenn. 

*  »  * 

DULLNESS  IN  CUP 

•Announcement  of  the  winner  of  the 
Ayer  Cup  for  Typographical  Excellence 
proves  once  again  that  dullness  pays. 

The  list  of  honorable  mention  winners 
only  serves  to  emphasize  the  virtue  of  dull. 
Dull,  DULL. 

Apparently  the  keys  to  winning  the 
Ayer  Cup  are  a  shop  full  of  1890  headline 
type,  a  severe  restriction  on  size  and  num¬ 
ber  of  pictures  and  a  makeup  editor  in- 
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fected  with  balancitis  to  go  with  the  1890 
headline  type.  Of  course,  a  good  clean 
print  job  is  a  help,  but  this  seems  to  fade 
into  relative  unimportance  when  you  array 
the  winners  beside  the  factors  listed  above. 

And  good  for  the  Ayer  Cup  judges! 
They  noted  that  for  the  second  straight 
year  not  a  single  paper  among  the  41 
finalists  used  color  photography  on  Page  1 
in  the  issue  of  the  contest  date.  That 
should  put  in  place  those  newspapers  that 
have  been  using  color  to  spark  up  pages 
and  compete  with  magazines  and  television. 
Shame  on  you  for  being  progressive! 

I’m  ready  for  the  lash  of  the  whip  from 
many  quarters,  but  I  just  can’t  keep  quiet 
when  lively  newspapers,  clean  typograph¬ 
ically  but  also  bright  and  airy  with  pro¬ 
gressive  ideas  of  makeup,  are  passed  up  in 
favor  of  those  stuck  in  the  same  old  make¬ 
up  ruts  day  after  day.  This  is  not  to  criti¬ 
cize  the  content  of  those  papers;  it  is  a 
shame  makeup  cannot  match  quality  of 
content  in  many  of  the  Ayer  winners. 

This  will  be  classed  as  sour  grapes,  but 
that  is  not  even  close  to  the  truth.  I  have 
an  ideali.stic  view  that  our  profession  owes 
it  to  the  reading  public  to  publish  the  best 
newspapers  possible.  Good  content  and 
editorial  courage  are,  of  course,  the  chief 
ingredients  of  a  good  newspaper  but  it 
seems  to  me  that  attractive,  interesting 
makeup  is  also  necessary.  Awards  such  as 
the  1962  Ayer  Cup  do  not  by  any  stretch 
of  the  imagination  foster  such  idealism. 
On  the  contrary,  they  do  much  to  injure.  I 
think  the  boast  that  none  of  the  finalists 
used  color  on  Page  1  is  outrageous  and 
out  of  step  with  the  majority  of  newspa¬ 
pers  that  either  have  color  or  plan  color 
facilities  for  the  future. 

“Who  says  a  good  newspaper  has  to  be 
dull?”  If  you  want  to  win  the  Ayer  Cup, 
it  certainly  helps. 

Dallas  C.  Hicbee 

Executive  Editor. 

Charleston  (W.  Va.)  Gazette. 

*  *  * 

REPORT  ON  COLOR 

I  wish  it  were  true,  but  unfortunately  it 
isn’t,  and  it  was  quite  embarrassing  to  me 
to  receive  a  call  from  a  publisher  asking 
how  we  doubled  our  advertising  with  off- 


Short  Takes 

Three  years  late,  they  were  married  in 
1938,  —  Seabrook  (Tex.)  Suburban  J our- 
nal. 

m 

The  construction  company  was  the  low 
bitter  on  the  resurfacing  of  the  road.  — 
Augusta  (Ga.)  Chronicle. 

• 

Water  cooled  by  similar  means  has 
been  used  to  decrease  fish  morality  and  to 
operate  a  fish  hatchery.  —  Spokane 
(Wash.)  Spokesman^Review. 

• 

A  socially-prominent  sports-car  en¬ 
thusiast  was  tabbed  to  death.  —  Seattle 
(Wash.)  Times. 

• 

The  New  York  lawyer  said  he  pans 
no  more  missions  of  liberation.  —  Los 
Angeles  (Calif.)  Times. 
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THEY’D  BEHER  LIKE  HIM  .  .  .  THAT  BUM 
COSTS  US  2  MILLION  RUBLES  A  DAY!' 

Peb,  Philadelphia  Inquirer. 


set.  This  call  was  prompted  by  an  E&P 
March  30  report  of  remarks  I  made  at  the 
Mid-Atlantic  Newspaper  Mechanical  Con¬ 
ference. 

The  report  said: 

“Louis  G.  Buisch,  general  manager  of 
the  Hornell  (N.  Y.)  Tribune,  reported 
that  the  offset  change  resulted  in  twice 
as  much  advertising  as  the  paper  used  to 
get.  Color  is  featured  on  so-called  ‘dull’ 
days,  he  said,  and  readers  like  the  duo- 
tone  effects  of  black  and  one  color  news 
pictures.” 

My  topic  was  “Color  in  Offset.”  My  re¬ 
marks  were  read  from  a  prepared  paper. 
The  last  two  paragraphs  were: 

“Color  has  done  well  by  us.  It  brings 
us  a  few  extra  dollars  in  advertising 
revenue,  as  for  example  an  extra  $140 
one  day  last  week  when  we  had  color  ads 
on  all  four  pages  of  a  single  web  on  a  day 
when  this  unit  would  have  been  idle. 

“It  brings  us  extra  reader  interest,  too, 
in  editions  like  our  Saturday  tabloid  con¬ 
trasted  with  our  other  five  standard  size 
issues.  We  have  done  this  to  liven  up  an 
otherwise  dull  day  when  there  is  little 
lively  news.  We  toss  in  spot  color  for 
headlines  and  sometimes  duotone  pictures. 
We  get  twice  as  much  advertising  as  we 
used  to  and  it’s  been  the  most  popular 
thing  we’ve  ever  done  from  our  readers’ 
angle — more  popular  than  the  introduction 
of  offset  itself.” 

It  should  be  quite  obvious  that  these 
remarks  dealt  specifically  with  one  issue 
and  not  with  the  results  of  all  issues. 

Louis  G.  Buisch  Sr. 
Editor  and  General  Manager, 

Hornell  (N.  Y.)  Evening  Tribune. 


E&P  Index 
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A  time -saver  for  every 
newspaper  and  every  editor 


I^DEX 


The  New  York  Times  Index  is  more  than  a  quick 
way  to  locate  articles  published  in  The  Times.  It  is 
a  key  to  national  and  international  news  stories 
appearing  in  any  newspaper  . . .  with  each  news 
reference  dated.  You  save  time  in  tracking  down 
stories  in  the  back  issues  of  your  own  newspaper 
by  using  The  New  York  Times  Index.  (During  the 
New  York  newspaper  strike,  The  New  York  Times 
Western  Edition  was  indexed  so  there  was  no  break 
in  this  record  of  the  news.) 

News  is  classified  and  summarized  in  the  Index 
under  alphabetically  arranged  headings  which 
make  it  easy  to  spot  any  event  or  situation.  Thou¬ 
sands  of  news  stories  are  catalogued  in  each  semi¬ 
monthly  issue.  Almost  half  a  million  references 
appear  in  the  cumulative  annual  volume  for  1962. 

Cost  of  the  twice-a-month  issues  for  an  entire  year 
is  only  $60.  And  for  $35  more  ($95  in  all)  your 
subscription  will  include  the  big  1962  Annual 
Index,  to  be  published  about  August  15.  This  new 
volume,  containing  the  complete  day-to-day  record 
of  what  happened  last  year,  is  priced  separately 
at  $60. 

Research  will  go  a  lot  faster  when  you  and  your 
.staff  have  The  New  York  Times  Index  ready  at 
hand.  Why  not  get  your  subscription  started  with¬ 
out  delay? 

The  New  York  Times  Index 

Times  Square,  New  York  36,  N.Y. 


Every  Saturday  Since 


1884 


May  4,  1963 


American  W eekly  F olds;  Parade  Gets  4  Papers 


The  A  viericcm  Weekly,  Hearst’s 
67-year-i)ld  newspaper  Sunday 
supplement,  is  quitting  the  field 
with  its  Sept.  1  issue,  Randolph 
A.  Hearst,  president  of  Hearst 
Publishing  Co.,  and  G.  0.  Mark- 
uson,  general  manager  of  Hearst 
Newspapers,  announced  May  2. 

With  the  Sept.  8  issue,  locally 
edited  rotogravure  supplements 
will  be  added  to  the  New  York 
Journal- American,  the  Boston 
Sunday  Advertiser,  the  San 
Francisco  Examiner,  and  the 
Los  Angeles  Herald-Examiner. 

Parade,  the  supplement  owned 
by  Whitney  Communications, 
will  be  distributed  with  the 
Baltimore  Sunday  American, 


the  Albany  Times-Union,  the 
Seattle  Post-Intelligencer,  and 
the  San  Antonio  Light  of  the 
Hearst  group. 

Parade  will  then  be  dis¬ 
tributed  by  73  newspapers  with 
a  circulation  of  more  than 
12,000,000.  Distribution  with  the 
Honolulu  Star-Bulletin  is  being 
discontinued  after  the  Sept.  1 
issue  because  of  shipping  prob¬ 
lems,  Warren  Reynolds,  asso¬ 
ciate  publisher  announced. 

Dropped  to  9  Markets 

Distribution  of  the  American 
Weekly  was  cut  back  a  year 
ago  from  31  to  9  markets,  elimi¬ 
nating  back-to-back  situations 


with  other  supplements.  The 
only  non-Hearst  paper  to  con¬ 
tinue  it  was  Chicago’s  Ameri¬ 
can. 

The  famous  supplement  has 
been  undergoing  r^ical  changes 
in  editorial  content  and  format 
over  the  last  two  decades.  Many 
of  the  ideas  of  the  late  Morrill 
Goddard,  who  believed  in  a  flam¬ 
boyant  presentation  of  mundane 
events  and  prophecies,  were 
scrapped  and  even  some  of  the 
sensational  tendencies  of  the 
late  Walter  Howey  were  toned 
down. 

The  weekly  sought  to  find  its 
place  in  the  “new”  Sunday 
scheme  o  f  journalism  and 


slipped  in  its  appeal  to  adver¬ 
tisers. 

When  William  Randolph 
Hearst  started  the  magazine  in 
1896,  after  taking  Goddard 
away  from  Joseph  Pulitzer’s 
World,  it  was  called  the  Ameri¬ 
can  Sunday  Magazine,  popular 
periodical  of  the  New  York 
Journal.  Pulitzer  matched  it 
with  the  World  Magazine  and 
these  were,  according  to  the  his¬ 
torians,  the  first  Sunday  supple¬ 
ments  in  newspapers. 

Mr.  Hearst  added  the  maga¬ 
zine  to  his  other  newspapers 
through  the  years  and  it  was 
reported  that  it  made  a  profit  in 
the  millions  for  years. 


Mercier  As  President 


CP  Directors  Re-elect 


Toronto 

A.  F.  Mercier  of  Quebec  Le 
Soleil  was  re-elected  president 
of  The  Canadian  Press  by  his 
fellow  directors  here  April  30. 

John  E.  Motz  of  the  Kitch- 
ener-W aterloo  Record  was  re- 
0  elected  honorary  president; 
Stuart  Keate,  Victoria  Times, 


A.  F.  Mercier 


first  vicepresident,  and  St.  Clair 
Balfour,  Winnipeg  Tribune,  sec¬ 
ond  vicepresident. 

Officers  were  chosen  by  the 
board  after  the  annual  meeting 
of  members.  Nine  directors 
chosen  for  two-year  terms  are: 

Atlantic:  J.  R.  H.  Sutherland, 
New  Glasgow  News. 

French- Language:  A.  F.  Mer¬ 
cier,  Quebec  Le  Soleil. 

Quebec:  Walter  O’Hearn, 
Montreal  Star. 

Ontario:  I.  H.  MacDonald, 
Cornwall  Standard-Freeholder; 
Beland  Honderich,  Toronto 
Star;  R.  A.  Graybiel,  Windsor 
Star. 

Prairie:  St.  Clair  McCabe, 
Moose  Jaw  Times-Herald,  and 
Basil  Dean,  Edmonton  JoumaL 

British  Columbia:  Stuart 
Keate,  Victoria  Times. 

Paul  Desruisseaux,  Sher¬ 
brooke  La  Tribune,  was  ap¬ 
pointed  to  fill  an  unexpired  term 
of  Gerard  Filion,  Montreal  Le 
Devoir,  who  resigned. 

Mr.  Mercier,  vicepresident 
and  general  manager  of  Le 
Soleil  and  L’Evenement,  said 


the  partnership  through  which 
Canadian  daily  newspapers  ex¬ 
change  the  news  of  their  areas 
and  bring  in  and  distribute  the 
news  of  the  world  was  of  par¬ 
ticular  interest  to  the  French- 
language  press.  He  said: 

“We  all  know  it  brings  to  us 
from  Ottawa  and  from  all  the 
provinces  accurate  and  fair 
news  of  general  interest  to  all 
Canadians,  and  news  on  all  sub¬ 
jects  of  special  interest  to  us. 
But  do  we  realize  the  long-term 
value  to  us  in  general  under¬ 
standing  that  comes  from  CP 
beyond  Canada  for  that  matter, 
carrying  across  Canada,  and 
the  news  and  views  of  the 
French-speaking  people  of  Can¬ 
ada?  .  .  . 

“We  are  all  aware  of  intense 
current  activities  devoted  to  the 
question  of  relations  between 
Quebec  and  the  rest  of  Canada, 
but  I  think  we  should  not  forget 
the  work  CP  accomplishes  by 
daily  exchange  of  honest  news 
across  the  cultural  boundar¬ 
ies  .  .  .” 

Mr.  Mercier  noted  that  CP 


established  in  1951  its  service 
in  French  for  the  country’s 
French-language  newspapers. 

Major  parliamentary  news 
now  is  written  in  Fren^  by  an 
Ottawa  staff  correspondent.  Two 
staffers  at  Quebec  cover  the 
legislature,  government  and 
other  news  in  French.  Ottawa, 
Montreal  and  Quebec  bureaus 
use  French-language  reporters 
to  cover  important  French- 
language  groups,  and  news¬ 
papers  contribute  local  news  in 
French.  French  texts  of  impor¬ 
tant  addresses  by  the  Pope  and 
President  de  Gaulle  are  regu¬ 
larly  cabled. 

It  would  be  ideal  to  have  a 
French  service  transmitted  in 
the  original  French  from  every¬ 
where,  Mr.  Mercier  said,  “but 
we  have  to  be  practical  and  real¬ 
ize  that  such  a  thing  is  made 
utterly  impossible  by  the  cost 
factor,  even  if  we  were  sup¬ 
ported  by  a  great  subsidy — 
which  our  French-language 
newspapers  would  reject  just  as 
flatly  as  I  am  sure  all  of  you 
would.” 


^  Wright  Bryan  Resigns  As  Plain  Dealer  Editor 


1 


Cleveland 
Wright  Bryan,  editor  of  the 
Plain  Dealer  for  nine  years,  has 
resigned  due  to  “differences  of 
judgment”  between  himself  and 
the  management  of  Forest  City 
Publishing  Co. 

Thomas  V.  H.  Vail  was  named 
publisher,  a  new  position,  and 
also  editor.  He  is  vicepresident 
of  the  publishing  company  of 
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which  his  father,  Herman  L. 
Vail,  an  attorney,  is  president. 

Mr.  Bryan  said  he  had  also 
resigned  from  the  board  of 
directors  of  the  Associated 
Press.  He  was  not  ready  to 
announce  his  plans,  he  added. 

Mr.  Bryan,  who  is  57,  came  to 
the  Plain  Dealer  in  January, 
1954,  succeeding  the  late  Paul 
Bellamy.  He  had  been  editor  of 
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the  Atlanta  Journal  since  1945. 

He  was  with  the  Atlanta  Jour¬ 
nal  as  reporter,  city  editor  and 
managing  editor  before  World 
War  II.  In  1943  he  was  a  war 
correspondent  and  on  D-Day  he 
flew  over  the  invasion  beaches 
and  broadcast  from  London  an 
eyewitness  account  of  the  action. 

Later  he  was  in  France  and 
was  wounded  in  the  leg  and  cap¬ 


tured  by  the  Nazis,  He  spent 
several  months  in  prison  camps 
in  Germany  and  Poland. 

He  is  a  former  president  of 
the  American  Society  of  News¬ 
paper  Editors. 

Mr.  Bryan  issued  the  follow¬ 
ing  statement: 

“After  much  careful  thought, 
I  am  resigning  as  editor  of  the 
(Continued  on  page  66) 
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HARRY  FERGUSON  SAYS 


Reporters  Will  Win 
‘Managed  News’  War 


Columbia,  Mo. 

Harry  Ferjfuson,  national  re¬ 
porter  for  United  Press  Inter¬ 
national,  says  he  is  confident 
that  reporters  will  win  the 
“news  management”  fight  in 
Washington. 

He  made  the  statement  May  2 
at  the  University  of  Missouri 
during  the  school’s  54th  annual 
Journalism  Week. 

“This  news  management  fight 
has  been  going  on  in  some  form 
or  other  for  years  and  the 
reporters  sometimes  lose  a  battle 
but  they  always  win  the  war,” 
Mr.  Ferguson  said  in  accepting 
a  Missouri  Honor  Award. 

“Every  President  since  the 
invention  of  the  telegraph  has 
tried  to  manage  the  news  in 
some  form  or  other,”  he 
declared. 

“Furthermore,  all  of  us  take 
an  occasional  fling  at  managing 
the  news.  A  man  looks  with 
consternation  and  horror  at  the 
new  hat  his  wife  has  purchased, 
but  he  smiles  and  says  ‘it’s 
lovely,  my  dear.’  He  is  managing 
the  news  in  an  attempt  to  insure 
his  own  peace  and  tranquility. 

“The  boss  greets  his  stenog¬ 
rapher  in  the  morning  with  ‘how 
are  you  today.’  She  replied  ‘just 
fine,  thank  you.’  She  is  man- 

^Managed  News’ 
Cry  Reflects 
On  Reporters 

Toronto 

Max  Freedman  of  the  Chi¬ 
cago  Daily  News  believes  that 
news  would  be  in  much  less  dan¬ 
ger  of  being  managed  in  the 
United  States  if  reporters  spent 
less  time  and  energy  complain¬ 
ing  about  being  managed  and 
displayed  more  effort  in  present¬ 
ing  an  accurate  background  to 
the  flow  of  news. 

Mr.  Freedman  told  the  14th 
annual  Newspaper  Awards  Din¬ 
ner  here  last  week  that  the 
“1,500  important  correspond¬ 
ents  in  Washington  must  be 
strangely  lacking  in  enterprise 
and  efficiency,  in  integrrity  and 
independence  if  they  allow  their 
judgment  of  the  news  to  be 
dominated  by  a  smile  or  frown 
in  the  White  House.” 

Indictment  of  Press 

Any  sort  of  success  in  the 
management  of  the  news  “must 


aging  the  news  because  she  does 
not  want  him  to  know  she 
danced  until  3  a.m.,  drank  some 
champagne,  has  a  headache  and 
is  wondering  what  chance  she 
has  to  slip  home  early.” 

Mr.  Ferguson  added,  however, 
that  “it  is  something  else  again 
when  an  administration  publicly 
announces  it  intends  to  spread 
falsehood  deliberately  in  a  time 
of  crisis.” 

He  said  he  has  never  known 
nor  ever  heard  of  a  newspaper¬ 
man  willing  to  print  something 
that  would  endanger  national 
security  in  a  time  of  peril. 

“I  do  know  some  newspaper¬ 
men  who  have  deliberately  sup¬ 
pressed  information  for  fear  it 
might  be  of  value  to  the  enemy,” 
he  said.  “So  at  the  moment  the 
reporters  and  the  bureaucrats 
are  locked  in  battle.  I  can  say 
with  confidence  that  the  re¬ 
porters  are  going  to  win.” 

“Facts  lie  deep  under  layers 
of  bureaucratic  rules  and  regu¬ 
lations,  but  reporters  always 
will  dig  them  out  eventually. 
There  are  plenty  of  reporters  to 
do  the  job,”  he  added. 

“Contrary  to  what  you  may 
have  heard,  there  are  more  re¬ 
porters  in  Washington  than 
there  are  Kennedys.” 

be  regarded  as  an  indictment  of 
the  Washington  press  corps,” 
said  the  Winnipeg-born  corre¬ 
spondent. 

“The  presidential  and  Con¬ 
gressional  system  of  government 
compel  the  disclosure  of  detailed 
information  on  a  scale  never 
seen  in  our  Parliament,”  Mr. 
Freedman  added. 

“This  point  is  worth  remem¬ 
bering  when  one  hears  reports 
of  managed  news  in  Washing¬ 
ton.  There  is  so  much  news  in 
Washington  that  it  would  be 
impossible  for  wen  a  syndicate 
of  Pierre  SaKTT^rs  or  Jim 
Hagertys  to  manage  all  of  it.” 


LOOKING  THEM  OVER? — Three  girls  who  may  become  newspaper 
job  applicants  next  year— all  three  are  winners  of  scholarships  at  the 
University  of  Colorado  School  of  Journalism — are:  From  the  left— 
Susan  A.  Meyer  of  Boulder,  Elaine  Best  of  Englewood,  Colo.,  and  Judith 
Luellen  Johnson  of  Boulder.  The  juniors  are  pictured  with  Dean  Charles 
Duncan  at  Colorado  Newspaper  Conference. 

NLRB  Mows  N.  Y.  Guild 
Election  in  Mass.  Plant 


David  Jones  Wins 
Loeb  Writing  Prize 

David  R.  Jones  of  the  Wall 
Street  Journal  has  been  awarded 
a  $1,000  Loeb  Prize  for  his 
series  on  the  automation  agree¬ 
ment  between  the  steelworkers 
and  Kaiser  Steel  Corp.  Runners- 
up  in  the  newspaper  competition 
were  Robert  E.  Nichols  of  the 
Los  Angeles  Times  and  Hugh 
R.  McEvers  of  the  Hartford 
Times. 


Washington 

The  National  Labor  Relations 
Board  this  week  ordered  a  secret 
ballot  among  250  employes  of 
the  Dow  Jones  &  Co.  plant  at 
Chicopee  Falls,  Mass,  to  deter¬ 
mine  their  choice  of  a  bargaining 
agent. 

The  Newspaper  Guild  of  New 
York  won  the  right  to  seek  rep¬ 
resentation  for  non-mechanical 
employes  who  work  on  the  Wall 
Street  Journal,  the  National 
Observer,  Barron’s  Financial 
and  Business  Weekly,  and  the 
Dow  Jones  News  Service. 

The  Independent  Association 
of  Publishers  Employees  Inc., 
which  has  contracts  covering 
some  Dow  Jones  workers  in  five 
plants  across  the  country,  will 
also  be  on  the  ballot. 

lAPE,  according  to  the 
Board’s  report,  seeks  a  nation¬ 
wide  unit  of  the  1,300  non¬ 
mechanical  employes  at  the  com¬ 
pany’s  eight  plants  and  36  news 
oureaus  and  advertising  and 
circulation  sales  offices.  In  an 
alternate  proposal,  lAPE  would 
exclude  from  its  nationwide  unit 
the  news  department  employes 
at  Chicago  who  are  represented 
by  the  Guild  there. 

Hiring  is  done  locally  and 
payrolls  are  handled  locally. 
Vacations,  holidays,  profit- 
sharing  and  retirement  pro¬ 
grams  are  uniform  for  all  non¬ 
mechanical  employes.  Multiplant 
contracts  have  been  negotiated 
since  1954. 

Chicopee  Falls  was  not  in¬ 
cluded  in  the  most  recent  con¬ 
tract — Feb.  1,  1961  to  Jan.  31, 
1963.  There  is  no  bargaining 
history,  the  Board  said,  for  the 
non-mechanical  employes  at 
Chicopee  Falls.  Mailroom  and 
composing  room  workers  are 
represented  on  a  single-plant 
basis. 

“As  the  bargaining  history 


demonstrates  the  feasibility  of 
single-plant  units  despite  the 
Employer’s  high  degree  of  inte¬ 
gration,”  the  NLRB  stated,  “we 
find  that  the  evidence  does  not 
foreclose  the  single-plant  unit 
sought  by  the  New  York  Guild.” 
• 

3  ‘Press  Stables* 
In  Ky.  Derby 

Louisville,  Ky. 

Three  newspaper-related 
horses  are  taking  a  crack  at 
winning  the  Kentucky  Derby 
here  May  4. 

They  are  Never  Bend,  owned 
by  Cain  Hoy  Stable  (Capt. 
Harry  F.  Guggenheim  of  News- 
day)  ;  No  Robbery,  owned  by  the 
Greentree  Stable  (John  Hay 
Whitney  of  the  New  York 
Herald  Tribune),  and  Royal 
Tower,  owned  by  Bernard  J. 
Bidder,  president  of  Twin  Coast 
Newspapers  Inc.  in  California. 

Cain  Hoy’s  Dark  Star  won  an 
upset  victory  in  the  Derby  a 
few  years  ago  and  Greentree’s 
Straight  Face  won  10  years  ago. 
Never  Bend  is  rat^  second 
choice  to  Candy  Spots,  a  Cali¬ 
fornia  horse,  and  No  Robbery 
“can  do  it,”  as  the  turf  experts 
say.  Royal  Tower  was  regarded 
as  an  outsider  but  “could  sur- 


Award  to  Blakeslee 

i  was  not  in-  Alton  L.  Blakeslee’s  five- 
jst  recent  con-  article  series  for  Associated 
>61  to  Jan.  31,  Press  on  mental  illness  prob- 
no  bargaining  lems  has  been  judged  the  winner 
•d  said,  for  the  of  the  Albert  Lasker  Medic^ 
employes  at  Journalism  Award  of  $2,500  in 
Mailroom  and  the  newspaper  field.  A  special 
workers  are  citation  will  go  to  John  A. 
a  single-plant  Osmundsen,  New  York  Times, 
for  an  article  on  the  secrets  of 
aining  history  heredity. 
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Mullaney  to  Move  Up 
When  Forrest  Retires 


Thomas  E.  Mullaney  will  be¬ 
come  financial-business  editor  of 
the  Nvw  York  Times  on  Auff.  1, 
it  is  announced  by  Turner  Cat- 
ledge,  managing  editor. 

John  G.  Forrest  will  retire  on 
that  date  as  financial-business 
news  editor,  but  will  continue  to 
serve  the  Times  in  a  consulta¬ 
tive  capacity. 

Mr.  Mullaney  is  news  editor 
in  Los  Angeles  of  the  New  York 
Times  Western  Edition.  Robert 
A.  Lee.  has  been  appointed  to 
succeed  him  in  that  post.  Mr. 
Lee,  an  assistant  news  editor  of 
that  edition,  attended  Reed  Col¬ 
lege  and  the  University  of  Ore¬ 
gon  and  was  assistant  news  edi¬ 
tor  of  the  Portland  Oregonian 
before  he  joined  the  Times  as  a 
make-up  editor  in  1960. 

Mr.  Catledge  also  announced 
the  appointment  of  Socrates  K. 
Butsikares  as  news  editor  in 
Paris  of  the  New  York  Times 
International  Edition.  Mr.  But¬ 
sikares,  now  assistant  news  edi¬ 
tor  for  regional  editions,  will 
succeed  Martin  Gansberg,  who 
is  returning  to  New  York  for 
re-assignment.  Douglas  Knee- 
land  will  succeed  Mr.  Butsikares. 

Mr.  Forrest  joined  the  Times 
in  1926  as  a  radio  reporter  and 
soon  switched  to  the  Wall  Street 
staff.  In  1931  he  became  finan¬ 
cial  news  editor  at  the  age  of  33. 
He  had  been  head  of  the  com¬ 
bined  business  and  financial 
news  departments  since  1952. 


Thomas  E,  Mullaney 


Mr.  Mullaney  began  working 
for  the  Times  as  a  copy  boy  in 
1942.  After  three  years’  service 
in  the  Navy,  he  returned  to  the 
Times  as  a  reporter  under  Mr. 
Forrest.  He  became  assistant 
financial-business  news  editor  in 
1952  and  continued  in  that  post 
until  early  last  year,  when  he 
began  the  Western  Edition. 

Mr.  Butsikares,  a  New  York 
University  graduate,  has  been 
with  the  Times  since  1946. 

Mr.  Kneeland  joined  the 
Times  in  1959.  Before  that,  he 
worked  for  the  Lorain  (Ohio) 
Journal,  the  Worcester  (Mass.) 
Telegram  and  the  Bangor  (Me.) 
Daily  News. 


Mr.  Evans,  has  just  returned 
from  a  Far  Eastern  tour. 

Mr.  Novak  joined  the  Herald 
Tribune  recently  from  the  Wall 
Street  Jouumal  where  he  has 
been  Congressional  and  political 
correspondent  since  1958.  Pre¬ 
viously  he  was  an  AP  reporter. 


Evans 


Novak 


Evans  and  Novak 
New  Column  Team 


Botsford  Heads  ANA 
Newspaper  Committee 


A  daily  column,  “Inside  Re¬ 
port,”  will  begpn  in  the  New 
York  Herald  Tribune  on  May 
15,  it  is  announced  by  John 
Hay  Whitney,  editor-in-chief 
and  publisher. 

Rowland  Evans  Jr.,  and  Rob¬ 
ert  D.  Novak  will  write  as  a 
team  on  national  and  inter¬ 
national  news  and  background. 
One  will  always  be  based  in 
Washington.  The  column  will 
appear  six  days  a  week — Sun¬ 
day  through  Friday — and  will 
be  available  to  subscribers  to  the 
New  York  Herald  Tribune  News 
Service. 


Henry  C.  Botsford,  advertis¬ 
ing  manager  of  General  Motors 
Corp.,  has  been  named  chair¬ 
man  of  the  newspaper  commit¬ 
tee  of  the  Association  of  Na¬ 
tional  Advertisers.  He  succeeds 
Douglas  S.  Clark,  assistant  vice- 
president,  Joseph  E.  Seagram 
&  Sons,  Inc.,  who  continues  as 
a  member  of  the  committee. 

Mr.  Botsford  has  had  25  years’ 
experience  in  automotive  mer¬ 
chandising  and  advertising.  He 
joined  GM’s  Buick  Motor  Divi¬ 
sion  in  1939.  Prior  to  taking  over 
his  present  position  in  1959,  he 
had  served  as  assistant  ad  man¬ 
ager  for  General  Motors  Corp. 
and  as  ad  manager  for  the  Buick 
Motor  Division. 
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‘Copy  Sings’ 
Over  Speedy 
Ocean  Cable 

The  Washington  (D.  C.)  Post 
and  Newsweek  magazine  have 
inaugurated  a  communications 
system  that  will  permit  overseas 
correspondents  to  send  copy  to 
this  country  at  the  rate  of  750 
words  a  minute.  This  is  almost 
12  times  faster  than  the  conven¬ 
tional  methods. 

The  system  was  developed  for 
the  Washington  Post  Co.  by  the 
Tally  Register  Co.,  and  Western 
Union  International.  The  British 
Post  office  cooperated  in  the 
planning. 

The  center  of  the  communica¬ 
tions  network  will  be  the  Wash¬ 
ington  Post-Newsweek  London 
Bureau  located  in  the  recently 
opened  New  Zealand  House  on 
Trafalgar  Square.  The  news¬ 
paper’s  and  magazine’s  corre¬ 
spondents  located  in  Europe, 
Africa  and  most  of  Asia  will 
transmit  their  articles  through 
the  London  Bureau  to  Washing¬ 
ton.  Newsweek  articles  will  be 
re-transmitted  immediately  to 
the  magazine’s  editorial  offices 
in  New  York. 

The  system  will  be  used  also 
to  get  articles  to  the  Washington 
Post  from  the  Guardian,  the 
Sundary  Times  and  the  London 
Observer.  It  will  tie  into  the  Los 
Angeles  Times-Washington  Post 
News  Service  and  its  45  affili¬ 
ated  newspapers. 

This  is  how  the  process  works: 
Correspondents  in  Europe, 
Africa  and  Asia  telephone  or 
radio  their  article  by  conven¬ 
tional  means  to  the  London 
(Continued  on  page  12) 


PROMOTED  — John  E.  Foy,  hat 
been  appointed  advertising  man¬ 
ager  of  the  Telegram,  succeeding 
the  late  John  B.  Stark.  Mr.  Foy 
was  born  and  educated  in  Toron¬ 
to  and  has  been  with  the  Tele¬ 
gram  for  12  years. 


Robert  S.  Ward 


New  Ad  Director 
Of  S.F.  Chronicle 

San  Francisco 

Robert  S.  Ward,  a  San  Fran¬ 
cisco  Chronicle  advertising  ex¬ 
ecutive  since  1956,  was  named 
director  of  advertising  this  week 
by  Charles  de  Young  Thieriot, 
publisher. 

Mr.  Ward  succeeds  Lynn  H. 
Gamble,  who  died  April  21. 

The  new  director  joined  the 
Chronicle  as  assistant  to  the 
advertising  director  and  later 
became  director  of  retail  ad¬ 
vertising. 

Born  in  Detroit  in  1913,  Mr. 
Ward  received  a  bachelor  of 
arts  degree  in  business  adminis¬ 
tration  at  the  University  of 
Michigan.  He  later  was  a  mem¬ 
ber  of  the  Executive  Program 
at  the  University  of  Chicag^o 
Graduate  school.  He  was  an 
editor  and  consultant  with  the 
Advertising  Almanac  in  New 
York  in  1934  and  1935.  He  was 
with  the  Washington  Times  in 
1936  and  1937,  and  the  Detroit 
Times  from  1939  to  1943. 

From  1943  to  1946  he  served 
in  the  Navy  as  a  lieutenant  in 
the  South  Pacific.  After  World 
War  II,  he  was  Western  man¬ 
ager  of  the  Hearst  Advertising 
Service  retail  store  division 
from  1947  to  1949.  From  1949 
until  he  came  to  the  Chronicle 
in  1956,  he  was  with  the  retail 
advertising  department  of  the 
Chicago  American. 

• 

Life  Adds  Qassified 

New  York 

Classified  advertising  will  ap¬ 
pear  in  Life  Magazine’s  New 
York  regional  edition  beginning 
May  24.  The  advertisements  will 
run  the  gambit  of  classified, 
ranging  from  art  and  automo¬ 
biles  to  real  estate  and  theatre. 
The  addition  of  classified  adver¬ 
tising  will  be  of  value  to  the 
readers  of  the  magrazine  and  an 
added  source  of  revenue,  said 
Ralph  Gallagdier,  assistant  ad 
director. 
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Post-Strike  Drive 
Is  Showing  Results 


New  York  City’s  newspapers 
are  employing  a  variety  of  pro¬ 
motion  and  hard-sell  to  recoup 
circulation  lost  during  the  114- 
day  strike-shutdown. 

The  nine  affected  dailies  have 
been  back  in  business  for  one 
month  (the  Post  since  March  4) 
but  actual  sales  figures  were  un¬ 
obtainable  this  week. 

A  reliable  source  in  the  busi¬ 
ness  put  the  aggregate  slump  at 
“around  600,000  copies”  daily. 
A  few  circulation  men  merely 
said  they  thought  this  was  too 
high,  although  it  might  have 
been  close  two  weeks  ago. 

The  consensus  was  that  it’s 
too  early  to  form  any  judgment 
on  the  strike’s  effect  on  circula¬ 
tion.  One  comment  was  “the 
papers  came  back  strong,  con¬ 
sidering  they  were  out  of  busi¬ 
ness  four  months.” 

Factors  to  Be  Overcome 

Three  major  factors  in  the 
post-strike  circulation  picture 
were:  1.  A  sharp  decline  in  sales 
of  early  street  ^itions  of  morn¬ 
ing  papers.  2.  The  doubling  of 
price  (from  5c  to  10c)  by  the 
standard-sized  A.M.  papers.  3. 
Thousands  of  commuters  “dis¬ 
covered”  their  hometown  papers 
and  lost  the  habit  of  buying 
New  York  papers  going  to  and 
from  work. 

Before  the  strike  the  nine 
dailies,  including  two  in  Queens 
County,  had  a  total  sale  of  5.7 
million  copies  daily.  They  have 
been  reporting  their  pre-strike 
averages,  up  to  Dec.  8,  to  the 
Audit  Bureau  of  Circulations. 
The  next  audit  period  runs  from 
April  1  to  September  30. 

For  about  four  weeks  in 
March,  the  Post  sold  upwards 
of  750,000  copies — more  than 
double  its  normal  circulation — 
but  it  has  settled  back  to  “ap¬ 
proximately  the  same”  as  before 
the  shutdown,  according  to 
Dorothy  Schiff,  publisher.  How¬ 
ever,  this  would  mean  a  grain 
for  the  evening  tabloid  as 
against  a  setback  suffered  by 
other  papers. 

Mrs.  Schiff  said  the  weekend 
edition  of  the  Post  had  held  up 
“very  well  indeed”  since  adding 
a  radio-television  section. 

The  Post  is  running  contests 
to  build  carrier  delivery  in  the 
Bronx  and  is  using  radio  an¬ 
nouncements  to  plug  daily  maga¬ 
zine  features. 

Busy  in  Suburbs 

The  morning  papers  directed 
a  barrage  of  promotion  and 
selling  to  the  suburbs  with 


emphasis  on  home  -  deliverj’. 

“Considering  the  price  in¬ 
crease  and  the  long  period  with¬ 
out  papers,  we  are  doing  much 
better  than  we  expected,”  said 
Roy  Newborn,  Herald  Tribune 
circulation  director. 

Irvin  Taubkin,  promotion  di¬ 
rector,  said  the  New  York  Times 
Sunday  edition  sales  were  hold¬ 
ing  within  1%  of  pre-strike 
figures. 

Mr.  Taubkin  said  that  the 
Times  has  initiated  the  heaviest 
television  spot  campaigpi  it  has 
ever  tried,  using  seven  stations. 
It  also  has  a  schedule  of  adver¬ 
tising  in  26  area  papers  and 
posters  at  railroad  and  bus  sta¬ 
tions. 

Charles  R.  Lawless,  public 
relations  director  of  the  Herald 
Tribune,  who  supervises  an 
$800,000-a-year  ad  budget,  said 
he  tried  this  week  a  page  in 
Life’s  Metropolitan  edition  to 
call  attention  to  specific  stories 
and  features. 

“Home  delivery  is  holding  up 
well,  and  that’s  why  we  are 
putting  our  biggest  effort  there 
through  telephone  drives,”  Mr. 
Lawliss  said.  “We  are  not  going 
to  try  contests.” 

W.  H.  “Tex”  James,  acting 
circulation  director  of  the  News, 
made  this  statement: 

“Following  an  encouraging 
‘curiosity’  sale  on  the  first  night 
back  in  print,  the  News  has 
been  running  behind  last  ye.ar’s 
circulation  figures.  According  to 
reports  the  other  New  York 
papers  also  are  below  1962 
figures. 

“Most  noticeable  losses  are 
on  the  city  One  Star  and  Coun¬ 
try  Editions,  and,  to  a  lesser 
degree,  the  suburban  distribu¬ 
tion. 

“The  circulation,  mail  and 
delivery  departments  are  really 
going  all  out  to  get  back  on  the 
upbeat  which  was  going  for  us 
before  the  strike. 

“The  excellence  of  the  edito¬ 
rial  product  plus  the  cooperation 
of  the  production  department 
has  also  helped  to  minimize  these 
losses.  With  their  continued 
support  we  hope  to  regain  the 
News  circulation  position. 

‘Bad  Habits’  Acquired 

“Indications  are  that  it  will 
not  be  easy  to  get  the  reading 
public  out  of  the  bad  habits 
acquired  during  the  lengthy 
shutdown — depending  on  tv  and 
radio,  reading  magazines,  paper¬ 
backs,  or  just  reading  subway 
posters.” 

A  bowling  contest  plays  an 


important  part  in  the  News  cir¬ 
culation  effort.  Wake-up  radio 
time  on  six  New  York  stations 
reviews  contents  of  each  day’s 
paper.  Full  and  half  pages  in 
suburban  newspapers  and  spots 
on  38  radio  stations  and  the 
News’  station  promote  the  bowl¬ 
ing  contest  and  other  features, 
such  as  a  series,  “Sex  in  Sub¬ 
urbia.” 

Before  the  strike,  the  News 
opened  an  office  in  Roselle,  N.  J. 
to  promote  home  delivery,  and 
also  had  a  telephone  force  work¬ 
ing  from  New  York.  On  April  1 
a  similar  office  was  opened  in 
Suffolk  County,  L.  I.  Orders 
for  home  delivery  are  placed 
with  independent  distributors. 

The  News  also  is  building  up 
home  delivery  of  its  Bulldog 
edition  within  the  city.  People 
used  to  go  out  and  buy  this 
paper  about  9  P.M.  Papers  are 
being  sold  to  father-and-son 
teams  at  $3.80  a  100,  and  it  is 
expected  they  can  make  about 
$20  a  week,  with  tips  at  large 
housing  developments. 

John  Potts,  circulation  direc¬ 
tor  of  the  Mirror,  said  its  cir¬ 
culation  was  “really  close  to 
normal.”  The  paper  had  resumed 
its  successful  Post-Position  con¬ 
test. 

“We’re  quite  happy,”  he  said. 
“We're  getting  to  stands  on 
time  with  editions  starting  at 
7  P.M.” 

‘Steadily  Cuming  Back’ 

“Circulation  is  steadily  coming 
back,”  said  L.  W.  Merahn,  pro¬ 
motion  manager  of  the  World- 
Telegram  &  Sun.  Hugh  E. 
Smith,  circulation  director  of 
the  Journal- American,  said  the 
.same.  Both  agreed  it  was  likely 
to  be  a  long  pull. 

“We’re  trying  to  put  out  a 
good  newspaper  every  day,  and 
let  people  know  that  we  are 
doing  it,”  Mr.  Merahn  said. 

♦  ♦  « 

‘BcMvtlegging’  a  Problem 

Washington 

The  biggest  problem  of  sub¬ 
urban  newspapers  during  the 
New  York  strike  was  “Bootleg¬ 
ging,”  the  Inter-State  Circula¬ 
tion  Managers’  Association  was 
told  here  this  week. 

Charles  Springer,  Newark 
News,  said  an  “unprecedented 
demand  for  papers  created  an 
unprecedented  problem  in  both 
pr^uction  and  distribution.” 
The  stealing  of  bundles  of  news¬ 
papers  was  an  added  problem. 
Bundles  were  taken  after  they 
had  been  dropped  off  at  a  car¬ 
rier  depot,  he  said,  and  some 
branch  offices  were  broken  into 
three  and  four  times. 

The  bootlegging  was  also  done 
by  men  who  would  buy  the 
papers  in  bulk  from  larger 
newsstands  and  then  sell  them 


at  a  premium.  Reg^ular  cu*. 
tomers  found  that  they  couldn’t 
buy  a  paper. 

A  request  for  50,000  Sunday 
newspapers  was  received  by  the 
Circulation  Department  from  a 
New  York  agency  on  a  no. 
return  guarantee  and  the  papers 
would  be  paid  for  in  advance. 
This  request  was  turned  down, 
Mr.  Springer  said  “because:  1. 
Advertising  rates  couldn’t  be 
raised.  2.  the  cost  of  labor  was 
too  high,  and  3.  newsprint  was 
too  expensive.” 


^Copy  Sings  ’ 

(Continued  from  page  11) 


Bureau  where  they  are  received 
on  perforated  tape. 

By  an  electronic  process,  the 
tape  is  converted  into  electrical 
impulses  which  are  changed  into 
accelerated  musical  tones.  A  ci^ 
cuit  is  set  up  on  transatlantic 
cable  through  which  the  tones 
are  transmitted  to  the  Washings 
ton  Post. 

Here  the  reverse  process  is 
put  into  effect.  The  resultant 
tape  is  converted  into  a  type¬ 
script  by  a  Teletype  machine. 

The  typescript  is  then  edited 
and  sent  to  the  composing  room 
where  it  is  set  into  type  by 
printers. 

The  speed  of  the  system  is 
such  that  the  equivalent  of  text 
for  a  newspaper  page  can  be 
fired  off  to  Washington  in  one 
10-minute  burst  or  less. 

The  charges  for  overseu 
broadband  exchange  service  be¬ 
gin  after  a  connection  has  been 
established  between  the  sub¬ 
scriber  and  his  overseas  corre¬ 
spondent,  and  each  has  been 
properly  identified.  The  charge¬ 
able  time  ends  when  the  con¬ 
nection  is  terminated. 

Western  Union  requires  a 
minimum  monthly  guarantee  of 
$150. 

Philip  L.  Graham,  president  of 
the  Washington  Post  Company, 
attended  the  ceremonies  in 
London  when  the  first  transmis¬ 
sion  of  7,500  words  was  made  at 
3  p.m.  April  30. 

On  the  Washington  end  were 
John  Sweeterman,  publisher,  and 
J.  R.  Wiggins,  editor,  of  the 
Post,  and  officials  of  the  com¬ 
panies  which  developed  the 
system. 

• 

Nametl  to  PM  Post 

Los  Angexes 

Gene  Schaffer,  formerly  with 
the  Riverside  (Calif.)  Pres*- 
Enterprise,  has  been  named  pro¬ 
motion  manager  of  the  New 
York  Times  Western  Edition 
He  previously  was  manager  of 
promotion  for  the  Los  Angelo* 
Mirror  and  the  Houston  (Tex.) 
Chronicle. 
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E&P  PROMOTION  CONTEST 

39  Dailies  Win  52  Awards  for  ’62 


Color  slides  of  the  winning 
entries  will  be  shown  during  the 
awards  luncheon  at  the  Rice 
Hotel,  Houston,  on  Wednesday, 


May  8.  The  presentation  of 
plaques  and  certificates  will  be 
made  by  Robert  U.  Brown,  pub¬ 
lisher  and  editor  of  E&P. 

Classifications  in  the  competi¬ 
tion  are:  Trade  paper  adver¬ 
tising,  national  advertising 
direct  mail,  national  advertising 
presentations,  retail  advertising 
promotion,  classified  promotion, 
circulation  promotion,  carrier 
promotion,  public  relations  and 
community  service,  and  news¬ 
paper  or  market  research.  Iden¬ 
tical  awards  are  offered  in  each 


classification  for  newspapers 
with  over-100,000  and  under- 
100,000  circulation.  All  entries 
in  the  competition  will  be  ex¬ 
hibited  during  the  NNPA  con¬ 
vention. 

Judges’  Views 

Assisting  with  the  contest 
judging  and  arrangements  were 
NNPA  Convention  co-chairman 
Richard  J.  V.  Johnson,  promo¬ 
tion  manager  of  the  Houston 
Chronicle,  and  Arthur  Keeney, 
promotion  manager  of  the  Hous¬ 
ton  Post. 

The  judging  took  the  better 


part  of  two  full  days  in  a  two- 
room  suite  at  the  Rice  Hotel, 
with  movies,  slides  and  strip- 
films  viewed  in  one  room,  while 
the  huge  piles  of  scrapbooks, 
portfolios  and  bound  presenta¬ 
tions  was  carefully  examined  in 
the  other. 

The  judges  agreed  that  the 
printed  promotion  was  generally 
excellent,  with  the  entries  rep¬ 
resenting  a  wide  gamut  of  ideas 
and  an  interesting  variety  of 
techniques  and  efforts.  « 

A  Houston  advertising  agency  1 
man  who  sat  through  the  “film  I 
festival”  of  audio-visual  presen-  n 
tations,  however,  was  somewhat  i| 
more  critical  of  the  screened  p 
efforts. 

“Like  the  little  girl  with  the  f 
curl  in  the  middle  of  her  fore-  M 
head,”  said  Richard  Isaacs,  Me-  p 
Cann  Erickson,  “when  it  is  good,  |; 
it  is  very,  very  good,  but  when  | 
it  is  bad  it  is  horrid.”  p 

“Sometimes  we  get  sick  and  '  « 
tired  of  seeing  jets  taking  off  or  P 
landing.  And  why  must  every-  * 
body  making  a  market  film  show 
suburban  rooftops?  They  all 
look  alike,”  Mr.  Isaacs  added. 

Print  promotion  drew  highest 
praises  from  the  judging  panel, 
with  the  judges  describing  the  || 
entries  as  “attractive,  well-  ” 
planned,  excellent  examples  of 
creative  advertising.” 

Messrs.  Murphy  and  McNeese, 
judging  the  public  relations  clas¬ 
sification,  admitted  that  they 
were  particularly  impressed 
with  the  wide  variety  and  scope 
of  public  service  programs  sub¬ 
mitted  by  newspapers  in  all  cir¬ 
culation  groups. 


By  George  Wilt 

The  best  promotion,  public 
relations  and  research  of  1962 
prepared  by  U.S.  and  Canadian 
newspapers  will  be  honored  next 
week,  with  the  presentation  of 
the  28th  annual  Editor  &  Pub¬ 
lisher  Newspaper  Promotion 
Awards  at  the  National  News¬ 
paper  Promotion  Association 
Convention  in  Houston,  Texas. 

From  a  Texas-size  field  of 
entries,  the  panel  of  23  Houston 
advertising,  publishing  and  mar¬ 
keting  executives  who  judged 
the  competition  selected  52  win¬ 
ners  in  nine  classifications  and 
two  circulation  groups.  A  total 
of  18  first  prize  plaques  and  34 
certificates  of  merit  will  be  pre¬ 
sented.  Because  11  newspapers 
will  receive  more  than  one 
award,  39  papers  will  be  recipi¬ 
ents  of  awards. 

Multiple  Winners 

Among  the  multiple  winners 
are  the  Philadelphia  Inquirer 
and  Detroit  News,  each  with 
three  prize-winning  entries,  and 
the  Erie  (Pa.)  Times  &  News, 
Salt  Lake  Tribune-Deseret  News 
&  Telegram,  Detroit  Free  Press, 
Des  Moines  Register  &  Tribune, 
San  Mateo  (Calif.)  Times,  San 
Rafael  (Calif.)  Independent- 
Journal,  Toronto  Telegram,  Den¬ 
ver  Post,  and  Pasadena  (Calif.) 
Independent-Star-News,  each 
with  two  winners. 


STRIPPED  TO  SHIRTSLEEVES  to  judge  more  than  a  hundred  entries  in 
the  public  relations  and  community  service  classification  are  Craig 
McNeese,  advertising  manager  of  the  Houston  Lighting  &  Power  Com¬ 
pany,  and  John  H.  Murphy,  executive  director  of  the  Texas  Daily  News¬ 
paper  Association. 


PUBLIC  RELATIONS — ^The  Miami  Herald's  “Operation  Amigo"  presen¬ 
tation  received  the  judges'  unanimous  vote  for  first  prize  in  the  public 
relations  classification  for  newspapers  with  over- 1 00,000  circulation 
(foreground).  Detroit  Free  Press  "Ruth  Alden  Dress  Drive"  and  Denver 
Post  "Youth  In  Action"  were  awarded  Certificates  of  Merit. 


FOURTH  OF  JULY  CELEBRATION  earned  first  prize  for  public  rela¬ 
tions  (newspapers  under  100,000  circulation)  for  the  Lima  Citizen.  Fort 
Worth  Press  "Profile  of  a  Great  City"  and  Rockford  (III.)  Newspapers 
Junior  Achievement  and  Constitution  Day  programs  were  awarded 
Certificates. 
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THE  WINNERS 

National  Advertising  Promo¬ 
tion,  Trade  Paper  Ads,  Over 
100,000  Circulation: 

FIRST  PRIZE— Mew  York 
Herald-Tribune,  for  their  cam¬ 
paign  promoting  a  revised  edi¬ 
torial  approach  for  the  paper, 
des('ril)ed  by  the  judges  as  “a 
clean  and  informative  presen¬ 
tation  of  a  unique  product  ad- 
v'antage  .  .  .  believable  and 
easily  understood.” 

Certificates  of  Merit  to:  Phil- 
adelphin.  Bulletin,  for  their  cam¬ 
paign,  “In  Philadelphia  Nearly 
Everylwdy  reads  the  Bulletin,” 
cited  for  its  powerful  ad  theme 
kept  fresh  by  adroit  cartoons 
.  .  .  and  strengthened  by  supple¬ 
mentary  ad  themes. 

Detroit  News,  for  a  straight¬ 
forward  campaign  providing  in¬ 
formation  on  the  papers  reader- 
ship,  concentrating  on  principal 
sales  points.  Judges  cited  the 
art  for  the  series  as  “unpreten¬ 
tious  but  effective  in  supporting 
the  copy  platform.” 

National  Advertising  Promo¬ 
tion,  Trade  Paper  Ads,  News¬ 
papers  Under  100,000  Circula¬ 
tion: 

FIRST  PRIZE— EWe  (Pa.) 
Times  &  News,  for  “highly  effec¬ 
tive  use  of  small  space,  with 
clean  graphics  and  pertinent 
copy  combining  to  make  solid 
sales  points.” 

Certificates  of  Merit  to:  Geor¬ 
gia  Group  Newspapers,  cited  for 
sound,  underlying  ideas,  con¬ 
sistently  executed.  Burke  Dowl¬ 
ing,  Adams,  advertising  agency 


National  Direct  Mail,  News¬ 
papers  Under  100,000  Circula¬ 
tion: 

FIRST  PRIZE — Ontario-Up¬ 
land  (Calif.)  Daily  Report,  for 
a  “meaningful  presentation  of 
coverage  information  in  a  clean, 
interesting  format.” 

I  Certificates  of  Merit  to:  Great 
Falls  (Mont.)  Tribune  Leader 
and  Erie  (Pa.)  Times  &  News, 
for  outstanding,  clear-cut  direct 
mail  pieces  prepared  and  sub¬ 
mitted  by  their  national  adver¬ 
tising  representative.  The  Katz 
Agency,  Inc. 

National  Advertising  Presen¬ 
tations,  Newspaper  Over  100,000 
Circulation: 

EXAMINING  ENTRIES  in  the  national  trade  paper  advertising  cissifi-  FIRST  PRIZE — Salt  Lake 
cation  are  Tom  Rogers  (seated),  vicepresident,  Rives,  Dyke  &  Co.,  Tribune-Deseret  News  &  Trib- 
Houston  ad  agency;  Jim  Culbertson,  prominent  Southwest  commercial  une,  for  one  of  the  most  flam- 
artist;  and  Donald  A.  Colvin,  vicepresident,  Ketchum,  MacLeod  4  boyant  and  dramatic  entries  in 
Grove,  Inc.  The  same  trio  of  judges  also  picked  the  winners  in  the  1902  competition.  This  pre- 

d.rect  mail  classification.  sentation,  utilizing  die-cut,  full- 

for  the  group  submitted  the  Rating”  research  was  specific-  Pop-ups  demonstrates  the 

j  jjUy  cited.  Salt  Lake  newspaper  story  in  an 

Tacoma  (Wash.)  News-Trib-  Certificates  of  Merit  to:  extremely  effective,  visual  man- 


entry;  ally  cited.  Lake  newspaper  story  in  an 

Tacoma  (Wash.)  News-Trib-  Certificates  of  Merit  to:  extremely  effective,  visual  man- 
une,  for  their  campaign,  “Think  Detroit  Free  Press,  for  cam-  which  is,  according  to  the 

twice  about  Tacoma.”  The  paigns  directed  to  specific  trade  ^  ^ 

judges  commented  on  the  excel-  groups,  designed  to  reinforce 

lent  blend  of  copy  and  art.  trade  paper  advertising;  To  the  Certificates  of  Merit  to:  The 

Lov  Anneles  Times  fnr  th«»ir  Eocky  Mountain  News,  for  a 
National  Advertising  Promo-  fieltTg  use  o^  16mm  color  sound  film  presenta¬ 
tion.  Direct  Mail.  Newspapers  newspaper  booming  Denver 

n„«..  inn  non  r-;— itself  in  direct  mail,  using  posi- 

Over  100,000  Circulation.  tive  proof  of  former  successes  to  Market;  the  Norfolk  Virginian.- 

FIRST  PRIZE — Philadelphia  sell  new  ones.  (Continued  on  page  16) 

Inquirer,  for  a  campaign  util¬ 
izing  a  wide  variety  of  art  and  JUDGES  for  both  printed  and  audio-visual  national  presentations, 

copy  techniques.  The  judges  Richard  Isaacs,  Humble  Oil  account  supervisor  for  McCann-Erickson, 

described  the  entry  as  “to-the-  and  Ernest  Sharpe,  associate  professor  of  Advertising,  University  of 

point”  advertising — specific  and  Texas  absorbed  eight  hours  of  hard  sell  during  the  contest  judging, 

informative,  and  inviting  action,  r 
The  series  outlining  “Exposure  ! 


UNIQUE  POP-UPS  earned  first  prixe  in  national  presentation  class 
(newspapers  over  100,000  circulation)  for  Salt  Lake  City  Newspapers. 
Norfolk  Virginian-Pilot  and  Ledger-Star  and  Des  Moines  Register  4 
Tribune  entries  were  awarded  Certificates.  A  film  presentation  (not 
shown  here)  of  the  Denver  Rocky  Mountain  News  also  was  awarded  a 
Certificate  of  Merit. 
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SEARS,  ROEBUCK  sales  promotion  manager  Harley  Diehl  (center), 
points  out  an  entry  in  the  Retail  Advertising  Promotion  Classification 
to  co-judges  Lee  Dubow,  publicity  director,  Foley's  Department  Store, 
and  Earl  Littman,  executive  vicepresident,  Goodwin,  Dannenbaum, 
Liftman  &  Wingfield. 


Pilot  &  Ledger-Star,  for  a  consumers  to  think  of  the  Times 


ADD-A-PRI2E  Contest  won  first  prize  in  retail  advertising  promotion 
(newspapers  under-100,000  circulation)  for  the  San  Mateo  Times. 
EvereH  (Wash.)  Daily  Herald  and  San  Rafael  Independant-Journal  0 
entries  earned  Merit  Certificates.  t ' 


“chart-type”  food  advertising  as  the  New  York  paper  to  read 

presentation;  and  the  Des  for  retail  advertising  ,  .  .  and  increase  shopping  hours  to  com-  gram,  for  a  consistent  all-media 

Moines  Register  &  Tribune,  for  merchandised  back  to  retailers  Pfte  with  major  suburban  shop-  campaign,  promoting  the  fact 

a  presentation  using  a  checker-  with  a  sophisticated  direct  mail  ping  centers.  An  outstanding  that  the  paper  had  won  the 

board,  “Jump  Your  Profits.”  campaign.  slide  presentation  backed  up  by  ANCAM  Want-Ad  Week  Award 

a  consistent  newspaper  cam-  and  merchandising  the  award 

National  Advertising  Presen-  Retail  Advertising  Promotion,  paigfn;  back  to  classified  advertisers. 

Under  100,-  Newspapers  Under  100,000  Cir-  San  Rafael  Independent-Jour-  Certificates  of  Merit  to:  Phil- 
000  Circulation:  culation:  for  an  unusual,  creative  adelphia  Inquirer,  for  a  well- 

series  of  full-page  newspaper  conceived  campaign  of  direct 

ads  promoting  the  growth  of  the  mail  pieces  covering  various 

county,  with  the  newspaper’s  classifications,  and  for  a  used 

growth  as  the  first  line  of  com-  car  promotion,  “Pitch  a  Car  in 

munication,  particularly  for  the  Pink;”  to  the  Denver  Post, 

retailers.  “Very  original  ads,  for  a  campaign  promoting  a 

excellent  photos,”  said  the  new  classified  advertising  tele¬ 
judges.  phone  number  and  a  new  type¬ 

face  for  want  ad  pag:es. 

Classified  Advertising  Promo¬ 
tion,  Newspapers  Over  100,000  Classified  Advertising  Promo- 
Circulation:  tion.  Newspapers  Under  100,000 

Circulation : 

■Toronto  Tele- 

FIRST  PRIZE — Bloomington 
(Ill.)  Pantograph,  for  a  consist- 
ent  campaign  of  in-paper  pro- 
motion  of  classified  advertising, 
using  color  and  testimonials. 
Certificates  of  Merit  to: 


FIRST  PRIZE— San  Rafael  FIRST  PRIZE— San  Mateo 
(Calif.)  Independent- Journal,  (Calif.)  Times,  for  an  original 
for  their  market  presentation,  contest,  “Ad-A-Prize,”  designed 
“A  Consuming  Story  of  Marin,”  to  develop  intensified  ad  reader- 
Ray  Mount  Rogers’  presentation  ship,  with  clues  furnished  in 
success  is  documented  by  letters  rhyme  on  a  daily  basis,  and 
from  advertisers  and  agencies.  resulting  in  participating  by 
San  of  the  paper’s  subscribers. 

Certificates  of  Merit  to:  Ever- 


Certifieate  of  Merit  to 

Mateo  (Calif.)  Times,  for  a  flip-  _ _ ^ _ _ 

chart  market  presentation  with  ett  (Wash.)  Daily  Herald,  for  a 
the  market  story  effectively  told 
by  bleed  photographs  and  brief 
captions. 

Retail  Advertising  Promotion, 

Newspapers  Over  100,000  Circu¬ 
lation: 

FIRST  PRIZE— Salt  Lake 
Tribune,  Deseret  News  &  Tele¬ 
gram,  for  a  consistent  year- 
round  promotion  that  largely 
account^  for  a  1,468,000-line 
increase  in  retail  advertising.  A 
well-coordinated  and  creative 
program,  showing  originality 
and  flne  implementation  through 
promotion  of  special  sections, 
with  direct  mail  and  point-of- 
purchase. 

Certificates  of  Merit  to:  Chi¬ 
cago  Sun-Times  &  Daily  News, 

For  a  presentation  on  improving 
the  advertising  effectiveness  of 
Polk  Brothers,  a  major  retail 
advertisers,  which  produced  an 
increase  of  over  600,000  lines  of 
advertising; 

New  York  Times,  for  an  inter¬ 
esting  approach  of  “off-beat” 
one-sheet  posters  on  suburban 
stations  and  terminals  to  get 


FIRST  PRIZE 


Ck'  Pailt 


] 


CARRIER  PROMOTION,  a  naw  claMification  in  fhit  yaar't  compatHion, 
judgad  by  four  Houtfon  circulaton,  Laon  Kannady,  tfata  circulafion 
managar  of  tha  Chronicla;  Jack  Calvin,  stafa  circulation  managar  of 
the  Post;  R.  H.  McCoy,  city  circulation  manager  of  tha  Post;  and 
Robert  Holt,  Chronicle  city  circulation  manager. 

editor  ai  PUBLISHER  for  May  4,  1963 


CIRCULATION  PROMOTION  AWARD  for  nawspapar*  under  100,000 
circulation  want  to  tha  Gastonia  (N.C.)  Gaxatta  for  their  program 
launching  a  new  Sunday  newspaper.  Certificates  of  Merit  to  Longview 
(Wash.)  Daily  News,  and  Pasadena  Independent  Star-News. 


RESEARCHING  THE  RESEARCH  entries  in  the  28th  annual  ESP  pro¬ 
motion  contest  are  Donn  Tee.  regional  manager,  Marplan,  Inc.;  J.  O. 
Eastlak,  Jr.,  research  director,  Duncan  Coffee  Co.;  and  Jim  Higgin¬ 
botham,  president  of  Higginbotham  S  Associates. 


SPECIAL  AWARD — The  judges  were  so  impressed  with  Paula  Kent's 
entry  showing  how  the  San  Diego  Union  S  Tribune  promoted  National 
Newspaper  Week  in  1962  that  they  voted  it  a  special  award  in  the 
public  relations  classification. 


"I'VE  GOT  NEWS  FOR  YOU"  campaign  of  the  Detroit  News  took  top 
honors  among  Circulation  Promotion  entries  for  over  100,000  circulation 
papers.  Certificates  of  Merit  go  to  runners-up,  San  Jose  Mercury  and 
News  and  the  Baltimore  Sun. 
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Much  Press  ‘Fiction’ 
In  British  Spy  Case 


London 

Much  of  what  the  popular 
press  published  about  the  ef¬ 
feminate  spy,  William  John  Vas- 
sall,  was  “fiction”  or  pure  “spec¬ 
ulation.” 

After  this  characterization  of 
several  specific  news  reports, 
the  Radcliffe  Tribunal  took  oc¬ 
casion  to  comment  in  its  50,000- 
word  summary  of  24  days’  testi¬ 
mony  and  examination  of  250 
documents  and  press  clippings: 

“We  think  it  desirable  to  make 
plain  that  at  no  time  have  we 
regarded  it  as  part  of  our  func¬ 
tion  to  express  judgments  as  to 
whether  this  or  that  newspaper 
ought  or  ought  not  to  have  pub¬ 
lished  any  particular  statement 
on  the  basis  of  the  information 
before  it  or  the  deductions  it 
felt  qualified  to  make.  Newspa¬ 
pers  have  their  own  methods  of 
operation  and  they  cannot  al¬ 
ways  be  expected  to  proceed  on 
the  kind  of  factual  basis  that 
justifies  the  assertion  before  a 
court  of  law  or  a  tribunal  of 
inquiry.” 

Public  to  Be  the  Judge 

The  Institute  of  Journalists 
regarded  the  tribimal’s  report  as 
“only  mildly  critical  of  the 
press,”  while  the  Times  re¬ 
marked,  “The  press  comes  out 
badly”  because  the  public  is 
likely  to  be  harsh  in  its  judg¬ 
ment  of  the  journalists’  sensa¬ 
tionalism. 

Publication  of  the  report,  giv¬ 
ing  a  full  account  of  the  con¬ 
victed  spy’s  activities  for  the 
Russian  Secret  Senice,  prompt¬ 
ed  a  new  outcry  for  the  release 
of  the  two  newsmen — Brendan 
Mulholland,  28,  of  the  Daily 
Mail,  and  Reginald  Foster,  58, 
of  the  Daily  Sketch  —  who  were 
jailed  last  March  for  six  months 
and  three  months,  respectively, 
for  refusing  to  identify  their 
sources  of  certain  stories. 

Prime  Minister  Macmillan  said 
in  House  debate  that  remission 
of  the  penalties  against  the  re¬ 
porters  was  a  matter  for  the 
Home  Secretary  alone. 

Full  debate  on  the  report  of 
the  tribunal  headed  by  Lord 
Radcliffe  was  scheduled  for  May 
7  and  there  were  strong  indica¬ 
tions  that  the  question  of  press 
performance  and  responsibility 
would  be  aired  at  length. 

*A  Dressed-Up  Doll’ 

Reviewing  the  testimony  that 
was  heard  in  camera  and  at 
open  hearings,  the  tribunal  said, 
“Vassall  had  no  reputation  in 
the  (Moscow)  embassy  of  being 
a  homosexual.” 


But,  according  to  the  Times’ 
summary  of  the  report,  this 
question  of  his  supposed  notori¬ 
ety  was  brought  vividly  before 
the  public  in  an  article  in  The 
People  on  Nov.  4,  1962,  under 
the  headings,  “For  two  years  I 
saw  him  strutting  around  Mos¬ 
cow  like  a  dressed-up  doll,”  and 
“Vassall:  the  Scandal  Grows.” 

The  substance  of  the  article, 
attributed  to  the  paper’s  diplo¬ 
matic  correspondent,  was  to  as¬ 
sert  that  men  of  Vassall’s  sort 
were  not  regarded  as  security 
risks  even  if  they  “fiaunted  their 
abnormal  characteristics,  as  he 
did.” 

Referred  to  as  ‘Auntie’ 

It  went  on  to  say:  “His  con¬ 
duct  was  notorious  in  the  diplo¬ 
matic  colony.  His  fellow  clerks 
referred  to  him  as  ‘Auntie,’  and 
he  was  a  laughing  stock.”  Then 
it  quoted  Stanley  Johnson,  for¬ 
merly  AP  correspondent  in  Mos¬ 
cow,  who  was  Vassall’s  neighbor 
in  1954  and  1955,  as  saying: 
“More  than  once  I  saw  his  face 
covered  in  cream.  And  I  shall 
always  remember  him  strutting 
about  Moscow  like  a  dressed-up 
doll.  Nobody  could  make  any 
mistake  about  Vassall.” 

Evidence  about  this  had  been 
obtained  from  Mr.  Johnson.  He 
said  he  had  been  invited  to  write 
an  article  for  The  People  but 
had  declined.  He  offered,  how¬ 
ever,  to  answer  questions  and 
his  answers  could  be  published 
under  his  name.  The  version  of 
his  remarks  to  be  attributed  to 
him  was  read  to  him  over  the 
telephone  and  he  accepted  it 
“broadly.” 

The  factual  basis  of  this  story, 
the  tribimal  found,  was  a  small 
amount  of  personal  obser\"ation 
when  Mr.  Johnson  went  to  Vas¬ 
sall’s  fiat  from  time  to  time  to 
have  some  material  translated 
by  another  occupant  of  the  place. 
T^e  U.S.  newsman  thought  Vas¬ 
sall,  the  British  Admiralty  clerk, 
was  “queer”  and  he  wondered  if 
some  members  of  the  embassy 
didn’t  share  this  view. 

.4  Different  Version 

Mr.  Johnson’s  impression  of 
extravagance  of  dress  was  based 
upon  meeting  Vassall  at  the 
door  dressed  to  go  out  skating 
and  wearing  “a  sort  of  woolen 
bonnet  and  an  excessively  long 
scarf.”  He  did  not  wish  to  stand 
by  the  phrase  “strutting  about 
like  a  dressed-up  doll,”  and  the 
reference  to  cream  on  Vassall’s 
face  meant  he  had  seen  him  in 
his  fiat  using  cream  and  he 
wouldn’t  disagree  with  Vassall’s 


own  account  that  it  was  prob¬ 
ably  a  cream  used  as  a  protec¬ 
tion  in  cold  weather.  Mr.  John¬ 
son  told  the  tribunal  he  had 
never  heard  Vassall  referred  to 
as  “Auntie”  nor  did  he  accept 
“a  laughing  stock”  as  his 
phrase. 

These  remarks,  according  to 
the  Radcliffe  report,  found  their 
way  into  an  article  in  the  Sun¬ 
day  Telegraph  of  Nov.  11,  un¬ 
der  the  name  of  Ian  Waller,  the 
paper’s  political  correspondent. 
This  story  opened  by  saying 
Vassall  was  known  to  British 
diplomats  in  Moscow  as  a  homo¬ 
sexual  but  reports  on  him  by  the 
embassy  were  ignored  by  the 
Admiralty. 

The  basis  of  these  statements, 
as  explained  by  Mr.  Waller,  was 
the  contact  which  he  enjoyed 
with  members  of  Parliament. 
Among  them  he  had  found  “a 
strong  feeling”  that  matters 
were  or  must  be  as  he  had  stated 
them  in  his  article;  he  himself 
thought  it  “inconceivable”  that 
Vassall  had  not  been  known  in 
Moscow  for  a  homosexual. 

The  reporter  could  not  recall 
that  any  particular  member  of 
Parliament  had  contributed  any 
particular  bit  of  information  on 
the  matter. 

*A  Matter  of  Speculation’ 

An  assertion  in  the  Daily 
Sketch  that  it  was  Vassall’s  es¬ 
pionage  that  led  to  the  appear¬ 
ance  of  Russian  trawler  fieets 
in  the  area  of  secret  NATO  ex¬ 
ercises  was  said  by  the  tribunal 
to  be  “simply  a  matter  of  specu¬ 
lation.” 

The  Radcliffe  report  con¬ 
demned  an  apparently  factual 
account  by  Mr.  Mulholland  of 
Vassall’s  reception  at  the  home 
of  an  Admiralty  Lord  as  “in  all 
essentials  a  piece  of  fiction.” 

The  reporter  concluded  from 
his  inquiries  in  Scotland  that 
Vassall  had  been  at  the  home  of 
T.  G.  D.  Galbraith  and  his  story 
appeared  in  the  Mail  the  day 
after  Vassall  had  been  found 
guilty  of  passing  secret  docu¬ 
ments. 

In  the  tribunal  report  was  this 
comment: 

“We  do  not  need  to  say  more, 
but  we  cannot  say  less,  than  that 
we  regard  his  conclusion  of  fact 
as  altogether  imfoimded;  and  we 
must  add  that,  after  hearing 
Mr.  Mulholland,  we  were  far 
from  satisfied  that  he  had  ever 
obtained  any  significant  infor¬ 
mation  at  all  from  the  inform¬ 
ants  he  spoke  of,  even  to  the 
limited  extent  to  which  he  de¬ 
posed.” 

Paid  to  Talk 

In  another  phase  of  the  same 
story,  the  report  noted  that  the 
Daily  Express  had  paid  a  very 
considerable  sum  of  money  to 
a  Mrs.  Murray,  a  domestic  em¬ 


ployed  at  the  Galbraith  house¬ 
hold,  and  that  “unaccustomed 
and  urgent  approaches  from 
press  representatives  might 
have  led  her  on  to  say  sensa¬ 
tional  things.”  Mrs.  Murray 
spent  15  or  16  hours  in  the 
company  of  John  Vass,  an  Ex¬ 
press  reporter,  and  this  “may 
have  left  her  with  the  belief 
that  she  had  a  clear  impression 
of  events  of  which  at  the  be¬ 
ginning  she  had  only  a  very 
hazy  recollection.” 

Informant  Didn’t  Exist 

The  tribunal  was  disposed  to 
accept  the  version  of  a  story 
related  by  a  Member  of  Parlia¬ 
ment  as  against  the  one  told  by 
Boyd-Maunsell  in  the  Daily 
Sketch.  The  judges  said  they 
were  in  no  position  to  explain 
how  the  reporter  came  to  ex¬ 
press  himself  in  the  terms  he 
did. 

“We  could  not  follow  up  and 
examine  an  informant  who,  we 
were  assured  on  oath,  had  never 
existed,”  the  report  stated. 

More  than  seven  pages  of  the 
report  were  devoted  to  a  story 
first  written  by  Percy  Hoskins, 
chief  crime  reporter  of  the  Ex¬ 
press,  and  repeated  the  next  day 
by  Douglas  Clark,  political  edi¬ 
tor,  that  there  was  another 
known  spy  inside  the  Admiralty. 

The  tribunal  thoroughly  in¬ 
vestigated  the  allegation  and  the 
nature  of  the  information  upon 
which  it  was  based  and  had  no 
doubt  that  it  was  completely 
false. 

‘Mii-rodot  Film’ 

The  report  found  also  that 
stories  in  the  Daily  Herald  and 
the  Daily  Mirror  about  micro¬ 
dot  film,  said  to  have  been  used 
in  espionage,  were  also  fiction. 
The  Obser\’er  based  a  story  on 
the  supposed  film  clue. 

Again,  in  the  case  of  Mr. 
Mulholland  shielding  alleged 
sources,  the  tribunal  was  unable 
to  establish  that  one  of  his 
“sponsors”  did  exist. 

“Many  readers,”  the  Times 
commented,  “are  bound  to  be 
surprised  and  shocked  at  the 
parasitism  of  some  of  the  news¬ 
papers  concerned.  Things  were 
written  in  newspapers  purely  on 
the  basis  of  what  had  appeared 
in  other  newspapers.  The  hunt 
was  up  and  one  cry  echoed  an¬ 
other.  .  .  . 

“The  newspapers,  too,  will  be 
well  advised  not  to  put  up  a 
smokescreen  of  indignation  or 
justification.  Their  only  sensible 
course  is  to  mend  their  ways. 
Their  future  issues  might  have 
to  be  less  exciting;  they  would 
be  more  reliable.  They  should 
refiect  on  how  much  they  have 
already  weakened  the  cause  of 
those  liberties  they  exist  to  pre¬ 
serve.” 
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Harper  Against  Joint 
Research  Activities 


White  Sulphur  Springs, 
W.  Va. 

Opposition  to  joint  research 
activities  involving  advertisers, 
agencies,  and  media  was  voiced 
here  last  week  by  Marion  Har- 
j)er  Jr.,  president  and  chairman 
of  Interpublic  Incorporated  who 
said  that  such  activities  are 
“doomed  to  failure.” 

Mr.  Harper  told  the  annual 
meeting  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies 
that  joint  research  activities 
produce  techniques  that  are 
“compromises.” 

‘Freeze  Old  Methods’ 

“They  are  focused  far  more  on 
the  participating  interests  than 
on  the  knowledge  that  is  to  be 
uncovered.  They  freeze  old 
methods,”  he  said,  adding  that 
“One  of  the  most  dangerous  de¬ 
velopments  would  be  the  organi¬ 
zation  of  a  government  research 
system.” 

“Even  if  initially  suited  to 

l)articular  purposes,”  Mr.  Har- 
|)er  continued,  “such  a  system 
could  be  used  to  support  a  policy 
after  it  was  no  longer  a  reflec¬ 
tion  of  people’s  preferences. 
Change  and  innovation  would  be 
resisted  as  stubbornly  as  in  elec¬ 
toral  situations  that  call  for  re¬ 
apportionment.  Such  official  re¬ 
search  would  carry  another  dan¬ 
ger:  A  comprehensive  bureau  of 
statistics  could  be  the  ultimate 


dictator  to  control  what  people 
see  and  hear  and  buy.” 

Mr.  Harper  expressed  the  hope 
that  the  industry  will  “not  be 
thrown  by  adverse  publicity  of 
research,  but  that  it  will  con¬ 
tinue  to  move  toward  the  goal 


ADVERTISING 


size  of  sample,  method  of  in¬ 
quiry,  form  of  interview — is 
poorly  related  to  its  purpose. 

“I  am  convinced,”  he  said, 
“that  almost  all  the  complaints 
about  the  inaccuracies  of  present 
research  could  be  eliminated  if 
three  questions  were  clearly  an¬ 
swered:  1)  What  is  it  we  wish 
to  be  precise  about?  2)  How 
much  precision  do  we  need  in 
order  to  make  certain  decisions  ? 
3)  How  much  are  we  willing  to 
pay?” 

Emphasizing  that  the  present 


of  finding  out  more  and  more 
about  what  we  do  and  what  ad¬ 
vertising  accomplishes.”  He  was 
referring,  of  course,  to  the  re¬ 
cent  congressional  probe  of 
broadcast  ratings. 

Unwarranted  Skepticism 

He  said  that  because  of  the 
publicizing  of  “various  deficien¬ 
cies”  an  unwarranted  skepticism 
of  research  may  be  developing. 
“I  would  say  it  is  an  excessive 
reaction  and  a  misunderstanding 
of  the  nature  of  good  research 
practice.  Much  of  the  present 
hue  and  cry  has  resulted  from 
basic  confusion.  Today  we  have 
the  technology  to  find  out  most 
of  the  things  we  want  to  know 
about  market  and  audience  be¬ 
havior.” 

According  to  Mr.  Harper,  fail¬ 
ures  often  arise  when  the  de¬ 
sign  of  the  research  project — 


stage  of  research  progress  can 
be  credited  to  individual  re¬ 
search  leaders  such  as  Poffen- 
berger.  Hooper,  Starch,  Gallup, 
Nielsen,  and  others,  Mr.  Harper 
said  that  their  development  of 
refined  techniques  of  measure¬ 
ment  is  “the  way  of  ‘free’  re¬ 
search — the  kind  that  encour¬ 
ages  creative  initiative.  Any 
shackling  of  research  entrepre¬ 
neurs  will  turn  back  the  clock.” 


Tv  AUDIENCE  PLAN 

White  Sulphur  Springs, 
W.  Va. 

Plans  for  finding  ways  to  in¬ 
crease  the  accuracy  of  audience 
measurement  were  the  chief 
topic  of  discussion  of  the  Tele¬ 
vision  Bureau  of  Advertising’s 
board  of  directors  meeting  last 
week  in  conjunction  with  the  an¬ 


nual  meeting  of  the  4-A. 

In  full  recognition  of  the 
“urgent  need  for  accuracy”  in 
broadcast  audience  research  and 
measurement,  TvB’s  board  pro¬ 
posed  the  following  three-step 
program : 

1)  Requested  a  moratorium  on 
all  changes  by  the  rating  serv¬ 
ices  until  such  time  as  these 
changes  can  be  properly  evalu¬ 
ated.  Piece  meal  changes  such 
as  American  Research  Bureau’s 
proposed  doubling  of  its  sample, 
the  TvB  said,  should  not  be  made 
during  the  moratorium. 

2)  Proposed  establishment  of 
a  Broadcast  Auditing  Bureau  to 
audit  the  practices  of  the  rating 
services. 

3)  Proposed  establishment  of 
an  Office  of  Research  to  concern 
itself  with  improved  standards 
of  research  technique. 

The  TvB’s  board  also  recom¬ 
mended  that  the  presidents  of 
the  National  Association  of 
Broadcasters,  the  TvB,  the 
Radio  Advertising  Bureau,  the 
Association  of  National  Adver¬ 
tisers,  and  the  4-A  constitute 
themselves  as  the  implementa¬ 
tion  committee  to  get  these  two 
gn^oups  under  way  as  quickly  as 
possible. 

• 

Buys  Billboard  Firm 

Las  Vegas,  Nev. 

Donald  W.  Reynolds,  pub¬ 
lisher  of  the  Las  Vegas  Review- 
Journal  and  other  newspapers, 
has  purchased,  the  Naegele  Out¬ 
door  Advertising  Co.  Inc.,  for 
$3  million.  The  firm  has  more 
than  1,200  billboards,  it  was  re¬ 
ported. 


4-A  Agencies  Barred 

White  Sulphur  Springs,  “where  there  is  any  considerable 
W.  Va.  proportion  of  inactive  owners. 
Rules  to  permit  public  owner-  the  applicant’s  case  may  be 
ship  of  ad  agencies,  as  long  as  prejudiced.” 
the  employes  are  in  effective  The  revision,  to  require  con- 
control,  and  to  prohibit  any  trol  rather  than  active  owner- 
ownership  of  advertising  media  ship  by  the  agency’s  people,  was 
by  agencies  were  adopted  at  the  explained  as  “a  recognition  that 
annual  meeting  of  the  American  growth  of  the  agency  business 
•A '5sociation  of  Advertising  may  require  financing  of  some 
Agencies  here  last  week.  agencies  by  outside  capital,  in- 

By  amendments  to  the  consti-  eluding  public  sale.” 
tution  and  by-laws,  the  provi-  The  revision  does  not  open 
sions  were  put  in  effect  with  agency  ownership  to  advertisers, 
respect  to  all  present  members,  media  or  suppliers,  however.  As 
agencies  which  handle  three-  has  been  true  from  the  estab- 
fourths  of  agency-placed  adver-  lishment  of  4-A  in  1917,  “house” 
tising  in  the  U.S.  agencies  continue  to  be  inelig- 

The  qualifications  were  re-  ible  for  membership.  The  re¬ 
vised  to  read  that  “no  agency  vised  qualifications  state  that 
shall  be  eligible  unless  the  per-  “no  agency  shall  be  eligible  if  it 
sons  who  control  it,  whether  by  is  controlled  or  operated  to  any 
ownership  or  by  contract,  are  degree  by  or  on  behalf  of  one  or 
employes  of  the  agency.”  Pre-  more  advertisers”  and  that  “no 
viously  they  had  read  that  agency  shall  be  eligible  if  it  is 
owners  should  be  “active  in  the  owned  by  a  medium  or  supplier.” 
work  of  the  agency”  and  that  The  qualifications  were  re- 
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From  Owning  Media 

vised  to  read  that  “no  agency  cases  where  a  member  agency 
shall  own  any  interest  in  an  can  show  undue  hardship,  it 
advertising  medium.”  may  petition  the  4-A  board  for 

The  prohibition  is  flat.  It  is  such  “additional  time  as  appears 
stricter  than  previous  wording,  necessary”  but  in  no  event  more 
which  forbade  connections  with  than  two  additional  years, 
media  “to  any  degree  which  Distinction  is  drawn  between 
might  disqualify  the  agency  agency  ownership  and  the  per- 
from  giving  unbiased  advice  and  sonal  investments  by  agency 
service  to  advertisers”  and  people  in  media  or  supplier 
which  still  applies  to  agency  firms. 

ownership  of  suppliers.  “Although  ownership  of  any 

The  prohibition  against  own-  such  interests  by  one  or  more 
ership  of  media  “reflects  a  be-  of  the  owners,  directors,  officers 
lief  that  it  is  harmful  to  the  or  employes  of  the  agency  is  not 
long-run  interests  of  the  agency-  ownership  by  the  agency,”  the 
media  relationship  for  agencies  revised  qualifications  state,  “it 
to  compete  with  media,  also  that  is  recogrnized  that  such  owner- 
agency  ownership  of  media — no  ship  could  lead  to  bias  and 
matter  how  carefully  segregated  therefore  it  is  most  important 
from  the  agency’s  own  opera-  that  any  substantial  ownership 
tion  —  can  jeopardize  the  be  disclosed  to  the  association, 
agency’s  obligation  to  be  im-  to  the  agency’s  clients  and,  in 
biased  and  objective.”  the  case  of  media  interest,  to 

Present  members  will  be  given  other  media.”  (This  is  not  in- 
up  to  three  years  to  divest  them-  tended  to  apply  to  small  hold- 
selves  of  any  media  holdings.  In  ings  of  shares  publicly  traded.) 
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General  Motors  Still 
No.  1  Newspaper  User 


National  advertisers’  invest¬ 
ments  in  newspapers  in  1962 
dropped  to  $731,179,000,  down 
2.6%  from  the  $750,526,000 
invested  in  1961,  according  to 
tabulations  made  by  Media 
Records,  Inc.,  and  reported  this 
week  by  the  Bureau  of  Adver¬ 
tising,  ANPA. 

General  Motors  Corp.  topped 
the  list  of  100  newspaper  adver¬ 
tisers  with  an  investment  of 
$33,014,061,  up  11.3%  over  the 
$29,652,721  invested  in  1961. 
Ford  Motor  Company  came  back 
in  newspapers  in  a  big  way  last 
year,  investing  $22,325,496,  or  a 


whopping  41.2%  more  than  the 
$15,810,694  investment  it  made 
in  1961. 

Chrysler  Corp.  also  showed  a 
strong  return  to  newspapers  in 
1962,  investing  $19,795,969  as 
against  $14,102,825  in  1961. 
General  Foods  Corp.  with  $11,- 
658,358  invested  in  newspapers 
in  1962  moved  up  to  No.  4  spot 
among  the  Top  100.  Fifth  place 
position  was  held  by  Distillers 
Corp. — Seagram’s  Ltd.,  which 
spent  $10,286,912  in  papers  in 
1962,  a  drop  of  9.9%  from  the 
$11,416,373  invested  in  newspa¬ 
pers  in  1961. 


NATIONAL  ADVERTISING  INVESTMENTS 
IN  NEWSPAPERS 
1962-1961 

arranged  by  MEDIA  RECORDS  claMifications 
(figures  do  not  include  production  costs) 


CLASSIFICATION 

1962 

1961 

GorL 

ALCOHOLIC  BEVERAGES  . 

.  $  59,131,000 

$  58,505,000 

+  l.l 

Beers  . 

13,155,000 

12,928,000 

+  1.8 

Wines . 

1,148.000 

1,177,000 

-  2.5 

Uquors  . 

44,828,000 

44,400,000 

+  1.0 

AMUSEMENTS  . 

.  $  2,208,000 

$  1,924,000 

-FI4.8 

AUTOMOTIVE  . 

.  $186,692,000 

$184,306,000 

+  1.3 

Aviation  . 

446,000 

755,000 

-40.9 

Gasolines  &  Oils  . 

21,440,000 

30,289,000 

-29.2 

Parts  &  Accessories  . 

744,000 

942,000 

-21.0 

Passenger  Cars  (New)  . 

103,490,000 

93,907,000 

-FI  0.2 

Tires  &  Tubes  . 

11.579.000 

11,450,000 

+  l.l 

Trucks  &  Tractors  . 

4,136,000 

3,280,000 

+26.1 

Miscellaneous  Automotive  . . . . 

44,857,000 

43,683,000 

+  2.7 

EDUCATIONAL  . 

.  $  2,168,000 

$  2,512,000 

-13.7 

FARM  &  GARDEN  .' . 

.  $  10,446,000 

$  9,448,000 

+  10.6 

FOODS  . 

.  $121,520,000 

$142,782,000 

-14.9 

Baby  Foods  . 

4,197,000 

4,207,000 

-  0.2 

Baking  Products  . 

14,751,000 

21,871,000 

-32.6 

Beverages  . 

.  $  16,057,000 

$  19,030,000 

-15.6 

Coffee  &  Tea  . 

4,950,000 

7,167,000 

-30.9 

Soft  Drinks  . 

7,397,000 

6,458,000 

+  14.5 

Miscellaneous  Beverages  . . . 

3,710,000 

5,405,000 

-31.4 

Cereals  &  Breakfast  Foods  . . . . 

3,915,000 

5,332,000 

-26.6 

Condiments  . 

7,061,000 

9,517,000 

-25.8 

Confections  . 

2,^105,000 

2,591,000 

-18.8 

Dairy  Products  . 

14,932,000 

17,030,000 

-12.3 

Frozen  Foods  . 

8,297,000 

7,083,000 

+  17.1 

Meats  &  Fish  . 

10,166,000 

11,604,000 

-12.4 

Pet  Foods  . 

6,420,000 

7,187,000 

-10.7 

Miscellaneous  Foods  . 

33,619,000 

37,330,000 

-10.0 

HOTELS  &  RESORTS  . 

.  $  22,732,000 

$  21,126,000 

+  7.6 

HOUSEHOLD  FURNITURE  & 

FURNISHINGS  . 

.  $  5.709,000 

$  5,008,000 

+  14.0 

HOUSEHOLD  SUPPLIES  . 

.  $  17,521,000 

$  17,379,000 

+  0.8 

Aluminum  &  Paper  Products  . . 

3,407,000 

3,114,000 

+  9.4 

Disinfectants  &  Insecticides  . . . 

925,000 

1,043,000 

-11.3 

Fuel  . 

1,608,000 

1,863,000 

-13.7 

Soaps,  Cleansers,  Polishes  . . . . 

11,171,000 

11,126,000 

+  0.4 

Miscellaneous  Household 

Supplies  . 

410.000 

233,000 

+  76.0 

HOUSING  EQUIPMENT . 

.  $  14,599,000 

$  13,819,000 

+  5.6 

Air  Conditioning  . 

1,557,000 

1,950,000 

-20.2 

Ritures  . 

993,000 

968,000 

+  2.6 

Heatin9  Equipment  . 

Major  Electrical  Appliances  . . . . 

Refrigerators  &  Freezers  . 

Small  Electrical  Appliances  .  . .  < 
Miscellaneous  Housing 

Equipment  . 


INDUSTRIAL 

INSURANCE 


JEWELRY  &  SILVERWARE 


MISCELLANEOUS 


PROFESSIONAL  &  SERVICE  ....  $ 
PUBLIC  UTILITIES  .  $ 


PUBLISHING  &  MEDIA 

Books  . 

Magazines  . 

Newspapers  . 

Radio  &  TV  Stations 


RADIO.  TV  &  PHONOGRAPHS 

Radio  4  TV  Sets  . 

Phonographs  &  Records  . 


SPORTING  GOODS.  CAMERAS  & 


TOBACCO 

Cigars  . 

Cigarettes  . 

Tobacco  . 

Miscellaneous  Tobacco 


TOILET  REQUISITES  . 

Dentifrices  . 

Men's  Toiletries  . 

Perfumes  &  Cosmetics . 

Toilet  Soaps  . 

Miscellaneous  Toilet  Requisites 


TRANSPORTATION  . 

Airways  . 

Bus  Lines  . 

Railroads  . 

Steamships  . 

Tours  . 

Miscellaneous  Transportation 


WEARING  APPAREL 
GRAND  TOTAL  .... 


592,000 

521,000 

+  13.6 

6,351,000 

5,771,000 

+  10.1 

1,614,000 

1,764,000 

-  8.5 

3,011,000 

2,306,000 

+  30.6 

481,000 

539,000 

-10.8 

$  14,501,000 

$  16,059,000 

-  9.7 

$  17,149,000 

$  17,382,000 

-  1.4 

$  1,506,000 

$  1,132,000 

+  33.0 

$  25,087,000 

$  22,430,000 

+  11.8 

$  36,065,000 

$  26,906,000 

+  34.0 

$  1,891,000 

$  1,922,000 

-  1.6 

$  24,034,000 

$  23,751,000 

+  1.2 

$  43,527,000 

$  48,010,000 

-  9.3 

10,747,000 

12,660,000 

-15.1 

8,558,000 

10,698,000 

-20.0 

3,871,000 

3,721,000 

+  4.0 

20,351,000 

20,931,000 

-  2.8 

$  9,458,000 

$  7,495,000 

+  26.2 

6,436,000 

4,769,000 

+  35.0 

3,022,000 

2,726,000 

+  10.9 

$  5,293,000 

$  5,191,000 

+  2.0 

$  21,545,000 

$  26,177,000 

-17.7 

2,786,000 

3,013,000 

-  7.5 

18,217,000 

22,348,000 

-18.5 

284,000 

493,000 

-42.4 

258,000 

323,000 

-20.1 

$  18,348,000 

$  26,985,000 

-32.0 

2,714,000 

3,620,000 

-25.0 

2,494,000 

4,456,000 

-44.0 

6,238,000 

10,009,000 

-37.7 

1,567,000 

2,054,000 

-23.7 

5,335,000 

6,846,000 

-22.1 

$  57,821,000 

$  59,214,000 

-  2.4 

36,754,000 

39,765,000 

-  7.6 

3,273,000 

3,243,000 

+  0.9 

4,650,000 

4,582,000 

+  1.5 

6,518,000 

5,612,000 

+  16.1 

4,747,000 

4,597,000 

+  3J 

1,879,000 

1,415,000 

+  32.8 

$  12,228,000 

$  11,063,000 

+  10.5 

$731,179,000 

$750,526,000 

-  2.6 

TOP  100  NATIONAL  NEWSPAPER  ADVERTISERS,  1962-1961 


6.  American  Motors  Corp . 

7.  Reynolds  Tobacco  Co.,  R.  J.  ... 


19.  Quaker  Oats  Co.,  The .  3,784. 

20.  General  Mills,  Inc .  3,777, 


1942 

1961 

1961 

% 

Investmeat 

Rank 

Investment 

Change 

...  $33,014,060 

1 

$29,652,721 

+  11.3 

...  22,325,496 

2 

15,810,694 

-  41.2 

...  19,795,969 

3 

14,102,825 

--  40.4 

...  11.658,358 

7 

10,714,411 

-  8.8 

...  10,286,912 

5 

11,416,373 

—  9.9 

...  10,071,156 

8 

8,970,686 

+  12.3 

...  7,448,513 

10 

7,515,104 

—  0.9 

...  7,005,214 

12 

5,608,534 

+  24.9 

...  6,613,396 

26 

3,528,025 

4-  87.5 

}rp.  6,469.848 

II 

7,222,667 

—  10.4 

...  5,772,441 

14 

5,176,624 

f  11.5 

...  5,694,210 

16 

4,854,527 

4-  17.3 

. . .  5,682,942 

9 

7,776,366 

—  26.9 

...  5,629,911 

22 

4,096,767 

+  37.4 

...  5,217,723 

55 

2,007,261 

4-159.9 

...  4,823,305 

17 

4,803,912 

+  0.4 

. . .  4,494,850 

19 

4,442,707 

...  3,840,295 

28 

3,256,621 

4-  17.9 

...  3,786.390 

20 

4,108,469 

—  7.8 

...  3,777,751 

4 

11,480,033 

—  67.1 

The  3,678,264 

24 

3,699,769 

—  0.6 

....  3,656,577 

33 

2,822,441 

+  29.6 

....  3,628,908 

21 

4,098,614 

—  11.5 

...  3,548,779 

18 

4,494.277 

—  21.0 

....  3,540,868 

15 

4,940,468 

—  28.3 

....  3,427,048 

27 

3,508,230 

—  2.3 

(Continued  on  page  22) 
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COPLEY  LOS  ANGELES  NEWSPAPER  GROUP:  Alhambra  POST-ADVOCATE  •  El  Monte  Post  Advocate  •  Alhambra  Post-Advocate  Shoppers/Burbank  DAILY  REVIEW  •  Burbank 
News/Culver  City  STAR  NEWS  4  Venice  EVENING  VANGUARD  •  Culver-Palms  Advertiser  •  Mar  Vista  Advertiser  •  Venice  Advertiser  •  Baldwin  Hills  Advertiser/ Glendale  NEWS- 
PRESS  •  Glendale  News-Press  Shoppers/ Monrovia  DAILY  NEWS  POST  •  Foothill  Messenger/South  Bay  DAILY  BREEZE  (Redondo  Beach,  Torrance,  Palos  Verdes,  El  Segundo, 
Manhattan  Beach,  Hermosa  Beach)  •  South  Bay  Breeie  Advertisers  •  South  Bay  Breere  Peninsula  Advertiser/ San  Pedro  NEWS-PILOT  •  San  Pedro  News-Pilot  Advertiser 


^  C()f2lei(  ^lcwspap(§ 


BAKEfir~— ■ 


636,887 


The  Copley  Los  Angeles  Newspaper  (CLAN)  Group  —  8  dailies  and  18  supplementary  week¬ 
lies  —  produces  positive  results  for  advertisers  by  reaching  636,887  families  re¬ 
siding  in  key  communities  in  the  vital  suburban  markets  surrounding  Los  Angeles 
proper.  CLAN  Newspapers  offer  advertisers  powerful  advantages  in  this  sprawling, 
many-sided  market  —  the  ready  response  of  the  hometown  reader  to  his  own  hometown 
newspaper.  Special  group-purchase  discounts  begin  with  the  purchase  of  any  3  of  the 
CLAN  dailies.  For  details,  ask  any  office  of  NELSON  ROBERTS  &  ASSOCIATES,  INC. 


*Snles  Management  Survey  ol  Ncw^ijat-er  Ma*Kets,  19®3 


Top  100  Newspaper  Advertisers 

(Continued  from  page  20) 


Company  li 

27.  American  Airlines,  Inc . 

,  28.  Shell  Oil  Co . 

I  2?.  Walker-Gooderham  &  Worts,  Ltd.,  Hiram 
'  30.  Delta  Air  Lines . 

31.  Armour  and  Co . 

32.  Firestone  Tire  and  Rubber  Co..  The _ 

33.  Com  Products  Co..  The  . 

34.  Radio  Corp.  of  America  . 

35.  Gerber  Products  Co . 

36.  Du  Pont  De  Nemours  and  Co.,  Inc.,  E.  I. 

37.  Sterling  Drug  Inc . 

38.  Studebaker  Corp . 

39.  American  Home  Products  Corp . 

40.  Procter  and  Gamble  Co.,  The . 

41.  Pepsi-Cola  Co . . . 

42.  Florida  Citrus  Commission  . 

43.  Lever  Bros.  Co . 

44.  Liggett  and  Myers  Tobacco  Co . 

45.  Continental  Baking  Co.,  Inc . 

46.  Brown  Forman  Distillers  Corp . 

47.  Zenith  Radio  Corp . 

48.  Heublein,  Inc  . 

49.  National  Airlines,  Inc . 

50.  Columbia  Broadcasting  System,  Inc.  ... 

51.  Curtis  Publishing  Co . 

52.  Humble  Oil  &  Refining  Co . 

53.  American  Oil  Co . 

54.  Swift  &  Co . 

55.  Doubleday  &  Co.,  Inc . 

56.  Heim  Co.,  H.  J . 

57.  Eastman  Kodak  Co . 

58.  Johnson  &  Johnson  . 

59.  Colgate  Palmolive  Co . 

60.  Institute  of  Life  Insurance  . 

61.  Pet  Milk  Co . 

62.  Lewis  Howe  Co . 

63.  Westinghouse  Electric  Corp . 

64.  Greyhound  Corp.,  The  . 

65.  Volkswagen  of  America  Inc . 


COLOR  AWARD  WINNERS  at  Southwest  Color  Conference 


-  -  receive 

tokens  of  their  achievements  from  Staley  McBrayer,  left,,  acting  for  the 
Texas  Daily  Newspaper  Association.  Prom  the  left:  Bill  Neal,  art  director 
of  Tracy  Locke  agency  (Pera  Pearl  Beer);  Don  Swanson,  J.  Walter 
Thompson  Co.  (Ford);  Don  Love,  BBDO  (Cling  Peaches);  and  Jack 
Butler,  Houston  (Tex.)  Chronicle,  the  newspaper  that  published  the 
award-winning  ads. 


Compaey 

66.  Dole  Corp . 

67.  Stokely-Van  Camp  Inc . 

68.  Whirlpool  Corp . 

69.  Scott,  &  Sons  Co.,  O.  M . 

70.  Miles  Laboratories,  Inc . 

71.  Renfield  Importers,  Lid . 

72.  Plough,  Inc . 

73.  Atlas  Supply  Co . 

74.  Reader's  Digest  Assn.  Inc . 

75.  Liebmann  Breweries,  Inc . 

76.  Rexall  Drug  &  Chemical  Co.  ... 

77.  Scott  Paper  Co . 

78.  Armstrong  Cork  Co . 

79.  Williams  Co.  Inc.,  J.  B . 

eO.  American  Dairy  Assn . 

Bl.  Wilson  &  Co.,  Inc . 

82.  Goodrich  Co.,  B.  F.,  The  . 

83.  California  Packing  Corp . 

84.  Kellogg  Co . 

85.  Continental  Air  Lines,  Inc . 

86.  Morris,  Philip,  Inc . 

87.  British  Overseas  Airways  Corp. 

88.  Bayuk  Cigars,  Inc . 

89.  Canada  Dry  Corp . 

90.  Miller  Brewing  Co . 

91.  Dew  Jones  &  Co.,  Inc . 

92.  Coca-Cola  Co.,  The  . 

93.  New  York  Life  Insurance  Co.  ... 

94.  Kimberly-Clark  Corp . 

95.  Royal  Crown  Cola  Co . 

96.  Morrell  &  Co.,  John . 

97.  Horizon  Land  Corp . 

98.  General  Tire  &  Rubber  Co.,  The 

99.  McCall  Corp . 

100.  Sherwin-Williams  Co.,  The  . 


622,146 

1,252,295 

1,227,801 

91,933 

1,278,605 

1,596,178 

1,037,149 

1,209,981 

1,236,560 

1,501,889 

780,369 

682,879 

473,007 

1,126,731 

952,173 

1,436,005 

1,612,907 

1,115,681 

1,339,356 

1,299,134 

2,778,010 
1,029,712 
I ,035,908 
1,094,457 
423,362 

925,681 

1,706,428 

1,355,547 

1,220,073 

626,050 

792,01 1 


Thi 

Brand  Junction, 
Colorado 
Daily  Sentinel 
Announces... 


Liquor  Advertising  52,400  Lines  of  Ads 

Restriction  Killed  In  Home,  Sports  Show 

Concord,  N.  H.  Duluth 

A  bill  which  would  have  The  annual  Duluth  Home, 
banned  the  advertising  of  liquor  Sports  and  Boat  Show  was 
in  New  Hampshire  if  it  was  newspaper-sponsored  for  the 
connected  with  athletic  events  first  time  April  17-21.  Attend- 
or  endorsements  from  athletes  ance  hit  24,500. 
was  killed  by  the  State  Senate,  Leo  McGreevy,  advertising 
April  23.  director  of  the  Herald  and 

Sen.  Margaret  B.  DeLude  News-Tribune  termed  the  show 
upheld  this  type  of  advertising,  a  “complete  success”  in  spurring 
declaring  that  the  proposed  ban  business  in  the  12-county  area, 
would  be  “discrimination  of  the  The  newspapers  published  a 
rankest  sort”  against  New  32-page  section,  with  62,400 
Hampshire  advertising  media,  lines  of  advertising. 

She  reminded  her  colleagues  that  • 

newspapers  and  ma^zines  are  j  jj,q  ^pg  Payne 
coming  into  New  Hampshire,  r  7 

anyway,  which  would  make  the  Halbert  E.  Payne  has  been 
proposed  law  unworkable  “unless  named  advertising  and  merchan- 
the  state  could  legislate  for  the  dising  manager  for  the  Jell-0 
whole  country.”  division  of  General  Foods  Corp. 
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«|ust  what  is  the  space 

in  a  newspaper  worth?  At 

The  Daily  Sentinel  in  Grand  Junction, 

Colorado,  we  believe  it  is  worth  the  same  to 
national,  regional  or  local  retail  advertisers.  We 
are  convinced  that  the  local-to-national  rate 
differential  must  be  eliminated  on  newpapers 
and  we  are  doing  something  about  it . . . 

WE  HAVE  ELIMINATED  THE  DIFFERENTIAL. 


FOR  ADDITIONAL  INFORMATION  AND  RATE  CARDS,  CONTACT; 

WALION  DCMINO,  AdvwtHinf  Mwfvr  COLORADO  PRf SS  SIRVICE,  lac. 

TIm  Doily  SaoHool  1445  Court  Moca,  Daavor  I,  Colaro^ 

Oroad  Jaactioa.  Cob.  a  TWX  303-241-4111  Mtoaa:  2SS-I707  _ 


For  the  first  time  in  Washington 
history  a  newspaper  achieves 

1/2  MILLION  CIRCULATION 


The  Sunday  circulation  of 
The  Washington  Post  is 


The  daily  circulation  of 
The  Washington  Post  is 


510,543 

(up  24,196 
over  last  year) 

422,145' 

(an  increase  of  13,500 
over  last  year) 


First  in  Circulation 
First  in  News 
First  in  Advertising 
First  in  Awards 


*  S  month  period  ending  March  SI,  196S,  as  filed  with  the  Audit  Bureau  of  Cireulations,  subject  to  audit. 


Bulk  and  Continuity  Rates  Apply  to  Both  Color  and  Black  and  White. 

Rcprcsantcd  by:  G*n*rat— Sowysr,  Ftrguion,  Wolkvr.  Finonciot— GronI  Wtbb.  Haiti  &  Rtsorls— Hal  Winter  (Florida),  Tom  McGill  (New  England),  Lou  Robbins  (N.Y.  and  N.I.) 
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ANA  Counsel  Weil 
Assails  Hart  BiU 


Washington 

The  Hart  Bill  “would  em¬ 
power,  if  not  command,  admin¬ 
istrative  agencies  to  relegate 
consumer  products  to  a  sort  of 
G.  I.  packaging,  severely  in¬ 
hibiting  product  and  package  in¬ 
dividuality  and  innovation,”  Gil¬ 
bert  H.  Weil,  general  counsel 
for  the  Association  of  National 
Advertisers,  asserted  this  week 
at  a  Senate  Judiciary  subcom¬ 
mittee  hearing  on  the  proposed 
legislation. 

Mr.  Weil  pointed  out  that  the 
Federal  Trade  Commission  and 
the  Food  and  Drug  Administra¬ 
tion  would  be  empowered,  if 
not  commanded,  to  bar  from  the 
public  such  products  as  aerosols, 
convenient  packaged  foods,  self¬ 
applicator  items,  jugs  and  bot¬ 
tles  that  are  specifically  config¬ 
ured  for  easier  handling  or  any 
commodity  in  a  container  “with 
dimensions  that  are  keyed  to  a 
useful  function  or  to  esthetic 
satisfaction.” 

He  warned  that  manufactur¬ 
ers  might  not  be  able  to  market- 
test  experimental  designs  with¬ 
out  Government  permission,  in¬ 
volving  lengthy  public  hearings 
which  would  tip  off  competitors, 
causing  the  originator  to  lose 


new  packaging  or  product  form 
advantages. 

Mr.  Weil  said  that  the  20% 
of  the  population  which  has  in¬ 
come  below  the  minimum  stand¬ 
ards  of  health  and  decency  can¬ 
not  afford  the  increased  costs 
that  the  Hart  Bill  may  burden 
them  with. 

In  fashioning  regulations  on 
packaging  and  labeling  under 
the  Bill,  government  agencies 
would  not  be  permitted  to  take 
into  account  the  probability  of 
increased  costs  to  the  consumer 
as  a  factor  in  determining  the 
desirability  of  such  action. 

Deny  Bargains 

In  addition,  Mr.  Weil  said  the 
Bill  would  specifically  deny  the 
consumer  many  special  bargains 
she  new  enjoys  which  are  paid 
for  by  manufacturers  for  pro¬ 
motional  purposes,  including 
cents-off  labels,  “twofers,”  and 
coupons  distributed  with  prod¬ 
ucts. 

The  ANA  general  counsel 
made  clear  that  the  advertisers’ 
association  is  not  opposed  to 
the  requirement  that  conspicu¬ 
ous  net  contents  appear  on  a 
main  panel. 

“The  gp-eat  bulk  of  what  the 
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proponents  seek  will  be  achieved 
by  requiring  all  consumer  prod¬ 
ucts  to  conspicuously  display 
the  net  contents  upon  a  main 
panel.  If  this  is  done,  conspicu¬ 
ousness  could  and  should  be 
legislatively  defined,”  he  said. 

The  ANA  is  opposed  to  the 
requirement  that  it  be  on  “the” 
front  panel,  he  stated,  “because 
there  is  often  no  objective  way 
of  determining  what  is  the  front 
panel.” 

Mr.  Weil  testified  on  behalf 
of  a  business  group  which  rep¬ 
resents  leading  companies  in 
the  U.S.  who  use  advertising  on 
a  regional  or  national  basis. 
Founded  in  1910,  the  ANA  in¬ 
cludes  about  700  companies. 

Mr.  Weil  stressed  that  inso¬ 
far  as  deception  is  concerned, 
“the  present  law  gives  ail  the 
power  that  is  necessary  to  ac¬ 
complish  the  desired  result,  as¬ 
suming  that  the  right  to  a  day 
in  court  is  to  be  preserved.  We 
submit  that  it  should  be.” 

He  criticized  the  “amorphous¬ 
ness”  which  permeates  the  Hart 
Bill  (S.387)  with  the  result  that 
it  can  be  read  differently  by  dif¬ 
ferent  people. 

“The  Bill  would  give  little  less 
than  carte  blanche  to  a  few  in¬ 
dividuals  to  dictate  what  pack¬ 
age  sizes  and  shapes  must  be, 
and  what  their  labels  must  have 
upon  them,  limited  only  by  their 
personal,  subjective  concepts  of 
what  may  be  helpful  to  promote 
‘rational  comparison’  or  to  de¬ 
feat  deception,”  Mr.  Weil  said. 

Gtes  Politz  Report 

To  refute  criticism  of  “cents- 
off”  promotions,  he  cited  the  re¬ 
port  by  Alfred  Politz  Research, 
Inc.  upon  Women’s  Shoppers’ 
Opinions  of  Special  Offers.  The 
suur\'ey  recently  made  for  the 
ANA  is  a  study  of  women  shop¬ 
per  preferences.  The  results 
show^  that  of  the  women  shop¬ 
pers  surveyed,  the  majority, 
80.3%,  expressed  preferences 
for  cents-off  sales.  Only  2.8% 
did  not  like  them.  Importantly, 
only  8.9%  of  those  questioned 
thought  Congrress  should  pass  a 
law  making  cents-off  sales  il¬ 
legal. 

The  ANA  general  counsel  said 
that  too  little  attention  has  been 
given  to  the  fact  that  the  Bill 
would  discourage  promotions 
where  combinations  of  products 
are  sold  for  less  than  the  sum 
of  their  parts.  “These  are  some¬ 
times  called  ‘twofers’  and  they 
also  represent  an  important  op¬ 
portunity  for  customers  to  pare 
their  spending,”  he  said. 

Mr.  Weil  maintained  that  the 
Hart  Bill  would  “grrant  absolute 
power  to  the  Federal  Trade 
Commission  to  compel  whatever 
affirmative  disclosures  on  the 
label  please  it,  free  of  judicial 
review.” 


I  Ad-lines 

I  By  Robert  B.  McIntyre 

iniiiiiii'iMiiiiiiiiiiiiimiiiitiiiiiiiiuiM 

Esprit  de  Corps 

Last  week,  with  typical  Jesuit 
logic,  the  Rev.  Thomas  J.  Gar¬ 
rett,  S.J.,  professor  of  ethics  at 
University  of  Scranton,  gave  the 
ad  industry  the  one  thing  it  has 
been  seeking  ever  since  it  came 
under  the  guns  of  its  would-be 
detractors — a  sense  of  direction. 

*  *  « 

Speaking  before  the  closing 
session  of  the  4-A  annual  meet¬ 
ing,  Fr.  Garrett  called  it  “esprit 
de  corps”  and  went  so  far  as  to 
pinpoint  the  “profound  obstacles” 
that  must  be  faced  in  attempting 
to  develop  it. 

One  of  the  biggest  obstacles 
to  the  growth  of  a  true  esprit 
de  corps,  he  said,  is  a  “sensitive 
defensiveness  in  the  face  of  the 
abuse  and  criticism  which  has  " 
been  heaped  upon  the  head  of 
advertising.” 

“Your  resentment  of  unin¬ 
formed,  exaggerated  and  rhetori¬ 
cally  heated  criticism  is  justified. 
Unfortunately,  it  has  caused  you  1 
to  fight  fire  with  fire  and  to  an-  j 
swer  one-sided  attacks  with  one¬ 
sided  counter  offensives.  In  the 
scuffle,  real  issues  have  been  ob¬ 
scured  and  energy  diverted  from 
a  thoughtful  consideration  of  in¬ 
dustry  problems.” 

Father  Garrett  continued: 
“Worst  of  all.  the  defensive  pos¬ 
ture  which  has  been  forced  upon 
you  has  caused  many  to  defend 
even  the  indefensible.  In  at¬ 
tempting  to  maintain  a  solid 
front  against  the  enemy  without 
the  industry  has  often  helped  to 
protect  the  enemy  within.” 

What  Father  Garrett  was  say¬ 
ing,  of  course,  is  that  ad  men  can¬ 
not  have  esprit  de  corps  without 
a  positive  and  well  founded  atti¬ 
tude  toward  their  business. 

“We  must  recognize,”  he  said, 
“that  the  nation,  and  in  particu¬ 
lar  our  intellectuals,  are  in  the 
grip  of  a  guilt  complex  centered 
on  the  contrast  between  abund¬ 
ance  and  poverty.  Advertising, 
which  somehow  or  other  symbol¬ 
izes  the  problem,  must  be  a 
scapegoat  on  which  they  can 
heap  their  guilt.  Until  we  face 
this,  the  criticism  will  continue.” 

«  *  * 

He  noted  that  this  guilt  com¬ 
plex  is  rooted  in  an  “unconscious, 
residual  puritanism,  that  is  to 
say  in  a  narrow  and  distorted 
notion  of  the  utility  of  material 
goods.  To  an  even  larger  extent. 
Rev.  Garrett  said,  “perhaps  it  is 
rooted  in  a  vague  awareness  that 
all  is  not  really  well  with  either 

the  nation  or  the  world.” 

«  «  «- 

Well  said.  Father  Garrett 


EDITOR  8C  PUBLISHER  for  May  4,  1963 


24 


1 


I 


1 


New  Mexico  Paper 
Refuses  Ad  from  Colo. 


2  Print  Le^l  Ads^ 

Only  One  Collects 

Montgomery,  Ala. 

The  Alabama  Supreme  Court 
has  ruled  that  the  Greensboro 
(Ala.)  Watehman  was  the  only 
paper  qualified  to  publish  con¬ 
stitutional  amendments  in  Hale 
(bounty  for  the  ’61  election. 

The  state  had  advertised  the 
proposed  amendments  in  the 
Monndville  (Ala.)  News,  an¬ 
other  weekly  in  Hale  County  but 
printed  in  Greene  County. 

The  publisher  of  the  Watch¬ 
man,  N.  Hamner  Cobbs,  and  the 
publisher  of  the  News,  Richard 
Martin,  stipulated  that  both 
papers  would  carry  the  amend¬ 
ments  and  that  payment  from 
the  state  would  depend  on  the 
outcome  of  a  suit  filed  by  Mr. 
Cobbs. 

The  constitution  says  pro¬ 
posed  amendments  must  be  pub¬ 
lished  once  a  week  for  four 


weeks  in  each  of  the  state’s  67 
counties.  Only  papers  actually 
printed  in  whole  or  in  part  in  a 
county  qualify  to  publish 
amendments  for  that  county. 

The  high  court  reversed  the 
lower  court  decision  and  ruled 
that  although  the  Moundville 
News  is  circulated  in  Hale 
County,  it  was  actually  printed 
in  Gi*eene  County  and  could  not, 
therefore,  publish  proposed 
amendments  for  Hale  County. 

• 

Printing  Co.  Elxpands 

Detroit 

Detroit  Gravure  Corporation, 
printer  of  four-color  gravure 
newspaper  supplements  and 
other  publications,  has  an¬ 
nounced  the  election  of  Frank 
J.  Cumberland  and  John  R.  Wilt 
to  the  board  of  directors.  Detroit 
Gravure  is  undertaking  expan¬ 
sion  of  its  facilities  to  produce 
in-regrister-preprinted  inserts 
for  newspapers. 


Capitol  Newgmen  Rate 
Public  Agencies  on  PR 

Harrisbi'rg,  Pa. 

State  Capitol  newsmen  here 
have  rated  the  Pennsylvania 
Public  Utility  Commission  first 
place  for  public  information  per¬ 
formance  among  state  agencies. 

The  PUC’s  public  relations 
director  is  David  Bramson,  one¬ 
time  staffer  for  the  United 
Press. 

Other  state  agencies  to  get 
high  ratings  included  the  De¬ 
partment  of  Public  Welfare  and 
the  Department  of  Health. 

On  the  other  side  of  the  coin, 
the  State  Revenue  Department, 
in  the  midst  of  a  political  turn¬ 
over  of  employes,  was  rated  as 
the  “poorest”  in  PR  with  the 
Department  of  Property  and 
Supplies  and  the  Justice  De¬ 
partment,  second  and  third 
respectively. 

The  PUC  is  a  commission-type 


agency,  not  subject  to  immediate 
political  job  shifts.  Public  Wd- 
fare  and  Health  are  civil  service 
agencies. 

The  news  room  pool  was  con¬ 
ducted  by  Duke  Kaminski,  /'//jfa. 
delphia  Bulletin. 

• 

S.  F.  Clironicle’s 
A<1  Director  Dies 

San  Francisco 

Lynn  H.  Gamble,  65,  adver¬ 
tising  director  of  the  San  Fran>- 
cisco  Chronicle  since  1953,  died 
April  20.  He  recently  had  under¬ 
gone  major  surgery. 

Mr.  Gamble  formerly  was  head 
of  the  St.  Louis  branch  of  Allied 
Newspapers  Inc.,  later  moved  to 
New  York  with  Williams,  I.iawr- 
ence  &  Cresmer,  newspaper  ad¬ 
vertising  representatives.  He 
had  also  worked  in  Chicago  with 
the  Scripps-Howard  group. 

Mr.  Gamble  joined  the  Chron¬ 
icle  in  1939  as  national  adver¬ 
tising  manager. 

Survivors  include  his  wife, 
Dorothy  Partridge  Gamble;  a 
daughter,  Julie  Gamble,  and 
three  grandchildren,  the  childroi 
of  Vivian  Gamble  Milton  who 
died  in  a  Montana  ranch  fire  in 
1962. 

Two  brothers,  E.  Ross  Gamble, 
retired  advertising  executive  of 
Chicago,  and  Clark  R.  Gamble, 
retired  board  chairman  of 
Brown  Shoe  Company,  and  three 
sisters  also  survive. 


. . .  because  Salt  Lake's  newspapers  serve ...  and  sell .. .  the  people  in  an  area  encom¬ 
passing  parts  of  4  states.  Sales  Management  Magazine's  "1963  Survey  of  Newspaper 
Markets"  lists  Salt  Lake  as  48th  in  population.  Over  116  million  persons,  more  by  far 
than  in  many  of  the  so-called  'big  city"  metropolitan  areas,  live  in 
the  total  circulation  area  served  by  Salt  Lake's  newspapers  as 
shown  on  the  map.  Don't  just  buy  "big  cities". . .  buy  "big  markets." 

In  the  top  50  "big  markets"  is  Salt  Lake. 
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I  Raton,  N.  M. 

I  The  Raton  Daily  Range  pub¬ 
lished  an  8-inch  editorial,  April 
!  16,  in  the  center  of  a  two-page 
spread  instead  of  running  an 
advertisement  for  a  nearby 
Trinidad,  Colo.,  merchant. 

“We  cannot  allow  this  space 
to  be  used  to  urge  Range  sub¬ 
scribers  to  buy  in  Trinidad," 
publisher  Rank  Pfeiffer  said  in 
the  editorial.  He  said  in  nearly 
every  instance  similar  items  are 
for  sale  in  Raton  stores. 

“This  newspaper  is  not,  and 
never  will  be,  published  for  the 
i  benefit  of  Trinidad  or  any  part 
!  of  that  splendid  city,”  the  edi¬ 
torial  said.  Nothing  else  was 
printed  on  the  two  pages. 

• 

Haratine  in  PR 

Harrisburg 
Richard  Haratine,  press  sec¬ 
retary  to  former  Pennsylvania 
Governor  David  L.  Lawrence, 
has  joined  the  staff  of  the  Penn¬ 
sylvania  State  Chamber  of  Coin- 
I  merce  as  director  of  public 
’  relations.  He  succeeds  Richard 
‘  V.  Wall,  who  has  become  an 
administrative  assistant  on  the 
staff  of  the  Pennsylvania  Elec¬ 
tric  Association. 
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Photo  by  John  Pinodo 


OHP  OF  A  SERIES  INTRODUCING  THE  NEW  MIAMI  HERALD  BUILDING 


We  call  this  the  Mn-hetween  machine 


"According  to  advertisers,  most  type  faces  come  in  just  two 
sizes-^too  large  and  too  small.  It's  no  joke,  though,  when  it 
makes  putting  together  an  attractive,  effective  ad  like  working  a 
jigsaw  puzzle." 

"It's  no  problem  either  at  The  Miami  Herald,"  says  Ralph  Eary, 
composing  room  manager,  pictured  above  with  the  equipment 
that  provides  the  solution.  This  is  the  Mergenthaler  Linofilm 
Photocomposition  System,  which  produces  type  faces  in  all  the 
in-between  sizes  and  frees  the  advertiser  from  the  restrictions  of 
conventional  type  sizes,  such  as  12,  18,  24  and  36>  point. 

"This  equipment,"  Eary  says  proudly,  "provides  new  flexibility 
for  co-op  material  or  for  ads  where  the  advertiser  wants  to  add 


copy  adapted  for  our  local  market ...  in  a  style  in  keeping  with 
the  rest  of  his  ad  format." 


"We  can  put  together  an  ad  for  you  or  your  local  outlets  from  a 
greater  variety  of  material,"  he  explains.  "You  might  say 
this  system  provides  insurance  that  such  ads  will  have  the  same 
professional  polish  as  your  national  ads." 


The  Mergenthaler  Linofilm  Photocomposition  System  is  only 
one  of  many  advances  in  production  built  into  the  new  Herald 
building.  They  are  all  part  of  The  Herald's  policy  to  maintain 
the  highest  standards  of  quality,  high-speed  operation,  and 
the  greatest  convenience  for  our  advertisers. 


A  Member  oi  Florida's  Gotdmn  MarkoH  Group 
Roprosontod  by  Story,  Brooks  artd  Finloy 


Our  New  Home  at  No.  1  Herald  Plaza 
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First  to  ratify  the  U.  S.  Con¬ 
stitution  in  1787,  the  "Dia¬ 
mond  State”  has  continued 
its  progressive  ways  over  the 
years.  Only  two  other  states 
have  fewer  motor  vehicles 
than  Delaware,  yet  the  state 
has  been  quick  to  adopt  auto 
insurance  innovations.  Today 
practically  all  of  the  new, 
streamlined  automobile  in¬ 
surance  programs  are  avail¬ 
able  to  motorists  in  the  state. 
These  include  the  safe  driver 
plan  (with  savings  up  to 
15%  for  good  drivers),  auto¬ 
mobile  package  insurance 
policies  (with  savings  up  to 
15%),  compact  car  discounts, 
second  car  discounts,  driver 
education  discounts,  and  dis¬ 
counts  for  farmer  -  owned 
automobiles  and  trucks. 

Theie  and  other  cost-saving 
insurance  plans  are  now 
being  offered  by  America's 
property  and  casualty  in¬ 
surance  companies  in  most 
states.  For  information  about 
the  situation  in  your  state, 
contact  any  of  the  offices 
listed  below, 

EASTERN  REGION 
110  William  Street 
New  York  38,  N.Y. 

Phone:  BEekman  3-7650 
MIDWESTERN  REGION 
175  West  Jackson  Blvd. 

Chicago  4,  III. 

Phone:  WAbash  2-5584 
PACIFIC  REGION 
315  Montgomery  Street 
San  Francisco  4,  Calif. 

Phone:  EXbrook  2-3185 
SOUTHEASTERN  REGION 
319  Trust  Company  of  Ga.  Bldg. 

Atlanta  3,  Ga. 

Phone:  JAckson  5-8323 
SOUTHWESTERN  REGION 
916  Colcord  Building 
Oklahoma  City  2,  Okla. 

Phone:  CEntral  5-9397 

INSURANCE 

INFORMATION 

INSTITUTE 

1 10  William  Street  S  Jf) 
New  York  38,  N.  Y. 

A  Public  Information  and  Public  Edu¬ 
cation  Acency,  Supported  by  More  Than 
300  Capital  Stock  Insurance  Companies 
Through  Eight  Industry  Associations 
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AP  CAMPAIGNS: 

Pepsi’s  Patio 
Diet  Cola 
In  N.Y.  Area 

Pepsi-Cola  Company  on  May 
1  kicked  off  an  intensive  intro¬ 
ductory  marketing  drive  on  its 
new  low  calorie  drink  —  Patio 
Diet  Cola  —  in  the  New  York 
Metropolitan  area. 

A  heavy  ad  schedule  (via 
BBDO)  using  newspapers  as  the 
basic  medium  and  radio  spot  an¬ 
nouncements  are  being  used  in  a 
coordinated  effort  by  six  bottling 
plants  in  the  New  York  area. 

1  -Color  Ads 

Newspaper  schedule  features 
full-page  and  1,000-line  black 
and  one-color  insertions. 

Plants  bottling  Patio  Diet 
I  Cola  in  the  area  include  Pepsi- 
!  Cola  Metropolitan  Bottling  Com- 
;  panies  of  New  York  City,  Teter- 
boro,  Jersey  City  and  New 
Brunswick,  N.  J.,  as  well  as 
'  Pepsi-Cola  Bottling  Companies 
■  of  Asbury  Park,  N.  J.,  and  Gar¬ 
den  City,  L.  I. 

Simultaneously  this  week 
I  there  were  Patio  Diet  Cola  in¬ 
troductions  in  Detroit,  Grand 
I  Rapids,  St.  Louis,  Milwaukee, 
Memphis  and  Buffalo.  The  drink 
i  w’as  first  introduced  in  Green¬ 
ville,  S.  C.,  in  February. 

*  *  « 

‘PAXTON’  CXIMING 

Philip  Morris  Inc.  this  w'eek 
announced  introduction  of  its 
newest  cigaret,  “Paxton,”  a 
]  king  size  menthol  brand  with 
a  specially  engineered  team  of 
filters.  It  is  packaged  in  a  unique 
new  “Humiflex”  plastic  package 
said  to  deliver  cigarets  twice 
as  fresh  as  heretofore  possible. 

Paxton  will  begin  its  national 
introduction  in  the  New  Eng¬ 
land  and  Middle  Atlantic  States 
as  well  as  in  Ohio  and  Hawaii 
on  May  6.  National  distribution 


Katz  Booklet  Tells 
All  on  Los  Angeles 

The  Newspaper  Division,  The 
Katz  Agency,  Inc.,  has  issued  a 
compact  booklet  entitled,  “Los 
Angeles  County  ...  Is  It  Really 
that  complicated?”  which  con¬ 
tends  that  the  ABC  City  Zones 
provide  “the  only  realistic  yard¬ 
stick  with  which  to  measure  the 
individual  markets  in  the 
County.” 

The  12-page  presentation 
points  out  that  1)  Los  Angeles 
County  accounts  for  more  than 
one-third  of  California’s  total 
population;  and  2)  that  the 
“suburban”  areas  of  the  County 
are  more  important  to  marketers 
than  the  “downtown”  area. 


will  be  completed  as  production 
permits. 

Print  and  radio-tv  will  be 
used  to  launch  Paxton  nation¬ 
ally. 

*  *  * 

CAMPAIGN  ROUNDUP 

•  A  series  of  ads  in  more 
than  190  local  newspapers 
across  the  U.  S.,  will  feature 
Borden’s  Cheese  during  June 
(via  Young  &  Rubicam,  Inc.). 

*  *  * 

•  Two,  three  and  four-col¬ 

umn  ad  mats  are  available  to 
help  merchandise  Norge  Divi¬ 
sion’s  “Norge  Jet  Wagon”  pro¬ 
motion  featuring  a  bright  red, 

34-inch  wagon  available  to 

Norge  dealers  for  offering  as  a 
consumer  premium  with  wringer 
washer  purchases. 

• 

Milburii  McCarty,  51, 
Dead  of  Gunshot  Blast 

Milburn  McCarty,  New  York 
public  relations  man,  was  found 
dead  last  week  in  a  wooded  area 
in  the  Tottenville  section  of 
Staten  Island,  N.  Y.  He  was  51. 

Police  said  that  he  had  a 
gunshot  wound  in  his  head  and 
that  a  12-gauge  shotgun  had 
been  found  five  feet  from  him. 

Mr.  McCarty  was  president 
of  Milburn  McCarty  Associates 


which  recently  moved  to  a  suite 
in  the  new  Pan  Am  Building. 

He  was  once  on  the  -taff  of 
the  New  Yorker  magazine  and 
had  been  a  combat  correspond¬ 
ent  during  World  War  11. 

• 

Joe  Smith  Opens 
Own  PR  Operation 

COI.UMIVI 

Joseph  B.  Smith,  former  newt 
man  and  a  PR  executive  for  the 
past  12  years,  has  established 
a  PR  counseling  firm  here. 

PR  manager  of  the  Westing- 
house  major  and  portable  appli- 
ance  divisions  for  the  past  seven 
years,  Mr.  Smith  at  one  time 
held  a  variety  of  writing  and 
editing  positions  on  the  Miehi- 
gam,  City  (Ind.)  News-Dispatek, 
until  1951.  At  that  time  he 
joined  Bendix  Home  Appliances 
Division  of  Avco  as  PR  man¬ 
ager. 

• 

Rep  Appointed 

The  Bridgeport  (Conn.)  Sun¬ 
day  Herald  has  appointed  Mulli¬ 
gan  &  McDonald  as  national  ad¬ 
vertising  representative,  effec¬ 
tive  immediately.  ij 

TV  Guide  To  Ayer 

TV  Guide  magazine  has 
named  N.  W.  Ayer  &  Son,  Inc., 
as  its  advertising  agency,  effec-  ^ 
tive  Aug.  1.  The  weekly  publica¬ 
tion  is  published  by  Triangle 
Publications,  Inc.  ^ 

•  fj 

Spivak  Named  ; 

Max  Spivak,  formerly  mer-  I 
chandising  director  of  the  New  | 
York  Herald  Tribune  who  re¬ 
signed  to  become  a  merchandis-  ! 
ing  consultant,  has  been  re-  ; 
tained  by  Super  Ma/rket  Mer-  i 
chandising  magazine.  s 

‘iVetr  Car  SmelV  [ 

In  Used  Car  Ad  i 

Cincinnati 

If  the  Friday,  April  19,  issue 
of  the  Cincinnati  Enquirer 
smelled  like  a  new  car — espe¬ 
cially  page  28 — the  similarity 
was  intentional. 

That  was  the  day  the  En¬ 
quirer  carried  a  full-page,  three- 
color  used  car  ad  in  which  the 
smell  of  a  new  car  was  repro¬ 
duced  in  print  for  10  Chevrolet 
dealers  with  the  assistance  of 
an  essence  house,  an  ink  com¬ 
pany  and  assorted  volunteer 
sniffers. 

Sometime  ago  Chevrolet  labor¬ 
atory  technicians  had  captured 
the  new  car  smell  in  a  solution 
later  packaged  in  a  spray  mist 
can.  A  40-pound  batch  of  “new 
car  smell”  essence  was  made  for 
I  PI,  the  ink  company  which  | 
prepared  the  ink  for  the  En¬ 
quirer  presses. 
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,onehM«iyvolume,tto«th  I 
„nual  report  again  gives  you 

,f  product  ore  and  brand  po« 

ions.  Mao  latest  figure  on 
Get  your  copy  fr®*” 

newiapers  listed  below  .  .  .  or 
from  their  natioiral  advertismg 

representatives. 


The  Omaha  World-Herald 
The  Palm  Beach  Post  and  Times 
Pensacola  News-Journal 
Phoenix  Republic  and  Gazette 
Providence  Journal-Bulletin 
St.  Paul  Dispatch  and  Pioneer  Press 
The  Solt  Lake  Tribune  and  Deseret  News 
Wichita  Eagle  and  Beacon 


Denver  Post 

The  Des  Moines  Register  and  Tribune  i 

Duluth  Herald  and  News-Tribune 
Honolulu  Star-Bulletin  I 

The  Indianapolis  Star  and  News 
Long  Beach  Independent  and  Press  Telegram 
The  Milwaukee  Journal  and  Sentinel 


AU  Gun  Molls  Were 
Beautiful  to  Buddy 


By  Gerald  B.  Healey 

Chicago 

“Believe  me,  this  gal  the  cops 
are  holding  is  beautiful,”  is  a 
description  that  Chicago’s  Amer¬ 
ican  rewrite  men  won’t  be  hear¬ 
ing  anymore  from  Leroy  F. 
(Buddy)  McHugh. 

And  Buddy  will  miss  retract¬ 
ing  that  statement  after  photo¬ 
graphic  proof  to  the  contrary 
had  reached  the  newspaper  office. 

He’ll  miss  a  lot  of  other  things 
connected  with  the  exciting  life 
of  a  police  reporter,  a  life  that 
started  on  the  copyboy  force  of 
the  City  News  Bureau  in  Chi¬ 
cago  when  he  was  in  his  teens. 
Buddy,  nearing  his  73rd  birth¬ 
day,  has  retired  after  49  years 
— to  the  day — as  a  police  re¬ 
porter  for  the  American  and  its 
predecessors,  and  59  years  as  a 
Chicago  newspaperman. 

No  rewriteman  Buddy  has 
ever  talked  with  can  remember 
an  occasion  when  Buddy  didn’t 
describe  a  gun  moll  or  woman 
police  prisoner  as  anything  but 
beautiful.  Actually  that’s  the 
tipoff  to  the  nature  of  the  man. 

Qiarming  Reporter 

Anything  but  brash,  although 
never  lacking  in  aggressiveness. 
Buddy  could  charm  a  story  out 
of  the  most  obstinate  characters 
imaginable  with  his  quiet,  unob- 
strusive  manner.  Possessor  of  a 
cherubic  smile,  this  hustling  5 
foot,  4  inch  bird  dog  covered 
the  final  stories  of  his  illustrious 
career  with  the  drive  and  en¬ 
thusiasm  of  a  cub. 

Possessed  with  a  remarkably 
retentive  memory  for  facts  of 
major  crimes.  Buddy  says  he 
“must  have  known  700  mur¬ 
derers,”  many  of  them  involved 
in  sensational  cases. 


He  was  the  first  reporter  on 
the  scene  of  the  Valentine’s  day 
massacre,  in  which  the  Capone 
gang  machine  gunned  most  of 
the  members  of  a  rival  mob  in 
a  near  northside  Chicago  garage. 

Great  For  HunrheK 

Buddy  was  great  for  hunches 
and  many  times  they  paid  off. 
Rival  reporters  watched  him 
closely  when  on  a  story,  for 
generally  when  Buddy  got  on 
the  trail  a  big  story  was  in  the 
making. 

Numerous  policemen  are  his 
friends  and  the  newer  ones,  in 
some  cases,  are  grandsons  of  the 
first  policemen  he  knew. 

Mr.  McHugh  and  his  wife, 
Florence,  have  been  married  47 
years.  They  have  three  children, 
a  son  and  two  married  daugh¬ 
ters. 

Buddy  says  his  daughters  and 
his  14  grandchildren  are  beau¬ 
tiful.  And  he’d  fight  the  rewrite¬ 
man  who  doubted  him. 

• 

7  Associates  Voted 
To  AP  Membership 

Seven  associate  members  were 
elected  to  regular  membership 
in  the  Associated  Press  at  the 
annual  meeting  last  week.  They 
were:  Oxnard  (Calif.)  Press- 
Courier,  afternoon ;  Fort  Walton 
Beach  (Fla.)  Playground  Daily 
News,  morning;  Litchfield  (Ill.) 
News-Herald,  afternoon  with 
Sunday;  Farmington  (N.  M.) 
Daily  Independent,  afternoon 
with  Sunday;  Gallup  (N.M.) 
Daily  Independent,  afternoon 
with  Sunday;  Olean  (N.  Y.) 
Times-Herald,  afternoon;  Pecos 
(Tex.)  Daily  News,  morning 
with  Sunday. 


FERGUSON 

Harrv  Ferguson.  UPI  s  National  Reporter, 
has  covered  page  one  news  for  more  than 
30  years. 

His  home  base  is  Washington,  but  his  beat 
is  as  .‘.ide  as  the  nation, 
jjk  ^  Ferguson's  versatility  as  a  reporter  and  h.c 

^  JSW  lucid  writing '-tyle  are  respected  by)  editors 

r  W  and  readers  ali)e. 

"By  Harry  Ferguson’-another  big  by  line  from 

X-Jnited  I^ress  Interna,tiona.l 


LeRoy  (Buddy)  McHugh 


Privacy  Rights 
To  Be  Discussed 

University  Park,  Pa. 

Representatives  of  the  legal 
profession,  the  social  sciences, 
and  the  mass  media  will  discuss 
“The  Right  of  Privacy  and  the 
Mass  Media”  in  a  conference  at 
The  Pennsylvania  State  Univer¬ 
sity  here  June  10-11.  The  con¬ 
ference  is  sponsored  by  the 
Pennsylvania  Bar  Association 
and  The  Pennsylvania  State 
University’s  School  of  Journal¬ 
ism  and  Center  for  Continuing 
Liberal  Education. 

Among  the  speakers  will  be 
Creed  C.  Black,  executive  editor 
of  the  Wilmington  (Del.)  News 
and  Evening  Journal.  He  will 
discuss  “Privacy  and  the  Public 
Interest.” 

H.  Eugene  Goodwin,  director 
of  the  School  of  Journalism  at 
Penn  State,  said  some  of  the 
questions  will  be:  What  is  a 
person’s  privacy  worth?  What 
distinguishes  news  from  enter¬ 
tainment?  What  problems  are 
posed  for  the  media  in  the  recog¬ 
nition  of  a  “right  of  publicity?” 
• 

Artist  Honored 

Livingston,  Mont. 

In  place  of  its  annual  Pioneer 
edition,  the  Park  County  News 
this  year  published  a  48-page 
booklet  honoring  the  late  Cope¬ 
land  C.  Burg,  newspaperman 
and  self-taught  artist.  Until 
about  1956,  he  was  art  critic 
for  the  Chicago  American  and 
had  won  major  prizes  for  oil 
and  water  color  paintings.  He 
was  bom  in  Livingston  in  1889. 


Plagiarism 

The  copyright  laws  of  the  United  States 
(condensed)  are  free  to  you  upon  your 
request.  A  "must"  for  authors  and 
writers.  plasTwrights,  publishers,  lec¬ 
turers.  songwriters,  etc.  Published  in 
the  interests  of  an  informed  America  by 
this  agency.  No  obligation!  Write  todayl 
Entirely  freel  Literary  Agent  Mead, 
Dept.  E,  916  Broadway,  N.  Y.  10.  N.Y. 


Proposes  Network 
In  South  to  Stop 
News  ‘Distortion’ 

Biloxi,  Miss. 
Establishment  of  a  new’s  net¬ 
work  in  the  south  to  offset  what 
he  described  as  “deliberately  dis¬ 
torted”  reporting  controlled  in 
other  sections  of  the  country 
has  been  proposed  by  Charles  L 
Sullivan,  a  candidate  for  gover¬ 
nor. 

Mr.  Sullivan,  a  Clarksdale 
)  McHugh  attorney,  told  the  Mississippi  ] 

Broadcasters  Association  that  if  j 
ishtS  elected  he  would  seek  the  help 

®  of  various  groups  in  setting  up 

_______ J  a  news  network,  designed  in- 

IGUSSCIl  itially  to  operate  in  Mississippi 

5ITYPARK,  Pa. 

,  .  _ ,  throughout  the  south. 

Yw>inl  Qcipn.^  member  stations 

locial  sciences,  , ,  •  ii.  ^  , 

lia  will  discuss  supervise  the  network, 

rivacy  and  the  "^‘^h  competent  reportorial  per- 

t  conference  at  sonnel  presenting  accurate  and 

,  State  Univer-  developments  from  aU 

n.ii  The  cnn.  sections  of  the  nation. 

o  ,.Ji  V.  The  candidate  added:  “The 

sored  by  the  .  ,  u  u  i  ^ 

tr  Association 

least  compete,  with  the  broad- 
S  n?  ‘^^st  Controlled  in  New  York  and 

for  Continuing  calculated  to  promote  the  propa- 
^  ganda  of  powerful  minorities, 

eakers  will  be  determined  to  destroy  all  basic 
xecutive  editor  constitutional  principles. 
n  (Del.)  News  • 

imal.  He  will  Move  to  Automation 
and  the  Public  »  17  j-.- 

increases  iLditions 

jdwin,  director  Oakland,  Calif. 

Journalism  at  A  fourth  area  edition  has  been 

I  some  of  the  added  to  the  Oakland  Tribune. 
e:  What  is  a  The  addition  is  a  second  Con- 

worth?  What  tra  Costa  County  edition.  The 
ITS  from  enter-  other  two  are  the  Oakland  and 
problems  are  Southern  Alameda  County  edi- 
lia  in  the  recog-  tions. 

t  of  publicity?”  The  increased  work  load  was 
enabled  by  a  move  to  automa- 
^  tion,  explained  Ed  Roth,  me¬ 

chanical  superintendent.  Today 
INGSTON,  Mont.  80  percent  of  the  news  hole  is 
annual  Pioneer  filled  with  copy  processed  by 
:  County  News  tape  equipment  on  20  linecast- 
hed  a  48-page  ing  machines, 
the  late  Cope-  'The  Linofilm  system  has  been 
newspaperman  installed  to  produce  advertising 
artist.  Until  copy.  The  installation  consists 
was  art  critic  of  a  photo  unit  and  three  key- 
American  and  boards, 
prizes  for  oil  • 

nSton  ^ri8?9^  Studenls  Compile 
_  Report  on  Public  Power 

'  Lincoln 

H  Q  I  O  ■  ■  ,  The  School  of  Journalism  at 

II  N  I  ^  the  University  of  Nebraska  has 
^  I  III  published  a  depth  report  on  pub- 
f  the  United  State*  I  lic  power  in  Nebraska.  The  36- 

I  to  you  upon  your  page  report,  written  by  students 
for  author*  and  ,, 

I,  publishers,  leo-  and  financed  by  a  grant  from 
u“  I  The  Newspaper  Fund,  is  the 
ation!  Write  todayT  |  second  produced  by  the  schorf. 
rary  Agent  I  The  first  was  about  the  Uni- 

ay,  N.  Y.  10,  N.Y.  |  Legislature. 
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24,188*  more  Evening  Stars 
were  tossed  on  Washington  doorsteps 
in  the  last  3  months  and  27,870* 
more  Sunday  Stars.  A  capital  gain 
for  our  advertisers,  we’d  say. 


PUBLISHER’S  REPORT  TO  FOR  3  MONTH  PERIOD  ENDING  MARCH  31,  1963  VERSUS  6  MONTHS  ENDING  SEPTEMBER  30.  1962. 


Boyd  Lewis 
Heads  NEA; 
Monroe  GM 


Times’  Net 
Loss  Heavy 
During  Striki 


For  Crying  Out  Loud 

Concord,  N.  H. 

The  Concord  Daily  Monitor 
took  it  hard  when  the  Legisla¬ 
ture  approved  a  bill  providing 
^  for  a  state  sweepstakes  lottery, 
which  the  newspaper  strongly 
opposed.  The  Monitor  published 
an  editorial  illustration  of  the 
famous  “Old  Man  of  the  Moun- 
1®*^'  tain,”  a  huge  stone  formation 
in  the  White  Mountains,  shed- 
^  ding  tears. 


Hearst  ‘Con 
Plans  Joint 
S.  F.  Plant 


Meade  Monroe 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  koes  in  touch  with  morkotini. 
advortiiini.  publithini  and  sraphio 
arts  in  Australia  road 


PBMF  POSITIVE  . . . 

tk^pMctro  Nowspoper  Sorvico  DOES 
MOKE  to  help  newspopors  sorvico  ed- 
vartisins  BETTEK  .  .  .ead  sell  MOKE  el  Itl 


PubU$hmd  fortnightiy 

Annual  Subscription  to  U.  S.  $8 
18  Hamilton  St.,  Sydney,  Australia 


This  picture,  distributed  exclusively  throughout  the  world  by  AP 
WIREPHOTO,  was  taken  by  Hector  Rondon  of  La  Republica,  Venezuela. 
It  was  just  named  the  BEST  PHOTO  in  the  Spot  News  category  of  the 
National  Press  Photographers  Association  "Pictures  of  the  Year"  com¬ 
petition.  It  previously  won  the  TOP  PRIZE  in  the  World  Press  Photo 
contest  at  The  Hague,  FIRST  AWARD  in  the  Venezuelan  National 
Journalism  contest  and  the  GEORGE  POLK  MEMORIAL  AWARD  of 
Long  Island  University. 
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Tribune  Re-Enters 
Alabama  Libel  Case 


Chicago 

Attorneys  for  the  Chicaffo 
Tribune  have  asked  the  United 
States  Supreme  Court  for  per¬ 
mission  to  file  a  brief  supporting 
the  New  York  Times  in  an  ap¬ 
peal  by  the  Times  from  a  $500,- 
000  libel  judgment  imposed 
against  it  by  Alabama  courts. 

The  Tribune’s  petition,  filed 
April  15,  asks  leave  to  enter  the 
case  as  a  friend  of  the  court.  It 
said  the  libel  litigation,  based  on 
an  advertisement  printed  in  the 
Times  in  1960,  constituted  a 
threat  to  freedom  of  the  press. 

The  Supreme  Court  last  Jan. 
7  agreed  to  review  a  ruling  of 
the  Alabama  Supreme  Court 
last  Aug.  30,  which  upheld  a 
$500,000  judgment  awarded  to 
L.  B.  Sullivan,  police  commis¬ 
sioner  of  Montgomery,  Ala.,  in  a 
suit  against  the  Times  and  four 
Negro  ministers. 

Mr.  Sullivan’s  action,  one  of 
five  libel  suits  brought  against 
the  Times  by  Montgomery  offi¬ 
cials  and  former  Alabama  Gov¬ 
ernor  John  Patterson,  charged 
he  was  libeled  in  an  advertise¬ 
ment  which  dealt  with  the  man¬ 
ner  of  handling  demonstrations 


W^hat*s  in  it  for  me? 

What’s  rn  E&P’s  Year  Book? 

A  good  deal  of  information  re¬ 
lated  to  the  newspaper  business  j 
that's  impossible  to  find  any-  I 
where  else! 

Need  to  know  about  newspapers 
in  some  of  the  newest  nations? 
For  Africa,  the  1963  Year  Book 
lists  158  newspapers  in  25  coun-  ' 
tries.  Their  circulation  claims  i 
run  from  800  for  the  Centre  ! 
A/rique  of  Bukavu  in  the  ! 
Congo  Republic,  to  162,117  for  ^ 
the  Johannesburg  Star,  with  a 
close  challenger  of  the  latter  in 
the  Arabic  Cairo  Al  A^hbar, 
160,000.  As  for  languages,  you 
can  reach  newspaper-reading 
Africans  in  anything  from 
Afrikaans  to  Swazi,  with  18 
languages  in  between,  plus  vari¬ 
ous  combinations  with  English. 
Lots  of  other  data  about  African 
newspapers,  too  —  advertising 
rates,  mechanical  requirements, 
type  of  readership. 

Name  a  city  anywhere  in  the 
world,  and  if  it  has  a  daily 
newspaper,  you’ll  find  it  listed 
in  the  1963  EDITOR  d  PUB¬ 
LISHER  YEAR  BOOK.  Order 
yours  today,  $5  per  copy.  Write 
to  the  Circulation  Director, 
E6fP,  850  Third  Avenue,  New 
York  22,  N.Y. 


by  Negro  college  students  in 
Montgomery. 

Cunsont  From  Times 

The  Tribune’s  petition  states 
that  the  New  York  Times  had 
consented  to  its  filing  a  brief, 
but  that  Sullivan  had  refused 
his  consent. 

In  its  appeal  to  the  high 
court,  the  Times  asserted  that 
the  Alabama  Supreme  Court 
decision  gave  a  scope  and  appli¬ 
cation  to  the  law  of  libel  which 
was  “so  restrictive  of  the  rights 
to  protest  and  to  criticize  that  it 
abridges  the  freedom  of  the 
press,  as  that  freedom  has  been 
defined  by  this  (Supreme) 
court.” 

The  Tribune,  in  its  petition, 
termed  the  various  Alabama 
libel  actions  against  the  Times 
“extraordinary,”  and  pointed  out 
that  the  Tribune  is  “vitally  con¬ 
cerned  not  only  because  it  has 
a  direct  interest  as  another 
major  newspaper  with  multi¬ 
state  circulation,  advertising  and 
newsgathering  activities,  but 
also  because  the  Tribune  has  a 
well-established  tradition  of  par¬ 
ticipating  in  litigations  that 
threaten  freedom  of  the  press. 

The  petition  states: 

“The  instant  case  is  precisely 
such  a  suit.  It  is  an  attempt  to 
reincarnate  by  a  civil  libel  suit 
the  infamous  doctrine  of  sedi¬ 
tious  libel  and  combine  it  with 
the  now  long-repudiated  practice 
of  trying  a  defendant  away 
from  home  and  in  the  most 
hostile  forum  available.” 

The  petition  noted  that  in 
1961  the  Tribune  had  filed  a 
brief  in  the  United  States  Cir¬ 
cuit  Court  of  Appeals  in  con¬ 
nection  with  appeals  from  other 
Alabama  libel  suits  against  the 
Times. 

The  new  petition  called  at¬ 
tention  to  an  affidavit  presented 


SERVICE 


PRIZE  WINNER  —  Senator  Ken¬ 
neth  Keating,  New  York  Republi¬ 
can,  presents  the  Washington 
Newspaper  Guild's  top  award  to 
Miriam  Ottenberg  of  the  Wash¬ 
ington  Star  for  her  expose  of  stock 
market  abuses. 

to  the  New  Orleans  court  at 
that  time  by  W.  D.  (Don)  Max¬ 
well,  editor  of  the  Tribune. 

In  New  Orleans,  the  Times 
sought  to  set  aside  a  ruling  by  a 
federal  district  judge  in  Ala¬ 
bama  that  the  newspaper  could 
be  sued  in  that  state  for  articles 
published  about  race  relations. 

The  Maxwell  affidavit  pointed 
out  that  such  a  ruling,  if  upheld, 
would  discourage  newspapers 
from  reporting  and  exposing 
abuses  and  corruption  in  other 
states,  and  thereby  deprive  the 
public  of  one  of  the  benefits  of  a 
free  press. 

• 

Foreign  Reporter 
Awards  Announced 


Miriam  Ottenberg 
Wins  Guild  Award 

Washington 
Miriam  Ottenberg,  Washing¬ 
ton  Evening  Star,  has  received 
the  Washington  Newspaper 
Guild’s  top  award  for  reporting 
for  the  second  time  in  three 
years. 

The  Bill  Pryor  Award  went 
to  Miss  Ottenberg  for  her  series 
on  local  stock  market  abuses. 
She  received  it  in  1960  for  a 
series  on  dishonest  practices  in 
the  used-car  business.  The  series 
brought  her  a  Pulitzer  Prize. 

Also  winning  for  the  second 
time  the  top  Guild  prize  for  i 
newspaper  photography  was  | 
Jim  Atherton  of  United  Press  | 
International.  The  winning  pic-  | 
ture  was  of  President  Kennedy  J 
and  California  Gov.  Pat  Brown  I 
setting  off  an  explosive  charge.  , 
Its  title  is  “Political  Dynamite.”  -  j 
Other  winners  included:  ■ 

General  News  (National)  — 
Richard  Fryklund,  Star. 

General  News  (International)  '• 
— Crosby  S.  Noyes,  Star.  H 

Human  Interest  Reporting  — 
Edward  Folliard,  Washington  , 
Post. 

Humor — Jerry  Doolittle,  Post,  j 
Sports  Writing  —  Morris  ! 
Sigel,  Star.  j 

Sports  Photography  —  Frank  | 
Cancellare,  UPI.  1 

Feature  Photogrraphy  —  Ran¬ 
dolph  Routt,  Star. 

Morton  Mintz,  Post,  received 
first  prize  in  public  service  for 
his  stories  on  thalidomide. 


Swedish,  French  and  German 
journalists  and  a  British  tele¬ 
vision  team  have  been  selected 
as  winners  of  the  1963  UCLA 
Foreigpi  Press  Awards  for  out¬ 
standing  reporting  on  the 
United  States. 

The  awards,  made  by  the  Uni¬ 
versity  of  California  at  Los 
Angeles  under  a  grant  from  the 
David  E.  Bright  Foundation, 
will  be  presented  May  10. 

Prizes  of  $1,000  and  a  silver 
medallion  will  be  presented  to 
each  of  these  winners: 

For  newspaper  writing — Hu¬ 
bert  Lam  of  the  Goteborgs- 
Posten  of  Goteborg,  Sweden; 

For  magfazine  writing — Mu¬ 
riel  Reed  of  Realites,  of  Paris, 
France; 

For  books  —  Herbert  von 
Borch  of  West  Germany,  author 
of  “The  Unfinished  Society”; 

For  radio-television  reporting 
— the  British  television  team  of 
Ian  Trethown  and  James  Bre- 
din  of  Associated  Television, 
London. 

The  judges  awarded  honor¬ 
able  mention  citations  to  John 
David  Hamilton  of  the  Cana¬ 
dian  Broadcasting  Corporation 
and  Gavro  Altman,  foreign  edi¬ 
tor  of  Komunist,  Belgrade,  Yu¬ 
goslavia. 


Indianapolis  Star 
Wins  Court  Award 


Indianapolis 

Eugene  C.  Pulliam,  publisher 
of  the  Indianapolis  Star  and 
Indianapolis  News,  will  receive 
the  Indiana  Appellate  Court’s 
first  annual  award  for  contrib¬ 
uting  most  “to  the  bench  and  bar 
of  Indiana  during  the  proceed¬ 
ing  year.”  The  award  will  be 
presented  at  a  seminar  of  the 
Indiana  Judges  Association  at 
the  Washington  Hotel. 

In  making  the  selection,  the 
court  said  the  Star  had  daily 
published  digests  of  opinions  of 
the  Supreme  and  Appellate 
Court — “a  service  that  has  been 
invaluable  to  the  bench  and  bar 
of  Indiana,  as  well  as  the 
general  public.” 


EDITOR  8C 


$153,000  to  Teachers 

Summer  study  g^rants  for  434 
high  school  journalism  teachers 
and  publications  advisers  were 
announced  by  the  Newspaper 
Fund.  Teachers  from  46  states, 
Washington,  D.  C.,  and  the 
Philippine  Islands  will  share 
study  fellowships  which  repre¬ 
sent  an  investment  of  $153,' 
by  the  Newspaper  Fund. 
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Another  Color  Kinff  Advanced  Design  Feature: 


HEAVY  DUTY  JAW  TYPE  FOLDER 


Here’s  dependability  and  precision!  With  creel  and 
creeper  belt  delivery  this  heavy  duty  folder  produces 
book  signature  accuracy.  Both  former  and  quarter 
folds  are  standard.  Individual  pull  rolls  for  each 
web.  Easy  adjustments  when  changing  from  single 
to  multiple  webs. 

There’s  a  clutch  to  easily  disengage  the  folder  in 
seconds— no  need  to  run  folder  while  washing  up— 
no  need  to  tear  the  web.  It’s  easy  to  adjust  when  an 
overlap  is  required.  Add  the  safety  of  shear  pin  pro¬ 
tection,  kicker  and  counter  and  you’ve  got  the  most 
modem  folder  on  the  market  today! 

Advanced  engineering,  integrated  design,  and 
mgged  construction  make  the  Color  King  easy  to 
operate  and  maintain.  Its  precision,  high  speed  de¬ 


livery  (to  18,000  per  hour)  accurate  web  control, 
accurate  lateral  and  circumferential  register  adjust¬ 
ments  on  all  plate  cylinders  while  press  is  running 
and  excellent  ink  distribution  and  breakdown  just 
can’t  be  beat. 

Color  King  can  boost  commoreiol  businoss 

If  you  plan  to  increase  your  commercial  business, 
check  Color  King’s  outstanding  optional  features: 

•  ]/i  folder  for  broadsides  to  22*/4"  x  36" 

•  double  parallel  booklet  folder  (2-on)  for 

•  ribbon  folder  for  special  book-size  signatures 

•  air  former 

•  paster  units 

•  cross  and  overhead  perforators 


GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES:  EASTCHESTER.  N.Y.  •  LOS  ANGELES  •  ATUNTA  >  CHICAGO  •  IN 
CANADA:  FAIRCHILD  CAMERA  A  INSTRUMENT  OF  CANAOA  LTD.  TORONTO.  ONT. 
OVERSEAS:  FAIRCHILD  CAMERA  EN  INSTRUMENTEN  MU.,  N.  V.  AMSTERDAM. 


FAIRCHILD  GRAPHIC  EQUIPMENT,  Dept.  CK-8 
221  Fairchild  Avenue,  Plainview,  L.  I.,  N,  Y. 

□  Please  send  me  information  on  the  new  Color  King  press. 

□  Please  have  a  Fairchild  Color  King  Representative  call. 
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Non-Communist  Nations  I'-K-Barkis 
Cautiously  Support  IJ.S. 
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The  John  A.  MacLaren  newspaper  award  was  created  this 
year  by  the  MacLaren  advertising  agency  for  the  purpose  of 
recognizing  outstanding  achievement  in  typographical  quality 
and  appearance  by  Canadian  daily  newspapers. 

The  Wimlsor  Star  won  first  place  among  news¬ 
papers  over  25,000  circulation. 

A  distinguished  group  of  judges  made  their  decision  from  97 
Canadian  newspaper  entries.  In  citing  The  Windsor  Star  for 
top  honours,  they  stated: 

“The  Star  is  the  most  perfectly  produced  paper, 
mechanically,  in  Canada.  It  has  powerful  design, 
half-tones  were  perfect  and  headings  were  excel¬ 
lently  handled  throughout. 

^^There  was  an  excellent  approach  to  classical  make¬ 
up  and  typography. 

“Treatment  was  lively  with  a  kick  to  it  and  en- 
iiance<l  by  good  mechanics.  Each  item  was  well 
looked  after  and  set  out  to  appeal  to  the  reader.’’ 

This  tribute  to  The  Windsor  Star  belongs  to  the  men  and  wo¬ 
men  in  every  department  whose  pride  in  their  work  is  reflected 
in  the  quality  of  the  product.  They  are  the  real  winners  of  the 
first  MacLaren  award. 

To  our  advertisers,  we  pledge  that  The  Windsor  Star  will  con¬ 
tinue  to  set  the  standard  for  excellent  reproduction,  easy  reading 
and  the  most  effective  advertising  atmosphere. 


Star 

WINDSOR  ONTARIO  CANADA 

U.  S.  Representative — De  Clerque-Shannon 


Harwell  Enumerates 


Qualities  of  Reporter 


What  makes  a  grood  reporter? 

“A  good  reporter  is  motivated 
by  the  burning  desire  to  get  at 
the  facts  of  life,”  said  Coleman 
Harwell,  publisher  of  the  Cooke¬ 
ville  (Tenn.)  Herald-Citizen. 
“His  news  beat  is  the  world — 
the  Council  of  Foreign  Minis¬ 
ters  of  Europe,  a  straw  village 
in  Viet  Nam,  a  County  Court  in 
Tennessee  or  Oklahoma.  Each 
is  important  and  he  neither  over 
or  underestimates  any  of  them.” 

Mr.  Harwell,  speaking  be¬ 
fore  the  Oklahoma  Press  Asso¬ 
ciation’s  News  Clinic,  April  7, 
commented  that  a  good  reporter 
is  aware  of  the  existence  of 
truth  as  the  ultimate  goal  but, 
like  the  scientist,  he  recognizes 
his  limitations  and  concentrates 
upon  the  sometimes  excruciating 
task  of  bringing  a  factual  frag¬ 
ment  of  it  to  light.  “He  knows 
in  passing  that  his  failure  or 
success  may  to  a  measurable 
extent  advance  or  retard  the 
course  of  human  events.” 


traits  of  character  come  first.” 


All  Sizes  and  Shapes 


A  reporter,  he  said,  “comes 
in  all  shapes  and  sizes.  He  may 
be  by  nature  a  social  conformist 
or  a  dissenter;  he  may  be  at 
ease  in  the  salon  or  the  coal  pit, 
or  both ;  he  may  prefer  a  dinner 
jacket  or  a  t-shirt;  he  may  be  a 
scholar  or  a  police  court  charac¬ 
ter;  his  prose  may  flow  from 
Olympus,  or  be  hewn  with  ob¬ 
vious  agony;  his  forte  may  be 
politics,  science,  crime,  sports, 
business,  religion  or  other  fields ; 
but,  of  one  thing  be  certain,  he 
is  determined  and  relentless  in 
pursuit  of  his  assignment.” 

Mr.  Harwell  said  that  a  good 
reporter  will  not  waste  time  on 
shallow  assignments  that  ignore 
the  clashing  conflicts  and  deep 
currents  of  life.  But,  “the  good 
reporter  will  throw  the  whole 
weight  of  his  talent,  with  re¬ 
sounding  enthusiasm,  into  diffi¬ 
cult  and  challenging  assign¬ 
ments  that  test  him  to  the 
utmost.” 


Ph.D.’s  on  Staff* 


Citing  examples  of  what  he 
meant,  Mr.  Harwell  recalled 
two  highly  educated  men  he  had 
known.  One  was  a  minister,  for¬ 
mer  army  chaplain  and  school  of 
journalism  graduate.  One  of  the 
major  positions  in  the  field  of 
religion  in  the  South  was  open. 
Numerous  men  were  being  inter¬ 
viewed  for  it.  One  day  the  min¬ 
ister,  a  reporter  on  Mr.  Har¬ 
well’s  paper,  was  checking  one 
of  the  sources  on  another  sub¬ 
ject,  and  out  of  the  clear  sky, 
this  man  told  him  the  position 
was  going  to  be  filled  by  a  well- 
known  man.  He  gave  exact  de¬ 
tails  of  the  interview  and  ar¬ 
rangements  of  which  he  had 
been  informed  by  an  associate. 
The  reporter  was  convinced  of 
the  accuracy  of  his  data. 

“The  reporter  very  properly 
checked  with  the  officials  of  the 
institution  concei-ned,”  .said  Mr. 
Harw’ell.  “He  got  a  flat  denial 
that  the  appointment  had  been 
made.  Repeated  questioning 
brought  inci’easingly  emphatic 
denials. 


Story,  Denied,  Is  True 


“What  do  you  do  in  a  case  like 
that?  We  printed  the  story.  The 
ink  wasn’t  dry  on  the  paper 
before  we  were  faced  with  indig¬ 
nant  accusations  of  willful  in¬ 
accuracy.  One  official  sent  a  spe¬ 
cial  delivery  letter  accusing  the 
paper  and  the  reporter  of  yellow' 
journalism — publication  of  un¬ 
verified,  and,  he  insisted,  erron¬ 
eous  reports — for  the  sole  pur¬ 
pose,  he  charged,  of  selling 
newspapers.  Actually,  while  we 
were  reading  the  letter  and 
brooding  over  the  possibility  the 
story  just  could  have  been 
wrong,  the  AP  came  through 
under  a  foreign  dateline  with  an 
announcement  from  the  ap¬ 
pointee  that  he  had  accepted  the 
job  offered  to  him  three  days 
before,  exactly  as  our  story  had 
said.” 


Commenting  on  the  fact  that 
many  newspapers  are  staffing 
their  offices  with  Ph.  D.’s,  Mr. 
Harwell  said,  “I’m  all  for  this. 
But,  when  you  hear  that  many 
editors  are  stepping  up  the  cal¬ 
ibre  of  their  staffs  in  order  to 
cover  today’s  highly  technical 
new'  fields,  you  find  these  are  the 
very  men  who  stick  to  the  fun- 
demental  requirements  of  a  good 
reporter,  inquisitiveness  and 
dogged  determination.  Learning 
is  essential,  but  these  basic 


ON  THE  OFFENSIVE — Morton  Minti,  left,  of  the  Washington  Post 
wrote  the  stories  last  year  that  led  to  the  government's  attack  on  new 
drugs  after  the  thalidomide  tragedy  abroad.  Mr,  Mints  is  seen  receiving 
congratulations  from  Secretary  of  Defense  McNamara  after  winning  the 
Clapper  Memorial  Award.  Previously  he  won  the  Broun  Award. 


scription  or  a  fact  of  any  kind, 
most  especially  a  conclusion, 
that  he  can’t  back  up  with  black 
and  white  or  unassailable  logic, 
as  the  case  may  be.” 


Public  Service  Award 
For  Series  on  Crime 


Community  Service 
Citations  Received 


A  good  reporter,  according  to 
Mr.  Harwell,  is  not  concerned 
with  looking  wise  or  seeming 
foolish.  “He  isn’t  concerned  with 
his  owm  position  in  the  matter 
at  all.  The  only  thing  he  wants 
to  do  is  get  the  story,  get  it  all, 
wring  it  dry,  not  leave  any  ques¬ 
tion  unanswered,  not  leave  any 
angle  for  the  p.m.’s  or  the  a.m’s, 
as  the  case  may  be,  to  follow  up, 
not  have  a  character  on  the  copy 
desk,  or  a  crab  in  the  bull-pen 
be  able  to  ask  a  single  question 
that  isn’t  answered  right  there 
in  his  story,  or  challenge  a  date 
or  a  name  or  a  quote  or  a  de¬ 


INDIANAPOLIS 

The  Indianapolis  Times  and 
Ted  Knap,  Washington  corre¬ 
spondent,  received  the  Commun¬ 
ity  Service  Council’s  awards  for 
outstanding  interpretation  of 
health,  welfare,  recreation  and 
other  community  problems 
during  1962. 

The  Times  was  cited  particu¬ 
larly  for  its  crusade  on  the 
mechanics  lien  law,  which 
caught  a  homeowner  in  the  posi¬ 
tion  of  being  responsible  for  his 
own  debts  as  well  as  those  of  a 
contractor,  for  its  campaign  to 
put  exempt  property  back  on  the 
tax  rolls  and  for  a  “Streets  of 
Fear”  series  probing  into  law 
enforcement  problems. 

Mr.  Knap  received  a  “Casper” 
award  for  “outstanding  report¬ 
ing  and  sustained  followup  on 
the  inequities  of  the  mechanics 
lien  law,  resulting  in  legislative 
action,  and  for  the  “Streets  of 
Fear”  series. 


Bernard  Gavzer,  Associated 
Press  Newsfeatures  writer,  has 
been  named  to  receive  a  Public 
Service  Award  from  the  Nation¬ 
al  Police  Officers  of  America 
Association.  The  presentation 
will  be  made  May  15  at  Miami 
Beach. 

The  award  is  made  for  publi¬ 
cation  of  an  “article  which  has 
greatly  assisted  the  law  enforce¬ 
ment  profession  in  the  commu¬ 
nity  and  throughout  the  United 
States  in  the  war  against  crime 
and  the  preservation  of  law  and 
order.” 

Mr.  Gavzer,  who  has  been 
with  AP  since  1942,  specializes 
in  stories  on  social  problems. 
His  detailed  report  of  America’s 
crime  explosion  brought  con¬ 
gratulations  from  the  FBI’s 
J.  Edgar  Hoover  who  said  it  was 
a  contribution  toward  “arousing 
the  American  people  to  take 
appropriate  action  against  the 
growing  crime  problem.” 


Wisconsin  Honors  3 


Distinguished  service  citations 
will  be  presented  to  three  gradu¬ 
ates  of  the  University  of  Wis¬ 
consin  at  the  university’s  1963 
journalism  institute  here  May  9 
to  11.  They  are  Carson  F. 
Lyman,  Bethesda,  Md,,  man¬ 
aging  editor  of  U.S.  News  and 
World  Report;  Austin  C.  Wehr- 
wein,  Evanston,  Ill.,  head  of  the 
New  York  Times  Chicago  bu¬ 
reau,  and  Karl  M.  Mann,  Upper 
Montclair,  N.  J.,  retired  pub¬ 
lisher  of  business  publications. 


Right  of  Privacy 
Cases  Compiled 

Pullman,  Wash. 

A  70-page  annotated  bibliog¬ 
raphy  on  the  Right  of  Privacy 
has  been  assembled  by  Stephen 
Lamoreux,  assistant  professor 
of  Journalism  at  Washington 
State  University.  A  limited 
number  of  copies  is  available. 

The  publication  lists  281  spe¬ 
cific  court  cases  and  articles  on 
the  Right  of  Privacy,  with  an¬ 
notations  accompanying  a  ma¬ 
jority  of  the  cases  and  articles. 

The  Allied  Daily  Newspapers 
of  Washington  aided  Mr.  Lamo¬ 
reux  with  a  travel  grant  when 
he  collected  material  from  law 
libraries  for  the  bibliography. 
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T.  L.  C.  FOR  NEWSPRINT 


Great  Northern  gives  the  ultimate  in  Tender  Loving  Care  to 
every  roll  of  newsprint.  Lift  trucks  designed  with  the  help  of 
Great  Northern  engineers  hold  the  rolls  in  a  gentle  vacuum  grip, 
load  them  skillfully  in  specially  made  shock-absorbing  cars. 


Result  —  reduced  handling  damage,  better 
roundness  of  rolls,  less  chance  of  web  breaks 
on  the  press  ...  all  good  reasons  why  more  ’ 
and  more  publishers  are  turning  to  Great 
Northern  as  their  most  reliable  source  of 
quality  newsprint. 
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Executive  Offices:  •  522  Fifth  Avenue.  New  York  36,  N.Y.,  MUrray  Hill  2-5984 
Sales  Offices:  •  20  Providence  St..  Boston  16,  Mass.,  HAncock  6-7960 

•  100  South  Wacker  Drive,  Chicago  6,  111.,  Financial  6-1993 

•  2420  Carew  Tower.  Cincinnati  1,  Ohio,  GArfield  1-3080 

•  1700  K  Street,  N.W.,  Washington  6.  D.C.,  296-4668 

•  Mills  in  Maine 


FAIRCHILD 

news 


Vivian  Infantino,  fashion  editor  of  . 
FOOTWEAR  NEWS,  embarked  last  \ 
week  on  a  four-week  business-  j 
combined-with-pleasure  trip  to  Eu-  ; 
rope.  Three  quarters  of  her  time 
will  be  spent  reviewing  footwear 
fashions  among  manufacturers  in 
France,  Italy,  Spain  and  Great 
Britain. 

Miami  Beach  will  be  the  destina-  I 
tion  of  Morton  Stark,  editor  of 
DRUG  NEWS  WEEKLY,  next  week 
where  he  will  attend  the  annual 
meeting  of  the  .\merican  Pharma-  i 
ceutical  Assn,  at  the  .Americana 
Hotel,  May  12-17.  Working  with  * 
him  in  covering  the  event  will  be  ' 
Jordan  Fogel,  operations  editor  of  ' 
the  paper,  and  Larn’  Cafiero.  Fair-  i 
child’s  Miami  news  representative. 


Vera  Hahn,  HOME  FURNISHINGS 
D.AILY  fashion  editor,  last  week 
participated  in  a  panel  discussion 
in  a  day-long  symposium  co¬ 
sponsored  by  the  New  York  Chapter 
of  the  National  Home  Fashions 
League  and  Cooper  Union  Museum. 
The  subject  was  ‘‘Color  and  Your 
Market.”  Another  member  of  the 
HOME  FURNISHINGS  DAILY 

staff  scheduled  to  take  the  speaker's 
platform  is  Russell  ^'ard,  adver¬ 
tising  sales  representative,  who  was 
invited  to  address  the  sales  meeting 
of  the  Proctor  Silex  sales  meeting 
at  South  Pines.  N.C..  May  7  and  8. 


.\  group  of  new  names  has  been 
added  to  the  Fairchild  News  Service 
roster.  Mrs.  Betty  York  is  now  rep¬ 
resenting  the  Fairchild  papers  in 
Pocatello,  Idaho;  Mar>’  lone  Walker 
is  the  new  correspondent  in  Seattle, 
Wash.;  James  D.  Lenhart  is  cover¬ 
ing  the  Latrobe,  Pa.,  area;  Everett 
Jennings  has  the  Geneva.  N.Y.,  beat. 


SUPERMARKET  NEWS  editors 
who  will  join  forces  with  Fairchild’s 
Chicago  staff  in  covering  the  Super 
Market  Institute  convention  at  Mc¬ 
Cormick  Place.  May  5-8  are  William 
Pyle,  editor,  and  New  York  staffer-^ 
Steve  Weinstein  and  Jerome  Chami- 
zon,  along  with  .\rt  Garel  from  Fair¬ 
child’s  Washington  bureau.  Robert 
Stainton,  advertising  director  of  the 
paper,  also  will  be  in  attendance 
with  all  members  of  his  ad  sales 
staff. 


FAIRCHILD 
Publications,  Inc. 

7  Iwr  12th  St.,  N*w  York,  N.  Y. 


Ml,  Notts  RMord.  WentM's  Wmt  D.ltf, 
Hwm  Fanilthingi  D.ily,  FoetwMr  Notts, 
iapwmarkOT  Notts,  Drug  Notts  WMklr, 
Mot's  Wotf,  ElOTtronic  Notts,  looks, 
Mot.lworUng  Notts,  DirocMos. 


Promotions  Made 
At  Troy  Newspapers 

Troy,  N.  Y. 

Alton  T.  Sliter  was  named 
publisher  and  editor  of  the 
Record  Newspapers  and  John 
Roy  was  elected  president  of  the 
Troy  Record  Co.,  April  16,  by 
the  Board  of  Directors.  The  re¬ 
organization  followed  the  death 
March  30  of  J.  Arthur  Viger, 
president  and  publisher. 

Walter  J.  Kane  was  elected 
vicepresident  and  treasurer,  and 
Joseph  J.  LaChapelle  was  elected 
secretary  and  assistant  treas¬ 
urer.  Mr.  Kane  is  business  man¬ 
ager  and  Mr.  LaChapelle  is 
circulation  manager. 

Mr.  Sliter  is  vicepresident  of 
the  Troy  Record  Co.  and  has 
been  editor  of  the  Record  News¬ 
papers  for  the  last  five  years. 
He  became  associated  with  the 
newspapers  in  1921,  seizing  as 
reporter,  city  editor,  news  edi¬ 
tor,  and  associate  editor. 

Mr.  Roy  is  advertising  direc¬ 
tor  of  the  Record  Newspapers. 
He  began  his  business  career 
with  a  bank  in  New  York  and 
came  to  the  Record  in  1938, 
remaining  with  the  exception  of 
wartime  years  of  service  with 
the  Navy. 

Mr.  Kane  has  been  business 
manager  since  1954.  He  became 
associated  with  the  Troy  Record 
Co.  in  1946  as  an  accountant 
and  was  elected  director  and 
treasurer  of  the  company  in 
1962. 

Mr.  LaChapelle  became  asso¬ 
ciated  with  the  Record  News¬ 
papers  in  1923  and  has  been 
circulation  manager  since  1944. 

I  He  was  elected  a  director  of 
;  the  company  in  1959  and  became 
assistant  treasurer  in  1962. 

!  .  *  * 

I  Eugene  Sbxjunda,  former 
i  New  London  (Conn.)  Day  re¬ 
porter  —  named  tv,  radio  and 
music  contact,  publicity  depart¬ 
ment,  20th  Century-Fox  Film 
Corp.,  New  York. 

*  *  * 

Harrison  J.  Brown,  adver¬ 
tising  manager  and  formerly 


ersonal 


REGENT  — OHo  A.  Silha,  vic*- 
pretidenf  and  businast  manager  of 
the  Minneapolis  Star  and  Tribune, 
has  been  elected  by  the  Minne¬ 
sota  Legislature  to  a  six-year  term 
as  a  regent  of  the  University  of 

Minnesota. 

news  editor,  Ontario  (Ore.) 
Argus-Observer  —  assistant  in¬ 
formation  officer,  Oregon  State 
High  Department. 

e  e  e 

Mrs.  C.  D.  Holman,  Florence 
(Ore.)  Siuslaw  News  —  chair¬ 
man  of  the  Press  Women  of 
Oregon. 

*  *  * 

Dr.  Carl  L.  Isaacson,  head  of 
communications,  Idaho  State 
College — ^becomes  director  of  in¬ 
formation  at  Montana  State 
College,  July  1. 

*  *  « 

Margaret  Magee,  reporter 
for  21  years,  Salem  (Ore.) 
Capital  Journal — to  information 
staff,  Oregon  State  Department 
of  Agrriculture. 

*  *  * 

Blue  Beathard — from  news 
editor,  Baytoum  (Tex.)  Sun — 
to  managing  editor,  Henderson 
(Tex.)  Daily  News. 

*  * 

John  D.  Wilson — from  man¬ 
aging  editor — to  associate  pub¬ 
lisher,  Martinsville  (Va.)  Bulle¬ 
tin. 

*  *  * 

MiLiHtED  Smith,  county  re¬ 
porter,  Montgomery  (Ala.)  Ad- 


CURRENT  MAJOR 
REPORT  TITLES 

Mass  Transit  vs.  Private  Cars  (April  24) — Illiteracy  in  the 
United  States  (May  1) — Argentina  and  Peronism  (May  8) 
— Moon  Race  Controversy  (in  the  works) — Year  Round 
School  (in  the  works) 
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vertiser- Journal — named  to  the 
Montgomery  (bounty  Pension! 
and  Security  Board. 

*  *  « 

Larry  O’Hara,  formerly  copy 
editor,  Augusta  (Ga.)  ChrordeU, 
Mobile  (Miss.)  Press — to  copy 
editor,  Roanoke  (Va.)  Times. 

I*  *  * 

Jack  Wills,  formerly  with 
the  UPI  and  Portland  (Ore,) 
Reporter  —  to  reporter,  Salem 
(Ore.)  Capital  Journal. 

*  *  * 

Eileen  Cahill  Maloney,  for¬ 
merly  of  Newsweek  magazine— 

A  SMha  viem-  assistant  editor,  San  Fran- 
sinest  manager  of  (Calif.)  Progress. 

Star  and  Tribune,  *  *  * 

d  by  the  Minne-  SANFORD  WaTZMAN,  former 
to  a  six-year  term  reporter,  Cleveland 

the  University  of  (Ohio)  Plain  Dealer — to  head 
Columbus  Bureau, 

ntario  (Ore.)  «  «  * 

—  assistant  in-  Stuart  M.  Abbey,  former  edi- 
,  Oregon  State  toj-ial  clerk,  transferred  to  the 
^  staff  of  Better  Living,  the  Cleve- 

LMAN,  Florence  (Ohio)  Plain  Dea^e 

—  chair-  Saturday  magazine.  Jerry  Min- 
Jss  Women  of  th«  Education  Service 

Department  joined  the  news 
*  staff. 

LACSON,  head  of  *  *  * 

Idaho  State  Alex  Ottevaere,  business 
i  director  of  in-  manager,  Bremerton  (Wash.) 
on  tan  a  State  Sun  —  named  to  Washington 
emergency  resources  planning 
*  commission. 

gee,  reporter  *  *  • 

Salem  (Ore.)  Glenn  Dickey — from  sports 
-to  information  staff,  San  Francisco  (C^if.) 
ite  Department  Chronicle  to  Watsonville 
(Calif.)  Register  Pajaronuui 

*  ,  Sun  as  sports  editor. 

ID — from  news  ♦  *  * 

toJ^Hender"^  A.  Rooker,  AP  cor- 

’  respondent  at  Austin  —  named 

*  assistant  professor  of  joumal- 

ON _ from  man-  ism  at  Texas  Technological  Col- 

associate  pub-  for  the  1963-64  academic 

He  (Va.)  Bulle-  year,  replacing  Mrs.  Louis* 
Alien,  who  plans  to  retire 

*  May  31. 

'H,  county  re-  ♦  ♦  ♦ 

ery  (Ala.)  Ad-  JosE  M.  Perez  —  appointed 

- editor  of  El  Diario-La  Prensa, 

New  York  daily.  He  has  been  in 
news  work  for  20  years  in  New 
York,  California,  and  Latin 
America. 

Ray  Serati  —  transferred 
from  Springfield,  III.,  to  Pierre, 
S.  Dak.,  as  bureau  manager  for 
sracy  in  the  United  Press  International. 

m  (May  8)  c  *  xt*  *  t 

Richard  C.  Norbraten — from 

fear  Round  Pierre  to  UPI  legislative  staff  at 

Springfield. 

«  «  * 

Miles  F.  Porter  III — from 
'S  city  editor  of  the  Pueblo  (Colo.) 

202  K  8-4M0  Chieftain  to  managing  editor  of 
the  Register  newspapers,  Cath- 
_  olic  periodicals,  Denver. 
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UPI  Directors  Name 
2  Vicepresidenls 

Directors  of  United  Press  In¬ 
ternational  at  their  semi-annual 
meeting  April  26  elected  two 
vicepresidents  and  l  e-elected  all 
present  officers  of  the  service. 


for¬ 


mer 

and 

lead 


edi- 
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Bve- 
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Tatarian 


Beaton 


The  new  vicepresidents  are 
Roderick  W.  Beaton,  general 
business  manager,  and  Roger 
Tatarian,  executive  editor. 

Mr.  Tatarian  has  been  execu¬ 
tive  editor  since  1962.  He  came 
to  New  York  in  1959  after  more 
than  10  years  in  the  European 
service,  six  as  general  European 
news  manager  in  London  and 
two  as  manager  for  Italy.  He 
is  a  native  of  Fresno,  Calif,  who 
joined  the  news  service  in  his 
home  town  in  1938. 

Mr.  Beaton  has  been  busi¬ 
ness  manager  since  April,  1962. 

He  previously  served  as  man¬ 
ager  of  UPI’s  Central  Division 
in  Chicago  and  of  its  Southern 
Division  in  Atlanta.  He  was 
bom  in  Escalon,  Calif,  and 
joined  UPI  in  San  Francisco 
in  June,  1948,  after  graduation 
from  the  University  of  Cali¬ 
fornia. 

Promotions  of  three  execu¬ 
tives  in  UPI’s  Southern  Division 
were  announced  by  Wayne  C. 
Sargent,  division  manager. 

Chiles  Coleman  was  named 
assistant  to  the  division  man¬ 
ager.  H.  L.  Stevenson  was  ap¬ 
pointed  division  news  manager 
and  Richard  E.  Fales,  division 
business  manager. 

• 

Earl  Hall  Retires; 
Appointments  Made 

Mason  City,  la. 

W.  Earl  Hall,  66,  editor  and 
publisher  of  the  Maxon  City 
Globe-Gazette,  is  retiring  after 
43  years  of  service.  He  will 
remain  on  a  consultative  basis. 

With  his  retirement  these 
changes  were  announced : 

Raymond  N.  Rorick,  general 
manager,  to  publisher. 

Robert  H.  Spiegel,  41,  a  mem- 
)>er  of  the  Des  Moines  (la.) 
Tribune  staff  since  1946,  editor. 

Thor  J.  Jensen,  city  editor  for 
10  years,  managing  editor. 

editor  sc  publisher  for 


Eugene  Simon,  editor-pub¬ 
lisher  of  the  Tarentum  (Pa.) 
Valley  Daily  News  —  named 
to  the  advisory  board  of  Point 
Park  Junior  College,  Pittsburgh, 
journalism  division. 

*  «  « 

J.  Richard  Token,  West  Vir¬ 
ginia  news  manager,  UPI  — 
president  of  Ohio  Valley-Kana- 
wha  Chapter,  Sigma  Delta  Chi. 

*  *  * 

Emile  W.  (Bill)  Clede,  free¬ 
lance  writer  -  photographer  — 
named  outdoor  writer,  Hartford 
Times. 

«  *  « 

Charles  H.  Niles  —  from 
copy  desk,  Hartford  Times,  to 
city  staff,  Stamford  (Conn.) 
Advocate. 

«  *  * 

E.  P.  Boyle,  publisher  Oil 
City  (Pa.)  Derrick  and  Mrs. 
Boyle  —  named  Knight  and 
Lady  in  the  Order  of  the  Holy 
Sepulchre  of  Jerusalem  by  Pope 
John  XXIII. 

*  «  * 

Hugh  R.  McEvers,  former  re¬ 
porter,  Hcurtford  (Conn.)  Times 
—  to  department  of  information 
services.  Air  Transport  Associa¬ 
tion,  Washington. 

«  *  * 

Job  Cassano,  assistant  sports 
editor,  Hartford  Times  —  to  be 
honored  at  testimonial  dinner 
May  8. 

*  * 

Thomas  J.  Kelly,  assistant 
national  advertising  manager, 
Hartford  Times,  since  March, 
1962  —  promoted  to  department 
head,  succeeding  James  Bon¬ 
ner,  resigned. 

«  *  * 

Harland  W.  Warner,  on 
state  desk  staff,  Hcurtford  Times, 
for  past  two  years  —  promoted 
to  assistant  state  editor. 

♦  «  * 

Richard  J.  Matthews,  Farm¬ 
ington  -  Unionville  reporter, 
Hcurtford  Times  —  shifted  to 


D.A.M.  stands  lor  Distinguishad 
Award  of  Merit  which  the  Univers¬ 
ity  of  Pennsylvania's  Evening 
School  Alumni  have  conferred  on 
Miss  Martha  M.  Reese,  comptrol¬ 
ler  of  the  Philadelphia  Daily  News, 
for  outstanding  services  to  the 
school.  She  was  valedictorian  of 
the  1947  class. 

state  desk  staff.  Joseph  Crow¬ 
ley,  formerly  New  Britain  re¬ 
porter,  replaces  him  in  Farm- 
ington-Unionville. 

*  *  « 

James  M.  Naughton,  former¬ 
ly  reporter-photogfrapher  of  the 
Painesville  (Ohio)  Telegraph 
and  University  of  Notre  Dame 
graduate  —  to  the  city  staff  of 
the  Cleveland  Plain  Dealer. 
e  *  « 

George  E.  Condon,  radio  and 
television  editor  of  the  Cleve¬ 
land  Plain  Dealer  —  now  a  gen¬ 
eral  columnist.  He  has  been  with 
the  paper  since  1943. 

*  *  « 

George  H.  Strauss,  a  grad¬ 
uate  of  Oberlin  College  and  of 
the  Woodrow  Wilson  School  of 
Public  and  International  Affairs 
—  to  the  editorial  staff  of  the 
Cleveland  Plain  Dealer. 

*  «  * 

Ray  G.  Cooper,  former  edi¬ 
tor  of  the  weekly  Arkansas 
Statesman  —  now  public  rela¬ 
tions  director  for  Allied  Tele¬ 

phone  Company,  Little  Rock.  He 
(Continued  on  page  42) 


S  Our  work 
is  cut  out 
for  us  — 


There  were  news¬ 
paper  buyers  lurking 
around  as  we  looked  in 
on  ANPA  proceedings. 

We  also  found  a  few 
publishers  who  were 
considering  selling,  but 
they  were  in  no  hurry. 

As  the  76th  Conven¬ 
tion  faded  into  history 
— with  its  constructive 
programs  and  discus¬ 
sions  —  we  returned 
home,  believing  that 
we  can  continue  to  con¬ 
tribute  something  to 
I  the  business  of  Ameri- 
|can  journalism. 

That  "something"  is 
finding  the  right  owner 
for  every  available 
property.  Newspapers 
still  belong  to  news¬ 
paper  people. 


Josephine  Lowman 

(Author  of  WHY  GROW'  OLD) 

.  .  .  Mis  hew  i«  a  Nine-Pert  Series  with  feilew-up  sterles.  She 
shews  wemen  readers  hew  te  lese  weight  en  e  planned  program  that 
really  werhs.  Eye-catching  illnstratiens,  complete  premetien  moterial, 
and  ready  te  go  new.  You  can  bny  it  as  a  ene-shet  Special. 

May  we  send  samples? 
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{Continued  from  page  41) 

is  a  former  editor  of  the  Russell¬ 
ville  (Ark.)  Courier  Democrat. 

*  *  ♦ 

Larby  Taylor,  sports  editor 
of  the  Laguna  Bea/’h  (Calif.) 
South  Coast  News  —  elected  to 
a  second  term  on  the  Laguna 
Board  of  Education. 

*  *  « 

Robert  Strifxjel,  editor  of 
the  Bar  stow  (Calif.)  Desert 
Dispatch  since  it  was  started  in 
1958  —  named  greneral  manager 
and  editor. 

*  *  * 

Archie  Shamblin  —  joined 
the  sports  staff  of  the  Garden 
Grove  (Calif.)  Daily  News, 
from  the  Hayward  (Calif.)  Re¬ 
view  and  Alameda  State  Col¬ 
lege. 

*  *  * 

Capt.  Francis  C.  Moriarty, 
former  reporter,  St.  Johnsbury 
(Vt.)  Caledonian  -  Record  — 
named  to  Air  Force  ROTC 
faculty  at  St.  Michael’s  College 
in  Vermont. 

i|i  *  * 

Leon  W.  Anderson,  political 
columnist.  Concord  (N.  H.) 

Daily  Monitor,  who  has  covered 
the  New  Hampshire  Legislature 
and  State  House  for  30  years 

—  honored  at  a  dinner. 

*  *  * 

Franz  A.  Hunt,  publisher 
of  the  Newport  (Vt.)  Daily  Ex¬ 
press  —  honored  upon  comple¬ 
tion  of  55  years  in  newspaper 
work. 

«  *  « 

Campbell  B.  Niven,  publisher 
of  the  Brunswick  (Me.)  Record 

—  elected  a  director  of  the  Casco 
Bank  and  Trust  Co. 

*  *  « 

David  Morse,  regional  sports 
director,  radio  station  WDEV 
in  Waterbury,  Vt.  —  to  assists 
ant  sports  editor,  Montpelier 
(Vt.)  Times- Argus. 

*  * 

Charles  M.  Ray,  editor-pub¬ 
lisher  of  the  weekly  Cranford 


(N.  J.)  Citizen  and  Chronicle  — 
president  of  New  Jersey  Chap¬ 
ter,  Sigma  Delta  Chi. 

*  *  « 

Web  Ruble  —  named  sports 
editor  of  the  Bend  (Ore.)  Bul¬ 
letin.  He  moved  to  this  post 
after  14  months  in  the  Pullman 
(Wash.)  office  of  the  Daily  Ida- 
honian  of  Moscow,  Ida.  Taking 
his  place  there  is  Andrew  Duke 
Cameron,  senior  in  journalism 
at  Washington  State  University. 
«  *  « 

Floyd  H.  Campbell,  circula¬ 
tion  manager  of  the  Sioux  Falls 
(S.  D.)  Argus-Leader  for  23 
years  —  retired.  His  successor 
is  Cletus  G.  Natz,  formerly 
superintendent  of  the  mail  room. 
*  «  « 

John  Foy  —  from  advertis¬ 
ing  manager  to  advertising  di¬ 
rector  of  the  Toronto  (Ont.) 
Telegram. 

• 

A.  P.  Graham  —  promoted  to 
circulation  manager  of  the  To¬ 
ronto  (Ont.)  Globe  and  Mail. 

• 

Executive  News 
Editor  Appointed 

(IkiLUMBIA,  S.  C. 

Charles  Wickenberg  Jr.  is  the 
new  executive  news  editor  of  the 
State  and  the  Columbia  Record, 
succeeding  Lloyd  L.  Huntingrton 
who  died  April  3. 

Mr.  Wickenberg  was  formerly 
governmental  affairs  editor  of 
the  State.  He  is  a  native  of 
Charleston  S.  C.  and  attended 
The  Citadel,  the  University  of 
South  Carolina  and  the  Univer¬ 
sity  of  North  Carolina.  He  was 
a  Marine  Corps  officer  in  World 
War  II  and  Korea. 

• 

Business  Manager 

Topeka,  Kans. 

E.  Maurice  Nuss,  formerly 
controller  of  Capper  Publica¬ 
tions  Inc.,  was  appointed  busi¬ 
ness  manager  of  the  Topeka 
Capital-Journal  and  of  the 
Topeka  publication  operations 
of  Capper  and  the  parent 
Stauffer  Publications  Inc. 
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William  Greene,  62,  a  sports 
photographer  for  the  New  York 
World-Telegram  &  Sun;  April 


Its  FORTY-ODD 

FORTY-ODD  is  the  comic  panel 
with  built-in  humor. 


A  delightfully  funny  take-off  on  those  beautiful  (!) 
years  when  waistlines  sag  and  arches  droop. 

*  Created  by  Rod  and  Peg  (Bracken)  Lull. 

t*  .4rl  by  Irwin  Caplan. 

•  This  laughs-begin-at-forty  feature  comes 
fully  matted  in  2-column  sice,  6-times-a- 
week. 

•  Write,  wire  or  phok  for  current  samples 
and  rates. 

QENERAL  FEATURES  CORPORATION 

2S0  Pork  Avcsiw.  N.  Y.  17.  N.  Y.  YUkoa  k-762S 


James  H.  Curry,  mechanical 
superintendent,  Akron  B<  aeon 
Journal;  recently. 

*  *  « 

Eugene  Charles  Hills,  42, 
assistant  features  editor,  Seattle 
(Wash.)  Times;  April  18. 


Mrs.  Edna  B.  Jeffries,  60, 
women’s  page  editor  of  the  Lan¬ 
caster  (Pa.)  Intelligencer  Jour¬ 
nal;  April  25. 

*  *  s 

Leon  Pb^vrson,  63,  onetime 
Paris  bureau  chief  for  Interna¬ 
tional  News  Service;  NBC  re¬ 
porter,  commentator,  and  drama 
critic  in  recent  years;  April  29. 
He  was  a  brother  of  Drew  Pear¬ 
son,  the  columnist. 

s  *  * 

James  S.  Callaway,  42,  as¬ 
sociate  state  editor  of  the  Chat¬ 
tanooga  (Tenn.)  News -Free 
Press;  April  24. 

*  *  * 

Charles  H.  Kimble,  62,  of  the 
Davenport  (Wash.)  Times  Pub¬ 
lishing  Co.;  April  17. 

«  *  * 

Irwin  M.  Albert,  42,  New 
Haven,  Conn.,  bureau  chief, 
Bridgeport  (Conn.)  Herald; 
April  23. 

*  e  * 

Ted  Thomas,  managing  edi¬ 
tor  of  San  Fernando  (Calif.) 
Sun;  April  18.  He  was  a  native 
of  Brooklyn. 

*  *  >K 

John  H.  Houlihan,  85,  presi¬ 
dent  and  publisher  of  the  Berlin 
(N.  H.)  Reporter;  April  23. 

41  4t  ♦ 

Chauncey  L.  Fames,  61,  for¬ 
mer  general  manager  of  the 
Chester  (Pa.)  Times  for  12 
years,  prior  to  1956;  April  25. 

*  *  « 

Albert  Fagaly,  54,  creator 
of  the  cartoon,  ‘"There  Oughta 
Be  a  Law”;  April  25. 

Ik  «  * 

Schuyler  C.  Robinson,  90, 
owner-publisher  of  the  Rens¬ 
selaer  (Ind.)  Republican  from 
1927-53 ;  osteopath,  school 
teacher  and  county  auditor; 
April  26. 

*  *  * 

John  H.  Houuhan,  85,  pub- 
I  lisher,  weekly  Berlin  (N.  H.) 
Reporter;  April  23. 

*  *  * 

Herbert  B.  Nagler,  64,  night 
1  news  editor.  New  York  Post; 

\  April  25.  He  started  his  news¬ 
paper  career  40  years  ago. 

*  *  * 

Arch  A.  MacDonald,  62, 
retired  assistant  city  editor. 
New  York  Daily  News;  April 
24. 

*  *  * 

J.  S.  C.  Butz,  57,  former  man¬ 
aging  editor,  Jacksonville  Flor¬ 
id  Times-Union;  April  26. 

*  *  * 

Thomas  R.  Goodman,  64, 
I  chief  photographer,  Waterbury 
{  (Conn.)  Republican  and  Ameri¬ 
can,  April  20. 


Phyllis  Lauritz,  45,  travel 
writer,  Portland  (Ore.)  Ore¬ 
gonian;  April  2. 

«  *  * 

Fred  M.  Shaver,  67,  executive 
on  New  Mexico  and  Colorado 
newspapers;  April  24. 

♦  * 

Helen  Mary  Hayes,  former 
assistant  city  editor  of  the  Lin¬ 
coln  (Neb.)  Journal;  art  and 
music  critic  when  she  retired 
in  1957;  April  9. 

*  *  * 

John  S.  Puslis,  49,  Chicago 
Daily  News  photographer  since 
1944;  formerly  with  AP  on 
White  House  beat;  April  3. 

«  *  * 

Bernard  S.  Ne^v'Er,  50,  busi¬ 
ness  editor  of  the  Syracuse 
(N.  Y.)  Post-Standard  since 
1954;  April  13. 

*  *  « 

E.  B.  Swift,  67,  teacher  and 
superintendent  of  the  composing 
room  of  the  Columbia  (Mo.) 
Missourian  for  40  years;  recent¬ 
ly. 

*  Ik  * 

William  V.  Lawson,  68,  for¬ 
mer  Chicago  police  reporter;  re¬ 
tired  executive  assistant  to  the 
president  of  the  National  Asso¬ 
ciation  of  Manufacturers;  April 
11. 

Ik  Ik  * 

George  Haley,  83,  retired 
Los  Angeles  Herald-Express 
photographer;  April  8.  He  cov¬ 
ered  the  San  Francisco  earth¬ 
quake  and  fire  in  1906. 

*  *  « 

Mrs.  Edrib  Van,  Dore,  54, 
former  assistant  managing  edi¬ 
tor  in  charge  of  women’s  news, 
Philadelphia  (Pa.)  Inquirer; 
women’s  editor,  Hartford 
(Conn.)  Times.  April  6. 

*  *  * 

J.  Milam,  75,  editor  and  pub¬ 
lisher  of  the  Newton  County 
Informer,  a  weekly  and  the  last 
handset  newspaper  in  Arkansas; 
April  7.  Mr.  Milam  had  pub¬ 
lished  the  paper  for  30  years. 

• 

Fitzpatrick,  Retired 
Managing  Editor,  Dies 

Richmond,  Va. 

John  J.  Fitzpatrick,  managing 
editor  of  the  Philadelphia  In¬ 
quirer  from  1937  until  his  re¬ 
tirement  in  1951,  died  here 
April  22.  He  was  76. 

Mr.  Fitzpatrick  joined  the 
Boston  Post  after  attending 
Harvard  University,  later  be¬ 
came  news  editor  of  the  Boston 
American  and  in  1926  was  ap¬ 
pointed  managing  editor  of  the 
Boston  Advertiser. 
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HOW  ABITIBI  IS  HELPING 
TO  SOLVE  YOUR  PROBLEMS 


keeping  ahead  of  the  times 

to  reduce  press  downtime 

A  lot  is  expected  from  newsprint  as  it  runs  through  a  newspaper  press,  and  in  that  process  it  is 
not  unusual  for  Abitibi  newsprint  to  run  hundreds  of  miles  without  a  break.  Our  research  people 
can  now  study  newsprint  failures  resulting  from  sample  rolls  run  at  high  speeds  under  torture  con¬ 
ditions.  When  a  break  does  occur  it  is  reconstructed  like  a  jigsaw  puzzle  and  from  the  assembled 
evidence  we  learn  things  that  enable  us  to  build  better  runability  into  Abitibi  newsprint,  thereby 
minimizing  your  downtime.  This  is  another  instance  of  how  Abitibi  newsprint  works  for  your  benefit. 

ABITIBI  SALES  COMPANY,  LIMITED  »  408  UNIVERSITY  AVENUE,  TORONTO  2,  ONTARIO,  CANADA 

Products  serviced  in  the  United  Slates  by  Abitibi  Service,  Inc.,  Chicago,  Dayton,  New  York 
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foremost  in  pulp  and  paper  research 


PromotionA  ivards 

(Continued  from  page  16) 


kets,  “What’s  In  It  for  You,” 
with  outstanding:  art  and  copy; 

San  Jose  Mercury  and  News, 
for  a  circulation  promotion  con¬ 
test,  “Hoo’s  Hoo  Here,”  showing 
unusual  imagination  and  achiev¬ 
ing  community  participation, 
building  circulation,  and  the 
paper’s  image  in  the  community. 

Circulation  Promotion,  News¬ 
papers  Under  100,000  Circula¬ 
tion: 

FIRST  PRIZE  —  Gastonia 
(N.  C.)  Gazette,  for  a  campaign 
promoting  the  launching  of  a 
new  Sunday  newspaper,  and 
showing  thorough  planning  and 
imaginative  execution. 

Certificates  of  Merit  to:  Long¬ 
view  (Wash.)  Daily  News,  for 
a  series  of  in-paper  advertise¬ 
ments  promoting  members  of 
the  newspaper  staff;  Pasadena 
(Calif.)  Independent  Star-News, 
for  a  continuous  promotion  cam¬ 
paign,  featuring  a  contest, 
“Familiar  Faces.” 

Carrier  Promotion,  News¬ 
papers  Over  100,000  Circulation: 

FIRST  PRIZE  —  Detroit 
News,  for  an  extension  of  their 
promotion  directed  to  readers 
used  with  the  carrier  organiza¬ 
tion,  and  using  flyers,  dodgers, 
and  “wrap-around”  sections. 
Slogans  for  the  series  were: 
“Take  it  from  me,”  and  “We’ve 
got  News  for  You.” 

Certificates  of  Merit  to:  To¬ 
ronto  Globe  and  Mail,  for  their 
“El  Dorado”  carrier  contest; 
and  to  the  Toronto  Telegram, 
for  an  extensive  year-round 
program  directed  to  carrier  and 
circulator  organizations. 

Carrier  Promotion,  news¬ 
papers  under  100,000  circulation: 

FIRST  PRIZE— New  Bedford 
(Mass.)  Standard-Times,  for 
an  outstanding  program  on  sell¬ 
ing  the  advantages  of  being  a 
carrier  salesman  for  the  news¬ 
paper  to  both  carriers  and  their 
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parents,  using  a  wide  variety  of 
media.  Unusual  activities,  such 
as  the  carrier  band  and  baseball 
team  were  also  well-promoted 
through  in-paper  advertising. 

Certificates  of  Merit  to:  San 
Fernando  (Calif.)  Valley  Times 
Today,  for  a  complete  carrier 
promotion  program  of  contests 
and  prizes ;  and  to  the  Pasadena 
(Calif.)  Independent  Star-News, 
for  a  program  including  prize 
contests  and  trips,  and  including 
a  “Harvest  Festival  Time”  pro¬ 
motion. 

Public  Relations,  Newspapers 
Over  100,000  Circulation: 

FIRST  PRIZE— Miami  (Fla.) 
Herald,  for  its  “Operation 
Amigo,”  program,  considered  by 
the  judges  as  representing  a 
significant  step  toward  improved 
Latin  American  relations.  The 
timeliness  of  the  program,  the 
unquestionably  favorable  im¬ 
pression  upon  youth,  plus  the 
program’s  great  reader  appeal 
among  Herald  readers  were 
additional  factors  in  its  selec¬ 
tion. 

Certificates  of  Merit  to:  De¬ 
troit  Free  Press,  for  its  “Ruth 
Alden  Christmas  Dress  Drive,” 
a  heart-warming  program  bene- 
fitting  both  the  community  and 
the  sponsoring  newspaper.  Edi¬ 
torial  and  promotional  support 
for  this  continuing  program 
were  described  as  “outstand¬ 
ing;”;  Denver  Post,  for  its  pub¬ 
lic  relations  progrram,  “Youth  In 
Action  In  Denver,”  a  well-con¬ 
ceived  program,  illustrating  how 
a  newspaper  can  help  in  solving 
problems  of  youth  common  to 
all  communities.  “This  pro¬ 
gram,”  said  the  judges,  “reflects 
great  credit  on  the  Denver 
Post.” 

Public  Relations,  Newspapers 
Under  100,000  Circulation: 

FIRST  PRIZE— Limo  (Ohio) 
Citizen,  for  extensive  use  of  the 
newspaper’s  pages  to  engender 
interest  and  enthusiasm  in 
patriotism  by  promoting  a 
Fourth  of  July  Celebration. 


Promotion  Manager 

For  West  Coast  metro¬ 
politan  daily.  Require 
experience  in  circulation, 
advertising  and  editorial 
promotion.  The  man  we  are 
looking  for  is  probably  now 
an  imaginative  promotion 
manager  on  a  medium  size 
daily,  looking  for  the  chal¬ 
lenge  and  excitement  of 
highly  competitive  market. 
Mail  samples  and  resume 
to  Larry  Wade,  San  Fran¬ 
cisco  Chronicle.  Interviews 
can  be  arranged  Monday 
with  Mr.  Wade  at  the  Na¬ 
tional  Newspaper  Promo¬ 
tion  Convention  in  Hous¬ 
ton. 


CIRCULATION  PROMOTION  judges  are  S.  K.  Britt,  coordinator  of 
merchandising,  Humble  Oil  &  Refining  Co.;  Earl  Buell,  circulation 
manager,  Houston  Press;  and  William  N.  Browder,  general  manager  of 
Foote,  Cone  &  Belding,  Inc. 


Certificates  of  Merit  to:  Fort 
Worth  (Tex.)  Press,  for  “Pro¬ 
file  of  a  Great  City,”  a  series  of 
articles  and  a  reprint  booklet, 
showing  the  newspaper’s  basic 
responsibility  to  the  city  it 
serves;  Rockford  (Ill.)  Morning 
Star  and  Register-Republic,  for 
promotion  of  Constitution  Day, 
and  “Junior  Achievement”  pro¬ 
gram  promotions,  and  including 
a  Junior  Journalists  Seminar. 


SPECIAL  AWARD  FOR  PUB¬ 
LIC  RELATIONS:  The  judges 
have  awarded,  for  the  first  time, 
a  special  public  relations  award 
in  the  “over  100,000  circulation 
grroup”  to  the  San  Diego  Union 
&  Tribune”  for  its  extensive 
promotion  of  National  News¬ 
paper  Week. 


Research,  Newspapers  Over 
100,000  Circulation: 

FIRST  PRIZE — Philadelphia 
Inquirer,  for  its  “Exposure 
Ratings”  research  program.  Ac¬ 
cording  to  the  judges,  “This 
study  relates  advertising  reader- 
ship  to  actual  buying  intentions 
on  the  part  of  the  reader.  We 
feel  this  is  a  contribution  to 
research  techniques  in  general, 
and  a  contribution  to  the  news¬ 
paper  industry,  because  it  helps 
advertisers  evaluate  newspaper 
advertising.” 

Certificates  of  Merit  to:  Des 
Moines  Register  &  Tribune,  for 


its  “Iowa  Media  Audience 
Study,”  for  extensive  reporting 
of  audience  factors,  presents  a 
“quality  index”  as  an  added 
dimension;  Long  Beach  (Calif.) 
Independent  &  Press-Telegram, 
for  its  research  comparison  of 
sales  resulting  from  newspaper 
color  and  black-and-white  adver¬ 
tising. 

The  judges  did  not  name  any 
newspapers  for  research  awards 
in  the  “under-100,000  circula¬ 
tion”  group. 

Pre-Trial  Publicity 
Review  Is  Denied 

Washington 

The  Supreme  Court  has  re¬ 
fused  to  review  the  case  of  an 
itinerant  Maryland  musician 
whose  lawyers  contended  that 
extensive  pre-trial  publicity  had 
foredoomed  him  to  a  death  sen¬ 
tence  in  Virginia. 

The  case  of  Melvin  Davis  Rees 
Jr.,  said  a  Washingd^on  law  firm 
in  its  appeal  petition,  provided 
an  example  of  how  exhaustive 
publicity  “may  well  result  both 
in  extreme  prejudice  and  in  the 
extreme  penalty.” 

The  law  firm  of  Mullin  &  Con¬ 
nor  said  Rees  was  subjected  to 
“real  and  insurmountable  preju¬ 
dice  from  constant  reference  in 
the  news  media  to  damning  evi¬ 
dence  which  was  held  inadmis¬ 
sible  at  trial.” 
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Fulbright  Wins 
SDX  Public 
Service  Award 

Winners  of  two  awards  for  j 
outstandinjf  journalism  were 
announced  by  the  Deadline  Club,  [  I 

the  New  York  City  Professional  I 

Chapter  of  Siffma  Delta  Chi.  I  ^ 

Newton  H.  Fulbright  of  the  i  I  ^ 

New  York  Herald  Tribune  was  1  I  ^ 

named  to  receive  the  1963  James  j 
Wright  Brown  Award  for  “dis-  appro 

tinguished  journalistic  accom-  |  jjjp 

plishment  in  the  New  York  Met-  j  f 

ropolitan  area  in  the  general  j  ^ 

field  of  public  service.”  The  ; 
judges  chose  Mr.  Fulbright  for  ments 

his  series  of  articles  last  year  stockl 

uncovering  abuses  and  violations  own  ‘ 

of  civil  liberties  in  the  Magis-  i  stock, 

trates’  Courts.  j  t 

A  special  citation  was  voted  '  comm 

to  the  New  York  Standard  for  1 
the  public  service  it  provided  * 

during  the  shutdown  of  the  stock 

regular  New  York  newspapers.  ’  the  d 

Judges  in  the  competition  for  '  stock 

the  United  Nations  Award  the  c< 

selected  William  R.  Frye  of  the  .  direct 

Christian  Science  Monitor  and  |  dend. 

Thomas  J.  Hamilton  of  the  New  '  nracti 

York  Times  as  co-winners.  They  ,  * 

will  share  a  $500  award  con-  i  ‘ 

tributed  by  the  Marathon  Oil  I  the  c< 

Company.  |  at  a  [ 

Citations  for  honorable  men-  pay  j 

tion  in  UN  correspondence  were  j  carnir 

awarded  to  Philippe  Ben  of  Le  a  dfvj 

Monde,  Paris;  and  David  Horo-  j£ 

witz,  World  Union  Press,  Tel-  i  carnir 

Aviv.  '  ‘  . 

The  winners  will  receive  their  1 
awards  at  the  Deadline  Club  comp; 

dinner.  May  8,  at  the  Plaza  |  Snr 

Hotel.  dends 

•  cash. 

5  Southam  Fellows  share: 

For  1963  Selecteil 

Toronto  ;  dividr 

The  five  winners  of  1963  i  some 

Southam  Newspapers  Fellow-  i 

ships  for  Journalists  are:  j 

Robert  H.  Abra,  36,  assign-  j  obligr 

ment  editor  in  CBC’s  Ottawa  stock 

newsroom.  comrr 

Jack  Best,  34,  Ottawa  bureau  Stock 

staff  of  Canadian  Press,  at  pres-  paid  ( 

ent  in  Cuba;  i  j^rin 

Robert  D,  Campbell,  31,  as-  |  .r 

sistant  city  editor  of  the  Hamil-  , 

ton  Spectator ;  I  yearl> 

Robin  M.  Green,  23,  reporter  vania 

in  Ottawa  bureau  of  the  Toronto  \  Comj 

Globe  and  Mail;  I  panv, 

Richard  R.  Snell,  36,  reporter  and  S 

in  charge  of  the  Ontario  Legis¬ 
lature  bureau  of  the  Toronto 
Star, 

The  winners,  chosen  from  22 
applicants,  will  spend  from  Sep-  * 
tember  to  May  at  the  University  i 
of  Toronto  studying  in  any  uni- 
versity  division.  Only  Best  and  ! 

Snell  hold  university  degrees,  j 
both  in  journalism. 
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What  Are  Dividends  and 
What  Does  Ex  Dividend  Mean? 


People  who  invest 
yS  their  money  in  common 
stocks  usually  have  one 
of  two  major  objectives 
^  in  mind.  Either  they 

are  hoping  for  capital 
appreciation  as  a  result  of  an  increase  in 
the  price  of  their  stock  over  the  years, 
or  they  are  looking  for  income  in  the 
form  of  dividends.  Dividends  are  pay¬ 
ments  distributed  by  a  company  to  its 
stockholders  on  a  pro  rata  basis.  If  vou 
own  5/10,000  of  a  company’s  common 
stock,  you  are  entitled  to  5/10,000  of 
the  total  dividends  declared  on  the 
common  stock. 

The  dividend  on  a  share  of  preferred 
stock  is  usually  a  fixed  amount,  while 
the  dividend  on  a  share  of  common 
stock  may  vary  with  the  fortunes  of 
the  company.  The  company’s  board  of 
directors  decides  whether  to  pav  a  divi¬ 
dend.  As  a  matter  of  general  business 
practice,  dividends  are  paid  out  of  cur¬ 
rent  earnings,  usually  quarterly,  but  if 
the  company  is  not  currently  operating 
at  a  profit,  the  directors  mav  decide  to 
pav  a  dividend  out  of  past  retained 
earnings.  Or  thev  may  decide  to  omit 
a  dividend  altogether  if  business  is  bad 
or  if  in  their  judgment  the  company’s 
earnings  should  be  used  for  expansion 
or  improvement.  If  business  is  good,  the 
company  may  pav  an  extra  dividend. 

Sometimes  stockholders  receive  divi¬ 
dends  in  the  form  of  securities  instead  of 
cash.  The  securities  mav  be  additional 
shares  of  the  company’s  own  shares  or 
shares  it  owns  in  another  company. 

While  many  companies  have  paid 
dividends  \’ear  in  and  vear  out,  and 
some  have  even  paid  the  same  amount 
every  vear,  the\’  have  no  contractual 
obligation  to  pav  a  dividend  on  common 
stock  at  all.  Nevertheless,  of  the  1145 
common  stocks  listed  on  the  New  York 
Stock  Exchange  at  the  end  of  1961.  981 
paid  dividends  totaling  $10,430,012,000 
during  that  vear.  Five  of  the  companies 
on  the  Big  Board  have  paid  dividends 
\'earlv  for  more  than  100  years:  Pennsyl¬ 
vania  Railrpad.  Washington  Gas  Light 
Company,  Cincinnati  Gas&Electric  Com¬ 
pany,  Continental  Insurance  Company, 
and  Scovill  Manufacturing  Company. 


How  much  are  dividends?  In  recent 
years,  yields  on  dividend-paying  com¬ 
mon  stocks  listed  on  the  New  York 
Stock  Exchange  have  averaged  around 
5%,  but  the  median  yield  on  common 
stocks  on  which  dividends  were  paid 
was  3.3%  in  1961.  That  means  that 
if  our  h\qjothetical  company,  T\pical 
Manufacturing,  sold  at  50,  it  would 
have  to  have  paid  dividends  totaling 
$1.65  to  yield  3.3%  to  its  stockholders. 
To  determine  the  current  yield  of  a 
stock,  the  percentage  return  on  vour 
money  for  a  year,  simplv  divide  the 
amount  of  the  dividends  paid  or  esti¬ 
mated  in  the  year  by  the  current  market 
price  of  the  stock. 

If  you  read  the  financial  pages  of  your 
daily  newspaper,  from  time  to  time  vou 
will  encounter  the  term  ex  dividend, 
which  is  usually  abbreviated  xd  in  the 
stock  tables.  Ex  dividend  means  with¬ 
out  dividend.  If  you  buy  Typical  Manu¬ 
facturing  Company  common  stock  at 
a  time  when  it  is  selling  ex  dividend, 
you  will  not  receive  that  dividend;  it 
will  go  to  the  previous  owner.  Here  is 
the  reason.  When  the  directors  of  a  com¬ 
pany  declare  a  dividend,  they  declare 
it  payable  to  all  stockholders  of  record 
on  the  companv’s  books  on  a  certain 
date  preceding  the  actual  pay-ment  date. 
Since  four  business  days  are  allowed 
for  delivery  of  a  stock  sold  on  the  New 
York  Stock  Exchange  in  a  regular-way 
transaction.  Typical  stock  is  declared 
ex  dividend  for  three  business  davs  be¬ 
fore  the  record  date  plus  the  record  date 
itself.  If  you  buy  Typical  during  that 
four-dav  period,  you  are  not  entitled  to 
the  dividend  because  you  can’t  become 
a  stockholder  of  record  on  the  com¬ 
pany’s  books  by  the  record  date.  And 
of  course  if  vou  sell  it  during  that  time, 
you  are  entitled  to  the  dividend. 

For  example,  suppose  the  directors 
of  Typical  declared  a  dividend  of  40^ 
per  share  to  stockholders  on  record  as 
of  August  24,  1962,  payable  on  Septem¬ 
ber  17,  1962.  If  you  bought  Typical  any 
time  from  August  21  through  24,  you 
would  not  be  entitled  to  that  dividend, 
because  vou  would  have  bought  the 
stock  ex  dividend. 

Next  Week;  What  Is  Marsin? 


MERRILL  LYNCH, 

PIERCE,  FENNER  &  SMITH  INC 

MEMBERS  NEW  YORK  STOCK  EXCHANGE  AND  OTHER  PRINCIPAL  STOCK  AND  COMMODITY  EXCHANGES 
70  PINE  STREET.  NEW  YORK  5.  NEW  YORK 
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The  Weekly  Editor 


DEMOCRAT  IN  VERMONT 


By  Charles  B.  Stuart 

Bellows  Falls,  Vt. 

The  Vermont  newspaper 
world,  shaken  last  fall  when  vot¬ 
ers  ignored  its  virtually  unani¬ 
mous  advice  and  elected  a  Demo¬ 
cratic  governor  for  the  first 
time  in  109  years,  is  now  in  a 
state  of  shock  from  an  allied 
event. 

The  Vermont  Newspaper  Cor¬ 
poration,  publisher  of  the  four 
largest  and  most  influential 
weeklies  in  the  state,  has  been 
sold  to  a  Democrat. 

Buyer  was  Harold  “Ron”  Ray- 
nolds,  who  in  November  made 
a  strong  bid  to  upset  incumbent 
Republican  Congressman  Robert 
Stafford. 

Purchase  of  the  four  papers 
by  Mr.  Raynolds  will,  when  it 
takes  effect  June  1,  bring  to  an 
end  the  Belknap  family  owner¬ 
ship  of  some  67  years  duration. 

Publisher  Preston  D.  Belknap, 
who  acted  for  the  owners,  was 
the  fourth  of  his  family  to  be 
in  charge  of  the  publications. 
Papers  transferred  from  Mr. 
Belknap  to  Mr.  Raynolds  were 
the  parent  newspaper  Bellows 
Falls  Times,  the  Ludlow  Trib¬ 
une,  the  Windsor  Journal  and 
the  Springfield  Reporter.  Com¬ 
bined  circulation  is  more  than 
10,000. 

All  papers  are  printed  in  the 
Bellows  Falls  plant,  and  jointly 
carry  feature  material  and  news 
of  area-wide  interest  in  addition 
to  purely  local  news  and  fea¬ 
tures. 

An  ‘Eyebrow’  Raiser 

A  statement  by  Mr.  Raynolds, 
president  of  the  new  Vermont 
Times  -  Reporter  Corporation, 
said  “we  will  continue  with  the 
same  personnel  and  policies 
which  have  made  the  weekly 
newspapers  of  the  Vermont 
Newspaper  Corporation  re¬ 
spected  in  the  twin  state  com¬ 
munities  along  the  Connecticut 
River.” 

The  portion  of  the  statement 
relating  to  policies  brought 
raised  eyebrows  from  Vermont 
observers. 

Three  of  the  four  papers  have 
been  violently  Republican,  and 
featured  emotional  anti-Demo- 
cratic  editorials  by  Gerald  E. 
McLaughlin,  editor  of  the 
Springffield  Reporter  and  official 
spokesman  for  the  corporation 
on  political  matters. 

Mr.  McLaughlin’s  dominance 
was  challengfed  last  fall  by  Ted 
Smiley,  editor  of  the  Bellows 
Falls  Times,  who  established 
himself  as  the  strongest  Demo¬ 


cratic  newspaper  voice  in  Ver¬ 
mont  with  a  series  of  four-jjaper 
editorials  blasting  the  Vermont 
Republican  Party  and  the  “hire¬ 
ling  Vermont  Republican  press.” 

Mr.  Smiley’s  e<litorials  praised 
the  then-candidate  for  Congress, 
Mr.  Raynolds,  and  Philip  H. 
Hoff,  Democratic  candidate  for 
governor.  He  was  the  only  edi¬ 
tor  in  the  state  to  predict  Hoff’s 
upset  victory.  Hoff  ran  particu¬ 
larly  strongly  in  the  territory 
covered  by  the  Vermont  News¬ 
paper  Corporation  papers. 

‘Key’  to  Upset 

Robert  Baram,  then  manager 
of  the  New  England  Weekly 
Press  Association,  writing  in  the 
December,  1962  edition  of  New 
England  Weekly  Printer  and 
Lithographer,  had  this  to  say: 

“Smiley’s  hard-hitting  essay- 
editorials  w’ere  very  carefully 
read.  They  aroused  controversy 
and  interest.  They  were  read  by 
Vermonters  with  allegiance  to 
the  Republican  and  Democratic 
parties  of  that  state.  Obseiwers 
who  evaluated  the  Green  Moun¬ 
tain  State  upset  point  to  the 
Smiley  writings  as  one  of  the 
key  reasons  why  Hoff  broke  a 
109-year  GOP  governor  tradi¬ 
tion.” 

Should  purchase  of  the  cor¬ 
poration  by  Democrat  Ray¬ 
nolds  bring  about  a  switch  in 
the  editorial  policy  of  the  four 
newspapers,  the  political  impact 
within  the  state  would  be  in¬ 
calculable. 

At  present,  the  Democrats 
have  no  press  voice  in  Vermont. 
Editor  Smiley’s  pro-Democratic 
writings  halted  abruptly  with 
the  end  of  the  campaign,  and 
the  four  papers  immediately  re¬ 
sumed  their  extreme  right-wing 
sniping  at  the  Democrats. 

Mr.  Smiley  has  declined  to 
comment  on  the  ownership 
change,  and  Mr.  Raynolds,  a 
former  reporter  and  foreign 
correspondent  for  Life  maga¬ 
zine  has  not  elaborated  on  his 
original  statement. 

Last  year  Mr.  Smiley  won  the 
general  excellence  award  for 
putting  out  the  best  newspaper 
of  its  circulation  class  in  New 
England.  He  also  won  the  now- 
discontinued  first  place  award 
for  editorial  results.  The  award, 
made  by  the  New  England 
Weekly  Press  Association. 

*  «  * 

TOP  G.4L  IN  KANSAS 

Mrs.  John  J.  Conard,  a  woman 
who  knew  little  about  the  man¬ 
agement  of  a  newspaper  seven 


Mrs.  John  J.  Conard 

years  ago  has  lieen  named  “Kan¬ 
sas  Woman  Journalist  of  the 
Year”  by  the  Kansas  State  Uni¬ 
versity  chapter  of  Theta  Sigma 
Phi,  national  honorary  society 
for  women  in  journalism. 


Mrs.  Conard,  co-publisher  and 
co-editor  of  the  Kiowa  County 
Signal  and  the  HaviUind  Jour¬ 
nal,  was  graduaterl  from  Kansas 
University  in  1944  with  a  degree 
in  personnel  administration.  She 
didn’t  enter  into  the  journalism 
field  until  she  married  John  Con¬ 
ard,  a  KU  journalism  graduate, 
in  1947.  Since  that  time  they 
have  worked  together,  publish¬ 
ing  their  own  two  weekly  news¬ 
papers  since  March,  1956.  While 
her  husband  serv'es  as  state  rep¬ 
resentative  from  Kiowa  County, 
she  manages  both  papers. 

Learning  about  journalism 
from  her  husband,  Mrs.  Conard 
has  won  numerous  state  and 
some  national  awards  for  her 
work.  She  earned  first  place 
honors  from  the  Kansas  Press 
Women  and  Kansas  Press  Asso¬ 
ciation  for  column  writing,  edi¬ 
torial  writing,  display  advertis¬ 
ing,  editing  a  newspaper  and 
feature  and  news  photography. 
She  has  won  national  awards  in 
editorial  writing  and  photogra¬ 
phy. 

In  1962  this  self-taught  news¬ 
paper  woman  was  one  of  three 
Kansas  women  journalists  to  be 
nominated  for  the  national 
W'oman  of  achievement  award, 
presented  annually  by  the  Na¬ 
tional  Press  Women, 

♦  *  * 

MD.-DEL.  AWARDS 

The  Silver  Spring  (Md.) 
Suburban  Record  was  named 
gfeneral  excellence  winner  for 
weeklies  of  more  than  5,000  cir¬ 
culation  in  the  Maryland-Dela- 
ware  Press  Association  1962 
Better  Newspaper  Contest.  The 
Laurel  (Md.)  News  Leader  took 
first  place  for  weeklies  under 
5,000  circulation. 

EDITOR  at 


SrrippH  ami  Hickg 
Arqiiiriiig  Weeklies 

Del  Mar,  Calif. 

James  G.  Scripps  of  Del  Mar 
and  Seattle,  secretary-treasurer 
of  the  Scripps  League  News- 
l)apers  Inc.,  and  Archie  J.  Hicks 
Jr.,  publisher  of  the  Encinitas 
Coast  Dispatch,  have  formed  a 
holding  company  to  purcha.se  the 
weekly  newspapers,  Del  Mar 
Surfco7nber  and  Rancho  Santa 
Fe  Times. 

Publisher  H.  Smith  Johnson 
died  in  March  and  his  widow, 
Patricia,  has  been  publishing 
the  two  papers.  Hicks  and 
Scripps  formed  the  Del  Mar 
Publishing  Co.  and  transfer  of 
the  two  papers  is  contingent  on 
probate  on  Mr.  Johnson’s  will. 
The  papers  would  be  printed  at 
the  Coast  Dispatch  plant,  with 
George  Laws,  advertising  sales 
manager  of  the  Santa  Fe  Times, 
as  editor-publisher  of  both. 

*  «  * 

Hillsville,  Va. 

Mr.  and  Mrs.  James  F.  Tin¬ 
dall  and  Morris  Stephenson,  all 
of  Marion,  have  assumed  direc¬ 
tion  of  the  Carroll  News  and 
the  Carroll  Publishing  Company 
here 

The  Tindalls  operate  the 
Marion  Smyth  County  News  and 
the  Marion  Publishing  Company. 

Mr.  Stephenson,  formerly  as¬ 
sistant  manager  of  the  Pearis- 
burg  Giles  Virginian  Leader, 
has  been  named  general  manager 
of  the  Carroll  News  and  vice- 
president  of  the  Hillsville  Com¬ 
pany.  He  is  a  former  staff  mem¬ 
ber  of  the  Smyth  County  News. 

Wayne  Breckenbrough,  for¬ 
mer  publisher  of  the  Caroll 
News,  has  been  named  general 
manager  of  the  Christianburg 
Montgomery  News-Messenger. 


CITED — Donald  H.  Sosey,  editor 
and  publisher  of  the  Palmyra 
Spectator,  oldest  newspaper  in 
Missouri,  received  a  University  of 
Missouri  Honor  Award  for  "Dis¬ 
tinguished  Service  In  Journalism. 
The  paper  has  been  edited  and 
published  by  his  family  through¬ 
out  its  125  years. 
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BIRTH  —  The  Lincoln  County  I 
EnUrpriae,  a  tab  offset  weekly, 
has  started  publication  with  2,- 
000  circulation  in  Star  City, 
Ark.  Owner  and  publisher  is 
Carol  .Johnston,  29,  formerly 
with  the  Jonesboro  (Ark.)  Sun.  \ 

♦  ♦  •  j 

GOES  BACK  A  WAY  —  The 
Nevada  Senate  conj^ratulated  ! 
the  Reese  River  Reveille  on  its 
100th  year  of  continuous  publi¬ 
cation  with  a  resolution,  which 
pointed  out  the  first  copy  of  the 
weekly  appeared  when  Nevada 
was  a  territory. 

*  * 

CARIB  SPECIAL  —  Manhat¬ 
tan  East,  weekly  newspaper  for 
residents  of  the  “Silk  Stocking 
District”  on  Manhattan’s  upper 
East  Side,  appeared  on  the 
newsstands  in  the  Virgin  Is¬ 
lands.  The  newspaper,  with  a 
special  Virgin  Islands  supple-  j 
ment  for  its  regular  readers, 
was  flown  down  to  St.  Thomas  ! 
by  Publisher  Morton  B.  Law-  i 
rence  on  April  25,  the  same  time 
that  its  10,000  subscribers  re¬ 
ceived  the  weekly  in  the  mail 
and  at  East  Side  newsstands. 

*  *  * 

COLOR — The  Downers  Grove 
(Ill.)  Graphic  published  its  first 
four-color  local  picture  and  ad¬ 
vertising  on  April  24  and  is  now 
offering  four  color  to  advertis¬ 
ers.  The  tab-size,  magazine-style 
18,000-circulation  weekly  aver¬ 
ages  over  50  photos  per  issue. 

It  was  established  seven  months  ! 
ago.  i 

♦  ♦  •  j 

AD  GAINS  —  The  Rossville 
(Ga.)  Tri  County  Suburban  , 
Press  reported  net  gain  of  27, 
440  lines  of  advertising  in  | 
March. 

♦  ♦  4t 

NORTHERN  REBEL  —  The 
Brooklyn  (N.  Y.)  Home  Re¬ 
porter  and  Sunset  News  has 
been  advocating  editorially  that 
Biwklyn  secede  from  New  York 
City  as  a  protest  against  the 
city  sales  tax. 

♦  *  * 

WHY  THEY  STAYED  —  The  | 
International  Packings  C!!orpora-  i 
tion,  of  Bristol,  N.  H.,  recently 
took  a  full-page  ad  in  the  Bristol 
Enterprise  to  tell  why  they  built 
their  $1,250,000  plant  in  a  small 
town.  Summed  up  in  two  sen¬ 
tences  it  was:  “Many  people 
here  have  been  with  us  for  many 
years  and  we  wanted  to  stay 
here  with  them.  We  believe  that 
the  Newfound  region  is  one  of 
the  finest  in  the  whole  country 
for  family  living.” 
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AMERICA’S 
TAX-SAVIN6MILEA6E 
OF  SOIL-CEMENT 
ROADS  INCREASES 
420% 

IN  10  YEARS 

Take  almost  any  soil  at  hand  . . .  add 
Portland  cement  and  water . . .  mix 
them  right  on  the  roadbed.  Roll  solid 
and  top  with  a  thin  wearing  course. 
That’s  soil-cement— the  simplest  of 
all  pavements.  Yet,  it’s  second  only 
to  concrete  in  strength. 

In  state  after  state,  use  of  this 
unique,  low-cost  pavement  is  setting 
new  records.  Last  year,  a  total  of 
14,600  lane-miles  of  soil-cement 
roads  were  contracted  for.  Ten  years 
ago,  the  figure  was  2,800  lane-miles. 

The  success  of  soil-cement  is  due, 
in  large  measure,  to  the  Research 
and  Development  Program  of  the 
Portland  Cement  Association.  In 
1935,  PCA  cooperated  with  the 
South  Carolina  Highway  Department 
and  the  Bureau  of  Public  Roads  in 
the  construction  of  a  IVi-mile  road. 
It  was  the  first  soil-cement  road  built 
to  scientific  standards  and  is  still 
giving  good  service.  Since  then,  en¬ 
gineers  have  analyzed  and  classified 
thousands  of  soil  samples  from 
every  part  of  the  country.  Accurate 
test  methods  now  assure  cement- 
soil-water  ratios  to  give  maximum 
strength  and  durability. 

This  work  is  made  possible  by  the 
80  leading  (and  competing)  cement 
companies  who  belong  to  and  sup¬ 
port  the  Portland  Cement  Associa¬ 
tion.  Research  findings  and  reports 
on  the  newest  technology  are  freely 
given  to  all  highway  engineers  to 
enable  them  to  provide  taxpayers 
the  most  efficient  pavements  for 
roads  and  streets  of  all  classes. 

PORTLAND  CEMENT  ASSOCIATION 

HMdqiMittrt:  33  Wtst  Grand  Avt.,  Chicago  10,  Illinois 

A  national  organiaation  to  improva  and  extend 
the  uses  of  Portland  cement  and  concrete 


PROFILE  OF  SUCCESS^it’s  America’s  fastest-growing  type  of  paving  material 


THIS  IS  SOIL-CEMENT.  Cut  from  an  actual  pavement,  this  cylinder  shows  the  load-bearing  soil-cement  topped  with  a  thin  wearing  layer. 


March  Total 
Linage  Same 
As  for  1962 

Total  advertising  linage  in 
March  pulled  up  even  with  the 
March,  1962,  level  in  the  52 
Cities  Report  of  Media  Records. 
But  the  total  for  three  months 
of  1963  was  lagging  behind  the 
1962  pace  by  1.6%. 

Display,  Classified,  Depart¬ 
ment  Store  and  Retail  cate¬ 
gories,  due  to  the  Easter  season, 
ran  up  figures  better  than  those 
in  comparable  categories  a  year 
ago.  Department  Store  linage 
was  up  6.5%  and  Retail  was 
up  2.8%.  Classified,  too,  was 
ahead  by  2%  while  Display  just 
about  made  par,  100.3. 

General  was  down  8%  in 
March,  following  a  17%  dip  in 
February.  For  the  year  to  date 
it’s  off  10.2%, 

City-by-city  figures  follow: 


I9i3 

AKRON,  OHIO 


Beacon  Journal-S  _  1,133,550 


Grand  Total .  3,335,174  3,041,871 


ALBANY,  N.  Y. 

**Kniclierbocker- 


Timas  Union-m  .  984,424  1,141,888 

•Timas  Union-S  . .  495,341  548,329 

Grand  Total  .  2,824,311  2,940,343 

ALBUQUEROUE,  N.  M. 

Journal-m  .  1,484,148  1,442,785 

SJournal-S  . 451,985  459,374 

Tribuna-a  .  1,400,240  1,547,745 

Grand  Total  .  3,938,414  3,449,904 

ATLANTA,  GA. 

Constitution-m  .  1,932,444  1,984,949 

Journal-a  .  2,251,108  2,348,597 

Journal  8 

Constitution-S  .  1,137,512  909,874 

Grand  Total  .  5,321,244  5,245,422 

ATLANTIC  CITY,  N.  J. 

Prass-m  .  733,429  784,019 

••Prass-S  .  194,449  173,393 

Grand  Total .  928,078  959,412 

BALTIMORE,  MD. 

•Amarican-S  .  441,472  440,493 

Naws-Post-a  .  1,338,053  1,497,084 

Sun-m  .  1,305,730  1,402,892 

Sun-e  .  2,103,038  2,192,053 

tSun-S  .  1,832,918  1,338,332 

Grand  Total  .  7,221,211  4,870,854 

BANGOR,  ME. 

Naws-m  .  729,931  853,209 

BINGHAMTON,  N.  Y. 

Press-a  .  1,410,597  1,345,947 

SPrass-S  .  449,432  344,223 

Sun-Bullatin-m  .  511,440  534,318 

Grand  Total .  2,371,449  2,248,508 

BIRMINGHAM.  ALA. 

Post-Herald-m .  1,048,472  1,044,714 

Naws-a  .  1,747,348  1,937,325 

tNaws-S  .  991,822  748,032 

Grand  Total  .  3,827,842  3,750,073 

NOTE:  Part  run  adv.  Includes:  News-a 
1943  —  1,747,348  (43,421).  1942  —  1,937,325 
(54.874). 

BOISE.  IDAHO 

Statesman-m  .  878,441  909.475 

••Statasman-S  .  295,724  217,470 

Grand  Total .  1,174,345  1,127,145 

NOTE:  Statesman  Morn,  and  Eva.  sold 
only  in  combination.  LJnaga  of  one  edi¬ 
tion  (Mom.)  only  is  shown. 


Newspaper  Linage — .'>2  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Meararements) 

196.3  1962  %  of  E& 

Linage  Linage  1962  Ind 


Total  Advertising 

March  . 

February  . 

Year  to  date  .... 
Display 

March  . 

February  . 

Year  to  date  .... 
Classified 

March  . 

February  . 

Year  to  date  .... 
Retail 

March  . 

February  . 

Year  to  date  .... 
Department  Store 

March  . 

February  . 

Year  to  date  .... 
General 

March  . 

February  . 

Year  to  date  .... 
Automotive 

March  . 

February'  . 

Year  to  date  .... 
Financial 


238,720,000 

190,328,000 

626,742,000 

175,272,000 

137,086,000 

454,913,000 

63,448,000 

53,242,000 

171,829,000 

133,263,000 

103,197,000 

345,086,000 

48,161,000 

33,629,000 

118,506,000 

25,398,000 

19,459,000 

62,617,000 

11,863,000 

10,271,000 

31,732,000 


1942 

March  . 

4,748,(X)0 

Febraarj'  . . . 

4,159,000 

2,219,322 

842,549 

Year  to  date  . 

. .  15,478,000 

3,041,871 

1943 

1942 

BOSTON, 

MASS. 

1,250,144 

1,141,888 

548,329 

Record  American-d  . 

.  494,175 

448,779 

*Advartisar-S  . 

304,741 

231,454 

Globa-a  . 

.  1,519,345 

1,523,957 

Globa-m  . 

.  1,319,488 

1,384,130 

2,940,343 

§Globa-5  . 

.  1,589,895 

1,220,014 

Harald-m  . 

.  1,188,340 

1,205,441 

tH«rald-S  .  1,225,043 


1,352,444  1,414,521 


Grand  Total  . 

9,193,493 

8,414,987 

BUFFALO, 

N.  Y. 

Couriar  Express-m  .... 

1,033,378 

1,117,430 

Courier  Exprass-S  .... 

1,032,124 

734,207 

^Evening  News-a  . 

2,414,439 

2,409,447 

Grand  Total  . 

4,481,943 

4,243,284 

CAMDEN. 

N.  J. 

Courier-Post-e  . 

1,513,203 

1,479,349 

CHARLESTON, 

,  W.  VA. 

Mail-a  . 

888,444 

973,784 

Gazettte-m  . 

912,988 

943,418 

§Gazatte-Mail-S  . 

423,032 

314,794 

Grand  Total  . 

2,224,484 

2,254,200 

CHARLOTTE, 

.  N.  C. 

News-e  . 

1,044,054 

M47,3I8 

Obs*rv«rwm  . 

1,737,434 

1,448,029 

fObserver-S  . 

442,335 

533,427 

Grand  Total . 

3,443,823 

3,348,974 

CHICAGO.  ILL. 

Tribune-m  . 

3,214,429 

3,270,102 

Tribuna-S  . 

2,044,124 

1,570,582 

fDailY  Naws-a  . 

2,034,808 

2,174,730 

Ansarican-a  . 

842,278 

941,475 

•Amarican-S  . 

393,075 

288,784 

Sun*Tim*t*m  . 

1,598,983 

1,541,291 

§Sun-Timas-S  . 

1,014,888 

748,870 

Grand  Total . 

11,148,787 

10,575,834 

NOTE:  Part  run  adv.  includas;  Tribuna-m 

1943  —  3,214,429  (439,319).  1942  — 

3,270,102 

(448,294).  Tribuna-S  1943  —  2,044,124  (528.- 

914).  1942  —  1,570,582  (343,440).  Sun- 

Timas-S  1943  —  1,014,888  (141,255) 

.  1942  — 

748,870  (73,272). 

CINCINNATI 

,  OHIO 

Enquirar-m  . 

1,858,513 

2,043,133 

tEnquirer-S  . 

1,543,984 

1,204,213 

Post  1  Timas-Star-a  ... 

1,990,874 

1,943,497 

1962 

%of 

E&P 

Linage 

1962 

Index 

236,865,000 

100.8 

101.1 

198,872,000 

95.7 

96.9 

637,086,000 

98.4 

99.1 

174,678,000 

100.3 

98.9 

144,779,000 

94.7 

94.9 

465,090,000 

97.8 

97.3 

62,187,000 

102.0 

107.8 

54,093,000 

98.4 

102.8 

171,996,000 

99.9 

104.3 

129,548,000 

102.9 

102.4 

105,613,000 

97.7 

98.6 

343,551,000 

100.4 

100.8 

45,233,000 

106.5 

103.2 

35,602,000 

94.5 

93.6 

118,473,000 

100.0 

98.2 

27,065,000 

92.0 

85.1 

23,402,000 

83.2 

76.0 

69,722,000 

89.8 

81.9 

12,731,000 

93.2 

93.8 

11,408,000 

90.0 

96.8 

34,852,000 

91.0 

93.8 

4,794,000 

99.0 

103.9 

4,356,000 

95.5 

109.0 

16,965,000 

91.2 

104.2 

1943 

1942 

1943 

1942 

DES 

MOINES,  IOWA 

Ragister-m  . . . 

.  571,050 

595,434 

Tribuna-e  . 

.  925,933 

947,742 

(Registar-S  ... 

.  580,591 

428, SM 

Grand  Total 

.  2,077,574 

1,971.790 

DETROIT,  MICH. 

Free  Prass-m  . 

.  1,420,423 

1.444,439 

§Frea  Prass-S  . 

.  415,441 

438.120 

.  2,543,884 

2,444,417 

(Naws-S  . 

.  1,318,890 

1.053.717 

Grand  Total 

.  5,898,438 

5.423,392 

Grand  Total  .  5,393,371  5,190,843 

CLEVELAND,  OHIO 

Plain  Dcaltr-m  .  2,419,449 

fHain  Daalar-S  . on  strika  l,44i,h)S 


Prass  and  Naws-e  .  2,910,217 

Grand  Total  .  4,791,371 

NOTE:  Part  run  adv.  Includas;  Prass  and 
Naws-a  1942  —  2,910,217  (144,340).  Clava- 
land  Plain  Daalar  on  strika  March  I  to 
March  31.  1943. 

COLUMBUS,  OHIO 

Dispatch-a  .  2,290,494  2,198,151 

Dispatch-S  .  1,434,147  1,084,454 

Citizan-Journal-m  .  948,848  944,439 

Star-w  .  54,222  59,359 

Grand  Total  .  4,749,913  4,308,403 

DALLAS.  TEXAS 

Naws-m  .  2,230,932  2,247,084 

tNaws-S  .  901,713  451,404 

Timas  Harald-a  .  2,244,225  2,455,304 

§Timas  Harald-S .  901,134  708,208 

Grand  Total  .  4,300,004  4,082,202 

NOTE:  Part  run  adv.  includas:  Timas 
Harald-a  1943  —  2,244,225  (43,207).  1942  — 
2.455,304  (80,421). 

DAYTON.  OHIO 

Journal-Harald-m  .  1,488,700  1,499,835 

Naws-a  .  1,954,944  1,999,253 

§Naws-S  .  794.428  592,443 

Grand  Total .  4,440,074  4,291,531 

DENVER.  COLO. 

Rocky  Mt.  Naws-m  ....  1,981,440  1,851,077 

§Rocky  Mt.  Naws-S  ...  494,454  374,199 

Post-a  .  2,301,841  2,330,371 

tPost-S  .  1,102,785  839,552 

Grand  Total  .  5,880,542  5,397,199 

NOTE:  Part  run  adv.  includas.  Post-a 
1943  —  2,301,841  (133,440).  1942  —  2,330,371 
(112,158). 

IMPORTANT  NOTICE 

Tha  linaga  tabulations  shown  hara  hava 
baan  compilad  by  Madia  Racords,  Inc.  for 
asclusiva  publication  by  Editor  &  Pub¬ 
lisher.  Thay  may  not  ba  raprintad  or  pub- 
lishad  in  any  form  without  explicit  permis¬ 
sion  from  Madia  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  tha  following  footnotes  apply 
to  Madia  Racords,  March  1943  Linages: 
•Includes  13,582  lines  AMERICAN  WEEKLY 
(Eastern  Edition) 

flncludas  25.314  lines  AMERICAN  WEEKLY 
(Pacific  Edition) 

••Includes  27,929  fines  FAMILY  WEEKLY 
finr.ludes  47,154  lines  THIS  WEEK 
(Includes  35,449  lines  PARADE 
flncludas  84,370  lines  WEEKEND  MAGA¬ 
ZINE 

EDITOR  8C 


NOTE:  Part  run  adv.  includes:  Free 
Prass-m  1943  —  1,420,423  (127.945).  1942  - 
1,444.439  (151,479).  Free  Prass-S  1943  - 
415,441  (135,305).  1942  —  438,820  (  37,929). 
Naws-e  1943  —  2,543,884  (201,027).  1942  - 
2,444,417  (159.491).  Naws-S  1943  —  1,318,890 
(47,214).  1942  —  1,053,717  (53,535). 

ELMIRA.  N.  Y. 

Advertisar-m  .  *387,299 

Star  Gaiatta-e  .  *849,121 

Star  Gai.  &  Adv.-d  . . .  804,294  . 

♦•Talagram-S  .  293,547  204,779 

Star  Gazette  & 

Advartisar-Sat .  80,443 

Grand  Total  .  1,099,841  1.543.442 

NOTE;  Advertiser  Morning  and  Star 
Gazette  Evening  merged  to  a  Daily  edi¬ 
tion  effective  Fiebruary  I,  1943. 

*Publishad  5  days  a  week  only. 

EL  PASO,  TEXAS 

Times-m  .  1,291,854  1,438.184. 

STimes-S  .  479,787  433,110 

Harald-Post-e  .  1,211,952  1,370,311 

Grand  Total  .  2,983,593  3,241,407 

ERIE.  PA. 

Times-e  .  1,149,145  1,224,075  1 

§Timas-Naws-S  .  509,471  441,948  J 

Grand  Total  .  1,458,834  1,448,011  : 

NOTE:  Tha  News,  Morning,  and  Ike 

Times,  Evening,  ara  sold  in  optional  conp 
bination.  The  linage  of  one  edition,  the 
Times,  Evening  Is  shown. 

EUGENE.  ORE. 

Register  Guard-e  .  1,245,581  1,194,841 

**RegIster  Guard-S  ...  381,884  251,242 

Grand  Total  .  1,427,447  1,448,123 

EVERETT,  WASH. 

Harald-a  .  1,014,749  . 


FALL  RIVER.  MASS. 

Herald  Naws-a  .  944,702  997.454  > 

FORT  WAYNE.  IND. 

Journal  Gazatte-m  _  1,220,974  1,183,903  ■ 

(Journal  Gazatta-S  ...  594,878  475,423 

News  Santinel-a  .  1,777,857  1.729,534' 

Grand  Total  .  3,593,709  3,388,840 

FORT  WORTH.  TEXAS 

Star-Telegram-m  .  1,042,392  I.0S4.4U 

Star-Telegram-a  .  1,844,148  2,091,978 

§Star-Telagram-S  .  944,810  458,218 

Press-a  .  442,248  521,810 

Prass-S  .  198,494  1 54,499  j 

Grand  Total  .  4,494,114  4,482.940 ] 

NOTE:  Press  Evening  published  5  daysi 
a  week  only.  I 

FRESNO.  CALIF.  I 

Baa-a  .  1,344,294  1,444,9351 

§Baa-S  .  728,952  4I9,WJ 

Grand  Total  .  2,095,248  2.044.23l| 


GARDEN  GROVE.  CAUF. 

Naws-a  .  1,182,405 

§Naws-S  .  493,404 


Grand  Total .  1,474,211  . 

NOTE:  News-Evening  published  5  days  a 
week  only. 

GARY,  IND. 

Post-Tribuna-a  .  1,441,504  l.485,3ff’ 

**Post-Tribuna-S  .  513,504  40I.IG 

Grand  Total  .  1,975,010  l,884,58B 

GLENS  FALLS.  N.  Y. 

Post-Star  (Sea  Note)  .  448,008  428.tf 

NOTE:  Post-Star  Morning  sold  in  comm* 
nation  with  Timas  Evening.  Linaga  of  oat 
edition,  Post-Star  Morning,  only  is  givtAs 

(Continued  on  page  52)  | 
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U.  S.  Farmers  buy  more  John  Deere  farm  machinery  than  any  other  make 

If  you  need  photographs  or  information  for  your  farm  story,  telephone  or  write: 

Public  Relations  Department  •  Deere  &  Company,  Moline,  ill.  •  Tel.  Area  Code  309, 764-4311  Ext.  2381 


IV/f/i  this  John  Deers  Planter,  one  farmer  can  plant,  fertilize,  and 
apply  insecticide  and  herbicide,  covering  up  to  ISO  acres  a  day. 
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GRAND  RAriDS,  MICH. 

Pr«ii^  .  2,077,S?I 

tPr«i-S  .  424, m 

Grand  Total  .  2.703.W4 

HACKENSACK,  N.  J. 

Racord-a  .  2.374, 1 9S  : 

NOTE;  Part  run  adv.  includas:  I 

1943  —  2,374,195  (132,498).  1942  —  I 
(52.832). 

HAMMOND,  IND. 


Timas-a  . 

1,348,812 

1,384,979 

Timas-S  . 

587,781 

405,394 

Grand  Total  . 

1,954,593 

1,792,375 

NOTE;  Timts  Evening  published  fivt  days 

a  waak  only. 

HARRISBURG,  PA. 

Patriot-m  . 

1,245,434 

1,374,043 

^Patriot  Naws-S  . 

524,184 

372,823 

Grand  Total  . 

1,789,818 

1,748,844 

HARTFORD. 

CONN. 

Courant-m  . 

9n,499 

1,178.855 

^ourant-S  . . 

892,448 

740,71 1 

(Timas-a  . 

1,988,247 

2,278,735 

Grand  Total  . 

3,858,434 

4,198,301 

HAVERHILL, 

MASS. 

Journal-a  . 

213,832 

289,289 

HONOLULU, 

HAWAII 

Advartisar-m  . 

1,152,849 

953,258 

Advartisar-S  . 

339,454 

Star  Bullatin-a  . 

1,434,974 

1,455,534 

§Star  Bullatin  B 

539,454 

Star  Bullatin-S  . 

297,804 

Grand  Tofal  . 

3,327,281 

3,044,050 

LITTLE  ROCK,  ARK. 

Arkansas  Saiatt#-m  ...  1,043,190  1,044,784 
§Arkansas  Gaxatta-S  . . .  484,788  378,274 

Grand  Total  .  1,527,978  1,423,042 

LONG  BEACH,  CALIF. 

Indapandant-m  .  1,938,478  2,182,540 

SIndapandant  Prass- 

Talaoram-S  .  793,234  594,312 

Prass-talaqram-a  .  1,943,339  2,144,504 

Grand  Total  .  4,495,051  4,943,358 

NOTE;  Part  run  adv.  includas;  Indapand¬ 
ant-m  1943  —  1.938.478  ]l49,025).  1942  — 
2,182,540  (249,008).  Prass-Talaqram-a  1943— 
1,943,339  (149,025).  1942  —  2,144,504  (249.- 
008). 

LONG  ISLAND,  N.  Y. 

Nawsday  Suftolk-a  ....  2,423,003  2,222,529 
Nawsday  Nassau-a  _  2,854,972  2,421,029 

Grand  Total  .  5,477,975  4,443,558 

LOS  ANGELES.  CALIF. 

Timas-m  .  4,184,191  4,838,042 

)Timas-S  .  3,554,972  3,004,004 

Harald  Examinar-a  ....  1.874,954  2,313,577 
(Harald  Examinar-S _  859,244  827,190 

Grand  Total  . 10,479,383  10.984,833 

NOTE;  Part  run  adv.  Includas;  Timas-m 
1943  —  4,184,191  (448,279).  1942  —  4,838,042 
(403,241).  Timas-S  1943  —  3,554,972  (231,- 
453).  1942  —  3,004,004  (991,525). 

LOUISVILU,  KY. 

Couriar  Journal-m  ....  1,333,317  1,384,488 

Couriar  Joumal-S  .  978,744  723,834 

Timas-a  .  1,478,931  1,708,791 

Grand  Total  .  3,991,014  3,819,113 


1942.  Sunday  Star-Bullatin  B  Advartisar, 
tha  naw  adition,  affactiva  July  I,  1942. 

HOUSTON.  TEXAS 

Chronicla-a  .  2,883,404  2.758.474 

§Chronicla-S  .  1,380,710  954,820 

Post-m  .  2,323,517  2,214,791 

tPost-S  .  873,138  484,808 

Prass-a  .  439,487  443,494 

Grand  Total  .  8,100,454  7.278,589 

NOTE;  Part  run  adv.  includas;  Chron¬ 
icla-a  1943  —  2,883,404  (150,820).  1942  — 
2,758,474  (144,911).  Post-m  1943  —  2,323,517 
(93,371).  1942  —  2,214,791  (93,371).  1942  — 
2.214,791  (95.349).  Chronicla-S  1943  —1,380,- 
710  (27,595).  1942  —  954,820  (40.354). 

INDIANAFOUS,  IND. 

Naws-a  .  1,431,870  1,744,442 

Star-m  .  1,488,207  1,748,845 

«tar-S  .  1.324.449  1,022,534 

timas-a  .  787,214  832,989 

§Timas-S  .  305,328  278,148 

Grand  Total .  5,739,246  5,444.958 

JACKSON.  MISS. 

Clarion  Ladgar-m .  974,934  1,054,133 

ICIarion  Laagar 

8  Naws-S  .  433,453  342.875 

Daily  Naws-a  .  1,025,102  929,194 

Grand  Total  .  2,433,489  2,328,202 

JACKSONVILLE.  FLA. 

Timas-Union-m  .  2,334,390  2,308,052 

fTImas-Union-S  .  827,318  489,880 

Journal-a  .  1,092,451  1,071,175 


Harald-m 
IHarald-S 
Naws-a 
(Naws-S  .. 


JERSEY  CITY.  N.  J. 

Jarsay  Joumai-a  .  1,142,530  l,( 

NOTE;  Part  run  adv.  includas: 
Joumal-a  1943  —  1.142,530  (39,851).  I 
1,085,030  (43,013). 

KANSAS  CITY.  MO. 

Timas-m  .  1,742,541  l.i 

Star-a  .  1,542,783  I.! 

tStar-S  .  1,141,340  1 

Grand  Total .  4,444,484  4.( 

KNOXVILLE.  TENN. 

Joumal-m  .  445,259  I 

Naws-Santinal-a  .  1,000,814  l,( 

§Naws-Santinol-S  .  402,990 

Grand  Total  .  2,049,043  2.( 

LAWRENCE.  MASS. 
Eagla-Tribuna-d  .  974,034  I 
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MODESTO,  CAUF. 

Baa-a  .  814,444  740,321 

§Baa-S  ■ .  251.333  219,479 

Grand  Total  .  1,045,977  979,800 

NOTE;  Baa  Evaning  publishad  5  days  a 

waak  only. 

MONTREAL.  CANADA 

(•Star-a  .  2,810,340  2,949,280 

Gaiatta-m  .  1,580.484  I.5H049 

La  Prassa-a .  2,929,509  2,818,917 

La  Patria-S  .  150.712  94,782 

La  Nouvaau  Journal-a .  587,814 

Grand  Total  .  7,471,047  8,044,842 

NOTE;  (*)  Includas  WEEKEND  MAGA¬ 
ZINE  linaga. 

(•*)La  Nouvaau  Journal  last  publication 
Juna  21.  1942. 

MUNCIE,  IND. 

Prass-a  .  839,285  799,215 

Star-m  .  852,344  807,373 

••Star-S  .  321,214  210,434 

Grand  Total  .  2,012,847  1,817,024 

NASHVILLE.  TENN. 

Bannar-a  .  1,488,554  1,541,415 

Tannassaan-m  .  1,525,883  1,571,059 

Tannassaan-S  .  445,924  493,214 

Grand  Total  .  3,480,343  3,405,488 


NEW  BEDFORD,  hUASS. 

Standard-Timas-a  .  915,472 

§Standard-Timas-S  ....  353,581 


1943  1942 

Timas-Harald-a  .  1,133,838  1,218.21$ 

Grand  Total  .  2,894,351  2,901,015 

NIAGARA  FALLS,  N.  Y. 

Gaxatta-a  .  900,788  1,040472 

♦•Gaxatta-S  .  238,809  I49i032 

Grand  Total  .  1,139,597  1,209,504 

NORFOLK.  VA. 
Ladgar-Dispatch  & 

Portsmouth  Star-a  ...  1,750,311  1,771,310 

Virginian-Pilot-m  .  2,248,471  2,083,974 

tVirginian-Pilot  B 

Portsmouth  Star-S  ...  873,341  444.353 


Portsmouth  Star-S  ...  873,341  444,353 

Grand  Total  .  4,872,143  4,519,437 

NOTE;  Part  run  adv.  includas;  Ladgar- 
Dispatch  B  Portsmouth  Star-a  1943  — 
1,750,311  (349,180).  1942  —  1,771,310  (408- 
397).  Virginian-Pilot-m  1943  —  2,2^471 
(373,355).  1942  —  2,083,974  (332,407).  Vir- 
ginian-Pilot  B  Portsmouth  Star-S  1943  — 
873,341  (142,214).  1942  —  444,353  (123.397). 


Grand  Total  .  3,327,281  3,044,050  LOWELL,  MASS. 

NOTE;  Sunday  aditions  of  Advartisar  and  Sun-a  .  771,947  740,487 

Star-Bullatin  discontinuad  aftar  Juna  24,  ••Sun-S  .  300,513  210,294 


Grand  Total  .  1,072,440  950,783 

LYNN,  MASS. 

Itam-a  .  448,712  728,749 

MANCHESTER,  N.  H. 

Union  Laadar-d  .  931,191  792,794 

••Naws-S  .  217,244  145,710 

Grand  Total .  1,148,437  958,504 

NOTE;  Tha  Sunday  Naws  is  sold  In  op¬ 
tional  combination  with  tha  following  Mon¬ 
day  Union  Laadar. 

MEMPHIS,  TENN. 

Commarcial  Appaal-m  1,824,479  1,878,705 
fCommarcial  Appaal-S  841,435  734,343 

Prass-Scimitar-a  .  1,250,902  1,282,978 

Grand  Total  .  3,939,014  3,894,024 

MERIDEN,  CONN. 

Racord  Journal 

(Saw  Nota)  .  840,303  847,492 

NOTE:  Racord  Morning  and  Journal  Eva¬ 
ning  am  sold  only  in  combination.  Linaga 
of  ona  adition,  Racord  Morning  only  is 
shown. 


MIAMI,  FLA. 

.  3,909,875  3,834,138 

.  1,744,532  1,334,989 

.  1,234,742  1,315,898 

.  457,708  382,449 


Grand  Total  .  7,344,877  4,849,474 

NOTE:  Part  run  adv.  includas:  Harald-m 

1943  —  3,909,875  (43.904).  1942  —  3,834,138 
(70.535).  Harald-S  1943  —  1.744.532  (134,- 
334).  1942  —  1,334,989  (75,189). 

MILWAUKEE.  WIS. 

Santinal-m  .  810,333  1,048,737 

Santinal-S  .  271,148 

Joumal-a  .  2,744,844  2,974,481 

fJournal-S  .  1,484,190  1,397,442 

Grand  Total  .  5,241,387  5,494,028 

NOTE:  (•)  Last  publication  Sunday  San- 
tlnal  May  27,  1942. 

MINNEAPOLIS,  MINN. 

Tribuna-m  .  1,489,940  1,483,345 

Star-a  .  2,431,557  2,352,181 

(Tribuna-S  .  1,424,834  1,100,334 

Grand  Total .  5,344,331  4,935,842 

NOTE:  Part  run  adv.  includas:  Star-a 
1943  —  2,431,557  (304,405),  1942  —  2,352,181 
(250,999). 


NEW  HAVEN,  CONN. 

Journal  Couriar-m  _  449,113  411,559 

Ragistar-a  .  1,404,475  1,354,224 

••Ragistar-S  .  742,389  483,288 

Ragistar  B  Journal- 

Couriar-Sat .  101,051  97,990 

Grand  Total  .  2,919,028  2.547,043 

NOTE:  Journal  Couriar  Morn.  B  Ragistar 
Eva.  Publishad  5  days  a  waak  only. 

NEW  LONDON,  CONN. 

Day-a  .  958,248  984,988 

NEW  ORLEANS,  LA. 

Timas-Picayuna-m  .  2,739,081  2,494,704 

(Tlmas-Picayuna-S  .  1,129,144  782,708 

Statas  B  Itam-a  .  1,298,042  1,307,590 

Grand  Total  .  5,144,309  4,787,004 

NEW  YORK.  N.  Y. 

Timas-m  .  2,414,913 

Timas-S  .  2,875,411 

Harald  Tribuna-m .  947,014 

(Harald  Tribuna-S  .  445,420 

Mirror-m  .  827,550 

Mirror-S  .  312,743 

Naws-m  .  1,454,358 

Naws-S .  1 ,524.459 

Joumal-Amarican-a  .  982,884 

•Journal-Amarican-S  .  324,821 

Post-a  .  1,355,401  1,117,494 

Post-S  .  245,774  84,292 

World  Talagram 

B  Sun-a  .  1,299,733 

Grand  Total  .  1,401,175  15,257,114 

NOTE;  Post  Evaning  publishad  5  days 
a  waak  only. 

Part  run  adv.  includas;  Mirror-m  1942  — 
827,550  (179,537).  Mirror-S  1942  —  312,743 
(100,809).  Naws-m  1942  —  1,454,358  (  825,- 
242).  Naws-S  1942  —  1,524,459  (1,040.203), 
Journal-Amarican-a  I9U  —  n2,8W  (140,- 
744).  Journal-Amarican-S  1942  —  324,821 
(42,498).  World.  Tal.  B  Sun-a  1942  —  1,299,- 
733  (244,335). 

Post  publishad  sinca  March  4.  Othars  on 
strika  March  I  to  March  31,  1943. 

NEW  YORK  (QUEENS),  N.  Y. 

Long  Island  Prass-a  ...  1.384,840  1,545,020 
iLong  Island  Pmss-S  ..  912,212  552,117 

Grand  Total  .  2,297,072  2,097,137 

NOTE;  Long  Island  Prass  Quaans  adition 
on  strika  all  of  March,  1943. 

NEWBURGH,  N.  Y. 

Naws-a  .  710,705  . 

NOTE;  Part  run  adv.  includas:  News-a 
1943  —  710,705  (41,212). 

NEWPORT  NEWS,  VA. 

Prass-m  .  1,308,281  1,355,894 

§Prass.S  .  452,232  324,904 

EDITOR  SC  1 


OAKLAND,  ( 

CALIF. 

Tribuna-a  . 

1,832,094 

1,747,770 

§Tribuna-S  . 

924,808 

758.754 

Grand  Total  . 

2,758,904 

2.524,534 

NOTE:  Part  run  adv.  i 

Includas; 

Tribuna-a 

1943  —  1,832,094  (84,488) 

.  1942  — 

1,747,770. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  . 

1,240,025 

1,114,082 

Oklahoman-S  . 

441,205 

501,214 

Timas-a  . 

1,278,228 

1,300,279 

Grand  Total  . 

3,159,458 

2,917,447 

NOTE:  Part  run  adv. 

includas 

1943—  1.278,228  (138.187).  1942- 

-  1,300,279 

(190,480).  Oklahoman-m  1943  — 

-  I.240.02S 

(54.812). 

OMAHA.  NEBR. 

World-Harald 

(Saa  Nota)  . 

1,344,033 

1,359,422 

(World-Harald-S  . 

953,972 

704,752 

Grand  Total  . 

2,300,005 

2,044,174 

NOTE;  World-Harald 

sold  in 

comblna- 

tion  Morning  and  Evaning,  linaga  of  only 

on#  edition,  EVENING,  is  shown. 

ORLANDO, 

FLA. 

Starve  . 

2,279,528 

2,450,419 

Santinal-m  . 

2,279,528 

2,450,419 

Santinal-S  . 

1,074,859 

788.IM 

Grand  Total  . 

5,435,915 

5,490,122 

NOTE:  Part  run  adv 

.  includas;  1943— 

1,010,443.  1942—872,031. 

PASADENA, 

CALIF. 

Star-Naws-a  . 

1,151,249 

I.l42,20r 

§lndapandant- 

Star  Naws-S  . 

503,449 

377,122 

Indapandant-m  . 

1,095,094 

1,152,849 

Grand  Total  . 

2,749,814 

2,492,172 

PAWTUCKET 

.  R.  1. 

Timas-a  . 

814,321 

812,195 

PENSACOLA,  FLA. 

Naws-a  . 

807,513 

729,312 

Journal-m  . 

1,284,313 

1,299,331 

Naws-Journal-S  . 

394,253 

325,847 

Grand  Total  . 

2,488,079 

2,354,510 

PEORIA, 

ILL. 

Journal  Star 

(Saa  Nota)  . 

1,321,448 

1.349,504 

IJournal  Star-S  . 

585,519 

503,137 

Grand  Total  . 

1,907,147 

1,872,442 

NOTE:  Journal  Star  Morning  and  Journal 
Star  Evaning  sold  in  combination.  Linaga 
of  only  ona  adition— Journal  Star  Evaning 
— is  shown. 

PHILADELPHIA.  PA. 

Bullatin-a  .  2,104,183  2.073,797 

(Bullat!n-S  .  883,193  550,119 

Inquirar-M  .  1,409,490  1,474,407 

Inquirar-S  .  1,744,019  1,397,047 

Naws-a  .  881,075  838,310 

Grand  Total  .  7,242,140  4,533.180 

NOTE:  Part  run  adv.  includas:  8ullatin-a 
1943  —  2,104,183  (  58,377).  1942  —  2,073,797 

(35,417).  Bullat!n-S  1943-883,193  (94,012). 

Inquirar-m  1943—1,409,490  (22,352).  l942-> 
1.474.407  (28,897).  inquimr-S  1943-1.744.019 
(23,231).  (•)  Inquirar  on  strika  March  29,  f 
1943. 

{Continued  on  page  54) 
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Texaco's  "bridge  of  ships"  keeps  petroleum 
moving  throughout  the  free  world 


A  huge  map  of  the  seven  seas  hangs  on  the  wall  of  Yexaco’s 
Marine  Department.  But  it’s  more  than  just  a  colorful  decora¬ 
tion.  It’s  an  actual  working  chart  that  shows  the  day-by-day 
position  of  every  single  tanker  in  Texaco’s  vast  petroleum  fleet. 

For  this  “bridge  of  ships,”  augmented  by  other, 
smaller  vessels,  transports  more  than  a  million  barrels  XTE3 
a  day  of  cnide  oil  and  finished  petroleum  products,  f 
Ultimate  destination— more  than  100  countries  in  the  I 
free  world.  And  this  takes  quite  a  fleet.  Tugs,  barges,  \  ^ 
and  ocean-going  tankers.  All  of  them  manned  by 


experienced  Texaco  officers  and  well-trained  crews.  'They 
combine  the  traditional  skills  of  seafaring  men  with  the  ever- 
increasing  knowledge  that  is  required  for  modem  ship  opera¬ 
tion,  to  deliver  their  essential  cargoes  around  the  entire  globe. 

It’s  a  growing  fleet,  and  soon  it  will  be  joined  by  new, 
tQO  \  larger  tankers.  When  these  enter  service  in  the  next 
I  year  or  two,  Texaco’s  fleet  will  stand  out  even  more 
I  as  one  of  the  most  modern  afloat,  providing  fast, 
y  flexible,  economical  transportation  of  petroleum  to 
ports— and  to  rnir  friends— throughout  the  free  world. 


I 


( 


( 


( 
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I9i3  I  M2 
PHOENIX.  ARIZ. 

R«public-m  .  2,iH7i3  2.7I«.M0 

tRepublic-S  I.l74,79i 

. 2.il4.0S0  2,438.444 

Grand  Total .  4,483,409  4,319,504 

PITTSBURGH.  PA. 

Post-Gai.  A 

Sun-Tal.-m  1.140,885  1.151,547 

Prass-a  .  1,990,240  2,048,191 

tPrasi-S  1,222,088  937.112 

Grand  Total  .  4,373,213  4,154,850 

PORTLAND.  ORE. 

Oraqoman-m  .  1,940,553  1,880,291 

§tOraqonlan-S  .  1,147,900  878,913 

Oraqon  Journal-a  .  .  410,354  839,959 

Oraqon  Journal-S 

Grand  Total  3,498,809  3,599,143 

PROVIDENCE,  R.  I. 

Bullatin-a  ...  1,441, 142  1,440,738 

Journal-m  .  1,501,711  1,403,220 

t Journal-S  .  1,048,053  751,478 

Grand  Total  .  4,210,924  3,795,434 

READING.  PA. 

Eagla  (Saa  Nota)  .  1,079,420  1,038,140 

§Eaqla-S  .  494,544  284,928 

Grand  Total  .  1,574,184  1,325,088 

NOTE:  Eagla  Evaning  and  Timas  Morn¬ 
ing  sold  in  combination.  Linaga  of  ona 
ad.tion  (Eagia  Evaning)  is  shown. 

RICHMOND,  VA. 

Naws  Laadar-a  1,787,744  1,802,079 

Timas  Dispatch-m  .  1,410,488  1,544,414 

fTimas  Dispatch-S  952,832  700.744 

Grand  Total  4,351,284  4,047,439 

RIVERSIDE.  CALIP. 
Prass-Entarprisa 

(Saa  Nota)  .  1,298,251  1,403,410 

|Prass-Entarprisa-S  409,459  298,424 

Grand  Total .  1,707,910  1,702,034 

NOTE:  Part  run  adv.  includas:  Prass- 
Entarprisa  1943—1,298,251  (37,329).  1942— 
1,403,410  (27,402).  Entarprisa  Morn.  A  Prass 
Eva.  sold  in  combination.  Linaga  of  ona 
adition  Entarprisa  Morn,  is  shown. 

ROANOKE,  VA. 

Timas-m  1,040,912  1,051,457 

5Timas-S  381,371  328,128 

Woild-Naws-a  1,033,887  1,057,983 

Grand  Total  2,474,170  2,437.548 

ROCHESTER.  N.  Y. 

Damocrat  A 

Chronicla-m  .  1,584,888  1,749.074 

fOamocrat  A 

Chronicla-S  .  1,134,771  803.079 

Timas-Union-a  .  2,059,043  2,150,547 

Grand  Total  .  4,778,722  4.702,722 

ROCKFORD.  ILL. 

Star  (Saa  Nota)  .  1,209,492  1,319,958 

Star-S  .  571,009  485,008 

Grand  Total  .  1,780,501  1,804,944 

NOTE:  Star  Morning  and  Ragistar-Ra- 
public  Evaning  sold  in  combination.  Lin¬ 
aga  of  only  ona  adition— Star  Morning— is 
shown.  Star  Morning  publishad  Eva  waak 
days  only,  aicluding  Monday. 

SACRAMENTO,  CALIF. 

Baa-a  .  2,021,487  2,053,487 

IBaa-S  .  724,750  534,441 

Union-m  .  810,214  *740,050 

♦•Union-S  .  232,244  214,402 

Grand  Total  .  3,788,917  3,542,400 

NOTE:  'Union  Morning  publishad  5  days 
a  waak  only, 

ST.  LOUIS.  MO. 

Globa-Damocrat-m  ....  I.2S4.I80  1,435,852 

(Globa-Damocrat-wa  ..  444,580  497,043 

Post-Dispatch-a  .  2,072,515  2,214,999 

iPost-Dispatch-S  .  1,390,001  1,102,348 

Grand  Total  .  5,385,274  5,250,242 

NOTE:  Part  run  adv.  includas:  Globa- 
Damocrat-m  1943—1,254.180  (329,115).  1942 
-1,435,852  (344.411).  Post-Dlspatch-a  1943 
— 2,0n.5l5  (129,540).  -1942—2.214.999  (115,- 
039).  Globa-Damocrat-Morning  is  pub¬ 

lishad  5  waaks  days  only. 

ST.  PAUL.  MINN. 

Pionaar  Prass-m  .  1,023,327  1,003.590 

iPionaar  Prass-S  .  938,093  707,073 


1943 


1942 


1943 


1942 


1,793,302  1,785,001 


Dispatch-a 

Grand  Total  .  3,754,722  3,495,444 

NOTE:  Part  run  adv.  includas:  Dispatch-e 
1943—  1,793,302  (179,154).  1942—  1,785,001 
(149,054). 

ST.  PETERSBURG,  FLA. 

Indapandant-a  .  1,129,141  **457,888 

Indapandant-S  .  284,838 

Timas-m  2,517,990  2.474,443 

§Timas-S  894,527  443,421 

Grand  Total  .  4,541,478  4,081,010 

NOTE:  Part  run  adv.  includas:  Timas-m 
1943-2,517,990  (84,100).  1942  —  2.474,443 

(32,478).  Timas-S  1943  —  894.527  (  45.455).  Chronicla-a 

(*)  Indapandant  Sunday  last  publication 
July  I,  1942.  (**)  Publishad  5  days  a  waak 
only. 

SALEM.  ORE. 

Oragon  Statasman-m  .  849,590  841, 78C 

**Oragon  Statasman-S  .  254,703  149,138 

Capital  Journal-a  .  1,011,454  971,730 


SHREVEPORT,  LA. 

Journal-a  .  758,444  1,071,439 

Timas-m  . -,....  1.204,147  1.253,397 

Timas-S  . 519,027  403,849 

Grand  Total  .  2,483,420  2,728,485 

SOUTH  BEND.  IND. 

Tr:buna-0  .  1,390,403  1,445,313 

Tribuna-S  .  447,356  540,175 


Racord-a 


Grand  Total  .  2,135,949  2,002,448 

SALT  LAKE  CITY,  UTAH. 

Tribuna-m  .  1,903.111  1,842,472 

Tribuna-S  .  735,847  447,382 

Oasarat  Naws 

Talagram-a  .  1,838,158  1,809,457 


Grand  Total 


..  4,477,134  4,319,511 

SAN  ANTONIO,  TEXAS 

Exprass-m  .  1,345,144  1,524,223 

fEsprass-Naws-S  .  851,553  475,421 

Exprass-Naws-Sat  .  408,354  354.384 

Naws-a  .  1,591,045  1,744,798 

Light-a  . *1,444,494  1,979,914 

•Light  s  .  874,414  404,732 

Light-Sat  .  188,721  . 


Grand  Total  .  4,904,149  4.907,472 

NOTE:  Exprass  Morning^  Naws  Evaning 
and  'Light  Evaning  publishad  5  days  a 
waak  only. 

*  Etfactiva  Jan.  I,  1943. 

SAN  BERNARDINO,  CALIF. 

Sun-m  .  1,751,795  1,449,889 

ISun-Talagram-S  .  528,509  383,428 


Grand  Total  .  2,280,304  2,053,317 

NOTE:  Part  run  adv.  includas:  Sun-m  1943 
-1751,795  (74,234).  1942-1,449.889  (58.- 

113).  Sun  Morning  and  Talagram  Evaning 
ara  sold  in  combination.  Linaga  of  ona 
adition  Sun  Morning  is  shown. 

SAN  DIEGO,  CAUF. 

Union-m  .  1,458,491  1,872,548 

SUnion-S  .  1,112,954  748,5i8 

Tribuna-e  .  2,314,748  2,377,343 


Grand  Total 


5,084,215  5,018,429 


SAN  FRANCISCO,  CALIF. 

Chronicla-m  .  1,889,013  1,894,223 

tChronicla-S  .  1,018,743  813,925 

baminar-m  .  2,098,145  2,189,299 

JrExaminar-S  .  1,151,078  940,432 

Naws-Call-Bullatin-a  ..  1,117,112  1,014,477 


Grand  Total  .  7,274,111  4,874,341 

NOTE:  Part  run  adv.  includas:  Naws-Call- 
Bullatin-a  1943—1,117,112  (85,120).  Chroni- ' 
cla-m  1943—1,889,013  (43.722).  1942-1,894,- 
228  (44,109).  Examinar-m  1943  —  2,098,145 
(85.120). 

SAN  JOSE.  CALIF. 

Marcury-m  .  2,344,741  2,315,545 

Naws-a  .  2,334,945  2,229,734 

§Marcury-Naws-S  .  902,427  452,754 


Grand  Total  .  5,584,333  5,198,055 

NOTE:  Part  run  adv.  includas:  Marcury-m 
1943  -  2,344,741  (59,359).  1942  -  2,315,545 

(33,333).  Naws-a  1943—2,334,945  (59,359). 
1942-2.229,734  (33.333). 


SAN  RAFAEL. 

CALIF. 

Grand  Total . 

...  2.559,888 

2,410,020 

1  ndapandant-Journa  l-a 

1,242,118 

1,227,472 

WASHINGTON,  D.  C. 

SCHENECTADY.  N.  Y. 

Naws-a  . 

..  1,114,304 

1,133,057 

Gazatta-m  . 

1,050,225 

1,127,039 

Post-m  . 

..  3,079,949 

3,034,919 

Union  Star-a  . 

779,176 

905,509 

|Post-S  . 

..  1,313,941 

1,043,348 

Star-a  . 

..  2,414,401 

2,413,557 

Grand  Total  . 

1,829,401 

2,032,548 

fStar-S  . 

..  1,102,244 

824,184 

SCRANTON 

.  PA. 

Grand  Total  . 

...  9,024,883 

8,449,085 

Timas-a  . 

1,019,937 

1,055,444 

WATERBURY,  CONN. 

SEATTLE,  WASH. 

Amarican-a  . 

...  1,153,053 

1,174,017 

Post-lntalligancar-m  ... 

1,284,408 

1,309,495 

Rapublican-S  . 

...  404,597 

289,044 

#Post-lntalligancar-S  .. 
Timas-a  . 

502,788 

1,981,130 

400,543 

1,922,478 

Grand  Total  . 

...  1,559,450 

1,445,041 

Timas-S  . 

949,454 

479,930 

WEST  PALM 

BEACH,  FLA. 

1943 

Post-Timas-S  .  407,774 

Grand  Total  .  2,135,223 

NOTE:  Post  Morning  and  Timas  Evaning 
sold  in  combination.  Linaga  of  ona  adition 
(Post  Morning)  is  shown. 

MACY  WESTCHESTER-ROCKLAND 
GROUP.  N.  Y.  (10  CITIES) 


Grand  Total  .  2,057,759  2,005,488 

SPOKANE,  WASH. 

Spokasman-Raviaw-m  ..  713,301  811,354 

fSpokasman-Raviaw-S  . .  483,550  428,294 

-hronicla-a  .  804,435  1,004,275 

Grand  Total  .  2,001,284  2,245,927 

STOCKTON.  CALIF. 

.  1,570,497  1,458,048 


SYRACUSE.  N.  Y. 

Harald-Journal-a  .  1,607,109  1,454,251 

§Harald-Amarican-S  ...  415,583  522,894 

Post-Standard-m  .  879,584  947,482 

fPost-Standard-S  .  355,084  281,872 

Grand  Total  .  3,457,344  3.428,499 

TACOMA.  WASH. 

Naws-Tribuna-a  .  1,417,310  1,354,043 

Naws-Tribuna-S  .  549,037  432,394 

Grand  Total  .  1,984,347  1,784,459 

TAMPA.  FLA. 

TrIbuna-m  .  2,044,997  2,148,710 

fTribuna-S  .  940,856  725,707 

Timas-a  .  1,345,797  1,318,705 

Grand  Total  .  4,373,450  4,193,122 

TOLEDO.  OHIO 

*Timas-m  .  605,185  597,644 

Blada-a  .  1,767,347  1,790,772 

Blada-S  .  9M.73I  704,531 

Grand  Total  .  3,347,243  3,092,947 

NOTE:  (*  Publishad  5  days  a  waak  only.) 

TORONTO,  CANADA 

Globa  &  Mail-m .  1,749,050  1,787,504 

l*Talaqram-a  .  2,244,104  2,374,215 

Sfar-a  .  2,472,024  2.547.705 

Grand  Total  .  4,485,180  4,731,424 

NOTE:  (*)  Includas  WEEKEND  MAGA¬ 
ZINE  linaga.  Part  run  adv.  includas;  Tala- 
qram-a  1943-2,264,104  (72,554).  1942-2,- 

374,215  (54,424). 

TRENTON,  N.  J. 

Evaning  Timas-a  .  1,088,972  1,152,438 

•'Timas  Advartisar-S  ..  540,271  378,494 

Trantonian-m  .  831,821  847,241 

Grand  Total  .  2,441,044  2,398,195 

NOTE:  Timas  Evaning  pubiishad  5  days  a 
waak  only. 

TROY.  N.  Y. 

Racord  (Saa  Nota) _  978,776  1,085,770 

NOTE:  Racord  Morning  and  Timas- 
Racord  sold  in  combination.  Linaga  of  ona 
adition  (Racord  Morning)  is  shown. 

TULSA.  OKLA. 

Tribuna-a  .  1,585,049  1,415,284 

World-m  .  1,407,044  1,455,450 

World-S  .  630,950  450,844 

Grand  Total  .  3,823,085  3,721,402 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  ...  884,440  842,721 

UTICA.  N.  Y. 

Obsarvar  Dispatch-a  ..  955,457  925,441 

"Obsarvar  Dispatch-S..  387,479  278,479 

Prass-m  .  1,214,552  1.205,700 


Mamaronack  Timas-a  . . 

1,041,987 

755,341 

Mount  Varnon  Argus-a. . 

1,217,309 

844,341 

N«w  Roch«ll« 

Standard-Star-a  . 

1,241,494 

925,7U 

Ossining  Citizan- 

Ragistar-a  . 

1,034,055 

754,558 

Paakskiil  Star-a . 

844,781 

445,327 

Port  Chastar  Itam-a  ... 

1,222,971 

931,111 

Tarrytown  Naws-a  . 

1,039,002 

754.205 

Yonkars  Harald 

Statesman-#  . 

1,394,824 

1,037,527 

Whita  Plains  Raportar 

Dispatch-a . 

1,398,142 

1.049,321 

Rockland  Journal  Naws-a 

927,359 

874.4U  1 

Grand  Total  . 

11,421,944 

8,435, 99t  * 

WICHITA, 

KANS. 

j 

Eagla-m  . . 

1,444,291 

1,497,717 

Eagla  8  Baacon-a  . 

1,220,287 

1.241,947 

(Eagla  8  Baacon-S _ 

544,983 

413,455 

Grand  Total  . 

3,233,541 

3,153,139 

WINSTON-SALEM.  N.  C 

Journal-m  . 

1,230,750 

1,105,111  1 

Santinal-a  . 

1,140,250 

1,085,474  ' 

Journal  8  Santinal-S  ... 

507,535 

423,325 

Grand  Total  . 

2,878,535 

2,413,919 

WORCESTER.  MASS. 

Talagram-S  . 

592,229 

457,774 

Talagram-m  . 

839,107 

884,780 

Gazatta-a  . 

1,043,441 

1,095,044 

Grand  Total  . 

2,494,777 

2.437.402 

YOUNGSTOWN,  OHIO 

Vindicator-a  . 

1,308,122 

1,441,055 

§Vindicator-S  . 

927,250 

704,797 

Grand  Total  . 

2,235,372 

2,148,452 

FROM  ADVERTISING 

LINAGE  SERVICE 

1943 

1942 

BLUEFIELD, 

W.  VA. 

Talagraph-m  . 

409,140 

443,057 

Talagraph-S  . 

173,704 

132,552 

Grand  Total  . 

582,844 

574,409 

Includas  FAMILY  WEEKLY  28.0n  linas 

(1943):  24.822  linas  (1942). 

NOTE:  Telegraph-S  sold  in  combination  i 

with  Sunsat  Naws-a. 

COLUMBIA 

S.  C. 

Stata-m  . 

1,050,407 

1,017,751 

Stata-S  . 

544,535 

397,504 

Racord-m  . 

732,405 

744.111 

Grand  Total  . 

2,327,347 

2.179,344  , 

Includas  FAMILY  WEEKLY  28,032  lints  |; 

(1943).  AMERICAN  WEEKLY  24,822  linas  • 

(1942). 

DULUTH, 

MINN. 

Harald-a  . 

770,239 

790,545 

Naws-Tribuna-m  . 

442,480 

407,089 

Naws-Tribuna-S  . 

510,718 

355,971 

Grand  Total  . 

1,923,437 

1,754,405  ‘ 

MONROE 

LA. 

World-m  . 

740,934 

775,944 

World-S  . 

288,505 

234,451 

Naws-Star-a  . 

713,344 

734,853 

Grand  Total  . 

1,742,785 

1,745,240 

NEW  YORK.  N.  Y. 

El  Diario  Da 

Nuava  York-m  . 

275,417 

288.091 

El  Diario  Da 

Nuava  York-S . 

74,810 

54,475 

Grand  Total  . 

352,427 

344.544 

NORWALK. 

CONN. 

Hour-a  . 

904,201 

925,900 

PATERSON 

.  N.  J. 

Naws-a  . 

1,270,484 

1.123,912 

QUINCY, 

MASS. 

j 

Patriot  Ladgar-a  . 

793,401 

734,412 

{Continued  on  page 

56) 

Grand  Total  .  4,717,982  4,512,444  Post  (Saa  Nota)  .  1,527,447  ... 
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UNION 

PACIFIC 

RAILROAD 


When  you’re  seeking  facts 
about  Union  Pacific  Railroad 

ask  the  man  with  the... 

j  \ 

"^news 

He's  as  near  as  your  telephone 


UNION 

PACIFIC 


OMAHA  2,  NEBRASKA 


Phone  the  Director  of 
Public  Relations  serving  your 
territory  as  named  below. 

ED  SCHAFER— Omaha 
(Area  Code  402)  342-5822 

WALT  GRAYDON — Portland 
(Area  Code  503)  CApitol  7-7771 

W.  G,  BURDEN— New  York  City 
(Area  Code  212)  REctor  2-7440 
or  Ridgewood,  N.  J. 

(Area  Code  201)  Gilbert  5-0340 

PAUL  HARRISON — Los  Angeles 
(Area  Code  213)  MAdison  7-9211 

JOEL  PRIEST,  JR. — Salt  Lake  City 
(Area  Code  801)  EMpire  3-1544 


General  Director  of 
Public  Relations 


SCRANTON,  PA. 

Tribun«-m .  418,14?  454,788 

Scrantonian-S  438,75?  331,274 

Grand  Total  854.?08  788,082 

Includas  PARADE  38,084  linai  (l?83); 
40,503  linas  (t?82). 

WILKES-BARRE.  PA. 

R«cord-m  .  588,544  55?,?42 

Timas- Ltader-e  .  1,057,870  ?70,I47 

Indapandant-S  .  545,853  434,285 

Grand  Total  2,l?2,087  l,?84,374 

Includas  FAMILY  WEEKLY  28,032  linas 
(l?83);  24,822  linas  (l?82). 

FIGLRES  SUPPLIED 
BY  PUBLISHERS 


I?83 

l?82 

ABERDEEN, 

S.  D. 

Americafi'Ntws**  . 

Am«rican-N«w$-S  ... 

35?,??8 

I8?.?04 

388,880 

123,144 

Grand  Total  . 

52?.?00 

4I?,804 

ALTOONA 

.  PA. 

Mirror*«  . 

I.0I5,0?8 

1,008,831 

APFLETON-IMMAH-MENASHA.  WIS. 

Post-Crascont-e  .  I,035.4?8  1,088,724 

Post-Cratcant-S  .  2?0,878  I4?,548 

Grand  Total  . 

1,328,374 

1,238,272 

BATTLE  CREEK.  MICH. 

Enquirar  A  Naws-a  _ 

Enquirar  A  Naws-S  _ 

887,?7B 

353,013 

838,7?8 

258,475 

Grand  Total  . 

l,240,??l 

l,0?7,27l 

BURLINGTON.  VT. 

Fraa  Prasi-m 

784,774 

788,784 

CANTON. 

OHIO 

Rapoiltory-a  . 

Rapository-S  . 

1,483,588 

788,772 

1,517,544 

828,828 

Grand  Total  . 

2,250,380 

2,148,172 

I?83 

l?82 

GRAND  FORKS.  N.  D. 

Harald-eS  . 

744,717 

588,551 

GREEN  BAY, 

,  WIS. 

Press-Gaiatta-a  . 

875,348 

885,288 

Press-Gaiatta-S  . 

20?,8?2 

171,024 

Grand  Total . 

885,038 

858,310 

HAVERHILL, 

MASS. 

Gaiatta-e  . 

508,328 

518,888 

HUNTINGTON, 

W.  VA. 

Advarti$er-e 

8?0,548 

8?4,370 

Harald-Dispatch-m 

8?5,882 

?0I,348 

Harald-Advertisar-S  . 

2?8,4I3 

254,2?7 

Grand  Total  . 

2,084,841 

2,050,015 

Includas  FAMILY  WEEKLY  25.225  linas 

(l?82). 

HUNTSVILLE.  ALA. 

Times-a  •  • . 

881,014 

858,844 

Timas-S . 

375,8?0 

288,5?4 

Grand  Total  . 

1,238,704 

1,145,438 

Doas  not  includa  FAMILY  WEEKLY. 

HYANNIS,  1 

MASS. 

Capa  Cod  Standard- 

Timas-a  . 

4?5.0I2 

455,084 

JOHNSTOWN.  PA. 

Tribuna-Damocrat- 

All  Day  . 

?73,322 

88l,7?l 

KENNEWICK-PASCO-RICHLAND.  WASH. 

Tri-City  Harald-a  . 

842,572 

875,710 

Tri-City  Harald-S  . 

I4?,?54 

?8,280 

Grand  Total  . 

7?2,5:i 

773,??0 

Doas  not  includa  FAMILY  WEEKLY. 
KENOSHA.  WIS. 

laws-a  .  1,048,854  1,011,220 


CARBONDALE-HERRIN- 
MURPHYSBORO.  ILL. 

Southarn  lllinoisan-a  ...  470,204  501, 2?8 

Southarn  Illinoisan-S  ..  122,150  152,852 

Grand  Total  5?2,354  854,150 

Doas  not  includa  FAMILY  WEEKLY. 

CHAMPAIGN-URBANA.  ILL. 

Couriar-a  .  882,888  808,724 

Couriar-S  .  3?8,4?4  42l.?48 


Grand  Total  .  I,27?,382  1,230,870 

CHILUCOTHE.  OHIO 
Gaiatta-a  .  84I,?I7  847,818 

CORPUS  CHRISTI.  TEXAS 

Callar-m  .  1,483,784  l,807.?00 

Callar-a  .  1,428,110  1,537,848 

Callar-S  .  421,182  310,858 

Grand  Total  .  3,311,058  3.458,404 

COVINGTON.  KY. 

Kantucky  Post  A 

Timas-Star-a  .  885,872  877,800 

DANBURY,  CONN. 

Naws-Timas-a  .  ?78,?34  ?I8.720 

DAVENPORT,  IOWA 

Damocrat-m  .  ?44.878  885,052 

Timas-a .  1,225,308  1.132,012 

Timas-Damocrat-S  .  40?,542  338,408 

Grand  Total  . 2.57?,528  2,353,470 

DAYTONA  BEACH.  FLA. 

Naws-a  .  840,834  ?7I,338 

Naws-Journal-S  .  282.?08  207,512 

Journal-m  .  887,115  ?I7,88I 

Grand  Total  .  I.?70.855  2.0?8.7II 

DECATUR.  ILL. 

Harald  A  Raviaw-ma  ..  1,205,288  I,I2?.352 

Harald  A  Raviaw-S  ....  3I?,8S8  342,884 

Grand  Total  .  I.52S.I48  1,472,018 

Doas  not  includa  FAMILY  WEEKLY. 

EAST  ST.  LOUIS.  ILL. 

Journal-a  .  854,444  873.248 

Journal-S  .  217,812  220,282 

Grand  Total  .  872,258  8?3.508 
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KINGSTON.  N.  Y. 

Fraaman-a  .  800,804  7?S,8I8 

LINCOLN,  NEBR. 

Star-m  .  1,105,880  1,088,380 

Journal-a  .  1,050,112  1,020,870 

Journal  A  Star-S .  384,700  288,044 

Grand  Total  .  2,520,872  2,377,074 

Includas  PARADE  35.3?3  linas  (l?83);  40.- 
185  linas  (l?82). 

LOCKPORT,  N.  Y. 

Union-Sun  A  Journal-a. .  452,312  503,880 

MADISON.  WIS. 

Capital  Timas-a  .  1,247,880  1,124,808 

Stata  Journal-m  .  1,288,788  I,I5?,52? 

Stata  Journal-S .  47?,  184  380,772 

Grand  Total  .  3,013,812  2.884.?07 

Includas  PARADE  27,132  linas  (l?83);  40.- 
180  linas  (l?82). 

MIDDLETOWN.  N.  Y. 
Timas-Harald-Racord-m  710,808  883,228 

MOLINE-ROCK  ISLAND.  ILL. 

Argus-a  .  I,058,5?4  ?02.?88 

Dispatch-a  .  1,140,218  1,028,880 

MONTGOMERY,  ALA. 

Advartisar-m  .  1,044,108  1,088,888 

Advartisar-S  .  428,?30  2?l,27l 

Journal-a  .  1,034,502  I,I0?.780 


NORRISTOWN.  PA. 
Timas-Harald-a  .  742,?2S 


2,505,538  2,487,738 

N.  PA. 

742,?25  738,857 


NORTH  PLATTE.  NEBR. 

Talagraph-Bullatin-a  ...  54?.0I0  545,482 

OGDEN.  UTAH 

Standard-Examinar-a  87?,I30  8?7,5I2 

Standard-Examinar-S  ..  332,788  223,252 

Grand  Total  .  I,2II.8?8  1,120,788 

Includas  FAMILY  WEEKLY  28,210  linas 
(l?83);  24,514  linas  (l?82). 

OIL  CITY-FRANKLIN,  PA. 

Darrick-m  .  445,580  4? 1, 870 

Naws-Harald-a  .  341,808  3??, 787 

Grand  Total  .  787,388  8?l.43/ 

ONEONTA,  N.  Y. 

Star-m  .  441,818  44?,70e 

PADUCAH,  KY. 

Sun-Damocrat-a  .  87?,?24  702,828 


l?83 

l?82 

Sun-Democrat-S  . 

257,558 

213,234 

Grand  Total  . 

?37,482 

?I8.082 

PASSAIC-CLIFTON,  N.  J 

Harald-News-a  . 

l.427,??8 

1,182,885 

PINE  BLUFF. 

,  ARK. 

Commercial-a  . 

5??.  118 

88?.?28 

Commarcial-S . 

22l,5?2 

150,584 

Grand  Total 

820,708 

820,512 

Doas  not  includa  27,SS0  linas 

FAMILY 

WEEKLY. 

PITTSFIELD. 

MASS. 

Barkshira  Eagla-a . 

?47.338 

?82,854 

PLATTSBURGH,  N.  Y. 

Prass-Republican-m  ... 

512,148 

528,278 

PORT  JERVIS,  N.  Y. 

Union-Gaiatta-e  . 

240,788 

277,830 

PORTLAND.  ME. 

Prass  Harald^m  . 

800.?05 

801,303 

Express-a  .  . 

758,238 

75?,??8 

Telagram-S  . 

358,832 

225,428 

Grand  Total  . 

I.?I7,773 

1,788,727 

POTTSTOWN.  PA. 

Marcury-m  . 

?37,4?8 

787,115 

POUGHKEEPSIE.  N.  Y. 

Journal-a  . 

1,032,052 

?07,802 

Journal-S  . 

431,343 

25?.52l 

Grand  Total  . 

l.483.3?5 

1,187,123 

Includas  FAMILY  WEEKLY  27,582  lines 

(l?83);  24,508  lines  (l?82). 

QUINCY, 

ILL. 

Harald-Whig-a  .  . 

53?,882 

578,800 

Harald-Whig-S  . 

285,104 

l?7.878 

Grand  Total  . 

804,?88 

774,878 

RAPID  CITY.  S.  D. 

Journal-a  . 

802,588 

835,838 

Journal-S  . 

248,888 

I88.3?8 

Grand  Total  . 

851,258 

822,234 

RENO,  NEV. 

JournaGm  . 

775,0?4 

807,012 

Journal'S . 

285,2?2 

240,880 

6aiette-e  . 

?I4.200 

887,754 

Grand  Total  . 

l,?74.588 

1,735,428 

SALISBURY, 

N.  C. 

Po$t-a  . 

587,328 

58l.?04 

Post-S  . 

221,144 

158,550 

Grand  Total  . 

808,472 

720,454 

SIOUX  FALLS,  S.  D. 

Argus'Laadar-a  . 

88?.048 

837,770 

ArguS'Laadar-S  . 

2S8.8?4 

l?4,?22 

Grand  Total  . 

?57,740 

B32.8?2 

STROUDSBURG,  PA. 

Racord-m  . 

4?0.252 

447,384 

SUPERIOR. 

WIS. 

Telagram-a  . 

518,574 

45?,732 

TOPEKA.  KANS. 

Capital-m  . 

1,000,13? 

1,002,738 

State  Joumal-a  . 

874,573 

?48,0?4 

Capital-Journal-S  . 

33?,?B3 

272,307 

Grand  Total  . 

2,2I4,8?5 

2,223,137 

TUCSON. 

ARIZ. 

Star-m  . 

1,885,023 

1,884,524 

Star-S  . 

5I?,477 

3?7,43? 

Citizan-a  . 

2,148,510 

2,123,803 

Grand  Total  . 

4,553,010 

4.385.788 

WAUKEGAN.  ILL. 

News  Sun-a  . 

1,148,754 

1,182,174 

WILMINGTON,  DEL. 

Naws-Journal-ma  . 

1,748,880 

1,838,414 

WOONSOCKET.  R.  1. 

Call-a  . 

752,0?3 

754,045 

CANADA 

CALGARY, 

ALTA. 

Harald-a  . 

I,88?.8I2 

l.??8.450 

EDMONTON, 

ALTA. 

Journal-a  . 

I,755,?84 

1,713,535 

HAMILTON, 

,  ONT. 

Spectator-a . 

2,04?,3I7 

2,215,235 

EDITOR  ac 

l?83  l?82 

KITCHENER-WATERLOO,  ONT. 

Racord-a  .  1,333,347  l,43l,4i] 

LETHBRIDGE.  ALTA. 

Harald-e  .  8??.878  728,271 

LONDON,  ONT. 

Fraa  Prass-ma  .  1,812,212  l,87l,7n 

NORTH  BAY.  ONT. 

Nuggat-a .  588.?8?  544,7K 

OTTAWA,  ONT. 

Citiian-a  . .  I.7?8,887  l,?04,W 

LaDroit-a  .  1, 01?, 88?  I,000,4tl 

REGINA.  SASK. 

Laadar-Post-a  .  I.l?l.887  I.288.I3I 

SASKATOON,  SASK. 
Star-Phoanix-a  .  ?48.882  l,IM,?7l 

VANCOUVER.  B.  C. 

Sun-a  .  2,278,200  2,37?,W 

Provinca-m  . .  1,122,444  I,I8S,N3 

Includas  WEEKEND  MAGAZINE  ?0.M 
linas  (l?83);  ?8,05?  linas  (l?82). 

WINNIPEG,  MAN. 

Fraa  Prass-a  .  I,?7S,05?  2,0?4,83? 

Tribuna-e  .  1,484,505  I,55l.?t7 

• 

Guild  Seeks  Early 
Contract  Parleys 

Cleveland 

The  Cleveland  Newspaper 
Guild  has  voted  unanimously  a 
resolution  asking?  for  confer¬ 
ences  between  the  Plain  Dealer 
and  the  Cleveland  Press  and 
News  managements  and  repre¬ 
sentatives  of  the  Guild  prior  to 
the  expiration  of  the  contract 
in  1964, 

The  resolution  urged  that  the 
first  meetings  start  Sept.  15  of 
this  year.  Later,  the  other 
unions  in  the  two  newspaper 
plants  would  be  invited  to  attend 
the  conferences. 

This  was  the  first  Guild  meet¬ 
ing  since  the  end  of  the  129-day 
Cleveland  strike.  In  another 
matter,  the  membership  voted  to 
accept  the  resignations  from  the 
Guild  of  30  persons,  22  on  the 
Plain  Dealer  and  eight  on  the 
Cleveland  Press  and  News. 
Some  of  the  30  persons  became 
exempt  from  membership  under 
the  new  two-year  contract.  The 
resignations  came  during  the 
strike. 

Emerson  Batdorff,  president 
of  the  Cleveland  Guild,  noted 
that  no  one  now  may  resign 
until  the  last  seven  days  of  the 
contract,  in  October,  1964. 


SDX  Inducts  4 

Milwaukb 
Four  Milwaukee  newsmen 
were  inducted  as  professional 
members  of  the  Marquette  Uni¬ 
versity  chapter  of  Sigma  Delta 
Chi  last  week.  They  are  Sylves¬ 
ter  S.  Kerstein,  telegraph  editor 
of  the  Milwaukee  Sentinel; 
Harry  S.  Pease,  science  reporter 
for  the  Milwaukee  Journal; 
Thomas  J.  Smith,  editor  of  ^ 
Milwaukee  Catholic  Herald  Ctti- 
zen,  and  Carl  Zimmerman,  news^ 
director  of  television  statioa 
WITI-TV. 
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It  1^  bappened-near. 

New  York  to  Philadelphia:  San  Diego  to  stand  enough  about  freedom  not  to  give 

Los  Angeles.  90  miles.  That’s  the  distance  it  away  piecemeal  at  home.  Freedom  can 

between  a  people  still  free  and  a  free  peo-  be  taken  away,  as  every  Pole  and  Hungar- 

ple  betrayed  into  Communism.  ian  knows.  Cubans  know  it  can  be  lost  in 

Do  you  find  such  geography  alarming?  other  ways. 

Then  think  about  this:  The  danger  to  our  Perhaps  you’ve  tried  to  share  your 
free  institutions  is  as  real  and  present  as  thoughts  about  freedom,  but  find  it  hard 

miles,  or  minutes  of  flying  time.  And  you  to  express  them.  Then  let  the  Freedoms 

need  not  go  to  Cuba  to  strike  a  blow  for  Foundation  show  you  how  to  think  up, 

freedom.  Freedom  needs  defenders  here,  speak  up  and  act  up  for  freedom  every 
for  the  unfortunate  paradox  for  Ameri-  day,  in  your  own  backyard, 
cans,  the  most  powerful  people  on  earth.  Freedoms  Foundation  is  a  nonprofit, 
is  this:  The  freedoms  we  lose  are  the  free-  nonsectarian  organization  devoted  solely 

doms  we  give  away.  to  the  preservation  of  the  American  Way. 

You  must  speak  up  for  freedom  now.  Dwight  D.  Eisenhower  is  Chairman.  Your 
Can  you  tell  your  children  about  the  contribution  of  ten,  five,  even  one  dollar 

American  Way?  They’ll  be  up  to  their  will  help  in  the  fight  for  freedom.  It  will 

necks  in  the  fight  for  freedom  soon;  the  bring  you  membership  in  Freedoms  Foun- 

Communists  will  see  to  that.  Whether  they  dation,  and  your  copy  of  “Freedoms  Hand- 

win  the  fight  depends  upon  how  strongly  book,’’  a  tool  to  help  you  work  effectively 

they  want  to  win,  upon  how  strongly  they  for  freedom. 

believe  in  freedom.  And  they  must  under-  This  advertisement  published  for 


Freedoms  Foundation  as  a  public  service 
by  (name  of  publication,  company, 
organization). 

, - , 

Oet  your  “Fmdomi  Handbook”  today  | 

Freedoms  Foundation, 

Valley  Forge,  Pa. 

Yes,  I  want  to  help  preserve 
our  American  Way  of  Life  and 
pass  it  on  intact  to  future  generations. 

Here  is  $  ,  my  membership  con¬ 

tribution  for  Freedoms  Foundation  and 
for  my  copy  of  “Freedoms  Handbook.” 

Name _ 


Address 


CLASSIFIED  CLINIC 

Memo  to  Publishers — 
Re:  Increased  Volume 

By  Daniel  L.  Lionel, 

Oawified  Advertising  Director,  New  York  Post 


CLASSIFIED  ADVERTISING  MANAGERS  William  Baueriemper,  Hous¬ 
ton  Press;  Arthur  Lasche,  Houston  Post;  and  Felix  Bryan,  Houston 
Chronicle,  examine  entries  in  the  1962  E&P  Promotion  Contest. 


Publishers  attending  the 
ANPA  Convention  were  briefed 
on  what  they  have  to  do  to  de¬ 
velop  more  business  from  pres¬ 
ent  classified  advertisers  and 
open  new  areas  for  new  busi¬ 
ness.  Joseph  Lynch,  CAM, 
Washington  (D.  C.)  Post,  was 
the  mentor,  delivering  a  study 
prepared  by  a  special  ANCAM 
Committee  which  included  C.  M. 
Carroll,  New  York  Times,  and 
William  Carr,  Philadelphia  Bul¬ 
letin, 

Mr.  Lynch  said  his  committee, 
as  part  of  the  larger  ANCAM 
Action  Committee,  had  been 
working  with  the  National  As¬ 
sociation  of  Home  Builders,  the 
National  Association  of  Real 
Estate  Boards,  the  National 
Auto  Dealers’  Association  and 
the  Bureau  of  Advertising  to 
come  up  with  the  body  of  facts 
which  could  constitute  a  positive 
program  for  further  classified 
development. 

Offering  a  seven-point  pro¬ 
gram,  Mr.  Lynch  said  its  imple¬ 
mentation  would  require  “cour¬ 
age,  vision  and  strength”  as  it 
led  into  a  number  of  hitherto 
little-explored  areas: 

I.  Research:  A.  First  we 
found  that  we  need  research  to 
answer  questions  of  auto  deal¬ 
ers,  home  builders,  and  real  es¬ 
tate  brokers.  To  help  them  give 
better  direction  to  their  adver¬ 
tising,  stimulate  their  response 
and  in  turn  our  linage.  We  have 
taken  a  step  down  this  road  and 
though  only  a  minor  step  it’s 
enough  to  know  that  this  is 
what  our  advertisers  want  and 
enough  for  us  to  know  that  we 
need  your  support  in  getting 
more. 

II.  Copy  Assistance :  We  must : 
Keep  our  advertisers  supplied 
with  Layout  and  Copy  aides 
individually  and  through  their 
national  and  local  associations. 
For  example:  A.  How  to  Write 
a  Good  R^l  Estate  Ad.  B.  Clas¬ 
sified  Work  Shop  for  Real  Es¬ 
tate  Advertisers.  C.  Attention 
Getting  Real  Estate  Headlines. 
D.  Real  Estate  Headline  Selec¬ 
tor.  E.  How  to  Put  Sell  In  Your 
Farm  and  Acreage  Ads. 

III.  Develop  market  places: 
Mr.  Lynch  cit^  the  development 
of  classified  as  an  automotive 
market  place.  In  Washington, 
D.  C.,  for  example,  most  dealers 
no  longer  wholesale  their  cars; 
today  they  can  move  their  used 


cars,  all  of  them  so  fast  through 
advertising  in  newspaper  clas¬ 
sified  that  they  make  a  profit 
without  difficulty.  It  also  means 
much  to  the  newspapers  in  lin¬ 
age.  It  helped  contribute  to  the 
700,000  line  increase  in  Classi¬ 
fied  automotive  adv'ertising  and 
the  7,000,000  line  Classified 
automotive  total  for  the  three 
newspapers  in  Washington  dur¬ 
ing  1962.  If  this  trend  is  to 
spread  to  more  cities,  it  will  re¬ 
quire  your  vision  and  support. 
To  illustrate  what  we  mean 
here  are  examples  of  Classified 
automotive  sections  that  have 
already  become  the  market 
place. 

IV.  Salesmanship  and  Sales 
Training:  Salesmanship  and 
sales  training  is  one  of  the  most 
important  areas  of  our  indus¬ 
try  and  every  effort  and  con¬ 
sideration  should  be  given  to  a 
continuous  program  of  sales 
training.  Every  salesman,  re¬ 
gardless  of  his  length  of  service, 
should  be  included  and  particu¬ 
lar  thought  should  be  given  to 
sales  training  or  review  pro¬ 
grams  both  from  inside  and  out¬ 
side  our  industry  so  that  new 
and  fresh  thoughts  on  sales  are 
constantly  being  injected  into 
our  business. 

According  to  a  study  made 
by  Howard  Parish  Associates, 
classified’s  sales  force  in  the 
past  10  years  has  grown  from 
3,800  to  4,200  while  radio’s  has 
increased  from  2,000  to  10,000. 
Classified’s  volume,  in  the  same 
period  has  moved  from  $539  mil-' 
lion  to  $850  million. 

V.  Promotion:  A  former  pro¬ 
motion  manager  himself,  Mr. 
Lynch  called  for  an  extensive 
program  of  “in  paper  promo¬ 
tion”  if  growth  with  the  com¬ 
munity  is  to  be  maintained  and 
business  not  allowed  to  split  off 
into  competitive  media.” 

VI.  Improved  readibility 
through  new,  more  legible  — 
easier  to  read  type  faces,  should 
be  investigated.  This  is  a  simple 
case  of  taking  a  good  look  at 
your  Classified  section  not  with 
the  idea  of  noting  whether  it’s 
legibility  is  good  enough  but 
whether  it  can  be  improved. 
Check  with  some  of  the  pub¬ 
lishers  that  have  new  type  faces 
and  see  how  they  breathed  new 
life  into  their  Classified  sections. 
ANCAM  would  be  happy  to  sup¬ 
ply  you  with  a  list  of  newspa¬ 


pers  which  have  already  changed 
to  new  type  faces  so  that  you 
get  their  reaction. 

VII.  Color  in  Classified:  Sev¬ 
eral  papers  are  already  running 
color  advertising  in  the  Classi¬ 
fied  automotive  display  classifi¬ 
cation.  And  this  opens  a  whole 
new  area  for  extra  linage  in  the 
Classified  section.  During  1962 
Washington  papers  ran  223,800 
lines  of  color  in  Classified  alone. 
In  1961  the  first  year  of  color  in 
Classified  they  carried  65,000 
lines. 

Mr.  Lynch  also  made  a  plea 
for  greater  standardization  of 
format  and  simplification  of  the 
confusing  national  classified  and 
national  R.O.P.  rates  particu¬ 
larly  as  applied  to  help  wanted 
advertising.  The  need  for  such 
action  becomes  evident,  Mr. 
Lynch  said,  when  you  see  an 
advertising  agency  man  trying 
to  prepare  a  booklet  on  how  to 
use  Classified  newspaper  adver¬ 
tising  after  he  has  been  told  that 
some  papers  split  column  rules 
while  others  do  not,  some  allow 
cuts  in  their  Classified  columns 
and  others  don’t  and  ad  infini¬ 
tum,  it’s  easy  to  see  why  we 
lose  so  much  business  to  other 
media.  A  CAM  Committee  could 
be  organized  to  study  this  and 
see  what  is  there  and  what 
could  be  done. 

*  *  * 

BILL  PICKETT  RETIRES 

William  R.  Pickett  ended  a 
42-year  career  of  classified  ad 
building  May  1,  retiring  from 


the  San  Francisco  Chronicle, 
His  successor  as  classified  man¬ 
ager  is  George  Putz,  his  assist¬ 
ant  since  1961. 

“Bill”  Pickett’s  success  on 
newspapers  across  the  country 
has  been  based  on  the  belief  that 
the  first  step  in  developing  a 
classified  section  should  be  to 
build  up  the  voluntary  or  tran¬ 
sient  copy  first. 

When  he  took  over  in  Febru¬ 
ary,  1954,  the  Chronicle  was 
running  two  pages  of  classified 
a  day.  Now  it  averages  10  pages. 

Bill  Pickett  began  his  career 
with  the  Indianapolis  News. 
Mr.  and  Mrs.  Pickett  are 
moving  back  to  Indiana. 

Mr.  Putz  was  with  the  Oregon 
Journal  for  most  of  the  1940-61 
period,  serving  as  classified 
manager  for  nine  years. 

• 

No.  1  Student 

Lincolk 

Judy  Harrington  of  Lincoln 
received  the  annual  Nebraska 
Press  Women’s  scholarship  cita¬ 
tion  as  the  outstanding  woman 
senior  in  journalism  at  the  Uni¬ 
versity  of  Nebraska.  Miss  Har 
rington  ranked  seventh  nation¬ 
ally  in  William  Randolph  Hearst 
Foundation  competition  last  yew 
and  is  the  leading  scorer  in 
1962-63  competition.  Her  pro¬ 
fessional  experience  has  bew 
obtained  with  the  Lincoln  Jour- 
nal  and  with  the  Omaha  and 
Lincoln  bureaus  of  United  Pre* 
International. 
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Mail  Subs  Profitable 
At  Single  Copy  Price 


Washington 

Mail  subscription  rates  equal 
to  single  copy  rates  was  put 
forth  as  a  successful  formula  in 
meeting  new  postal  increases  at 
the  meeting  of  the  Inter-State 
Circulation  Managers’  Associa¬ 
tion  here  this  week. 

“If  the  mail  subscription  price 
—  less  ])ostage  and  handling 
costs  —  is  equal  to  the  carriers’ 
wholesale  rate,  mail  is  then 
profitably  distributed,”  John  E. 
Weiler,  circulation  manager  of 
the  Allentown  (Pa.)  Call- 
Chronicle,  said. 

On  this  basis,  the  Call-Chroni¬ 
cle  can  continue  to  absorb  the 
new  rate  increases  under  its  cur¬ 
rent  price  structure. 

Moderate  Growth 

He  said  the  mail  circulation 
of  the  Call-Chronicle  has  con¬ 
tinued  to  grow  at  a  moderate 
rate  (from  7,000  to  10,000) 
since  1940  in  spite  of  the  de¬ 
velopment  of  many  carrier, 
dealer,  and  experimental  motor 
route  accounts  in  mail  territory. 

“The  mail  rate  historically 
has  been  the  same  as  our  single 
copy  rate,”  he  said.  “We  offer 
no  discounts  or  special  prices 
to  mail  subscribers.  Therefore, 
we  have  never  been  forced  to 
increase  mail  rates  because  of 
l)ost  office  increases.” 

Refusing  to  accept  the  theory 
that  “you  can’t  make  any  profit 
on  mail,”  Mr.  Weiler  suggested 
that  certain  fundamentals  be 
kept  in  mind  in  planning  any 
mail  promotion  program.  They 
included : 

1.  The  most  effective  mailing 
unit  consists  of  an  outside  en¬ 
velope,  a  letter,  circular,  reply 
form,  and  a  business  reply  en¬ 
velope. 

2.  Two-color  letters  outpull 
one-color  letters. 

3.  Form  letters  using  indented 
paragraphs  will  outpull  those  in 
which  indentations  are  not  used. 

4.  A  time  limit  for  replying  — 
where  practical  —  usually  in¬ 
creases  results  slightly. 

5.  Testimonials  increase  the 
pull. 

6.  Postage-free  business  reply 
cards  will  bring  more  responses. 

Illustrations  Pull 

7.  Illustrated  reply  cards  will 
do  better  than  those  without 
illustrations. 

8.  Change-of-pace  in  letter¬ 
head  appearance  will  increase 
response. 

9-  Hand-written  addressing 

^editor  8c  publisher  I 


reduces  returns.  Label  address¬ 
ing  is  not  as  effective  as  type¬ 
written  or  stencil  addressing. 

10.  Use  richer  hues  for  en¬ 
velopes  so  that  your  letter  can 
stand  out  among  a  stack  of 
white  envelopes.  Yellow,  blue, 
red  and  green  are  best.  Pink  is 
best  for  reply  cards  and  reply 
envelopes. 

Mr.  Weiler  also  suggested  that 
in  combatting  the  forthcoming 
postal  increases  it  might  be  ad¬ 
visable  to  “re-examine  mail  cir¬ 
culation  to  develop  alternative 
methods  of  distribution.”  In 
some  cases,  he  said,  it  might  be 
possible  to  increase  the  price, 
“although  a  higher  price  could 
actually  reduce  total  revenue.” 
• 

Hal  Sliugard  Retires; 

40  Years  on  Papers 

St.  Paul,  Minn. 

Harold  (Hal)  Shugard,  asso¬ 
ciate  publisher  of  the  St.  Paul 
Pioneer  Press  and  Dispatch,  re¬ 
tired  May  1  after  40  years  in 
the  newspaper  business. 

Mr.  Shugard  is  a  director  of 
the  Audit  Bureau  of  Circula¬ 
tions  and  an  honorary  member 
of  the  International  Circulation 
Managers’  Association. 

Mr.  Shugard’s  first  job  on  a 
newspaper  was  as  country  cir¬ 
culation  manager  and  mail  sub¬ 
scription  manager  of  the  St. 
Paul  Daily  News  in  1917.  In 
1938  he  bwame  special  circula¬ 
tion  consultant  to  the  Pioneer 
Press  and  Dispatch,  a  job  that 
served  as  a  stepping  stone  to 
such  positions  as  circulation 
manager,  general  manager  and 
in  1952,  associate  publisher. 

• 

Paper  Continues 
In  Recognition  Walkout 

St.  Johnsbuby,  Vt. 

The  St.  Johnshury  Caledonian- 
Record,  only  newspaper  in  the 
community,  managed  to  put  out 
skeleton  editions  following  a 
walkout  by  its  mechanical  crew. 
The  achievement  maintained  the 
newspaper’s  record  of  125  years 
of  uninterrupted  publication. 

H.  Gordon  Smith,  publisher, 
said  he  expected  to  continue  pub¬ 
lication  with  the  aid  of  a  crew 
to  be  supplied  by  the  New  Eng¬ 
land  Publishers’  Association. 

Ralph  Pancallo,  representa¬ 
tive  of  the  International  Typo¬ 
graphical  Union,  said  the  me¬ 
chanical  department  workers 
had  joined  the  union  and  wanted 
immediate  recognition. 
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Colorado  Conference 
Cites  ^Ainigo’  Effort 

Bouldek,  Colo. 

Two  Colorada  newspapers, 
two  editors  and  an  advertising 
executive  received  honors  at  the 
University  of  Colorado  Newspa¬ 
per  Conference  April  26. 

The  Rocky  Mountain  News, 
for  its  “Operation  Amigo,”  and 
the  Westminster  Journal,  for  its 
water  supply  campaign,  received 
Arthur  A.  Parkhurst  Commu¬ 
nity  Service  Awards  for  dailies 
and  weeklies,  respectively. 

Edward  Lehman,  editor  and 
publisher  of  the  Longmont 
Times-Call,  received  the  Ralph 
L.  Crosman  Editorial  Writing 
Award  for  his  May  18,  1962, 
editorial,  “A  Stormy  Chapter 
in  City  Government”;  Ralph  C. 
Taylor,  retiring  news  director 
of  the  Pueblo  Star  Journal  t& 
Chieftain,  was  cited  as  “an  out¬ 
standing  Colorado  editor,”  and 
Vernon  R.  Ewing,  partner  in 
the  Denver  advertising  agency 
of  Rippey,  Henderson,  Bucknam 
&  Co.,  was  cited  as  “an  out¬ 
standing  alumnus  of  the  CU 
School  of  Journalism.” 

Honorable  mention  citations 
for  editorial  writing  went  to 
Dorothy  E.  Davidson  of  the 
Aurora  Times,  Houston  War¬ 
ing  of  the  Littleton  Independent, 
Allen  Nossaman  of  the  Silver- 
ton  Standard  and  Miner,  Ar¬ 


thur  Ballantine  Jr.  of  the  Du¬ 
rango  Herald  and  Bernard 
Faller  of  the  Longmont  Times- 
CaU. 

• 

Weekly  in  Indiana 
Converted  to  Daily 

Plainfield,  Ind. 

Indiana’s  latest  daily  newspa¬ 
per  has  begun  publishing  —  the 
Plainfield  Messenger,  converted 
from  a  weekly  to  the  first  daily 
ever  published  in  Hendricks 
County. 

Publisher  is  Wade  Mann,  a 
former  copy  editor  for  the  In¬ 
dianapolis  News  and  Indiana 
editor  for  the  Louisville  Times, 
who  several  years  ago  with  Mrs. 
Mann  purchased  the  weekly 
Journal  at  Scottsburg  and  ac¬ 
quired  the  Plainfield  property 
late  in  1961. 

• 

Pact  with  Teamsters 

Cleveland 

The  Cuyahoga  Sunday  Times 
has  reached  agreement  on  a  new 
contract  with  Teamsters  Local 
473  and  will  resume  publication 
May  5,  according  to  the  pub¬ 
lisher,  Elmer  Zelinski.  The  union 
had  been  picketing  the  news¬ 
paper’s  office.  Editor  Alan  Wil¬ 
son  .said  the  agreement  calls  for 
a  wage  increase  of  $2.50  per 
man  to  $27.50  for  the  one-day 
di.stribution  of  the  paper.  Only 
12  men  will  be  hired. 
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Easicr-thoR-cver 
OpportRRity  for 

YoRr  Newspaper 
Heodqearters 

AeierieaR  Flag 

CORIRIRRity 

As  our  public  service 
gesture,  we  are  pass- 

OFFER  THIS  KIT  WITH  YOUR  MASTHEAD  '"9 
..  -jj  effected  by  volume 

Hundreds  of  civic-spirited  America-minded  news-  production  of  kits, 
papers  from  coast  to  coast  have  been  offering 
these  Flag  Kits  to  their  readers  as  a  public  serv-  NHW  QNI Y 
ice — for  every  Flag  Holiday  of  the  year. 

Atlas  50-Star  Flag  Kits  $T30 

High  quality,  Thor  bunting  all-American-made  3'  x  S'  oa. 

double-stitched  stripe  flag,  6'  jointed  pole,  ball  top,  i-' 

Salyard,  metal  socket;  in  colorful  mailing  box.  ORDSt  TOPAYI 

That’s  still  tiMt 

Shipped  FOR  eeerett  point  to  you — Boutou,  III.;  to  rtctnt  Kits 

New  York  City,  N.  Y.s  Sou  Froeclteo,  Cel.  to  oRa  fw 

PLUS  •  Free  Adrortising  Matorial 

_  ,  ,  ,  ,  MfMORIAL  DAY 

•  Guaranfood  So/e  •  Immodiaro  Dohyory 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

414  East  WaskiagtOR  Sf.  a  laRtoR,  IlliRais  •  TelephoRa  439-2400 
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COMMENTARY  COLUMNS 


SPECIALTY  COLUMNS 
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COMIC  STRIPS 


PANELS 


UNITED  FEATURE  SYNDICATE.  INC., 
220  East  42nd  St., New YorRW.N.Y. 


— Dr.  Peter  J.  Steincrohn, 
“Stop  KillinR  Yourself”  medical 
columnist  for  the  Beli-McClure 
Syndicate,  will  be  moderator  for 
a  series  of  weekly  programs  for 
television  station  WTHS  of 
Miami,  Fla.,  beginninR  May  27. 
He  will  have  half  hour  programs 
with  professors  from  medical 
schools  as  guests.  He  formerly 
was  on  two  radio  stations.  Dr. 
Steincrohn’s  newest  book,  “Your 
Life  to  Enjoy,”  will  be  published 
this  Summer  by  Prmitice-Hall. 
And  Holt,  Rinehart  and  Winston 
is  bringing  out  his  coronary  book 
in  the  Fall. 


FEATURES  IN  READER  INTEREST 


MARQUIS  CHILDS 
DORIS  FLEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILUAM  S.  WHITE 


AL  CAPP 
INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 


— The  Chicago  Tribune  on 
April  22  began  Don  Sherwood’s 
new  adventure  strip,  “Dan 
Flagg,”  in  full  color  on  its  front 
page  to  introduce  it  to  the  pub¬ 
lic.  The  strip  deals  with  the  U.S. 

Marines  and  the  cartoonist  is  an 
ex-Marine. 

.^ciioui  x^iuiiiiiiNt  National  Council  Religious 

— Bert  Bacharach,  King  Fea-  Dr.  Roy  L.  Smith,  for  15  Features,  a  department  of  the 
tures  columnist,  was  chosen  by  years  writer  of  the  International  Division  of  Christian  Education, 
the  Fashion  Foundation  of  Bible  Lesson  column  syndicated  National  Council  of  Churches, 
America  as  the  best  dressed  man  by  National  Council  Religious  has  serviced  daily  papers  with 
in  the  press  and  communications  Features,  died  April  21  at  San  Dr.  Smith’s  commentaries  on  the 
division.  Vice  President  Ljmdon  Bernardino,  Calif.,  according  to  International  Uniform  Lesson 
Johnson  was  the  winner  among  Mrs.  Helen  Cantley,  managing  Outlines  since  January  1,  1948. 
men  in  public  life,  a  spot  for-  director  of  the  syndicate  service.  These  outlines  are  worked  out 
merly  occupied  by  President  “Because  his  style  of  writing  by  a  committee  representing 
Kennedy  and  Senator  Barry  was  concise  and  unique  using  a  more  than  30  denominations, 
Goldwater  (R.-Ariz.),  who  on  background  of  years  of  Bible  who  work  together  to  plan  Sun- 
the  side  is  a  columnist  for  the  study  and  interpretation,  it  will  day  school  lesson  Bible  study  so 
Los  Angeles  Times  Syndicate.  not  be  easy  for  another  writer  that  over  any  six-year  peri^  a 

to  follow  Dr.  Smith  in  writing  person  will  gain  a  general 

_ American  Newspaper  Sunday  school  lesson  col-  knowledge  of  the  entire  Old  and 

Publishers  Association  distrib-  u«»n,”  Mrs.  Cantley  said.  “How-  New  Testaments.  The  Inte^ 
uted  with  perihission  to  reprint  ever,  being  a  truly  prolific  national  Uniform  Lesson  Out- 
to  all  members  Merryle  Stanley  writer,  Dr.  Smith  always  was  lines  are  the  basis  for  all  Sun- 
RnkovBor’a  “RvorThndv’s  months  ahead  with  his  copy,  day  school  lesson  columns  m 

Money”  (B.  H.  Simon  dfstribu-  Manuscripts  for  the  entire  year  daily  newspapers, 
tor)  on  the  American  newspaper  ef  1963  are  in  our  hands. 
as  an  institution.  In  sending  it  “For  several  years  our  syndi- 

out,  the  Association  commented:  writers  of  equal  .  ■■ 


FREEDOM  BOND  AWARD— Robert  M.  Hall  (right),  president  of  the 
Hall  Syndicate,  receives  the  U.  S.  Treasury's  framed  Freedom  Bead 
Award  from  Edmund  J.  Linehan,  director  of  advertising  and  promotiee, 
U.  S.  Savings  Bond  Division.  The  award  was  for  the  syndicate's  support 
of  the  Savings  Bond  program  through  the  years,  especially  in  Had 
Ketcham's  comic  strip,  "Dennis  the  Menace." 
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;  magazine,  the  REUBEN  WINNER — Dik  Broww 
ate.  He  was  (•‘I.  new  president  of  the  Nah'oad 
■  the  top  posi- 

ci«ty  f  Reubon  award  he  won « 

noinination  m  wd 

mishing  agent,  Walker,  his  eollab 

his  retirement  orator  on  the  King  Features  coin** 
strip,  "Hi  and  Lois." 
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Awarded  an  Edgar 

“Death  and  The  Joyful 
Woman”  by  Ellis  Peters 

at  the  Annual  Mystery  Writers’ 
Dinner,  Astor  Hotel,  April  19,  1963  . . . 

the  best  mystery  novel 
published  in  1962! 

Prior  to  book  publication,  it  ran 
as  a  serial  in  1962  under  the  title 
“The  Joyful  Woman”  in  The  New 
York  News  and  in  CT-NYN 
Syndicate  client  newspapers. 


Now  available... 

“The  Mirror  Crack’d,” 
by  Agatha  Christie 

Agatha  Christie  is  Queen  of  the 
Mystery  writers,  internationally  famous, 
consistently  on  best  seller  lists. 

“Blood  Will  Tell,”  “Pocket  Full  of  Rye,” 
and  “Destination  X,”  are  among  her 
novels  previously  serialized  by 
CT-NYN  Syndicate. 

The  “Mirror  Crack’d”  opens 
ominously  in  a  Victorian  mansion  owned 
by  film  actress  Marina  Gregg. 

Kindly  but  tactless  Mrs.  Badcock 
babbles  that  many  years  ago  she  got 
up  from  a  sickbed  to  secure 
Marina’s  autograph. 

But  Marina  stares  past  her.  A  witness 
said  that  the  frozen  look  on  her  face 
was  like  Tennyson’s  Lady  of  Shalott, 
staring  at  the  cracked  mirror 
and  her  doom! 

In  this  exciting  novel,  the  reader  is 
intrigued,  mystified  by  colorful 
characters  and  suspicious  suspects. 
Christie  fans  will  again  meet  Miss  Jane 
Marple,  the  quaint,  elderly  lady  who 
aids  Scotland  Yard  Inspector  Dermot 
Craddock  by  analyzing  the  human 
motives  for  murder.  And  Mrs.  Badcock, 
Marina’s  secretary,  and  her  butler  all 
meet  death  by  violence  or  poison;  and 
Marina  herself  dies  from  an  overdose 
of  sleeping  pills . . . 

Alert  newspaper  editors,  phone,  wire, 
or  write  for  specimen  proofs— and 
circulation-based  rates! 


Serials  tobe  published: 

“Springs  of  Violence” 

hy  Edward  Lindnll 

“Alice” 

by  E.  V.  Cunninyham 

“The  Some-day  Country” 
by  Luke  Shxrrt 

“The  Sea  Fortress” 

by  Andrew  Oarve 

“Here  Lies” 

by  Doris  Miles  Disney 

“The  Landseekers” 

by  Allan  Vaughan  Elston 

Blue  Kibbon  Serials 

are  welcomed  by  readers  and  editors. 
The  CT-NYN  Syndicate  bids  against 
stiff  competition  for  newspaper 
publication  rights  in  advance  of  book 
forms!  And  it  gets  the  best  of  first  run 
fiction  by  the  world’s  best  selling  authors 
—edited  for  suspense  to  keep  the  reader 
coming  back  for  more!  Blue  Ribbon 
Serials  have  contributed  to  the  growth 
of  the  largest  newspapers  in  America... 
will  help  your  paper  grow.  For 
synopses  and  starting  dates,  inquire  of 
Mollie  Slott,  Manager... 


Chicago  Tribune-New  York  News 

jj  •  j  -r  News  Building,  New  York 

byiluicate,  Inc.  Tribune  Tower,  Chicago 


"The  Jamaica  Mistaiie"  number 
in  cartoonists'  skit  features  Pat 
Vender  (Norman,  Craig  &  Kum> 
mel  ad  agency),  Dave  Pascal 
(free-lance)  and  Nancy  Goodwin 
(N,  C&K). 


In  cose  you've  wondered  if  cartoonisfs  are  people  like  the  rest  of  us,  the 
pictures  should  prove  exactly  what  you've  been  thinking  all  along — they'r* 
not!  They're  little  men  in  long  white  beards.  But  once  each  year,  at  the  Na¬ 
tional  Cartoonists'  Society  Reuben  Awards  Dinner,  they  put  on  a  show  to 
let  us  know  what  they  are  really  like.  They  gather  a  batch  of  shapely  girls 
from  media  organizations,  steal  costumes  from  their  own  cartoon  creations, 
and  come  up  with  what  you  see  here  from  both  backstage  and  onstage.  This 
year's  show  was  produced  by  Bob  Dunn  ("Just  the  Type")  and  directed  by 
Lee  Falk  ("Mandrake  the  Magician"  and  "The  Phantom" ) .  (Pictures  and  ted 
by  Rick  Friedman,  E&P.) 


Gail  Munn  (King  Features  Syndi¬ 
cate)  pops  out  from  behind  a 
portable  dressing-room  backstage 
at  Hotel  Astor  show  of  the  car¬ 
toonists'  convention. 


Otto  Soglow  (King's  'Little  King' 
creator)  is  made  up  for  role  in 
"Life  at  the  Old  Cartooners' 


A  Rube  Goldberg  invention  comes  alive  with  the  skills  of  Al  Liedermaa 
(Long  Island  Press),  Gil  Kane  (comic  books),  and  Pat  Vender  while 
Otto  Soglow — part  of  the  invention — looks  on  in  regal  wonderment. 


Between  numbers  on  stage,  Pat  Vender  (Norman,  Craig  &  Kummel)  and 
John  Coughlin  (Prentice-Hall  publishing),  both  from  off-Madison  Ave¬ 
nue,  light  up  on  Broadway. 


'Winner  of  the  '^^Tieuben’’  ^ward 

“Outstanding  Cartoonist  of  the  Year 


DIK  BROWNE 


DIK  BROWNE,  left,  who  draws  HI  and  LOIS, 
gets  coveted  "Reuben"  from  Rube  Goldberg. 


Members  of  the  National  Cartoonists  Society  have  voted  Dik  Browne,  who  draws  the 
popular  family  strip  HI  and  LOIS,  “Outstanding  Cartoonist  of  the  Year.”  The  annuar'Reuben” 
Award,  the  cartoonists’  equivalent  of  the  motion  picture  Oscar,  is  a  tribute  to  talent,  artistry 
and  dedication.  More  important,  it  is  a  tribute  from  the  winner’s  fellow  professional  cartoon¬ 
ists.  (Incidentally,  Dik  has  also  been  elected  President  of  the  Natiimal  Cartoonists  Society.) 

King  Features  Syndicate  congratulates  Dik  and  welcomes  him  to  the  illustrious  roster  of 
KFS  winners  of  the  National  Cartoonists  Society’s  Top  Annual  Award:  Milton  Caniff  (STEVE 
CANYON ) ,  Chic  Young  ( BLONDIE ) ,  Alex  Raymond  ( RIP  KIRBY ) ,  Roy  Crane  ( BUZ  SAW¬ 
YER),  Mort  Walker  (BEETLE  BAILEY),  Hal  Foster  (PRINCE  VALIANT)  and  now,  Dik 
Browne  for  HI  and  LOIS. 


King  F eatures  Syndicate  235  East  45th  street,  New  York  17,  N.  Y. 

F.  J.  NICHT,  General  Sales  Manager 


PHOTOGRAPHY 


Ronnie  Schwarli's  close-up  lens 
trails  alon9  with  a  Public  Safety 
Building  worker  as  he  walks  a  steel 
beam  seven  floors  above  the 
ground. 
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Through  a  torn-out  window,  Ronnie  Schwarti  shows  old  buildings  being  I 

knocked  down  to  make  way  for  a  new  City  Hall  Plaza  in  downtown 
Syracuse. 
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Gal  Photographer 
‘Up’  on  Building  Pics 

By  Rirk  Friedman 


The  building?  boom  may  have 
caugrht  up  with  Syracuse,  N.  Y., 
but  Venmica  Schwartz  is  stay- 
inf?  one  step  ahead  of  it. 

This  staff  photofrrapher  for 
the  Syracuse  Herald- Journal  is 
constantly  looking  something 
different  in  construction  photog¬ 
raphy. 

“One  of  our  headaches,”  she 
.says,  “is  making  photos  of  con¬ 
struction  that  are  not  trite.  In 
our  city,  it  seems  that  you  do 
not  turn  a  corner  either  down¬ 
town  nor  in  the  suburbs  but  you 
find  something  progressing, 
either  buildings  being  torn  down 
or  new  ones  going  up.” 

The  pictures  on  these  pages, 
used  in  both  the  newspaper  and 
the  Sunday  Herald- American 
Stars  Magazine,  are  Ronnie 
Schwartz’s  answer  to  triteness. 

She  claims  that  each  photog¬ 
rapher  knows  his  town  as  well 


as  anyone  in  city  room  and 
“better  probably,  because  he 
travels  in  every  corner  of  it.” 

The  photographer,  says  Ron¬ 
nie,  should  know  when  construc¬ 
tion  is  beginning  and  what  time 
of  day  and  kind  of  day  is  needed 
to  make  the  best  shot.  “You  may 
have  to  postpone  the  work  a 
couple  of  days  for  the  right 
light  or  perhaps  make  pictures 
on  a  couple  of  days  in  succession 
to  show  progress  or  to  have  the 
operation  going  on  that  you  wish 
to  photograph.” 

She  waited  two  weeks  to  make 
the  photo  of  the  bank  construc¬ 
tion  site  that  was  used  in  the 
combo  upper  right  on  this  page. 
Then,  one  day  the  sun  was  right, 
the  crane  was  in  the  right  place 
and  the  workers  were  busy 
almost  on  street  level  doing  an 
assortment  of  operations. 

Using  a  4x5  Speed  Graphic 
with  normal  lens,  she  under¬ 
exposed  four  separate  shots  to 
produce  a  fairly  normal  negative 
to  print.  The  result  was  a  pic¬ 
ture  that  dramatizes  construc¬ 
tion  anyplace  in  the  country. 

Ronnie  Schwartz  uses  three 
(Continued  on  page  65) 


Inspired  by  all  the  building  activity  in  the  center  of  Syracuse,  Ronnie 
Schwartz  turns  "arty"  to  capture  an  impressionistic  picture  which  could 
symbolize  the  reshaping  of  cities  all  over  the  country.  She  made  four 
exposures  on  one  sheet  of  film  using  the  4x5  Speed  Graphic.  The 
diagonal  of  the  crane  was  used  for  the  basis  of  the  composition  with 
the  other  exposures  made  to  fill  the  spaces. 


Ronnie  Schwartz  and  the  Combat- 
type  Speed  Graphic  with  metal 
barrel  mount  and  10-inch  lens. 


Airborne  at  about  500  feet  and  using  a  10-inch  lens,  Ronnie  Schwartz 
photographs  four  blocks  of  a  familiar  downtown  street  being  cleared 
of  houses  and  trees  in  preparation  for  a  state  highway  going  through 
Syracuse. 


A  Letdown 


Ronnie  Schwartz's  35mm  Practina  with  400mm  lens  catches 
shoulder  shot  of  men  at  work  on  the  Public  Safety  Buil< 
Her  camera  perch  was  a  building  across  the  stres 
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Mr.  Ogfden  to  explode 

the  whole  notion  of  a  “press.” 

'There  It  No  Press*  >^H 

“I  will  not  admit  that  any- 

thing  said  can  be  applied  to  the  |H 

entire  press,”  he  said.  “There  is 
no  press.  There  are  a  number  of 
good  newspapers,  a  few  that  are 

very  bad.  But  there  are  more  M 

good  newspapers  than  the  de-  H 

tractors  think  or  say  there  are.” 

He  reviewed  the  many  avenues 
for  self-education  open  to  the  ^H|||P|||||^ 

Mr.  Ogden  said  he  realized 
90%  of  readers  over 
presented  to  them 

deeply. 

“We  tell  a  of  people  a  lot 
more  than  they  to  know,” 

he  said.  “And  yet  the  answer  is 

not  the  ‘no  runover  syndrome.’  Wright  Bryan 

While  75%  may  only  want  to 

know  what’s  on  the  front  page,  “Wright  Bryan  brought  th* 
the  25,000  of  the  100,000  have  courtesy  and  charm  of  a  fin* 
a  basic  need  for  thorough  local  southern  gentleman,  as  well  ai 
news  coverage.”  a  splendid  journalistic  record, 

m.  -I  came  to  us.  We  have 

More  Philo«>ph.cal  Editing  enjoyed  and  deeply  appreciated 

At  the  April  17  panel,  the  the  kindness  and  consideration 
philosopher  Charles  Frankel  h®  tias  shown  to  all  the  officers 
contended  that  the  purpose  of  directors,  as  well  as  th* 

journalism  is  not  to  print  all  members  of  the  editorial  staff 
the  news  that  is  fit  to  print,  under  his  direction.” 
but  rather  must  become  more  Mr.  Vail,  who  is  36,  is  the 
philosophical.  great-grandson  of  the  late  Lib- 


Dean  Barrett  Given 
Medal  at  Columbia 


suggested  there  should  be 
panel  speakers  on  a  “lovrer  level 
of  the  common  man.” 

“Don’t  think  of  ideas  simply 
in  high  abstract  terms  of  inter¬ 
est  only  to  poets  and  philoso¬ 
phers,”  he  said.  “People  in 
small  towns  care  for  ideas,  too, 
and  they  are  not  being  reached. 

They  are  the  ones  that  should 
be  reached  by  our  press.  There 
are  forces  loose  in  this  world. 

We  must  take  the  ideas  and 
translate  them  into  a  form  that 
will  reach  all  people.  There  can 
be  no  separation  between  ideas 
and  living.” 

The  press  ought  to  be  a  mem¬ 
ber  of  the  “Republic  of  Ideas,” 
he  contended,  and  it  is  not.  Con¬ 
sequently  people  feel  “fragmen¬ 
tized.” 

“We  are  prisoners  of  ideas 
that  no  longer  exist.  Too  many 
Americans,  therefore,  are  trying 
to  walk  ahead  backwards.  Our 
journalistic  rooms  do  not  carry 
the  sweat  of  scholarship  they 
ought.  You  cannot  communicate 
what  you  have  not  mastered 
yourself.”  , 

Miss  Mannes  thought  maga¬ 
zines  were  doing  a  better  job 
than  newspapers,  because  they 
had  more  time.  She  is  on  the 
Reporter. 

“Just  sitting  on  your  fanny 
is  essential  sometimes  for  com¬ 
ing  to  the  truth,”  she  said. 

She  made  three  points  toward 
which  journalists  should  strive: 
selection,  association,  and  re¬ 
sponsibility. 

“There  is  no  use  trying  to  ^  ^ 
convey  an  idea  to  the  public  wishes  for  the  future, 
without  first  digesting  it,”  she  “Since  my  Plain  Dealer  resig- 
said.  “Choice  is  essential  and  nation  involves  withdrawing 
that  calls  for  rigid  exclusion  of  from  membership  in  the  Associ- 
the  non-essential.  The  idea  that  ated  Press,  I  am  also  resigning 
a  journalist  can  be  objective  is  immediately  from  the  Associated 
impossible.  We  must  be  subjec-  Press  board  of  directors,  on 
tive  to  a  high  degree.”  which  I  have  been  privileg^  to 

Mr.  Sevareid  said  he  couldn’t  serve  for  two  years.” 
see  how  news  “can  be  managed  I.  F.  Freiberger,  chairman  of 
unless  we  let  it  be.” 


JR. 

AND  COWAN/ 


NEWSPAPER  SALES, 
PURCHASES,  LEASES 


FINANCIAL.  CONSULTANT 


YOUR  CONFIDENCE 
RESPECTED 


Tfmp/e  3-30IS 
RALEIGH.  N.  C. 

1807  McDonald  lane 


NATION-WIDE  PERSONAL  SERVICE 


the  board  of  Forest  City  said:  Thomas  V.  H.  Vail 
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Pilat  Pegs  Pegler: 
‘Angry  Man  of  Press’ 

By  Ray  Erwin 


PEGLER:  ANGRY  MAN  OF  THE 

PRESSS.  By  Oliver  Pilat.  Beacon 

Preu.  26  Beacon  St.,  Boiton  8, 

Mass.  288  pages.  May  10.  $5, 

IVpler  was  a  powerful  and 
persuasive  personage  when  he 
was  at  his  Pulitzer  Prize  peak 
(1941)  in  pulverizing  (Pegler- 
izing)  labor  union  racketeers 
and  with  sledgehammer  rhetoric 
battling  injustice,  criminals, 
communists  and  venal  politicians 
on  behalf  of  his  everyman  crea¬ 
tion,  George  Spelvin.  (“I  won’t 
l)elieve  it  until  I  see  it  in  E&P,” 
he  replied  when  telephoned  he 
had  won  a  Pulitzer). 

It’s  a  tragedy  of  our  craft 
that  his  stunning  success  and 
great  national  service  harvested 
a  crop  infested  with  the  tares  of 
hatred,  pettiness,  low  invective 
and  harping  repetition  for  the 
contradictory,  complex  and  con¬ 
troversial  crusading  columnist. 

Theme  and  Tone 

Theme  and  tone  of  this  arrest¬ 
ing  and  absorbing  clinical  study 
of  the  “Angry  Man  of  the  Press” 
is  delineated  in  its  initial  three 
paragraphs : 

“Here  was  a  writer  who 
reached  instinctively  for  an 
opponent’s  throat.  His  urge  to 
humiliate  and  kill,  felt  through 
the  filter  of  newsprint,  made  him 
the  nation’s  outstanding  contro¬ 
versialist  in  the  twentieth  cen¬ 
tury.  ‘Journalism’s  angry  man,’ 
they  called  him.  Indignant  would 
have  been  a  better  adjective, 
since  his  brief  essays  were 
usually  inspired  by  a  strong  but 
elemental  sense  of  justice.  In 
Robert  Burns’  phrase,  he  was  an 
‘unco’righteous’  fellow. 

“Poorly  educated,  non-intel¬ 
lectual,  not  even  sophisticated — 
despite  the  Broadway-wise  cyn¬ 
icism  he  affected — he  found  it 
easier  to  grapple  with  an  enemy 
than  with  an  idea.  He  became  a 
deadly  duelist  with  words  as 
Alexander  Dumas  with  a  sword 
at  Versailles,  or  Aaron  Burr 
with  a  pistol  at  Weehawken. 

Pulitzer  Prize 

“For  focusing  his  highly 
obtrusive  pique  in  a  readable 
way,  he  was  rewarded  with  wide 
attention,  a  Pulitzer  Prize  and 
lesser  journalistic  medals,  a 
biography  in  ‘Who’s  Who’  and 
an  income  exceeding  that  of  the 
President  of  the  United  States.” 

The  author,  after  a  decade  of 


careful  and  correct  research, 
with  skillful  scalpel  dissects  his 
subject,  as  suggested  many  years 
ago  by  Heywood  Broun:  “Some 
day  somebody  should  take  the 
hide  off  Peg  because  the  stuff 
inside  is  so  much  better  than  the 
varnished  surface  which  blinks 
in  the  sunlight  of  public 
approval.” 

Westbrook  Pegler  (christened 
Francis  Westbrook,  he  later 
changed  his  name  to  James 
Westbrook,  but  his  first  United 
Press  sports  byline  read  Bud 
Pegler)  exposed  his  motivating 
compulsion  himself  in  a  rare 
revelation:  “My  hates  have 
always  occupied  my  mind  much 
more  actively  and  have  given 
greater  spiritual  satisfactions 
than  my  friendships  .  .  .  The 
wish  to  favor  a  friend  is  not  as 
active  as  the  instinct  to  annoy 
some  person  or  institution  I 
detest.” 

Plan  and  purpose  of  the  Peg- 
lerian  pillar  is  pictured  by  Mr. 
Pilat:  “Pegler  was  creating  a 
kind  of  coup  de  pistolet  column. 
Its  primary  purpose  seemed  to 
be  to  startle  readers,  to  imprint 
on  their  minds  a  single  idea 
which  might  stay  with  them, 
even  haunt  them,  whether  or 
not  that  idea  had  any  revelance 
to  other  ideas  expressed  on  other 
days.”  Heywood  Broun’s  com¬ 
mentary  on  the  “controversial¬ 
ist,”  as  the  author  often  calls 
the  columnist:  “The  tragedy  of 
J.  Westbrook  Pegler  consists  of 
the  fact  that  by  nature  he  is 
not  the  man  he  pretends  to  be. 
His  native  sympathies  are  wide 
and  deep.  When  he  is  aroused 
about  some  ancient  wrong  he 
can  be  more  eloquent  than  any 
man  I  know.” 

Paradoxical  ‘Peg’ 

Consider  some  contradictions 
in  the  columns  of  the  complex 
controversialist.  He  voted  for 
Franklin  D.  Roosevelt  for  Vice 
President  in  1920  and’  for  Presi¬ 
dent  in  1932  and  1936  and  after 
a  White  House  press  conference 
he  wrote:  “I  am  afraid  I  couldn’t 
be  trusted  around  Mr.  Roosevelt. 
For  the  first  time  in  my  life  in 
this  business,  I  might  find  my¬ 
self  squabbling  for  a  chance  to 
carry  the  champion’s  water- 
bucket.”  The  Peglerian  accolade 
for  Mrs.  Eleanor  Roosevelt: 
“She  knows  the  country  better 
than  any  other  individual,  in¬ 
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Westbrook  Pegler 


eluding  her  husband.  I  think  we 
can  take  the  wraps  off  and  call 
her  the  greatest  American 
woman.”  He  was  anti-rich  and 
anti- Wall  Street  in  those  days, 
too. 

Later,  after  his  own  income 
and  New  Deal  taxes  both  had 
risen  considerably,  he  appeared 
to  grow  somewhat  disenchanted 
with  the  two  Roosevelts — and 
with  almost  everybody  else. 

Non-Editing  Editors 

It’s  deeply  disturbing  to  real¬ 
ize  that  hundreds  of  newspaper 
editors  and  publishers  stand 
indicted  and  convicted  along 
with  an  extremist  hate-monger 
by  publishing  raw  and  unedited 
accusations  and  fulminations, 
many  made  against  unknown, 
defenseless  and  innocent  indi¬ 
viduals.  One  man’s  venom  and 
aberrations  may  be  shrugged 
off;  it’s  harder  to  forget  that 
hundreds  helped  publish  wild 
excesses  of  defamatory  langu¬ 
age,  not  usually  risked  in  public 
prints. 

Conscience  commands  censor¬ 
ship  (stricter  editing,  if  you 
prefer  euphony)  of  abusive 
writings  by  angry  writers.  This 
book,  without  acrimony  and  with 
accuracy,  reveals  how  great  cru¬ 
sades  for  the  public  can  be 
degraded  into  acrimonious  per¬ 
sonal  vendettas.  (“He  developed 
a  grotesquery  of  affront  and 
an  implacability  in  pursuing 
grudges  which  dwarfed  the 
efforts  of  contentious  contempor¬ 
aries”). 

Quentin  Reynolds*  Suit 

Mr.  Pilat  and  I  were  among 
reporters  who  covered  the  seven- 
week  trial  in  1954,  when  writer 
Quentin  Reynolds  sued  Mr.  Peg¬ 
ler  for  libel.  With  the  addition 
of  interest  and  other  charges 
Mr.  Reynolds  won  almost  $200,- 
000,  said  to  be  the  largest 
amount  ever  collected  in  an 
American  libel  case.  Even  then. 


Mr.  Pilat  was  collecting  mate¬ 
rial  for  this  book. 

Veteran  Newsman 

Westbrook  Pegler  was  the  son 
of  a  famous  newspaperman, 
(Arthur  James  Pegler,  who  died 
at  99  in  1961) ;  he  became  a 
newspaperman  himself  at  the 
age  of  10  (as  a  little  merchant 
of  Minneapolis  papers  in  Excel¬ 
sior,  Minn.)  and  he  first  mar¬ 
ried  a  newspaperwoman,  Julia 
Harpman,  now  deceased,  who 
won  fame  as  a  New  York  Daily 
News  writer  by  accompanying 
Gertrude  Ederle  in  her  Channel¬ 
swimming  feat  in  what  Pegler 
named  the  “era  of  wonderful 
nonsense”  in  the  1920s.  “Peg” 
before  he  was  19  covered  the 
1912  Republican  National  Con¬ 
vention  that  renominated 
William  Howard  Taft  and  sat 
beside  such  veterans  as  Arthur 
Brisbane  and  Richard  Harding 
Davis.  He  was  the  youngest  (23) 
war  correspondent  at  the  front 
in  World  War  I  and  had  a 
stormy,  short  time  there  until 
his  credentials  were  withdrawn 
by  military  authorities. 

After  breaking  with  Roy  W, 
Howard,  he  moved  his  column 
to  the  Hearsts  and  broke  with 
the  latter  in  1962,  when  his 
newspaper  column  was  discon¬ 
tinued.  In  1963,  he  became  a 
member  of  the  speaker’s  bureau 
and  a  monthly  columnist  of 
American  Opinion,  a  magazine 
owned  and  edited  by  Robert 
Welch,  founder  and  leader  of 
the  ultra-Rightist  John  Birch 
Society.  He  lives  at  Casa  Cholla 
(House  of  the  Jumping  Cactus) 
on  Oracle  Road  outside  Tucson, 
Ariz. 

Swordless  Crusader 

Comments  Mr.  Pilat:  “Tired 
and  bitter  though  Westbrook 
Pegler  might  be,  he  was  still 
vocal,  still  full  of  protest,  still 
ready  to  do  battle  with  his 
legion  of  enemies,  whether  or 
not  they  still  paid  any  attention 
to  him.  Without  newsprint  he 
would  be  almost  powerless — a 
True  Crusader  without  a  sword.” 

This  is  a  serious  and  accurate 
book  written  without  rancor  or 
bias.  It  is  based  largely  on  Mr. 
Pegler’s  own  sledgehammer-or- 
rapier  writings. 

Oliver  Pilat  became  a  reporter 
while  he  was  an  undergraduate 
of  Amherst  College  and  then 
worked  for  the  Brooklyn  Ea^le. 
He  was  active  in  the  organiza¬ 
tion  of  the  New  York  News¬ 
paper  Guild  and  knew  Pegler 
and  Broun  then;  he  later  won 
the  Guild’s  Page  One  Award. 
He  was  Washington  correspond¬ 
ent  for  the  New  York  Post  for 
sometime  and  is  now  political 
editor.  This  is  the  fifth  book  he 
has  written. 
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NEWSPAPER  SERVICES 


ANNOUNCEMENTS 


Bu»inet$  Space  For  Rent 


Neu)$paper$  For  Sale 


Benefit  from/  bur  Vast  Newspaper  Audience 


PUBLISHING  OFFICE  SPACE 

PublislMr  has  6,800  aq.  ft.  offies  tpMt 
mid-town  N.Y.C.  Will  divide.  Tele 
writer  connection  to  Washington,  D.C., 
Pittsburgh,  Chicago.  Circulation  fnl. 
Ailment,  direct  maii,  composition  aa6 
press  faciiities  avaiiable  to  tenant.  Call 
Mr.  Lawrence,  212  LO  3-6563  or  writs 
Box  982,  Editor  &  Publisher. 


CALIF.  TOP  SEMI-WEEKLY— Gross 
8600,000.  High  net.  Exclusive  in  high- 
class  city.  Equipment  the  best.  Paper's 
territory  over  100.  No  better  newspaper 
property  in  the  state.  For  details,  ad¬ 
dress ;  Norman  H.  Parks,  Broker,  Box 
ITS,  La  Verne,  Calif, 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


HALF  INTEREST  in  $80,000  gross. 
Zone  6  weekly,  delightful  city  of  7,000. 
You  assume  full  editorial  responsibili¬ 
ties — partner  handles  ads.  Each  nets 
over  $10,000.  Box  1644,  Editor  &  Pub¬ 
lisher, 


NeuDtpaper  Brokers 


Netcspaper  Brokers 


Editorial  Cartoons 


VERNON  V.  PAINE 
Quality  Newspapers 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

200  Florida  Avenue,  N.W. 
Washington  9,  D.C. 

DEcatur  2-2311 


PORTRAIT  SKETCHES  for  rolumnlili, 
$10.  Satisfaction  guaranteed.  Edni 
Harris,  Box  6123,  Metro  Station,  Lm 
Angeles  55,  Calif. 


Upland 


California 


SALES-PURCHASES-FINANCINO 
handled  with  discretion.  Publishers 
Service,  Box  3182,  Greensboro,  N.  C. 


MICHIGAN :  major  weekly  grossing 
$92,000  and  growing.  Top  equipment, 
Ane  building,  a  real  deal  here.  Fair 
price,  about  29%  down.  Please  write 
fully.  DIAL,  Kalamazoo,  Mich. 


Job  Printing 


rrs  NOT  THE  DOWN  PAYMENT  that 
buys  the  newBi>ai>er — it's  the  iwrsonality 
and  ability  of  Uie  buyer.  This  is  why 
wo  insist  on  personal  contact  selling. 

LEN  FESGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan 


PRINTING-OFFSET  &  LETTERPRESS 
Addressing,  Mailing,  Typing 

Quality-Service-Right  Price 
ABOO  UTHO  & 

LETTER  SBHIVICE,  INC. 

6  Maiden  Lane,  New  York  38,  N.  Y, 
worth  2-0560 


Newspapers  For  Sale 


1.  WEST  SOUTH  CENTRAL.  County 
seat  semi  weekly.  Publisher  plans  re¬ 
tirement.  Priced  at  $85,000,  One-third 
down. 

2.  ROCKY  MOUNTAIN  STATE.  Semi 
weekly.  ProAtable  operation  with  daily 
potential.  Required  $45,000  down, 
JACK  L.  STOLL  AND  ASSOCIATES 

6381  Hollywood  Blvd. 

Los  Angeles  28,  California 
A  National  Organisation 


SELECT  WEEKLY  NEWSPAPERS  — 
New  £>ig.  $125M;  Colo.  $100M;  Ind. 
$235M;  Mo.  $T8M;  N.Y.  $77M ;  Tex. 
$100M.  Others.  M.  R.  Krehbiel,  Etox  88, 
Norton,  Ks. 


MAY  BROTHEStS,  Binghamton,  N.  Y, 
Elstablished  1914,  Newspapers 
BOUGHT  and  SOLD  without  publicity. 


WEB  OFFSET  PRIN'HNG 
Press  Time  Open 
PINELLAS  PARK  JOURNAL 
Box  95,  Pinellas  Park,  Fla. 


CALIF.  SUBURBAN  SBMI-WEEKLY. 
1962  gross  over  $540,000.  Operating 
proAt  over  $70,000.  $115, OM  down  re¬ 
quired.  Total  price  $420,000,  Complete 
plant  including  rotary  press.  This 
property  has  shown  consistent  growth. 
J.  A.  Snyder.  Newspaper  Broker,  2234 
E.  Romneya  Dr.;  Anaheim.  Calif. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura,  Calif. 


Newspapers  Wanted 


DEMAND  FOR  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perhaps  you 
are  listed  with  others;  it  makes  no 
difference — list  with  us.  We  give  quick 
action  ;  we  have  a  number  of  buyers. 
Dixie  Newspapers,  Brokers,  Box  579, 
Gadsden,  Alabtuna. 


NEWSPAPER  PRINTING 

Black  and  white,  newspaper  compMi- 
tion  and  printing  facilities.  High  sptsd 
presses.  Job  or  contract  basis.  N.Y.C. 
Call  Mr.  Lawrence,  212  LO  3-656$  or 
write  Box  1001,  Editor  &  Publisher. 


RURAL  OR  SUBURBAN  WEEKLY 
Zones  1  or  2,  Write  in  detail.  Box  1528, 
Editor  &  Publisher, 


OPPORTUNITY  for  man  to  obtain 
interest  in  Midwest  suburban  newspa¬ 
per  as  general  manager.  Advertising 
background  preferred.  No  capital 
needed.  Send  complete  resume.  Box 
1666,  Editor  &  Publisher. 


TO  A  RimRING  PUBLISHER:  Can 
a  substantial  cash  sum.  22  years'  all- 
around  weekly,  daily  experience  inter¬ 
est  you  in  a  successor?  Mid-forties. 
First-class  references.  Box  1261,  Edi¬ 
tor  &  Publisher. 


Press  Engineers 


SELECT  NEWSPAPERS  AVAILABLE 
in  South  and  Southeast.  Newspaper 
Service  Company,  Inc.,  P.  O.  Dr. 
12428,  Panama  City,  Fla. 


Newspaper  Presses  and  Conveyors 


ESTABLISHED  OFFSET  WEEKLY,  no 
plant.  Zone  2.  High  gross,  good  net. 
Growth  potential  should  interest  ex¬ 
perienced  publisher.  Box  1651,  Editor 
&  Publisher, 
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I  CLASSIFIED  ADVERTISING  I 
I  Order  Blank  I 


THE  EDWARDS  TRANSFBK 
Co.,  Inc. 

1100  Ross  Ave.  •  1315  Ashland  3t 

Dallas  2,  Texas  RIverdale  1-6IM 

ERECTING.  DISMANTLING 
TRUCKING,  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W,  since  1909 


DEAN  SELLERS  sells  Arizona  and 
Southwest  newspapers.  625  E.  Main, 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co. 


Publications  For  Sale 


YOUR  OPPORTUNITY  to  become  a 
successful  Publisher  in  one  of  ten  All 
American  Cities.  5  days  a  week  is  all 
you  work.  Construction  experience  not 
necessary.  Advert  &  typing  background 
a  must.  Ma^zine  format,  ads  offset, 
daily  info  mimeo.  Gross  $54M,  Price 
$30M.  Daily  Construction  Reporter, 
1815  Hancock  St.,  San  Diego  10,  Calif. 


Newspapers  Press  Installation 
MOVING— RHn»  AIRING— TRUCKINO 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


Name. 


Business  Opportunities 


Address. 


MAIL  ORDER  I  100  Ways  to  Start  — 
Build  —  Operate  your  own  Mail  Order 
Business.  $2.00  postpaid.  Satisfaction 
guaranteed.  Order  today!  HOW  TO 
BOOK  CO.,  Kenilworth  5,  III. 


PRINTING  PRESS 
INSTALLATIONS 


OPPORTUNITY  TO  BUY  up  to  half 
interest  in  live  5-day  daily  in  growing 
city  over  6,000;  Zone  5,  only  36  miles 
from  large  city,  for  newsman  capable 
of  supervising  all  phases  of  operas 
tion.  Box  1668,  Elditor  &  Publisher. 


•  Dismantling  •  Repairing 

•  Moving  •  Trucking 

•  Storage  •  Erecting 

L.  I.  GRIFFIN  &  SONS,  INC. 

5002  South  Hanna  Street 
Fort  Wayne,  Indiana 
Phone  744-3295 

Contact:  Gary  Griffin  or  Bill  Davis 


Classification 


COPY 


SOMEONE’S  OPPORTUNITY!  $6,000 
down  buys  Dramatic  School  and  summer 
theatre.  Consider  partnership  with 
qualified  i)erson.  Box  #  56,  Crown 
Point,  New  York. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  iocation  without  specific  identification 


Q  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run: . Times  . Till  Forbidden 

Mail  to: 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22,  N.Y. 


Equipment  Mart 

BUY  OR  SELL  NEW  OR  USED  NEW  SPARER  EQUIPMENT  IN  THIS  BIG  MARKET- PLACE 


Compo$ing  Room 

MODEL  6  LINOTYPE,  serial  61200 
with  one  ‘jO-chan.  mazarine,  go  pot. 
electric  motor,  four  molde,  metal  feeder. 
iT.rf  very  little  uee  and  in  excellent 
condition.  Priced  at  |6,B00,  ^1  In¬ 
gram.  1057  Sonoma  Ave.,  Menlo  Park, 
California. 


model  30  MIXER  UNOTYPE,  serial 
69132,  four  90-chan,  and  four  34-chan, 
aux.  mags..  4  molds.  Electric  pot, 
Electric  motor,  quadder,  blower,  feeder. 
In  commercial  plant  and  excellent  con¬ 
dition.  $8,500.  Earl  Ingram,  1057  So¬ 
noma  Ave.,  Menlo  Park,  California. 


ITS  PERFORATOR  with  electric 
clutch,  now  available  $1,200  FOB 
Gallup,  N.M.  Recently  rebuilt  unit. 
Robert  D.  Klipsch,  Box  1210.  Phone 
863-6811. 


MODEL  33  LINOTYPE  RANGE- 
MASTER.  Serial  No.  59,260,  2/90  * 
2/72  WIDE  Magazines,  6  Molds.  Quad¬ 
der.  Mohr  Saw,  Mold  Blower,  Electric 
Pot,  Metal  Feeder. 

MODEL  30  LINOTYPE  Mixer,  Serial 
No  56,829,  4/90  &  4/34,  6-molds.  6 
fonts  mats.  Quadder,  Mohr  Saw,  Elec¬ 
tric  pot.  Metal  Feeder;  excellent  con¬ 
dition,  available  June  1st. 


MODEL  6  LINOTYPE.  Serial  No.  65,- 
451,  with  TTS  Unit,  4  Molds  Alternate 
Casting,  Mold  Blower,  EHectric  Pot. 
Metal  Feeder,  Shaftstall  Mat  Detector. 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4690 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paper  Turtles — $84.50  to  $97.50,  fob 
Elkin.  Write  for  literature.  L  &  B 
SALES  COMPANY,  113  West  Market 
Street,  Elkin,  North  Carolina. 


Engraving 

IP  YOU  USE  SIZABLE  QUANTITIES 
OF  UTH  FILM.  IT  WILL  PAY  YOU 
TO  INVESTIGATE  THE  SAVINGS  WE 
CAN  OFFER.  ALDY  GRAPHIC  SUP¬ 
PLY,  INC.  623  Cedar  Avenue,  Min¬ 
neapolis  4,  Minnesota. 


Presses  &  Machinery 

COLE  FOLDERS 

Quarter,  Eighth,  Double,  Parallel  and 
Combinations.  Portable  or  stationary 
for  all  rotary  presses. 

OKLA.  CITY  MACHINE  WORKS.  Inc. 

1637  W.  Main,  Oklahoma  City,  Okla. 
Call:  CE  6-S8il 


NOW  AVAILABLE  I 
24-PAGE  DUPLEX  TUBULAR 
This  24-page  Duplex  2  to  1  press  is  a 
real  buy.  It  includes  $38,000  worth  of 
Stereotype  equipment.  Can  be  seen  in 
operation.  Write  or  phone:  Des  Plaines 
Publ.  Co.,  777  Pearson,  Des  Plaines. 
III.  Ph  824-1111.  Ask  for  Herzog  or 
Chimes. 


10  X  15  HEIDELBERG,  same  as  new 
condition — hardly  used,  $3,150. 

30"  OSWEGO  LEVER  CUTTiK,  re¬ 
built.  with  3  knives,  $375. 

36*  X  38*  STONE  with  furniture, 
reglets  and  new  hi-speed  quoins.  A 
real  bargain  at  $125. 

J.  Young,  116  N.  Talawanda,  Oxford,  O. 


PRESS  ROOM.  COMPLETE  ROTARY 
set-up.  16-page  press,  stereo,  mat- 
roller,  4-ton  pot,  etc.  Write:  The 
Ledger,  Montrose,  Calif. 


HOE  Z  PATTERN  4  units  with  half 
color  decks,  4  Capeo  fountains  23  9/16 
cutoff.  Printers'  Supply  Ltd.,  London, 
Ont.,  Canada. 


GOSS  HEADLINER 


4  Units,  all  with  Reversible  Couples — 
22%  Cutoff  —  Tension  Plate  Lockup  — 
Double  Folder  w/C-H  Conveyors  — 
Portable  Color  Fountains  —  AC  Unit- 
Type  Drives  —  60,000  per  hour  — 
Rmis  &  Tensions  —  Trackage  & 
Turntables. 

COMPLETE  STESIEO :  Wood  H-D 
Pony  Autoplate  —  Wood  Tension-plate 
Automiller  for  Color  Register  —  STA- 
HI  Master  Router  —  STA-HI  Master 
Former  —  Goes  H-D  Mat  Roller  — 
Wood  6-ton  Electric  Metal  Pot  —  82 
Chases  —  Elevating  Turtle  —  and  all 
accessories. 


KLISGHOGRAPH.  type  K-150  plus  ac¬ 
cessories.  Ibccellent  condition. 
COXHEAD  LINER,  model  CHL-1,  in¬ 
cluding!  1  typemasters. 

ONE  SET  NU-ARC  75  carbon  arc 
lamps,  complete  with  power  melts. 

Contact:  R.  J.  Hummel 
OALLCHRONICLE  NEWSPAPERS 
Allentown  Pa. 


Perforator  Tape 


PERFORATOR  TAPE-TTS  &  FRIDEN 
8*  or  14*  dia.  rolls.  Quality  &  Economy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12266,  St.  Petersburg,  Fla. 


Presses  &  Machinery 


6  SCOTT  PRESS  UNITS 

Two  Color  Cylinders,  23-9/16*  cut-off.  | 

6  DUPLEX  UNITS 
Two  Color  Cylinders,  21%*  cut-off. 

6  GOSS  UNITS 

Two  Color  Cylinders,  22%*  cut-off. 

GEORGE  C.  OXFORD 

P.O.  Box  903  iBoise,  Idaho 


2-UNIT  HOE  PRESS 

(Now  operating  at  Miami  Herald.) 
J  Color  eVlinders,  double  folders, 

double  balloon  formers,  reels,  tensions, 
pasters.  (Will  divide.) 

BEN  SHULMAN  ASSOCIATES 

60  Bast  42nd  St..  N.Y.  17  OXford  7-4590 


AVAILABLE  NOW  I  All  of  the  above 
equipment  has  had  less  than  one  year 
of  limited  use,  and  is  priced  attractive¬ 
ly  at  a  saving  of  over  $260,000.00. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4690 


8  GOSS  HSLC  UNITS 

Arch  Type  Units,  2  double  folders,  22%* 
cut-off,  2  reverse  cylinders,  3  color 
humps,  6  seta  of  angle  bars,  2-100 
H.P.  AC,  C-W  drives,  Cline  reels, 
Cline  tensions,  2  C-H  conveyors.  Avail¬ 
able  on  or  about  July  1st.  Will  divide. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Bquipmemt  Dealer^’ 

11164  Saticoy  St.,  Sun  Valley,  Calif. 


DUPLEX  TUBULARS 

20-pg.  Press  (Massachusetts) 
16-pg.  Press  (Now  4crs«y) 

4-pg.  top  deck,  short  frames 
Vacuum-back  Stereo,  Equip. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4690 


COTTRELL 

6  color  Rotary  Letterpress 
Sheet  fed 

Maximum  size  36  X  48 
Minimum  size  24  X  30 
Automatic  washer  on  the  five  units 
32  extra  impression  rollers 
Speed  7,000 

Box  1556,  Editor  &  Publisher 


Presses  &  Machitiery 

24-PAGE  SCOTT  ROTARY  with  color 
hump,  22%*  cut-off.  Furnace,  electric, 
casting  box,  tail  trimmer  and  plate 
cooler,  plate  router,  scorcher,  mat 
roller.  Cun  be  seen  running  twice  week¬ 
ly.  Package  deal — as  is  where  is  $18,- 
000.  Box  1567,  Editor  &  Publisher, 


GOSS  8-UNIT  PRESS 

With  Color 
8 — Arch  Type  Units 
2 — Color  Cylinders 
A — Color  Ink  Fountains 
2 — Double  Folders  23-9/16" 

2 — AC  Motor  Drives 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 

32-PAGE  GOSS.  Award-winning  Cali¬ 
fornia  daily,  due  to  expansion,  offers 
as  surplus  equipment:  32-page  Goes 
decker  semi-cylindrical  press  in  excel¬ 
lent  condition,  with  stereo  equipment 
including  Wood  Jr.  Auto  plate.  23-9/16* 
cut-off.  Cun  be  seen  at  Daily  Pilot. 
P.  O.  Box  516,  Costa  Mesa,  California. 


HOE  PRESS 

Length  Paper  Page  22% 

2  Units  4  pages  wide 
64  tabloid  pages  collect 
1  folder 

Now  in  operation 

GOSS  PRESS 

Length  Paper  Page  23-9/16 
4  Units  2  i>ages  wide 
64  pages  collect 
Spot  color 
Now  in  operation 


Box  1671,  Editor  &  Publisher, 


OOSS-DUPLEX  8-page  flat-bed  press. 
Excellent  condition— many  special  fea¬ 
tures.  ARGUS-(X>URIER,  Petaluma. 
California. 


Stereotype 

DUPLEX  MAT  ROLLER— does  excel¬ 
lent  work  on  Ortifled  red,  green  dry 
mats;  3-phase,  3  H.P.,  220V  West- 
inghouse  motor;  1  Hammond  Easy 
Caster;  6-col.  pot,  gas  heated,  Partio 
controls,  mat  roaster  on  top  of  pot 
and  pig  pouring  attachment  and  molds; 
high  shell  11-pt.  type  and  shell  base 
sticks.  One  8  or  9-col.  center  screw 
casting  box;  some  metal  stereo-lino 
combination,  5-6%  tin,  9-10%  anti¬ 
mony — slight  trace  of  copper — rest  lead. 
Hammond  Oirtis  Hill  large  bed.  Circle 
saw,  drill  press  and  jig  saw.  Contact: 
J.  B.  Gray,  112  Thielman  Avenue. 
Pittsburgh-10,  Pa. 


LAKE  ERIE  DIRECT-O-MAT  800  ton 
mfgd.  1949.  Double  table  electrical  ele¬ 
ments  in  bottom  platen.  Excellent  con¬ 
dition  owner  gfuarantees  machine  has 
not  been  operated  more  than  100  total 
hours  since  purchased.  Located  Kansas 
City  Star,  IQuisas  CSty,  Missouri.  Of¬ 
fer^  exclusively  by  Inland  Newspaper 
Machinery  Corp.,  1720  Cherry  St.,  Kan¬ 
sas  City  8,  Missouri,  HA  1-5366. 

Wanted  to  Buy 


CUTLER-HAMMER  HEAVY  DUTY 
newspaper  Conveyor  and/or  component 
units. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.,  Sun  Valley,  Calif. 


8-UNIT  PRESS.  Roller  bearing,  2 
double  folders.  At  least  2  color  humps. 
Balloon  formers,  automatic  tension  and 
reels.  Please  desisrnate  stagger.  Box 
1530,  Fklitor  &  Publisher. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4690 


Wanted  to  Buy 


Linotypes — Intertypes — Ludlows 
PRINTCRAPT  REPRESENTA'nVES 
136  Church  Street.  Now  York  '7,  N.  Y. 


24-PAGE  TUBULAR  PRESS.  Would 
consider  purchase  of  press-stereotype 
package.  Needed  by  late  summer.  Box 
1652,  Editor  £  Publisher, 


MIXER  UNO.  35-36  or  Inter.  G4-4 
with  mats.  Lance  Publishing  Co.  Win- 
nijpeg  8,  Manitoba. 


WANTED  TO  PURCHASE:  40  to  48- 
page  press  with  Pony.  Need  available 
in  summer  1963.  Write  details  and  price 
to:  L.  W.  Stauffer,  The  Daily  Times, 
Niles,  Ohio. 


HELP  WANTED 


Academic 


CITY  EDITOR,  SLOT  MAN  or  Man¬ 
aging  Editor  wanted  to  teach  reporting 
and  editing  in  midwestem  journalism 
school.  Bachelor's  degree  required. 
Salary  $8,600  to  $10,000.  Box  1596, 
Elditor  £  Publisher. 


PROGRAM  WRITER 
Major  midweatem  university  needs 
writer  or  editor  with  potential  for  de¬ 
veloping  educational  programs  and  ma¬ 
terials  for  adults.  Must  be  able  to 
think  constructively  about  practical 
problems  of  adult  Question.  Graduate 
work  essential.  Background  or  experi¬ 
ence  in  teaching,  journalism,  social 
sciences,  or  business  administration 
helpful.  Write  Box  1643,  ^itor  £ 
Publisher. 


COLLEGE  NEWS  BUREAU 
Leading  men’s  college  in  East  is  ex¬ 
panding  its  news  bureau  operation 
and  has  an  opening  for  a  young  man 
able  to  write  academic,  sports  news, 
and  features.  Newspaper  or  similar 
experience  required.  Must  be  draft- 
free  and  have  college  degree,  pre¬ 
ferably  in  a  recognized  liberal  arts 
discipline.  Starting  salary  range:  $5,- 
400  to  $6,000,  depending  upon  ex- 
lierience.  Liberal  fringe  benefits.  Sub¬ 
mit  detailed  resume.  Box  1664,  Editor 
£  Publisher. 


Circulation 


OIRCULA’nON  MANAGER  for  15.- 
000  afternoon  and  Sunday  in  South 
Texas.  Must  be  aggressive  and  know 
Little  Merchant  system.  Send  resume 
and  salary  expect^  to  Box  1612,  Edi¬ 
tor  £  Publisher. 


CIRCULATION  MANAGER’S  Assist¬ 
ant.  New  York  City's  most  aggressive 
daily  newspaper.  Requirements:  Ex¬ 
perience  in  field  distribution  and  office 
routine.  Send  resume  and  expected 
salary  range.  Box  1660,  Editor  £  Pub¬ 
lisher. 


Classified  Advertising 


EXPERIENCED,  ENERGEHIC  Classi¬ 
fied  Ad  Manager  to  head  classified  de¬ 
partment  also  handle  some  retail  ac¬ 
counts.  Excellent  volume  of  business 
available.  Must  know  copy  writing, 
layout  and  sales.  Immediate  opening, 
gc^  salary,  paid  vacation,  retirement 
plan,  life  insurance  and  hospitalization 
on  leading  14,000  P,M.  daily.  Write 
giving  full  details,  references  first 
letter.  News-Messenger,  Fremont,  Ohio. 

Display  Advertising 

ADVERTISING  MANAGER  display  de¬ 
partment.  Write:  W.  J.  Valentine, 
Publisher,  Daily  Ledger^Iaxetta,  P.  O. 
Box  711,  Lancaster,  California. 


BEGINNING  ADVER’nSING  MEN  for 
the  16  newspapers  of  the  Gannett  Group. 
Outstanding  1968  graduates  of  top 
colleges  (liberal  arts,  journalism,  basL 
neas  administration)  have  chance  to 
start  employment  with  the  famous 
Gannett  l$-vv^  training  program.  Send 
detailed  resume  today,  (kuinett  News¬ 
paper  Group,  602  Gannett  Newspapers 
Bldg.,  Rochester-4,  N.  Y. 
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Ip  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Display  Advertising  { 

Editorial  1 

Editorial  1 

Editorial 

NEED  YOUNG  SALESMAN  immedi-  | 
at*ly.  Should  have  some  practical 
newspaper  experience,  but  will  train 
further.  Salary,  commissions,  vacations 
and  attractive  insurance  proffram.  Pa-  ' 
Iier  and  community  growing:  su^tanti- 
ally.  Write  today,  givinir  Qualifications. 
Additional  information  will  be  bui>- 
pjied.  G.  W.  Gressman,  A.D.  Janes¬ 
ville  Daily  Gazette,  Janesville,  Wis¬ 
consin. 

RETAIL  MANAGER  for  50.000  Zone  ; 
2  daily.  Ability  to  sell  and  direct  staff 
of  ten.  Could  be  assistant  or  second 
man  on  his  staff  now.  Best  living  con¬ 
ditions.  Progressive  ownership.  Go^ 
opportunity  for  prompt  advancement. 
Write  Box  1649,  Elditor  &  Publisher. 

TOP-NOTCH  SMALL  (6-7M)  DAILY,  ] 
Zone  1,  needs  experienced,  antressive 
advertisinK  manager  to  direct  6-man 
staff.  Good  opportunity  for  someone 
now  stymied  as  assistant  manager  but  < 
with  ability  and  desire  to  hold  top  de-  i 
partmental  job.  Good  pay,  fringe  bene¬ 
fits.  bonus  for  results.  Full  resume,  i 
references,  required  pay  in  first  letter. 
Box  1564,  Editor  &  Publisher.  | 

WANTED  IMMEDIATELY  i 

Nation^  Advertising  Salesman  by  lead¬ 
ing  Midwestern  newspaper.  Some  ex-  I 
perience  necessary.  Must  have  good 
appearance,  education,  30  to  38  years 
of  age.  Hard  working  and  aggressive. 
Good  salary,  car  allowance,  pension 
plan,  excellent  future.  Many  fringe 
benefits.  Box  1607,  Editor  &  Publisher, 

EXPEnUENCED  salesman  for  aggres¬ 
sive  California  medium  daily.  Reply 
fully  Box  1615,  Editor  &  Publisher. 

ADVERTISING  SALESMAN:  4-man 
department,  10,000  PM  daily  in  high.  ; 
dry  New  Mexico  climate.  Contact :  ' 
Robert  L.  Summers,  Publisher,  or 
Harry  Gourley.  Advertising  Director, 
Hobbs  (New  Mexico)  Daily  News-Sun. 

ADVERTISING  SALESMAN 
Must  be  aggressive  and  capable  with 
copy  and  layouts.  Prefer  man  with 
classified  advertising  experience.  How¬ 
ever,  will  consider  display  advertising 
salesman  with  retail  experience.  Salary 
6125  weekly  plus  commissions,  bonuses,  ' 
retirement  plan.  etc.  Contact :  Classi¬ 
fied  Advertising  Manager,  Manchester 
Union-Leader,  Manchester,  N.  H. 

DISPLAY  SALESMAN.  Prefer  young 
man  with  experience.  Attractive  out-  ' 
door  area:  college  community.  Send  I 
resume,  references.  Enterprise-Record,  | 
P.  O.  Box  9.  Chico,  Calif.  j 

-  i 

EXPB31IENCED  DISPLAY  Salesman  | 
for  a  5,000  circulation  newspaper  in 
promising  area.  Salary  plus  bonus.  Em-  ! 
ployee  benefits  include  attractive  pen-  i 
sion  plan,  life  and  hospitalization  in-  | 
surance,  liberal  vacations  etc.  Include  ; 
experience,  training,  references,  salary 
desired  in  letter,  ^cellent  chance  for  ! 
advancement.  Write  Box  1670,  Editor 
&  Publisher. 

NEJWSPAPER  GROUP  has  opening  for  j 
ad  staff  man.  Some  experience  desired.  : 
Good  advancement  iiossibilities.  Write:  i 
William  Burfeindt,  Daily  Sentinel, 
Woodstock.  Ill. 


REGIONAL 
SALES  MANAGER 

Regional  Sales  Manager  for  national 
publisher  of  classroom  periodicals 
and  books.  Territory:  D.C.,  Md.,  Va., 
West  Va.,  N.C.  Locate  in  Richmond, 
Va.  Prefer  man  in  30's  or  40's,  South¬ 
erner,  with  strong  background  in 
sales  and  education.  Train  and  direct 
12-15  sales  persons,  plus  personal  sell- 
ino  at  highest  state  education  levels. 
Salary  plus  commission,  full  benefits 
with  established  publisher.  Reply  in 
detail,  stating  salary  desired.  Box 
1650,  Uitor  6  Publisher. 


MANAGING  EIDITOR,  qualified,  adapt¬ 
able,  versatile.  Ability  to  manage  a 
news  department,  turn  out  a  top  rate 
product,  provide  and  train  suitable 
personnel.  Very  substantial  potential 
fur  right  man.  Ideal  spot  in  Zone  4. 
Supply  ALL  background  information, 
earnings  past  and  anticipated,  first 
letter.  Box  1650.  Editor  A  Publisher. 

REPORTEIRS  on  the  15  newspapers  in 
the  Gannett  Group.  Outstanding  1963 
graduates  of  top  colleges  (in  liberal 
arts,  journalism,  business  administra¬ 
tion)  may  start  employment  with  the 
famous  Gannett  13-week  training  pro¬ 
gram.  Send  detailed  resume  today.  (Gan¬ 
nett  Newspaper  Group,  602  Gannett 
Newspapers  Bldg.,  Rochester-14,  N.  Y. 

AREA  6  DAILY,  25-30M  circulation, 
wants  editor  to  take  charge  news  staff 
of  21  persons,  develop  ideas,  plan  sharp 
coverage.  Must  have  all  editing  skills, 
mature  judgement,  enthusiasm.  Solid 
I  future  offered.  Excellent  pay,  liberal 
benefits.  Send  all  details  -)-  photo  if 
available  to  Box  1562,  Elditor  &  Pub¬ 
lisher. 

DESKMAN-REPORTER  for  5-day  daily 
in  coming  area.  Was  paying  $5500  in 
excess  of  fringes.  Handle  UPI  tape; 
darkroom  and  Scan-A-Graver  experience 
desirable.  Send  ;!*tails,  pix  and  salary 
requirement  to:  Montroee  (Colo.)  Daily 
Press. 

GinvIERAL  NEWS  REPORTER  for  up- 
.  state  New  York  afternoon  daily.  Five- 
'  day  work  week — all  fringe  benefits — 

!  go^  news  beat.  Send  data  regarding 
education,  experience,  salary  range,  i 
etc.,  to  Etox  1576,  Elditor  &  Publisher.  | 

MIDWEST  DAILY  looking  for  CSty 
Editor  to  maintain  fast  pace  and  high  I 
standards  in  city  over  100,000  popula-  I 
{  tion.  Young  i^getter  might  qualify. 
Salary  according  to  experience  and 
many  fringes.  Box  1606,  ^itor  &  Pub¬ 
lisher. 

POLICE  REPORTER  —  Experienced 
young  man  to  cover  ix>lice  courts  for 
seven-day  morning  newspaper  in 
Central  Virginia  metropolitan  area. 
Five-day,  40  hour  work  week,  numerous  : 
fringe  benefits.  David  W.  Wright,  Man-  I 
I  aging  Editor,  The  News,  Lynchburg, 
Va. 

PROGRESSIVE  FLORIDA  DAILY  is 
seeking  good  reporters  and  deskmen. 

:  Submit  qualifications,  experience  and 
,  salary  requirements  to  Box  1670,  Edi- 
I  tor  &  Publisher. 

I  REPORTER — feature,  copyreading  and 
I  layout  experience  helpful — as  part  of 
I  public  relations  team  for  century-old 
I  statewide  professional  orgsmization. 
i  Publications,  news  releases,  public  serv- 
:  ice  programs.  Opportunity  for  un- 
;  limits  creativity.  Excellent  working 
!  conditions,  employe  benefits.  Write 
!  giving  qualifications  and  experience  to 
'  Post  Office  Box  3611,  Harrisburg,  Pa. 

I - - - 

TWO  JOBS  OPEN :  Newsman,  report¬ 
ing  and  desk  experience,  staff  replace¬ 
ment  ;  reporter-photographer,  staff  ad- 
!  dition.  San  Francisco  Bay  Area  sub- 
,  urban  afternoon  daily  of  more  than 
30,000  circulation.  Box  1565,  Editor  A 
Publisher. 

MAN  with  J-School  training  for  gen- 
1  eral  reporting  on  Mid-West  daily  of 
20,000  Circulation.  State  references. 
Box  1611,  Editor  A  Publisher, 

ENTERPRISING.  CAPABLE  News 
Elditor-Photographer  needed  for  12-14 
pg.  weekly  in  S.  D.  Black  Hills.  Col¬ 
lege  town  4M.  Hunting,  fishing,  5-day 
wk.  Write  fully,  pix,  salary  expected. 
Queen  Cfity  Mail,  Spearfish,  S.D. 

IMMEDIATE  OPENING  for  experi¬ 
enced  reporter  for  county  seat.  South¬ 
erner  preferred.  References  required. 
Salary  $98-6100,  based  on  ability. 

I  cellent  frinn  benefits  including  life 
I  and  hospituization  insurance.  Refer¬ 
ences  will  be  checked  and  iMrsonal  in¬ 
terview  required.  Send  all  information 
to;  J.  M.  Robinson,  Editor,  Jackson- 
!  ville  Daily  News,  Jacksonville.  N.  C. 


NEWS  EDITOR  for  progressive  Catho¬ 
lic  weekly  Southern  New  Jersey;  ex¬ 
perienced — thorough.  Salary  open.  Star 
Herald,  101  N.  7th  St.,  Camden  2, 
N.  J. 

REPORTER:  J-School  training  pre¬ 
ferred.  Must  )>e  wide-awake  and  willing 
to  work  in  all  news  departments.  Good 
opportunity  for  alert  candidate.  Zone 
5.  Box  1625,  Editor  &  Publisher. 

RESPONSIBLE  NEWS  MAN  is  needed 
as  feature  editor  of  small  group  of 
Maryland  weeklies.  Feature  writing, 
photography,  rewrite  —  these  are  the 
capacities  ;  long  hours,  hard-nose  editing 
are  the  hurdles.  Good  salary  and  real 
challenge,  with  age  and  sex  no  quali¬ 
fication,  but  no  room  for  dilettantes. 
News  Times,  Inc.,  Federalsburg,  Md. 

SMALL-CITY  NEWSPAPER  with 
strictly  metropolitan  standards  seeks 
versatile  writer  for  sports,  general  as¬ 
signment,  some  desk  work.  Intensely 
competitive  situation  in  stimulating  en¬ 
vironment.  Experience  necessary.  Daily 
News,  Box  1660  Anchorage.  Alaska. 

SPORTS  EDITOR,  medium-size  news¬ 
paper  in  Northwest.  University  town. 
State  experience  and  references: 
camera  work  preferable.  Box  1620,  Edi¬ 
tor  &  Publisher. 

YOUNG  MAN  as  reporter  on  Mid¬ 
western  newspaper  in  rural  area  near 
metropolitan  center.  Training  or  school¬ 
ing  in  rural  journalism  would  be  help¬ 
ful.  Good  wages  and  l>enefits.  Box 
1634,  ^itor  A  Publisher. 

EDITOR  for  18,000  Circulation  News- 
liaper  in  a  promising  area.  Opportunity 
for  advancement  for  qualified  man. 
Supply  all  background  information  and 
salary  anticipate.  Added  l)enefit8  in¬ 
clude  attractive  i>ension  i>lan.  life  and 
hospitalization  insurance,  liberal  va¬ 
cations  etc.  Write  Box  1645,  Editor  A 
Publisher. 

IMMEDIATE  OPENINGS  for  energetic  I 
retjorters  to  fill  varied  bureau  assign-  ! 
ments  for  100,000  circulation  daily,  j 
strong  on  local  coverage.  Good  pay  —  | 
extensive  benefits.  Ideal  for  young  re-  j 
porter  with  experience  on  weekly  or  | 
small  daily.  Send  resume,  salary  ex-  I 
liectations,  to:  State  Editor,  New  1 
Haven  (Conn.)  Register. 

NEWSMEN  for  leading  midwest  daily. 
Reporter  with  1-2  years’  experience  for 
general  assignment  in  bureau  in  adjoin¬ 
ing  city.  Also  looking  for  topnotch 
June  journalism  graduate  with  no  mili¬ 
tary  obligation  for  copy  desk.  Write 
(include  work  samples)  Personnel  Di¬ 
rector,  South  Bend  Tribune,  South 
Bend  26,  Indiana. 

NEWSPAPER  OF  23,000  CIRCULA¬ 
TION  in  city  of  60,000  Zone  4,  needs 
competent,  experienced  newswoman  to 
take  charge  of  three-person  Woman’s 
Department.  Should  be  fluent  writer, 
capable  of  handling  layouto,  makeup 
and  dealing  with  the  public.  A  good 
job  for  the  right  person.  Write  details, 
in  confidence,  to:  Box  1662,  Editor  A 
Publisher. 

NEWSPAPiai  REPOR’TER  to  coyer 
surrounding  rural  area  and  neighboring 
small  communities.  Require  experienced, 
aggressive  newsman  capable  of  general 
reporting  and  familiar  with  agricultural 
—  livestock  —  suburban  economy.  (Jood 
salary.  Paid  vacations  and  many  fringe 
benefits.  Permanent,  full  time.  Call  or 
write  Ed  Lehman,  Publisher,  The  Daily 
'Times-Call,  Longmont,  Colorado. 

PROGRESSIVE,  SIX-DAY- A- WEOT 
daily  in  growing  Oregon  university  city 
of  25,000  seeks  women’s  editor  on  perm¬ 
anent  basis  to  take  charge  of  women’s 
department.  July  1.  Wide  latitude  for 
personal  initiative.  Prefer  college  gr^- 
uate,  some  experience.  Write  details. 
Bruce  K.  Myers,  Corvallis  Gazette- 
Times,  Corvallis,  Oregon. 

SPORTS  EDITOR  for  10,000  PM  daily 
in  highly  sports-minded  New  Mexico. 
Must  know  layout,  makeup,  heads.  (Con¬ 
tact:  Robert  L.  Summers.  Publisher, 
Hobbs  (New  Mex.)  Daily  News-Sun. 


RByORTER  with  two  or  more  yean’ 
experience  in  sports  or  generid  assiga- 
ment  for  morning  daily.  35,000  circulv 
tion,  5-day  week.  Excellent  working 
conditions  and  employee  benefits.  Write 
in  complete  confidence  to:  Larry  P.  Bau¬ 
mann,  Personnel  Mgr.,  Intelligencer 
Journal,  8  W.  King  St..  Lancaster,  Pa. 

SPORTS  WRITER-No.  2  man  in  a 
growing  3-man  sports  department 
neede<l  at  once.  Desk  experience  in¬ 
cluding  makeup  required.  Camera 
knowledge  and  car  are  necessities.  Call 
or  write:  Glenn  Doty.  Sports  Editor, 
Middletown  Times  Herald-Record,  Mii 
dietown,  N.Y.  Diamond  3-5041. 

Free  Lance 

PHOTO  JOURNALISTS— major  cities 
for  assignments.  Trade  magrazines.  Box 
1533,  Editor  A  Publisher. 

STRINGERS  WANTED — in  major  bus¬ 
iness  areas  (domestic,  foreign)  for 
weekly  newsletter.  Must  be  familiar 
with  chemical  and  petroleum  industries. 
Box  1639,  Editor  A  Publisher. 

STRINGERS  WANTED  for  monthly 
l)rinting  trade  newspaper.  Box  1612, 
Editor  A  Publisher, 

WRITERS,  AR’nSTS.  PHOTOGRA¬ 
PHERS  for  assignments.  Dept.  7,  6223 
Irvine,  North  Hollywood,  California. 

WritersI  I  will  compete  with  the  Post 
and  Confidential  for  your  big  story.  Call 
me  collect,  but  take  a  look  at  our  paper 
first.  Bob  Borzello.  Mitor  THE  NA- 
’nONAL  INSIDER.  2713  N.  Pulaski 
Road,  Chicago  39,  Illinois,  772-6866. 

Miscellaneous 

NEW  FIVE  DAY  OFFSET 
Young,  ambitious  ad  make-up  salesman. 
Also  reporter-photographers.  Chance  to 
I  advance  as  we  grow.  Daily  News.  P.O. 

!  Box  1346,  High  Point,  N.C. 

I  JOP  OPPORTUNITIES  on  Penniyl- 
I  vania  newspapers.  Our  members  n^ 
I  well-qualified  reporters,  editors  adver¬ 
tising,  circulation  and  back  shop  per¬ 
sonnel.  Write  PNPA,  2717  N.  Front 
St.,  Harrisburg,  Pennsylvania, 

Public  Relations 

PUBLICITY  ASSISTANT  with 
some  experience  in  heavy  construc¬ 
tion  field,  to  gather  material  and 
write  pp^uct  application  articles 
for  New  York  City-based  manu¬ 
facturer  of  engineer-flow  control 
systems.  Heavy  travel.  Box  1665. 
^itor  A  Publisher. 


STAFF  ASSISTANT 
Public  Relations 


For  Chicago  area  multi-division  cor- 
IK>ration.  Newspaper  background  efr 
sential.  Public  Relations,  Corporate  and 
Sales  Promotion  experience  desirable. 

Send  resume  including  education,  ex¬ 
perience  and  salary  requirement  to 
Box  1655,  Editor  A  Publisher. 


full  time.  Call  or  TRADE  SCHOOLS 

iiblisher.  The  Daily  — - - - — ^ ^ — - - - - 

it,  Colorado.  Linotype  School 

X- DAY- A- WEEK  OHIO  UNOTYPE  SCHOOL 

gon  university  city  LOGAN  4,  OHIO 

ns  editor  on  perm-  Linotsrpe,  Intertype  Instruction 

Information 

Wide  latitude  for  _ _ _ 

•refer  college  gr^- 

ce.  Write  details.  TTS  Schctol 

Corvallis  Gazette-  - — - - - 

eKon.  HAVE  INSTRUCTTORS— 

- WILL  TRAVEL 

»r  10,000  PM  daily  Have  qualified  instructors  who  ess 
ided  New  Mexico,  teach  at  your  plant  or  our  school ;  oiMr- 
lakeup,  heads.  Con-  ators  also  available.  Tapesetters 
mmers.  Publisher,  30  Mill  Lane,  New  York-69,  N.I, 
)aily  News-Sun.  Phone:  212  FA  5-4956. 

EDITOR  ac  PUBLISHER  for  May  4,  1941 


situations  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administrative 


CONTROLLER-AUDITOR 
OFFICE  MANAGER 

College  traine<l.  Experience  in  all  de- 
paitmenU.  Excellent  refereneea.  Strong 
on  methods  and  proceduroe.  Will  accept 
iny  reaeonalile  offer  with  advancement 
opportunity.  Write  Box  1523.  Hlditor  & 
Publisher. 

NO  GBINIUS  BUT  I  Successful,  able 
iriministrator  —  available !  Confidential. 
Box  1571,  Editor  &  Publisher. 


CONTROLLER  AND  .  .  . 

INDUSTRIAL  RELATIONS 
Supervises  accounting  section,  costs, 
ludgeting,  building  custodian,  Well- 
;rounded  on  small  daily  and  large 
•ompetitive  market.  Hard-nosed  cost 
•utter  —  know  all  departments.  Ex- 
erienced  contract  negotiations,  admin- 
stration,  arbitration,  grievances,  board 
dections.  Age  44,  large  family,  vigor- 
ms,  recognized  writer.  Three  Southern 
lewspaiiers  fifteen  years.  Present  $10.- 
•UO.  Available  June  1.  Box  1667,  Editor 
i  Publisher. 

•IVE  YEARS’  broad  newspaper  ex- 
>erience  with  advertising  accent  coupled 
vith  MBA  <legree.  Available  for  adver- 
ising  or  administrative  responsibility 
n  June.  Age  32.  Prefer  Zone  3  or  4 
laily.  Box  1649,  Eklitor  &  Publisher. 

Knowledge,  know-how,  and  IDEAS  to 
)ring  PAST,  TANGIBLE  results  for 
ncreasing  circulation,  advertising  lin- 
ige,  and  decreasing  departmental  op¬ 
erational  costs.  Eight  years’  experience; 
ige  31 :  now  employed  on  large  Cali¬ 
fornia  daily  that  has  gone  from  2 
Lo  #  1  iKMition  in  circulation  and  linage 
in  the  last  few  years.  Seeks  job  as 
Publisher's  Assistant,  Promotion  Man¬ 
ager  or  Assistant.  Will  relocate  any 
area  for  opportunity.  Box  1647,  Editor 
&  Publisher. 

NEWSPAPER  EXECUTIVE 

ADVER’nSING  DIRECTTOR  metropoli- 
tan  daily  and  Sunday,  with  extensive 
l>ackground  in  newspapers,  seeks  new 
association  with  newspaper  at  General 
Management  level.  Strong  fort^  is 
organization  with  operational  experience 
and  capabilities  in  Advertising  Sales 
— Sales  Management.  Active  interest 
and  knowledge  of  all  departments. 
Well-established  reputation  and  proven 
record  in  newspaper  industry  and  com¬ 
munity  service.  Married,  age  43.  Avail¬ 
able  for  interview.  Box  1669,  Editor 
&  Publisher, 

Circulation  j 

YOUNG.  AGGRESSIVE  Circulation 
Manager  with  proven  record.  Experi¬ 
enced  in  all  phases.  Prefer  Zones  7, 

8  or  9.  Box  1622,  Blditor  &  Publisher. 

CIRCULA’TION  MANAGHHl,  small  or 
rnedium  daily.  Mr.  Publisher;  have  no 
circulation  worries ;  eighteen  years’ 
experience  can  solve  this.  Will  relocate 
—  must  be  permanent.  46-year-old 
family  man.  Box  1661,  Editor  &  Pub¬ 
lisher. 

PRESENT  SUBURBAN-COUNTRY 
Manager  on  Zone  6  daily  (30,000)  seeks 
r^ition  of  Circulation  Manager  or 
■'••'•tant — any  zone.  Knows  all  phases. 
Age  32.  modern;  experienced  on  metro- 
pohten.  Box  1654,  Editor  &  Publisher. 

Classified  Advertising 

CLASSIFIED  ADVER’nSING 
SPECIALIST 

with  emphasis  on  Phone  Room,  is  now 
available  as  a  consultant  on  a  fee 
basis  plus  expenses.  Blxperienc^  at  re¬ 
organization,  expansion,  building  new 
departments  and  mergers.  Strong  on 
generating  enthusiasm,  training,  sales 
whniimes  and  administration.  Write 
Betty  Rollison,  850  N.  DeWitt  PI.,  Chi¬ 
cago  11,  111 


Display  Advertising  I 


ADD  NEW  LIFE  to  your  advertising 
department  with  young,  experienced 
advertising  or  promotion  manager.  Cre¬ 
ative  layouts,  copy,  promotions ;  13 

years  all  phases.  Married,  34,  family. 
Zone  9.  Box  1648,  Editor  &  Publisher. 

RETAIL  MANAGE7R,  48,  energetic,  ex- 
Iierienced;  sales,  production,  offset, 
letterpress,  roto.  Downtown,  area, 
shopping  center  promotion.  Vince  Zed- 
ler,  107  Morgan,  Lower  Burrell,  Pa. 

TEN  YEARS’  B2CPERIHa4CE  largo- 
small  papers — art.  layout,  copy,  sales, 
specials.  Now  advertising-business  man¬ 
ager  of  small  paper.  Divorced,  38,  col¬ 
lege;  desires  challenging  position.  Box 
1658,  Editor  &  Publisher, 


WORK  MAKER  .  .  .  defies  small  think¬ 
ing  1  Fights  for  99%  of  the  advertiser’s 
budget.  Overworks  advertiser  with 
added  sales  volume  and  expansion 
headaches.  Sparks  salesmen  with  burn¬ 
ing  desire  for  added  linage.  Orbits  in 
earthy  middle  class,  higher  4-figure 
bracket.  Would  discourage  publisher 
to  write  for  disturbing  resume  on  pro¬ 
motional-minded  ADVE3iTISING  DI- 
REXTTOR,  if  he  wants  to  play  it  safe 
and  have  nothing  happen.  Box  1668, 
Editor  &  Publisher, 


Correspondents 


irrccT  rnT-T™ - - - — —  34,  Will  run  tne  ai 

^DDLE-EAST:  full  or  partial  cov-  around  the  counti 
lij??®  from  writer  formerly  on  area’s  not  a  columnist 
eading  ^ily.  Leaving  for  Mid-East  Need  $11,000.  Box 
in  June.  Box  1663,  Editor  &  Publisher,  lisher. 

editor  a:  PUBLISHER  for  May  4,  1963 


COMPETENT,  VERSA'nLE  REPORT¬ 
ER,  31,  BA  degree.  Five  years  gen. 
assgn.,  rewrite  on  150,000  PM  includ¬ 
ing  3  years  bureau  operation.  Now  (for 
2  years)  small  college  PR  director  in¬ 
cluding  total  magazine  editing  re¬ 
sponsibility.  Took  all  photos  both  jobs. 
Seek  writing,  editing  job  in  California; 
prefer  San  Francisco,  San  Diego  areas. 
Box  1527,  Elditor  &  Publisher. 

EXPBHIIENCED  Blditorial  Cartoonist 
with  versatile  samples  and  a  new 
twist.  Box  1576,  Editor  &  Publisher. 

BUSINESS  WRITER 
Seeks  first-class  business  writing  job 
on  newspaper  or  magazine  which  will 
allow  full  scope  to  interviewing,  pro¬ 
filing  and  interpretive  abilities.  Box 
1589.  Editor  &  Publisher, 

FOUR  YEARS’  EXPERIENCE— 
Winner  of  two  sports  writing  awards, 
including  AP  First  Place  State  Recog¬ 
nition.  Age  26.  married,  completed 
military  obligation.  Sports  Editor  on 
metropolitan  daily.  Have  car  —  will 
travel;  also  interested  in  feature  writ¬ 
ing.  Strong  on  page  layouts.  Box  1596, 
Editor  &  Publisher. 

NOW  CITY  EDITOR  23,000  P.M.  Ex¬ 
news  editor  5,000  P.M.,  managing  edi¬ 
tor  weekly.  Experienced  all  phases. 
Want  to  stay  in  West.  Young,  Box 
1591,  Editor  &  Publisher. 

REPOR’TER-PHOTOGRAPHER:  Well- 
educated,  experiencetl  all  beats ;  spe¬ 
cialty  of  government;  32;  California 
only.  Box  1366,  Editor  &  Publisher. 

SBIASONED  NEWSMAN,  7  years’  ex¬ 
perience,  seeks  career  spot  where  drive, 
imagination  count.  Now  government 
reporter  on  small,  quality  daily  in 
Northeast.  Other  skills:  column-writing, 
features,  make-up,  sports.  Degree,  vet. 
family  man.  Resume,  references,  clips. 
Box  1597,  ^itor  &  Publisher. 

SPORTS  EDITOR  seeks  top  job  on 
medium  daily  or  Managing  IMitor’s 
spot  on  small  daily.  College,  vet,  29. 
^perienced  top  column.  Now  employed 
but  stymied.  Box  1667,  Blditor  &  Pub¬ 
lisher. 

EDITOR- Reporter-Photographer  seeks 
Ariz.  weekly,  small  daily.  Letterpress, 
offset,  Scan-A-Graver.  Dummy,  heads, 
darkroom.  Accurate,  Box  1617,  Editor 
&  Publisher, 

CI’TY  EDITOR,  now  on  60,000  paper, 
would  like  to  apply  newspaper  funda¬ 
mentals  to  sports  desk.  Seawned  pro, 
34.  will  run  the  department,  not  chase 
around  the  country.  I  am  an  editor, 
not  a  columnist  or  writer.  Married. 
Need  $11,000,  Box  1619,  ^itor  &  Pub¬ 
lisher. 


FINANCIAL  EDITOR.  Elxcellent  metro¬ 
politan  background  as  business  colum¬ 
nist.  deskman.  Best  references.  Box 
1621,  Editor  &  Publisher. 

HARD-WORKING  WIRE  EDITOR, 
copy  editor,  seasoned  sports  writer  — 
fast,  accurate;  nine  years’  experience; 
desires  relocation  in  zones  3-4-6-8-9. 
Married,  31,  seeks  i>ermanent  position 
with  advancement  opportunities.  Box 
1631,  Elditor  &  Publisher. 

LIBERAL  ARTS  GRADUATE.  ’63. 
seven  years’  summer  and  part-time  re¬ 
porting  experience.  Newspaper  EHind 
intern  on  200,000  metro  daily  last 
summer,  wants  to  develop  already 
proven  talents  on  an  energetic  large  of 
small-city  daily.  Good  appearance,  per¬ 
sonality.  Will  work— and  work  ha^ — 
anywhere.  Write  David  Wollstadt,  222 
Main  St..  Brunswick,  Maine,  or  call 
PA  9-9133  or  PA  9-9656. 

MA’TURE  REPOR’TER-DESKMAN 
needs  job 

Box  1636,  Editor  &  Publisher 


REDOR’TER,  EDITOR.  DESKMAN.  28 
years’  solid  experience.  Presently  State 
Eklitor,  copy  desk  on  38,000  daily.  Pre¬ 
fer  reoprting.  Midwest,  West,  South¬ 
west.  College  trained,  good  references. 
50  years  old.  Box  1618,  Elditor  &  Pub¬ 
lisher. 

MISSOURI  J-GRAD,  woman,  28,  seeks 
position  as  reporter-feature  writer  or 
woman’s  news  editor.  Want  career  op¬ 
portunity  with  daily  near  college  or 
junior  college.  Prefer  Midwest.  Four 
years  newspaper,  magazine  experience. 
Presently  employe<l  reporter,  west  coast 
daily.  Resume  on  re<iuest.  Box  1632, 
Editor  &  Publisher. 

RETPOR’TER-REWRI’rEB :  Young  wom¬ 
an,  fiair  for  features,  B.A..  English 
and  home  economics  major,  1  year  re¬ 
porting  and  editing.  Wants  full-time 
magazine  or  newspaper  job — general  or 
society  reporting,  women’s  topics, 
editing.  Zone  1  and  2.  Box  1626,  Elditor 
&  Publisher, 

WOMAN’S  PAGE  REPORTER.  29. 
five  years’  top  dailies,  seeks  writing  or 
editing  job  in  or  near  N.Y.C.  Box  1641, 
Elditor  &  Publisher. 

ABLE.  MATURE  EDITOR  wishes  to 
relocate  in  Detroit  region.  Degree, 
family,  good  record.  Box  1582,  Editor 
&  Publi^er. 

AWARD-WINNING  REPORTER.  J- 
grad,  24,  two  years’  exiierience  state 
beat  medium-sized  daily,  seeks  i>olitical 
reporting  spot — capital  daily  or  bureau 
or  D.  C.  bureau.  Box  1646,  Editor  & 
Publisher. 

CAR’TOONIST,  20  years’  experience, 
desires  editorial  cartooning  job.  Have 
brush— will  travel!  Box  1656,  Elditor  & 
Publisher. 

DESKMAN  —  ell  facets.  Fast,  accu¬ 
rate,  sharp  on  heads;  sixteen  years’ 
metropolitan  experience.  Available  for 
interview.  Box  1653,  Elditor  &  Pub¬ 
lisher. 


Employment  Agencies 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  chaige 
to  employer.  Phone,  Write  or  Wire 
HEIADLINE  PESISONNEL  (Agency) 
6$  W.  45  St.,  New  York  OXford  7-6728 

Mechanical 

PRESSMAN— Duplex  model  BAA; 
Flatbed;  Cox-O-Type:  Goss,  magazine 
press.  Mature  man.  Phone:  Area  code 
516  IV  3-0037^ _ _ 

MACHINIST  —  20  years.  Linotype. 
Intertype.  ’ITS,  saws,  quadders,  Elrods. 
Non-drinker,  Zone  4  or  6.  Box  1657, 
Elditor  &  Publisher. 

Photography 

EaKGLISH  NEWS  and  feature  photog¬ 
rapher  seeks  U.  S.  position.  Wide  ex¬ 
perience  ;  also  university  degree.  J.  B. 
Linsie,  15  Burnham  Ave.,  Manchester- 
19.  England. 


EDI’TGR-  P.R.  MAN 
Seasoned  editorial-press  relations  man  • 
— 28  years’  experience — seeks  hookup  | 
with  magazine,  newspaper  or  other  ! 
substantial  firm.  Chicago  area  pre-  | 
ferred  Award-winning  publicist.  Age,  ! 
45.  Box  1659,  Elditor  &  Publisher. 

Employment  Agencies 

NEWSPAPER  and  MAGAZINE 
PERSONNEL 

ESditors,  artists,  production,  circulation, 
space  salesmen,  reporters,  proof  readers, 
advertising,  PR  and  librarians.  Nation¬ 
wide  service.  No  charge  to  employer. 

PRESTIGE  PERSONNEL  (Agency) 

489  5th  Ave.,  N.Y.C.  Oxford  5-3840 
Phone,  write  or  wire:  Vera  Rogers 
Private  Conference  Room  for  Employers 


CLASSIFIED 

Advertising  Rates 

Um  Rates  EACH  CONSICUTIVI 
laierMoe 

SITUATIONS  WANTtD  (Psyaklt  with 
erdtr)  4  tiats  a  80c  fsr  lint  uch 
intertitn;  3  tints  0  90c;  2  9  $1.00; 
1  tint  $1.10  per  list.  If  ktytd,  s44  25c 
for  bte  ttrvict  tad  count  at  1  addi- 
tional  lint  in  yoar  copy.  3  linos  nminun. 
Air-mail  torvict  on  blind  adt  $1.00  extra. 
Dt  net  tend  irrtplactablt  clippinas,  etc., 
in  retpeate  ta  Help  Wanted  ads  until 
direct  repuest  is  made  far  then.  ESP 
cannot  be  ritpontible  for  their  return. 

JOB  APPUCANTS  may  have  a  supply 
ef  printed  employment  application  forms 
by  stndinp  self-addrttted  10c  stamped 
envelope  ta  EBP  ClastiStd  Department. 

ALL  OTHIR  CLASSIPICATIONS: 
4  times  9  $1-25  per  line  each  insertion; 


$1.55  per  line.  If  ktyed,  add  50t  for  box 
service  and  count  as  1  additional  lint  in 
your  copy.  3  lints  minimum.  Air-mail 
service  on  blind  adt  $L00  extra. 
Advertisements  usinp  extra  white  space 
and/or  display  heads,  text,  or  sipnature 
in  Voiue  Lipht  8,  10,  12,  or  14-point 
maximum,  will  bo  charped  by  a|ato  rule 
measurement — (14  lines  per  inch)  at 
the  prevailinp  rate  for  the  number  of 
insertions. 

NtWSPAPERS  FOR  SALE 
(Payable  with  order) 

52-Time  Contract  Rato 
85c  per  line 

MEASUREMENTS  AND  CHARGES: 

EBP  classified  advertisinp  is  set  in  6-point 
type.  Advertisements  set  completely  In 
^point  up  to  a  maximum  of  20  lints, 
without  whito  space,  display  heads,  etc., 
will  be  billed  at  the  specified  rate  (see 
rate  chart  ef  various  numbers  of  inser¬ 
tions)  on  a  lino  count  basis.  For  example, 
an  advertisement  ef  ten  lines  will  bo 
billed  at  10  times  the  classified  lino 
rate,  etc. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts,  or  other  decorations 
chanpes  your  classified  ad  to  “classifiod 
display.”  The  rata  for  Classified  Display 
is  $2.50  per  apate  line — $35  per  column 
inch  minimum  space. 

DEADLINE  FOR  CLASSIFIED  AD> 
VERTISING,  TuMdoy,  S:00  PAI. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations.  Bon  heidtrs’ 
identities  held  in  strict  confidence.  Re¬ 
plies  mailed  daily.  Editor  B  Publishor 
reserves  the  ripht  to  adit  all  copy. 

Editor  &  Publisher 
850  Third  Av*.,  N.  Y.  22,  N.  Y. 
Phom*  PLoia  2-7050 


Shop  Talk 

By  Robert  U.  Brown 

Post-mortem 

No  doubt  about  it! 

The  annual  convention  of  the 
American  Newspaper  Publishers 
Association  last  week  was  the 
nation’s  biggest  rumor  factory. 
All  about  newspapers,  of  course. 

We  spent  a  good  deal  of  our 
time  during  the  week  tracking 
down  important  executives  to 
ask  them  about  reports  we  didn’t 
believe  to  be  true  but  which  had 
been  given  to  us  by  other  impor¬ 
tant  executives.  The  questions 
just  had  to  be  asked — “Is  it 
true  you’re  merging  with  so- 
and-so?”  “Heard  you  had  sold 
out  to  so-and-so  for  such-and- 
such  million?”  What  about  you 
moving  to  take  that  job  with 
you-know-who  ?” 

In  one  instance  we  were  told 
on  “good  authority”  that  one 
executive  had  bought  a  house  in 
another  city  because  of  his  “new 
job.”  Turned  out  not  to  be  true. 
Another  informant  gave  us  the 
actual  dollar  amount  supposedly 
paid  for  a  major  newspaper.  The 
alleged  buyer  agreed  with  the 
supposed  seller  that  the  amount 
wasn’t  high  enough.  Someone 
else  said  they  knew  someone  who 
had  seen  the  signatures  on  a 
merger  agreement. 

It  got  to  be  embarrassing.  One 
publisher,  whom  we  had  ap¬ 
proached  twice  for  confirmation 
or  denial  of  two  rumors  in¬ 
volving  his  paper,  asked  one  of 
his  associate  if  he  thought  we 
might  be  making  them  up  our¬ 
selves. 

We  don’t  have  that  much 
imagination. 

*  *  * 

The  American  Society  of 
Newspaper  Editors  meeting  in 
Washington  just  before  ANPA, 
indulged  in  the  usual  mixture 
of  listening  to  politicians  and 
statesmen  with  some  shop  talk 
on  the  side. 

No  one  has  yet  been  able  to 
formulate  the  proper  “mix”  for 
this  session  in  order  to  please 
everyone.  Some  of  the  editors 
from  smaller  cities  who  don’t 
get  to  Washington  very  often 
thought  it  was  “one  of  the  best” 
ASNE  meetings  because  they 
had  a  chance  to  see  and  listen 


at  Thirty 


more  shop  talk.  Nevertheless, 
the  attendance  at  all  the  ses¬ 
sions  was  larger  than  at  any 
other  time  in  our  20-year  experi¬ 
ence. 

There  was  no  doubt  that  the 
editors’  meeting  made  more  news 
than  the  publishers’  meeting 
did.  That’s  usually  the  case.  It 
is  understandably  so  when  the 
President  speaks.  In  this  in¬ 
stance,  however,  President  Ken¬ 
nedy’s  prepared  text  about 
“Random  Village”  and  the 
budget  received  little  attention 
in  print  while  his  response  to 
questions  produced  four  top 
stories  for  the  day  on  Cuba, 
steel,  Mississippi  and  Laos. 

In  the  Society’s  40-year  his¬ 
tory  every  U.S.  President  has 
addressed  one  of  the  editors’ 
meetings.  Harding  spoke  at  the 
first  ASNE  banquet.  Kennedy 
made  his  third  appearance  this 
year  having  addressed  the  group 
as  a  Senator  seeking  the  nomin¬ 
ation  in  1960,  and  as  President 
in  1961. 

*  *  * 

Last  week  this  column  told 
how  the  ladies  “took  over”  the 
opening  session  of  the  ASNE 
meeting  with  a  panel  discussion 
on  “The  Care  and  Feeding  of 
Editors.”  Willie  Snow  Ethridge, 
wife  of  the  publisher  of  the 
Louisville  Courier- Journal  and 
Times,  was  moderator.  The  eve¬ 
ning  before  the  ladies’  panel 
performance  we  asked  Mrs. 
Ethridge  facetiously  if  she  had 
a  text  of  her  remarks  (knowing 
she  never  needs  a  prepared 
script  to  be  interesting,  humor¬ 
ous  and  gay) . 

She  told  us  to  just  look  up  her 
article  published  by  E&P  in 
1928  (reprinted  in  1931)  and 
that  would  be  the  text.  She  even 
had  a  copy  with  her. 

It  wasn’t  exactly  her  text — 
but  it  could  have  been.  She 
wrote  the  article,  “Being  the 
Wife  of  a  Newspaperman,”  for 
E&P  May  19,  1928.  It  appeared 
in  “Shop  Talk.”  There  were 
many  requests  for  copies  and 
the  supply  vanished,  so  “Shop 
Talk”  reprinted  it  March  21, 
1931. 


s 


JONES,  JONES  &  CO. — Alexander  F.  (Casey)  Jones,  left,  ex 
editor  of  the  Syracuse  Herald-Journal,  presented  Jenkin  Lloyd  Jonei 
right,  editor  of  the  Tulsa  Tribune,  to  an  audience  of  600  at  the  Syraeoss 
Chamber  of  Commerce  Leadership  Dinner  for  a  talk  on  patriotism,  lik 
two  editors  are  not  related. 


tonight.  And  you  know  Tuesday 
is  my  hard  night.’  And  if  he  is 
invit^  to  a  banquet  or  a  bath 
ing  beauty  revue  or  a  chicken 
supper  which  he  craves  to  at¬ 
tend,  he  does  not  have  to  make 
up  excuses  about  lodges  and 
sick  friends.  He  calmly  says: 
‘I’ll  be  obliged  to  go  to  this  party 
tonight.  I  hate  worse’n  the  devil 
to  do  it,  but  it  wouldn’t  look 
right  if  the  paper  wasn’t  repre¬ 
sented.’  Why,  these  excuses  are 
worth  more  to  a  man  than  his 
salary,  especially  when  he  gets 
the  usual  newspaper  salary.” 


1925  but  back  to  two  cents  U 


1927. 


It  is  also  interesting  to  not^ 
in  view  of  the  SEC  exposure 
some  shady  p.r.  and  press  agei^ 
practices  connected  with  boo^ 
ing  stock  prices,  that  in 
1928,  a  Federal  Trade  Commial 
sion  inquiry  was  uncovering  thj 
same  thing  with  respect  to  gett 
ting  a  favorable  press  for  th« 
“power  trust.” 


Lead-Melting  Fire 


It  is  interesting  to  note  that 
one  of  the  main  topics  of  con¬ 
versation  at  the  ANPA  conven¬ 
tion  that  year  (1928)  was  the 
need  for  higher  circulation  reve¬ 
nue.  Recalling  that  some  New 
York  newspapers  have  just 
raised  their  prices  to  10  cents 
per  copy  at  the  risk  of  losing 
circulation,  it  was  reported  in 
1928  that  New  York  metropoli¬ 
tan  papers  were  selling  for  two 
cents  a  copy.  The  New  York 
World  went  to  three  cents  in 


Buffalo,  N,  Yi 
Ignition  of  molten  slag  in  a 
lead-melting  furnace  was  blamed 
for  a  $500  fire  in  the  BuffaU 
Evening  News  mechanical  build¬ 
ing  April  29.  The  blaze  spread 
from  the  furnace  to  an  exhaust 
duct. 


Hearst  Loss  Cut 

Hearst  Consolidated  Publica¬ 
tions  announced  a  first  quarter 
loss  of  $2,891,300  against  a 
$3,906,500  loss  for  last  year’s 
initial  period. 


What  they’re  saying  about 

"Cy  Barrett  Says...” 


...the  unique  column  (and  reader  service) 
filling  the  need  for  money-making  and 


to  Administration  bigwigs  from 
President  Kennedy  to  Secre¬ 
taries  Rusk  and  Wirtz  with 
some  Space  Administration 
thrown  in. 

In  contrast,  some  editors  from 
large  cities,  who  go  to  Washing¬ 
ton  frequently  and  have  met 
those  speakers  many  times, 
thought  there  should  have  been 
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One  paragraph  from  that 
earlier  contribution : 

“I  just  cannot  understand 
what  men  who  are  not  news¬ 
papermen  do  for  excuses,  night 
after  night.  If  we  are  invited  to 
a  party  and  my  Eight  Column 
Streamer  doesn’t  care  to  go,  he 
simply  announced:  ‘I  am  sorry, 
dear,  but  I  just  must  work 


“/  have  beeji  reading  your  column  for  two  years  and 
I  find  it  interesting,  to  say  the  least.  I  wish  to  com¬ 
mend  you  for  giving  the  reader  something  other 
than  a  lot  of  general  (meaningless)  information.” 
Peter  J.  Scray,  Jr.  ■ 

National  Newspaper  Syndicate  Inc.,  of  America  Bn  Bn  19 
20  North  Wacker  Drive  •  Chicago  6,  Illinois  Em  llkl  Bi 
Area  Code  312-STate  2-1393  •  Robert  C.  Dille,  Pres. 
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Two  advanced  physics  students  are  producing  a  solar-powered,  transistor  audio-oscillator  —  the  "From  Sun  to  Sound”  experiment  —  provided 
by  the  Bell  System.  The  experiment  requires  students  to  calculate  and  design  as  well  as  construct  some  of  the  basic  electronic  components. 

“Just  give  ’em  the  facts  and  get  out  of  the  way!” 

How  the  Bell  System  is  helping  to  develop  gifted  young  scientists  and  engineers 


I'onioirow’s  top  scientists  and  engi¬ 
neers  are  hidden  in  high  school  class¬ 
rooms  today.  The  problem  is  to  find 
them,  inspire  them.  And  the  Bell  System 
is  helping  this  national  effort  with  a 
unique  series  of  teaching  aids. 

A  high  school  physics  teacher  demonstrates  the  "Wave 
Motion  Machine,”  which  illustrates  wave  behavior  com¬ 
mon  to  sound,  light,  electricity.  The  Bell  System 
teaching  aid  also  includes  a  film,  books  and  a  lecture. 


Two  of  the  units  are  illustrated  here 
and  four  more  described  at  the  right. 
They  are  already  being  used  in  thou¬ 
sands  of  high  schools. 

Now  in  its  third  year,  this  science 
program  has  aided  busy  teachers  and 
spurred  eager  students.  As  one  Bell 
Laboratories  man  remarked,  “Just  give 
’em  the  facts  and  get  out  of  the  way!’’ 

The  program  will  continue,  with  the 
cooperation  of  leading  educators,  as 
long  as  it  serves  a  useful  purpose. 

And  the  Bell  System  will  benefit  only 
as  the  nation  benefits— from  better 
teachers  and  abler  young  scientists  and 
engineers. 


Two  other  aids  offered  to  America's 
schools,  besides  those  illustrated: 
Ferromagnetic  Domains,  a  basic  ap¬ 
proach  to  the  study  of  magnetism, 
including  books,  a  motion  picture  and 
four  demonstration  units. 

Solar  Energy  Experiment  for  advanced 
students,  containing  all  the  materials 
necessary  to  turn  silicon  slabs  into 
working  solar  cells. 

Aids  to  be  offered  in  Fall,  1963: 

The  Speech  Chain,  various  classroom 
materials  for  physics  and  biology 
teachers  on  the  inter-disciplinary  study 
of  speech  and  hearing. 

Speech  Synthesis,  for  advanced  stu¬ 
dents,  involves  circuitry,  electronic 
components,  biology.  Completed  unit 
simulates  speech  sojnds. 
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Owned  by  more  than  two  million  Americans 


Richard  Hollander  of  The  Washington  Daily  News 


Many  things  have  been  reported  of  Richard  Hollander,  manag¬ 
ing  editor  of  The  Washington  Daily  News,  but  no  one  ever  said: 
“He  runs  a  taut  ship.” 


behavior,  a  magician  with  type,  an  expert  balancer,  and 
extraordinary  practitioner  of  the  art  of  getting  the  best  froq 
whatever  men  and  materials  are  at  hand. 


He  runs,  instead,  a  loose  and  limber  one— a  quick,  lively, 
imaginative  newspaper  that  manages  to  meet  the  most'exacting 
challenges  with  characteristic  good  humor,  good  sense,  goo(l 
heart  and  good  luck. 

Dick  Hollander  started  with  The  News  as  a  17-year-old  copy  boy 
in  1929,  and  the  newspaper’s  growth  in  size  and  reputation  in  the 
ensuing  years  is  to  a  great  extent  the  result  of  his  talent  and  skill. 

Dick  has  an  uncanny  sense  of  news  and  how’  it  best  is  plaj’ed 
— a  writer,  a  stylist,  an  avid  student  of  history  and  human 


Whatever  the  source  of  the  Hollander  charm,  it  is  reflect® 
in  his  staff,  which  regards  him  with  the  affection  awarded| 
man  who  can  do  any  job  on  the  paper,  and  do  it  right,  and4 
it  better  than  anyone  else.  ; 


Most  of  all,  through  the  years,  they  have  caught  the  e.xct^ 
ment  of  his  interest  in  people— his  insatiable  curiosity  abod 
life.  This  is  what  makes  The  Washington  Daily  News  “mudl 
daily  reading  for  other  newspapermen  in  the  Nation’s  Capit| 
—  and  for  a  couple  of  hundred  thousand  other  subscribers. 
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